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The Reading Script
Background of the research
What is it that make LinkedIn different from other social media networking? LinkedIn identifies the primary functionalities as LinkedIn introduces it as a web service that create an online presence for an individual to attract recruiters and inspirational connections. 
Also, LinkedIn (2020) has specified its mission to ‘’create economic opportunity for every member of the global workforce.’’ With that we are moving on to discuss what advantage can LinkedIn be to graduate employability and postgraduate student’s prospect.
Therefore, this research is proposed to study how LinkedIn can add value in postgraduate student’s employability skills. Hence this research topic, Does LinkedIn add value in postgraduate student’s employability skills in primary LinkedIn functionalities; Analysis on job search and application, increasing connectivity and LinkedIn learning.
Therefore, the research is aimed to learn what impact does a LinkedIn profile has for a job seeking postgraduate student who is new to the job hunt or re-entering with a higher qualification.
Literature review
The current and past research doesn’t indicate what benefits LinkedIn will give the postgraduate students to enhance their employability.
The existing research can be divided into three categories. 
1. Statistics on how many users in geographical regions based on Statista (2020) and Cooper (2020).
We are amongst the 45 million of active social media users in the UK. LinkedIn is a social network within the mainstream social media that has over 28 million active users in the UK.
2. Public blogs, news articles on how effective social media and LinkedIn can be for job search 
It is also a recommended service by university career services as Clark (2018) describes that a LinkedIn profile is an opportunity to build a positive online presence.
3. Scholarly articles from 2012 to 2020 have focused on the effectiveness of LinkedIn for general job search, the need to use LinkedIn, and promotion of student’s employability. The research significantly contributes the online presence.
· Graduate and Postgraduate students: Graduate Employability and the importance of individual positive online presence
Peterson and Dover (2014A) introduced that LinkedIn, used in its professional capacity as an excellent tool of making connections with experts in the field, and therefore a great tool to secure internships. They emphasise the importance of LinkedIn in circumstances where a university or college graduate starts job search.
Slone and Gaffney (2016), after an exploratory analysis on how students use a fully completed profile, recommended LinkedIn as part of a learning activity to increase networking activity. Related to the theoretical education, McCorckle and McCorckle( 2014A) found that LinkedIn can also be in aid to teach Marketing students the essential skills like self-branding and marketing skills parallel to supporting skills like communication and creativity.
It is also important to note that Carmack and Heiss (2018A) found that college graduates need persuasion and encouragement to be on LinkedIn and they rely on past experiences of the LinkedIn referees like parents. This is contrary to postgraduate students who already possess experience in reaching out to university careers services, mass job search portfolios like Indeed and professional memberships like CIM. 
Labovich (2014) says ‘Your LinkedIn Profile Acts as A Billboard’. In the same publication, the author quotes expert recruiters to point out that both recruiters and job seekers have an advantage when using online presence. Online presence of an individual let the applicant be visible t recruiters while they get more opportunity in the job market.
Moreover, Han (2016) states that connections are another worthy reason to be on LinkedIn. Referring to the author, the mutually beneficial relationships can provide an individual with vital support or advice. This is also facilitated by the degree of importance of a connection, the mutual connections that can act as referees and InMail feature for communications.
Appleby (2012) describes LinkedIn as ‘LinkedIn sells itself as a platform to connect/reconnect, boost career and find answers.’ LinkedIn is evolved with time and more than ever it is proving to be powered by connections, job prospects and learning content. This can also be agreed by referring to Thew (2008) as the author points out that LinkedIn enables users to connect as a mutual benefit. Moreover Uts (2016) presented that overall, LinkedIn users reported access to higher number of careers related information in comparison to other social media networks.
To summarise, it can be agreed that LinkedIn provides its own advantages in terms of its unique functions and the target audience as job seekers, professional influencers and companies.
It can be argued that, with the practical application, self-portrait is more refined for a postgraduate student while new entrants to the job market has their education to present. But with the competition rising and we are all in the hunt for the most suited opportunity, it is my opinion that postgraduates should have taken more advantage of LinkedIn.
In summary, having a LinkedIn profile not only provides passive visibility, but also provide opportunity for active social networking, learning, and job searching. In postgraduate career prospects, this is not yet measured to see if it works for postgraduate job applicants while the other users are almost researched for their behavioural intents to use LinkedIn, theoretical adaptations, and applications.
Research Design
Consulted Resources
