The global hospitality industry stands at a crossroads, facing the imperative of reconciling its historical environmental impact with the urging demands of sustainability. Traditionally, this sector has drawn considerable attention for its resource-intensive practices, including excessive energy and water consumption, as well as the substantial use of consumable goods. However, in the contemporary landscape, sustainability has emerged as a paramount concern, transcending ecological considerations to encompass the broader dimensions of economic viability and social responsibility. Companies worldwide are now integrating Corporate Social Responsibility (CSR) issues into all aspects of their business operations. This paradigm shift in the hospitality sector is marked by the growing trend of adopting energy-efficient technologies, eco-friendly initiatives, and responsible procurement practices. These strategic accomplishments not only contribute to environmental conservation but also yield cost-efficiency benefits. the focus is directed towards Marriott International and its CSR policy within the hospitality industry. The objective is to evaluate the effectiveness of Marriott's CSR initiatives and understand the factors motivating them, shedding light on the integration of sustainability into modern business strategy. Additionally, this investigation highlights the global shift towards responsible and eco-conscious business practices. Sustainability and corporate responsibility are now essential for long-term success in a rapidly evolving world. 
Historically, the hospitality industry has had a considerable environmental impact. The hospitality industry has historically left a significant environmental footprint, characterized by high energy consumption, excessive water usage, and substantial waste generation. Key operations in hotels, such as heating, cooling, lighting, and the use of daily consumable goods, have contributed to challenges in carbon emissions, resource depletion, and waste disposal (Brouder et al., 2018). The increasing global focus on sustainability has prompted the hospitality industry to address its environmental impact. In recent years, there has been a notable shift in the hospitality industry towards sustainability.  Sustainability refers to the ability to meet present needs without compromising the ability of future generations to meet their own needs (Williams & Ponsford 2009). The global sustainability movement has exerted pressure on the hospitality industry to address its substantial environmental impact. Sustainability involves reducing negative environmental effects while promoting economic viability and social responsibility (Font et al., 2018). 
This movement recognizes that sustainability concerns have become central in socio-political discussions in many nations (Porter & Kramer, 2011). Hotels, as a significant part of the hospitality industry, are also embracing sustainability to align with societal values and gain a competitive edge. Implementing sustainable practices can lead to significant cost savings through reduced energy and water consumption, improved waste management, and enhanced resource efficiency (Bieger et al., 2016). Sustainability takes a comprehensive approach that aims to mitigate adverse environmental effects while ensuring economic viability and social responsibility (Font et al., 2018). The hospitality sector has recognized the imperative for sustainable operations in response to its substantial energy consumption. commitment to CSR is explicitly articulated in the visions, missions, and value statements of an increasing number of global enterprises (Ofori and Hinson, 2007). This recognition reflects a broader global trend towards responsible and environmentally conscious business practices. This approach acknowledges the importance of balancing ecological, economic, and social dimensions. Hotels today are increasingly obligated to publish corporate CSR reports that account for their actions and behaviours related to sustainability (Ramirez, 2012).  By integrating sustainability into their core operations, hotels not only reduce their ecological footprint but also demonstrate their commitment to long-term viability in an increasingly eco-conscious marketplace.
A growing trend in the industry involves the adoption of energy-efficient technologies and eco-friendly practices. These initiatives aim to curtail carbon emissions and reduce resource consumption. Importantly, these sustainability efforts not only contribute to environmental preservation but also yield cost savings for hotels (Kang, Gao, 2020). CSR in the hospitality sector goes beyond profit-making, encompassing ethical and sustainable practices that address social and environmental concerns. This holistic approach includes efforts to minimize environmental impacts, support local communities, and ensure the well-being of employees and guests (Kasim & Hassan, 2015).
