



DIGITAL SKILLS AND RESEARCH METHODS-
BMSK4003



















NAME: SHEIKH SHUJONA RANI
STUDENT ID: 1708223
LECTURER: RENUGA










The Effectiveness of Modern Technology in the Workplace

Thinking back to how business was done many years ago. There was no email, Internet, no mobile marketing, telecommuting or smartphones. Now technology is everywhere. Vast amounts of information move through email and the Internet and other powerful tools that are in the hands of employers and employees. Modern technology has improved operations at companies of all sizes and helped turn small local businesses into global businesses.

Technologies are introduced frequently in workplaces.  Here you will how the introduction of modern technologies change the way employers and their teams are organised and describes the process by how teams adopt modern technologies. 

Technology allows companies to easily communicate with members of their team and reduces the time and expense associated with group work. Communicating via video calling, provides real-time interaction between colleagues, rather than send emails back and forth, which can lead to confusion and frustration. As the company progresses, the ability to use technology to lead groups and teams will make the business more valuable to an employer.

Mobile phones or even Smartphones have become some small necessities for businesses and for owners and employees. These devices are a part of life, for staying in touch when on the road and responding to customer inquiries in a timely manner. Smartphones, however gives you access to the Internet, email and business applications in a small hand-held device. Email, text messaging and social networking are other advances in communication that keep businesses connected to their customer bases and improve internal communication within the company.
Technology has given small businesses the freedom from the restrictions of prints ads when it comes to reaching new and existing customers. Internet marketing ranges from a simple informational website, to advertising on search engines, to online product sales. Email marketing is an effective and low-cost method to reach a large group of people with a newsletter, coupons or business updates. Mobile marketing is a relatively new frontier that reaches people through text messaging, advertising on mobile applications and offering branded applications that tie customers into what is happening with the business in a fun and entertaining way.
Small businesses need to bring out every bit of productivity out of their operations and technology tools to help employees get tasks done more quickly. This may range from printing out marketing materials to providing customer service through email or online chat. The key is to keep employees focused when using technology and to use it appropriately with the goal of saving time. Sometimes, a phone call may be more efficient and productive than an email. Provide employees with the right hardware and updated software to keep them working at peak proficiency.
Technology brings businesses closer to customers. Businesses not only do they use email to answer questions, they also offer online chat to help customers that are visiting the business website, and setup call centres with the latest phone equipment that makes customer service agents more efficient. Give customers a choice of ways to contact the company. Technology is powerful, but keep the people element in mind and don't skimp on training employees in effective customer service techniques and the proper use of the technology.
Many small businesses now offer telecommuting and flex time as benefits. Colleagues can stay in touch from various locations, and when working different hours, by using email, online collaboration tools and mobile computing devices. When in the office, workers can share digital documents, share information through presentations and create training videos to bring new employees up to speed.
Teleconferencing over the phone is one of the simplest conferencing methods, but in recent years have brought web conferencing everywhere. Web conferencing can bring together web cams, audio and collaborative online meeting spaces to create an extremely interactive environment. Participants can see each other, work together on documents and recreate the in-person meeting experience no matter where they are in the world. This is one way that small businesses can extend their reach to include global customers and worker.
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IMPORTANCE OF TECHNOLOGY IN THE WORKPLACE

Technology in the workplace allows businesses to expand quickly. Business technology such as video calls, social media and other office technology has removed workplace boundaries that previously limited business expansion. With business technology, companies can target a wider customer base and grow to higher levels. 
Modern technology improves communication. Business technology is important because it improves communication in the workplace. Office workers are not limited to phone calls or inter-office mail to interact with one another anymore.
Office technology saves times by speeding up the work flow process. Digital filing systems save space, paper and printing costs. The use of computer systems allows corrections to be made instantly. Resources like electronic files and access to information technology are available with the click of a button.