In an epistemological point of view, the background factors set the validity of the research. They evaluate the environment of the subjects. Associating this to the work of Rubel (2006), these build the model.
Following them, referring to Antwi and Kasim (2015) explanations for starting researchers, the beliefs can be analysed in an interpretivist approach as also subjective to individual experiences of subjects. Further to their explanation, it is important that this research abide by the interpretivism compared to positivism due to what is being discovered in the process. This research aims to observe, collect in-depth experiences that will formulate recommendations. The little to do with positivism is discussed in the next section.
There is also the philosophy of pragmatism. This research is practical as much as academic. But as it relies much on post-positivism, the recommendations will be the only applicable partly for recommendations whereas in pragmatic approach the research matter will yield a solution.
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Theoretical Framework
Firstly, looking at the research design, the individuality must be assessed so this research study has a validated need to be performed. Referring to the work of Carmichel (1919), the three criteria to determine individuality can be applied to this research study.
1. The worldview- growing popularity of LinkedIn worldwide and in the UK, emphasise by student community for its usefulness to job seekers
2. The activity within target population- the usage within postgraduate population who already have acquired some form of professional skills/ expertise or experience.
3. The relationship to the individual- the researchers own experience with using LinkedIn, and both academic and professional expertise in social media and its features.
Secondly, following the three key contributions to this investigation that came from the following authors, the research methodology was drawn.
1. Peterson and Dover (2014B)
2. McCorckle and McCorckle (2014B)
3. Carmack and Heiss (2018B)
With little academic research available, these three contributary articles were useful to decide how to conduct the research and gather primary data. While it’s not clear what methodology is used on Peterson and Dover (2014) and McCorckle and McCorckle (2014) articles, it is evident that they used previous research articles on classroom-based education and application of social media in it. 
Carmack and Heiss (2018C) refer to an exploratory approach by following the Theory of Planned Behaviour by Ajzen (2011). Kan and Fabrigar (2017) describe the Theory of Planned Behaviour as understanding the behaviour and estimating the intentions. But in this research, looking at the norm of social level, it will be more beneficial to pursue the research through the following frame given by Ajzen.
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Involvement of the Quantitative Research
Also, looking at the literature, there is evidence that quantitative studies were being used to determine the level of social encouragement, the usage and intentions although not taken prominently into account as a key. But given the factors of understanding the sample, filtering and the practical usage of this research sample, survey seem like an appropriate approach.
Secondary Research
All research also had benefitted from secondary research as well from statistics to opinions of expert commentators. Therefore, it is appealing to use statistics and expert opinions to build initial credibility of this research study most specifically due to lack of academic findings as well as the diversity of the academic works so far.
Therefore, taking all these to account, the proposed research methodology can be outlined as below with a primary focus on qualitative approach while the quantitative approach is also used. Although, it can be defined as mixed methods, the premium of this research study will rely on the in-depth interviews. Also, to triangulate what’s collected and processed, the control measures of expert interviews are used.
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Positionality and Reflexivity
Although, the methodology seems appropriate in management science perspective, it was also apparent that researchers own positionality was influential in the choice of the topic and the process. Therefore, as a young researcher, approaching first research problem in Doctoral theses level, researcher chose to also follow Bourke (2014) as well. Further to this, academic work by Corlett and Marvin (2017) address to reflexivity as the key to understanding and evolving through the research. 
However, in the academic process of identifying positionality, on this case, the researchers’ choice of expert interviews will not only supplement the findings of focus groups, as a mean to triangulate but also work as a control to limiting bias which may come from researchers’ own experience.
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Mixed  methodology with primary focus to exploratory research


Qualitative Reseach


Focus groups with structured interviews to interview postgraduates in the process of job hunt


Expert interviews with university career services


Quantitative Research


Survey to understand the impact of background factors


Research Methodology following Reasoned Action and Planned Behaviur


Research Approach


Method



Epistomology backed by analysing social/ academic and individual background


Interpretive approach to gather in-depth data to understand the research investigation


Limited use of quantitative research


In-depth, qualtitative interviews


Formulate part of recommendations
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