As a global leader in hospitality, Marriott International has developed a comprehensive CSR policy that addresses sustainability concerns. Marriott places particular emphasis on the Triple Bottom Line, considering economic, social, and environmental impacts. This framework aligns with the pillars of sustainability, encompassing people, planet, and profit. Marriott's CSR policy sets ambitious sustainability goals, including reducing energy and water intensity by 20%, sourcing 100% renewable energy, and decreasing landfill waste by 45% by 2025 (Marriott International, 2021). To achieve these goals, Marriott has initiated sustainability programs, such as the implementation of energy-efficient technologies like LED lighting, HVAC systems with motion sensors, and renewable energy sources like solar panels Marriott is actively involved in community engagement through charitable initiatives such as "Serve 360: Doing Good in Every Direction". (Marriott International, 2021). Marriott places a strong emphasis on employee development, diversity, and inclusion programs as part of its CSR commitment (Marriott International, 2021). This approach reflects a holistic commitment to sustainability and social responsibility in the hospitality industry.
Marriott recognized the paramount importance of reducing energy consumption through various initiatives, including the implementation of energy-efficient technologies and practices (Kang and Gao, 2020). Marriott International is fully aware of the significant environmental impact associated with energy consumption within the sector. In response to this concern, the company has taken proactive steps by incorporating a range of sustainability initiatives into its Corporate Social Responsibility (CSR) policy. Marriott has set ambitious energy reduction goals. The company aims to reduce energy intensity by an impressive 20% by 2025 (Marriott International, 2021). To achieve this objective, Marriott will implement energy-efficient technologies, optimize HVAC systems, and adopt renewable energy sources where possible. To enhance sustainability, the hospitality industry should optimize resource use, especially water and energy. This can be achieved through the adoption of technologies such as energy-efficient lighting, water-saving fixtures, and smart building management systems (Mousavi et al., 2019).
Recognizing the issues of water scarcity and the environmental impacts of excessive water usage, Marriott has taken proactive measures to reduce water consumption. These measures include installing low-flow fixtures, implementing linen and towel reuse programs, and adopting rainwater harvesting systems (Zhang et al., 2020). Marriott has actively implemented water-saving practices within its hotels. These practices encompass the installation of low-flow fixtures and the promotion of linen reuse programs, both of which contribute to reducing water consumption (Marriott International, 2021). 
The hospitality industry's use of consumable goods, like single-use plastics, has caused environmental challenges, including waste and pollution. Marriott actively contribute to waste reduction by implementing a range of strategies. Efforts include recycling, composting organic waste, and replacing plastic straws with sustainable options in some hotels. (Eijgelaar et al., 2020). guests are increasingly conscious of the environmental impact of their choices, making them more inclined to choose accommodations that align with their values (Sloan and Legrand, 2019). Marriott International has recognized the importance of addressing waste generation in its Corporate Social Responsibility (CSR) policy. As part of its commitment, Marriott has set a notable goal to reduce landfill waste by an ambitious 45% by 2025 (Marriott International, 2021).
Marriott actively contribute to waste reduction by implementing a range of strategies. Efforts include recycling, composting organic waste, and replacing plastic straws with sustainable options in some hotels. (Eijgelaar et al., 2020). Marriott is actively seeking alternatives to reduce waste generated by consumable goods. This includes not only efforts to minimize single-use plastics but also the adoption of sustainable procurement practices (Su et al., 2019). Marriott International upholds guest values and exhibits a strong commitment to the principles of the circular economy by advocating for responsible procurement practices and minimizing waste. A circular economy is an economic system that aims to minimize waste and make the most of resources by keeping products, materials, and resources in use for as long as possible and then recovering and regenerating them at the end of their service life. These principles play a vital role in reducing the environmental impact of hospitality operations (Bieger et al., 2016). Circular economy emphasizes efficient resource use, durable product design, and waste reduction through practices like recycling and reusing. Marriott has implemented sustainable sourcing practices in its procurement, focusing on materials and products selected for their durability and recyclability, thus extending their life cycle (Marriott International, 2021).
