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Group Members – Yasemeena Marbati, Olga Ejiogu and Keresia Madzwimbo.

Campaign – Depression 
Materials used – Information Leaflets 

The World Health Organisation (2018) states that a public health campaign is an opportunity for the individual or organisation to raise awareness to help others understand the critical health issues that the world faces by mobilizing support for action. This essay will aim to evaluate a health campaign which took place at the University of Wales Trinity Saint David which was organised by students. By running a stall at the university, the campaign could target a wider audience. The stalls were set at a busy area in the canteen where students frequently visited and walked by. The campaigns were set up with information leaflets. The World Health Organisation (2018) continues to explain that the opportunity to run a stall helps focus world-wide attention on a highly important, major health issue that the country is facing.  

Public health campaigns took place on the 20th November and the stall being evaluated was organised and subsequently run by Yasmeena, Olga and Keresia. The stall was based on ‘depression’. According to Stringaris (2017), depression is a common and severe disorder with over 300 million people in the world who are estimated to live with it. The campaign run by the group was filled with information leaflets about depression and how to receive help. According to Wang et al (2017), depression is a leading cause of disability and a main factor contributing to the disease burden worldwide, with ranges from 20% to 25% in woman and 7% and 12% in men. This suggests that by running this campaign, individuals who may need to seek help can do so by either enquiring about services or taking a leaflet. However, Robertson (2008) explains that an effective health campaign will provoke scrutiny in their messages to the audience by using content from trusted sources such as journals, governmental reports and statistics to capture the attention of the individual. Robertson (2008) continues to explain that a high level of exposure is needed for change to commence, although it is challenging to impact habitual behaviours and lifestyles of an individual without these methods. This suggests that due to the group only using information leaflets, it is unlikely to change sustained behaviour. 

Secondly, the campaign included information leaflets on symptoms of depression. This is an effective way to reach out to an individual who may feel depressive, but is unaware they have any illness. Brajkovi et al (2009) explains that certain maladaptive mechanisms such as avoidance or denial are used by the individual who suffers with depression or other illnesses such as anxiety. This coping strategy could have a potential role in the pathogenesis of psychiatric disorders within the individual (Brajkovi et al, 2009).  In other words, this suggests that if the individual is in denial or oblivious to the signs and symptoms, by reading the information in the leaflet this could contribute to the individual questioning their behaviour.
A report by Morris et al (2012) mentions that the theory of planned behaviour (TPB) is one of the most applied behaviour theories due its cognitive approach. TPB is the behaviour which centres the individual’s attitude and beliefs towards something. It suggests that if the individual notices symptoms, this could change the way they think and feel about the situation and thus encourage them to seek medical health, talk to a friend or visit a General Practitioner (GP).  However, a study by Bohon et al (2016) states that barriers such as knowledge and the inability to recognise their own mental health, may make it subsequently difficult for the individual to notice symptoms. Due to this Bohon et al (2016) explains that the TPB could affect the individual’s beliefs on seeking help, due to subjective beliefs about how other individuals may see them. Consequently, this could influence the individual decision in seeking help. Furthermore, if the group had used the TPB in their campaign this could have benefited the individuals who may not have understood how they were feeling. 

 A disadvantage to the campaign is the lack of training provided to the group. This may deter individuals from visiting the stall due to the resulting doubt in the reliability and accuracy of the information provided (Mehta et al, 2017). Mehta et al (2017) states that a feature of a poor-quality intervention is that a campaign being delivered without any training can result in a lack of theoretical underpinning and development. Sayers (2006) continues this by explaining that communication can be irreversible, meaning once the individual has received the information or incorrect information, it cannot be undone or taken back. This could then result in misunderstanding or misinterpretation (sayers,2006). This would suggest that the individuals running the group wouldn’t have the in-depth knowledge to advise the individuals about depression confidently and as a result could then feel incapable of providing sufficient support to any individual seeking help. Consequently, if the group had brought a guest speaker from a mental health charity or a trained professional who works in the field, this could have prevented any stigma around the stall. Following this, Martin et al (2008) explains that stigma is the mark that separates individuals based on socially conferred judgment. This meaning that stigma can frequently lead to negative beliefs. Moreover, this is due to the beliefs the individual has. This is called the health belief model (Hayden, 2009). The Department of Health (2012) continues this by explaining that young people tend to avoid seeking help as a result of suffering from emotional and distressing problems due to the fear of shame and embarrassment. Hayden (2009) continues to explain this stigma relates to the Health Belief Model (HBM), a regularly used theory with the underlying concept that health behaviour is determined by an individual’s personal perceptions and beliefs. Therefore, Rnic et al (2016) concludes this by stating the cognitive distortion experienced by an individual’s thought process directly relates to the core belief, about others, themselves and how they see the world, a negative event may influence negative behaviour. This suggests seeking information from an untrained group of individuals could be ineffective and create a barrier due to the belief of the individual. 

On reflection, the portfolio of the overall stall lacked professionalism with relatively poor depth of research, materials used, layout and imagery. Bloomfield et al (2015) states that to deliver a high-quality campaign, there are two types of effective methods to use; method one, which aims to change an individual’s behaviour and method two, which engages individuals in the process to change social norms and policy. Bloomfield et al (2015) continues to explain that to run an effective campaign and to target an audience, the developers would need to dedicate time to substantial planning and using effective techniques such as using media strategies. This suggests that using posters, making a social media account or using shocking imagery could help the stall stand out. Brown et al (2014) explains that with psychopathology, using a problematic image will have a quality of being intensely emotional, this meaning it can enter the consciousness unbidden. Brown et al (2014) continues to mention that the images will appear in the mind as a ‘flash’ when the subject is mentioned, the importance of the ‘shock imagery’ is the effectiveness it has on change. In this case, the stall would have benefited from using this tactic.

In conclusion, the campaign run at the University of Wales was neither ineffective or effective due to the group’s use of materials such as information leaflets. These leaflets contained information about how to access services which could help an individual who may need to seek help. However, if the stall had used a wider range of research and different tactics, the outcome could have been more beneficial towards the target audience. The campaign was run by Yasemeena, Olga and Keresia who were untrained for the event, meaning they were inexperienced to give out information or advice on a subject as delicate as depression. Due to this, an individual who may be suffering from depression or stigma surrounding the stall wouldn’t be able to confide or receive advice efficiently from the group. Therefore, if the group had invited a guest speaker this could have potentially made the stall more reliable and effective to an individual suffering from depression or symptoms of depression. Consequently, the stall was lacking in materials and that could have affected the professionalism of the stall from an individual’s perspective. 

A recommendation for future public health campaigns would be to ensure all the group members understand the requirements of the task such as use of materials. This could boast the campaign’s professionalism by using broader research such as statistics, Governmental reports and journals. A second recommendation to improve future health campaigns would be to ensure a guest speaker who works in the profession, who may be available on the day to talk about the topic or to give accurate advice to any individuals seeking help. A third recommendation mentioned by Bowen et al (2014) would include using ‘shocking imagery’. By doing so, the individual may change their perspective on how they feel about a situation. Finally, the image of the stall could be improved by using incentives such as sweets and chocolates. This could affect the outcome of individuals who visit the stall as well as having the effect of being more appealing by giving off a friendlier approach. 
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