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                                               LESSON PLAN

	TOPIC: Marketing - Segmentation
	CLASS: PGCE (Level 4) introduction to Market segmentation


	DATE: 28/09/2018
	LENGTH OF LESSON: 30 minutes
	NO IN CLASS: 28

	ABILITY/SPECIAL EDUCATIONAL NEEDS: N/A



	AIM OF LESSON: To understand the basics of marketing and how markets are segmented through core definitions and practical application.





	LEARNING OBJECTIVES – The Learners Should Be Able To:

1. Identify what a market segment is

2. Identify key/main categories used to segment the market

3. Practically apply this knowledge in a group activity

4. Identify one advantage and disadvantage of market segmentation



	PREVIOUS KNOWLEDGE:	
It is anticipated that the class will have limited previous knowledge on this subject area


	ANTICIPATED DIFFICULTIES:
Maintaining student focus and timing limitations


	RESOURCES/EQUIPMENT REQUIRED:
PC with internet connection for use of online media – SWAY/Online video (PowerPoint backup)

PowerPoint clicker

Activities

Printed handouts – Images of products for activity (up to 8 groups)

White boards and pens for activity and discussion (up to 8 groups)

PowerPoint – interactive quiz



	HEALTH & SAFETY:
Complying to organisations H&S standards – No other issues identified












	HEA PROFESSIONAL STANDARDS:
Please note WHEN and HOW relevant professional standards occur and are met:
(Include detail of standard, not just a reference number)

Areas of Activity

Design, plan and apply learning activities (A1) as a means to teach and/or support student learning (A2) on basic principles of market segmentation.  

Assess and give feedback to learners (A3) by engaging students in various activities to develop an effective learning environment and approaches to student support and guidance (A4).


L/O1: Definition of a market segment and L/O2 re-enforced by activities and quiz (K5) appropriate for teaching learning and assessing in the subject area and at the level of the academic programme (K2).

L/O2: Identification of the key main categories used to segment the market presented using SWAY and online video (K4).


L/O3: Practical application though group activities to engage with students and video confirming the importance of the subject using every day scenarios (K1, K2, V1, V2).

L/O4: Identifying both an advantage and disadvantage of market segmentation by implementing a practical activity to apply ideas on adapting products to meet a changing environment (K1).  This will promote participation in higher education and equality of opportunities for learners (V2).

Formative assessments (group brainstorming and activity involving practical application) and summative assessments (interactive quiz) (K5) will be used to gauge levels of engagement and learning development.




















LESSON DETAIL:

	
STAGE
	
FOCUS
	
STRATEGY
	
TIME


	INTRODUCTION
























DEVELOPMENT















PLENARY / CONCLUSION







	Introduce topic for discussion (market segments-what they are, how markets are segmented).
Identify objectives/learning outcomes.

L/O1
Definition of Market segments

L/O2 
Expand on how businesses segment the market.

L/O3 
Activity to apply knowledge learnt.

L/O4
Interactive quiz based on knowledge learnt to identify developed knowledge learnt


Summary
	SWAY 








SWAY



SWAY/Video/group brainstorming 



Discussion



Kahoot/powerpoint (backup)






Discussion
	10 minutes
















10 minutes


5 minutes







5 minutes





	ASSESSMENT STRATEGIES USED (WHEN and HOW):

Formative assessments will be applied to measure learning.  
[bookmark: _GoBack]Practical application though group activities to engage with students and video confirming the importance of the subject using every day scenarios and adapting ideas to meet a changing environment.  Summative assessments (interactive quiz) will be used to gauge levels of engagement and learning development, with a discussion summary.


















	INFORMAL LESSON EVALUATION:
(This section should be completed straight after the lesson)
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