These governmental pressures serve as a driving force behind sustainability initiatives and contribute to compliance with environmental standards. Government actions, like regulations and incentives, drive sustainability in the hospitality industry. (Deloitte, 2019). Government regulations and pressures, particularly those related to environmental sustainability, have played a pivotal role in influencing Marriott International's Corporate Social Responsibility (CSR) policy and sustainability initiatives. Evolving environmental regulations and government incentives for sustainability have emerged as key drivers for Marriott International's adoption of eco-friendly practices (Deloitte, 2019). 
Reducing energy and water consumption and sourcing 100% renewable energy by 2025 (Marriott International, 2021), align with regulatory expectations, have taken substantial actions and initiatives in the sustainability realm. 
These actions have not only encouraged Marriott to remain competitive but also enabled it to maintain its market position. Marriott recognizes the potential of sustainability practices as a source of competitive advantage. These practices resonate with environmentally conscious guests and business partners, offering a distinct edge in the marketplace (Cho et al., 2019). Marriott doesn't just follow competitors; it sets industry sustainability benchmarks, showcasing its dedication to surpassing rivals and leading in sustainability. By using competition as motivation for sustainability, Marriott stays a leader in eco-friendly practices, attracting customers and partners who value sustainability. This transformation reflects the industry's commitment to reducing its environmental impact and promoting sustainability as an integral part of its operations. To meet societal expectations and remain competitive, hotels have begun adopting sustainable practices. (Cho et al., 2019). This strategy strengthens Marriott's market position and demonstrates its commitment to responsible business.
Growing customer awareness and an increasing demand for sustainable and environmentally responsible services have played a determined role in motivating Marriott International to align with these expectations (Sloan and Legrand, 2019). Marriott has recognized that embracing sustainability is not only aligned with ethical considerations but also addresses various critical business concerns. These concerns encompass government regulations, competitive advantages, and cost implications (Marriott International, 2021). Marriott International's sustainability initiatives hold the potential to be highly effective in reducing the environmental impact of its operations. Furthermore, these initiatives can contribute positively to the communities where Marriott operates and enhance employee satisfaction.
Marriott's CSR policy follows the Triple Bottom Line (TBL) approach, focusing on finance, social, and environmental aspects. It aims to have a positive impact in these three areas (Elkington, 1998).  Marriott's CSR policy aligns with sustainability in three ways: they prioritize employee well-being and diversity (people), focus on resource efficiency and eco-friendliness (planet), leading to cost savings and a strong reputation (profit). Marriott International's CSR policy addresses critical environmental concerns related to energy consumption, water usage, and consumable goods. 
the global hospitality industry has arrived at a critical juncture, where the imperative of sustainability intersects with its historical environmental impact. The transformation of this sector is evident in the adoption of eco-conscious practices, energy-efficient technologies, and responsible procurement, marking a shift towards sustainability as a fundamental aspect of modern business strategy. This shift is exemplified by Marriott International's comprehensive CSR policy, which aligns with societal values and the Triple Bottom Line framework. Marriott’s sustainability goals focus on reducing energy and water consumption, prioritizing renewable energy, and minimizing waste, underscoring a firm commitment to environmental stewardship and long-term operational viability.
Government regulations and competitive pressures have played pivotal roles in motivating Marriott's sustainability initiatives. The company's response to competitors' actions, its focus on setting industry benchmarks, and its commitment to meeting customer expectations reinforce its market position and emphasize responsible business practices. In embracing sustainability, Marriott International not only enhances environmental stewardship but also positively impacts the communities it serves and fosters employee satisfaction. This holistic approach affiliates closely with industry trends and reaffirms Marriott's position as a responsible corporate leader in the hospitality sector. As sustainability continues to evolve as a central concern, Marriott's commitment to the Triple Bottom Line ensures that it remains at the forefront of environmental, social, and economic sustainability, setting a benchmark for the entire hospitality industry.