SOCIAL MEDIA A TOOL FOR MARKETING

About 90% of marketers claimed that social media generated immense exposure for their company, and that’s only one of its many advantages. Social networks are now a substantial part of every marketing strategy, and the benefits of using social media are so great that anyone not implementing this cost-effective resource is missing out on a phenomenal marketing opportunity. 
It’s easy to see that social media marketing is a key element for success in marketing and many marketers realize the potential for business growth using the platform. However, some of these professionals are unsure of which tactics to apply and if they are effective.
[bookmark: _GoBack]According to Social Media Examiner, about 96% of marketers are currently participating in social media marketing, but 85% of participants aren’t sure which tools are the best to use. With our help, we will diminish the confusion by thoroughly explaining the advantages of using social media to market your business.
For many businesses, using social media to market their business has been a challenge. In recent years, the public has not only grown savvy to established marketing techniques employed by companies, but has also almost become immune to these tactics. Ads, leaflets, direct mail and email just don’t have the same impact as they used to have. With this awareness increasing amongst target audiences, companies must come up with new ways to make an impression and differentiate themselves from the competition.

By using social media, companies have the chance to create a strong media presence by interacting with customers online. Social tools can also help to strengthen the company’s perception by communicating its values with a wider audience. This opens the opportunity to start conversations, grow business partnerships and expand.
Businesses need to tread carefully with the possibilities online platforms have to offer and present the audience with fresh and original ideas. It is important to consider that, after several years of social media, people have grown accustomed to the new media. 
To some entrepreneurs, social media marketing is the “next important thing,” a temporary yet powerful fad that must be taken advantage of while it’s still in the spotlight. 
Because social media appeared early. social media has developed a reputation by some for being a passing marketing interest, and therefore, an unprofitable one. The statistics, however, illustrate a different picture. According to HubSpot , 92% of marketers in 2014 claimed that social media marketing was important for their business, with 80% indicating their efforts increased traffic to their websites. And according to Social Media Examiner, 97% of marketers are currently participating in social media—but 85% of participants aren’t sure what social media tools are the best to use.
Social media represents low-cost tools that are used to combine technology and social interaction with the use of words. These tools are typically internet or mobile based. A few that everyone has probably heard of include Twitter, Facebook, and YouTube.
Social media gives marketers a voice and a way to communicate with customers, and potential consumers. It personalises the company and helps them to spread their message in a relaxed and conversational way.
The downfall to social media, is that it must be a part of your everyday life to keep the momentum and attention you need for it to be successful. Social media is also used for the small business owners that are trying out an experiment.  In my view of marketing I think it’s a tool companies use to inform consumers about their products or business, who they are and what they offer. Social media does that. Here is how:
· Companies can use social media to provide an identity to who they are and the products or services that they offer.
· Companies can create relationships using social media with people who might not otherwise know about their products or service or what their companies represent.
· Social media makes the company feel "real" to consumers. If customers want people to follow the company. Companies shouldn’t just talk about the latest product news, but share their personality with them.
· Companies can use social media to associate themselves with their peers, that may be serving the same target market.
· Companies can also use social media to communicate and provide the interaction that consumers look for.
As you can see social media carries with it a lot of value, but how do you do it right?
· Businesses cannot just depend on social media; they must integrate it with other businesses in the market. While social media will create awareness, it’s not convincing that this is the beginning.
· Businesses should reflect personality. There are no written "right" or "wrong" rules when it comes to social media; only the business can determine what will work for them.
· The business must consistent, if the business does not plan on being consistent, then it's a waste of everyone's time.
My twitter link:
https://twitter.com/zayaans_fashion?s=17
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My linkedin link:
http://linkedin.com/in/sheikh-rani-622776154

My facebook business page: 
https://m.facebook.com/zayaans.fashion/

I have my own small business from home. I sell Indian Outfits for all occasions. This is my original page. In the future, I would like to make my business big and expand it. 
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Above you will see Three of my pages. Linkedin, my personal page. Twitter and Facebook in the name of my small business, Zayaans Fashion also on Instagram
https://www.instagram.com/zayaans_fashion

My little home business is selling Indian outfits. At affordable prices and all sizes. I am using social media to help promote my small business. So far, the business has done well. It went down hill at one point, as I did not give a lot of my time to social media. In the future, I would like to make my business big. And social media will help me. It’ll help me to promote certain outfits and put on offers.  Customer’s can contact me at a touch of a button. 
Before this, I didn’t realise how important social media could be for a small business. It’s a was for words to go out. People can search my business up. And have more followers. 
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