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[bookmark: _Toc1203054508]Topic: Developing a campaign that will be promoted and advocated with a given cause or mission 
[bookmark: _Toc1620189807]Introduction 
An e-portfolio or electronic portfolio is a set of electronic evidence or a digital collection that are assembled and managed by the user on the web. An e-portfolio is developed for the course-related work of the students (Mahasneh, 2020). The electronic evidence comprises text, files, multimedia, and images. In this study a campaign will be developed on a mission 'stop smoking' where an e-portfolio will be created with the use of two artefacts like where a mind map and an elevator pitch can be created for getting a clear insight on the mission of helping people to stop smoking. 
[bookmark: _Toc1455029046]Artefact 1
[bookmark: _Toc247654226]Creating a mind map on the formulated ideas and concepts
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Figure 1: Mind map on ‘Stop Smoking’
Source: (Created by the learner)


A Mind Map is referred to a diagram that is used for visually organising information (Buzan, 20180. In the figure above a mind map has been created based on 6 interconnected links that show the several health benefits on ' Stop smoking'. According to gov.uk, (2019), smoking has been assessed as one of the leading causes of premature deaths and illnesses that have led to 78,000 deaths in the year 2016 in the UK. The Tobacco Control Plan for England was introduced by the government of the UK in the year 2017 with the objective of reducing the gap in the prevalence of smoking between the manual and the routine occupation and amongst the general population. It has been noted that according to the government regulations there has been a decline in smoking and the UK Government has predicted to achieve a society that is smoke free by the year 2030. Smoking has always been identified as a factor that causes several health impacts like cancer, stroke, breathing problems, cardiovascular disease, etc. It is a habit that does not have any positive impact on the health of people. Hence, the Mind Map (refer to Fig.1) has been created with the mission of helping people to stop smoking. The positive outcomes of quitting smoking have been portrayed with the help of the flow chart diagram.
The advantages of quitting smoking that has been shown in The Mind Map are that it reduces the risk of cancer by 50% and improve breathing. An individual who stops smoking permanently stays out of the risk of causing lung cancer after 10 years which helps him to lead a healthy life. Smoking also causes breathing problems however stopping to smoke can improve the rate of breathing in 1-9 months (Gov.uk, 2019). The positive outcome of quitting smoking has been identified by the government of the UK as a result many government regulations have been introduced. Smoking has been completely prohibited by the UK government in closed public and workplaces since the year 2007. Smoke-free legislation has been introduced in England that forms a unit of the Health Act of 2006. The government regulations have led to the reduction in smoking among the 18- to 24-year-old by 17.8% in the year 2017 and from then onwards the numbers have escalated and the major population have quit smoking (Gov.uk, 2019). The mission of creating this mind map is to achieve a smoke-free generation by pointing out the positive outcomes of smoking to the people. The mind map shows the benefits of quitting smoking in a precise manner so the people can get a clear idea of what the mission is about. 


[bookmark: _Toc372552183]Artefact 3
[bookmark: _Toc2121636507]Creation of an elevator-style pitch
An elevator pitch is referred to a precise and brief description of a concept or an idea (Denning and Dew, 2012). In this study, a brief description of the idea on 'Stop smoking' and its health benefits will be presented. The elevator pitch will be comprised of four steps, the first step is about introducing the mission of the campaign, the second step will include a summary of the mission, in the third step, the goal of the mission will be explained, and the fourth step will be on engaging with the audience. In the following section, an elevation pitch has been created on the four steps.
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Figure 2: Elevation pitch on the campaign 
Source: (Created by the learner)
Hello, I am Annelis-Daniela Raportoru student at university of Wales Trinity Saint David and for today I prepare an elevator pitch about Stop Smoking campaign.
The elevation pitch (in figure 2) shows the mission of the campaign and provides a concise description in four steps on the introduction, summary, goal, and the ways of engaging with the audience has been presented. 
Step 1: Introducing the Mission
· The mission is based on pointing out the positive health impacts of quitting smoking on individuals. Quitting smoking has several health impacts like cardiovascular diseases, breathing problems, and cancer. 
Step 2: Summary
· Speeches will be presented by many health experts on the positive outcome of not smoking. 
· The mind map on 'Stop smoking' will be presented. 
·  A PPT presentation will be presented to show the health impacts of smoking. 
· Visual and audio aids will be used. 
Step 3: Goal
· The goal of the campaign is to attain a smoke-free generation by creating awareness among the people on the health impacts of smoking. 
· To point out the negative health outcomes of smoking 
· To attain the trust of the audiences. 

Step 4: Engaging with the audience 
· A Q&A session will be organised.
· The feedback from the listeners will be collected after the campaign. 
· The audiences will be encouraged to quit smoking asking them to point out the negative aspects of smoking.


[bookmark: _Toc916168891]Conclusion 
The campaign has been developed with the aim of promoting a cause or a mission. In this study, the mission for developing the campaign is to create awareness amongst the people by pointing out to people the positive health outcomes of quitting smoking and the negative impact that smoking has on the health of the people. In this study, a mind map and an elevation pitch have been created that is based on the topic of 'Stop Smoking'. A campaign will be held with the mission of attaining a smoke-free generation. The mind map and the elevation pitch can be used as visual aids in the campaign for introducing the idea. 
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