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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: This website loaded within a standard time, which is fast, quick, and satisfying. This depends on your internet speed. The website responds very well, as it depends on your broadband speed connection.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 

The cooking academy website features seven subpages in total. If you are a food lover and are interested in elevating your culinary passion to the next level, then this selection of subheadings is for you. Each subheading has something for you to explore.
When a prospective customer opens each subheading, it is very colourful and exciting, as it showcases all the clients they have worked with before, including prominent companies like BMW, Shell, Vodafone, and many more. A potential customer can explore their interest in many cuisines like European, Middle Eastern, Asian and many more.




	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 

When a customer makes a booking on this website, as this scan can be done in many ways, it can be done directly on The Cooking Academy website. The classes they offer are available to book online. You can book onto the direct bookings link, which is available for each cooking class. There are also private classes to book, and there is an amazing service where you can complete a group booking, which can be from four to one hundred and fifty people. This is ideal for group sessions for friends, family and colleagues.



	[bookmark: _Hlk212974505]Question 1d - What improvements could be made to the usability of the website?


	Answer: 


This website is beautifully created and carefully executed to suit all audiences.  I feel that any improvements needed to be introduced to this website are to accommodate individuals who have disabilities. Each disability can vary depending on the complexity of the disability that an individual has. This can be for visually impaired individuals, the deaf and the deafblind, with Dyslexia. According to (Ableize, 2019). Many disabilities exist today. The Cooking Academy could use this opportunity to cater to a niche of individuals with disabilities and their needs.

A suggestion to address the disability community is to create an audio to support the needs of the visually impaired, as an example, or create a chat link for anyone with a disability and a trained individual who has an understanding, can support by either messaging them, calling them via Teams, Zoom or a telephone call.

These kinds of disabilities would affect these groups of individuals who may show an interest in this website. Introducing TikTok into their social media would widen their platform on social media.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	[bookmark: _Hlk212975528]Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:

This is a pleasant webpage which has lots of colourful images of food, drink and different subheadings which look very appealing to the eye as you open each one. The webpage has simple contracts of colours which match the theme of their business and what they are trying to sell.  

When a comparison was done on a mobile device, everything looked the same, but it was all compressed and smaller, depending on the size of your mobile device. When you open this website on a computer, you see the complete opposite, which is bigger and looks very comfortable for you to navigate through.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer:


This website uses a unique technique, which is called “You eat with your eyes first.” On this website, the imagery is very beautifully planned and carefully thought through. The thought of each dish is brought to life with each picture taken to draw the reader by taking them into a culinary adventure. 

This Culinary adventure can be from Asia to the Middle East. There are videos available on its social media platform, like Facebook, as well as the videos available for the reader to see on Instagram, but it uses rich, warm colours throughout the site complements the imagery and enhances the overall appeal, creating a sense of warmth and authenticity

This website uses a very good font to attract its audience.





	[bookmark: _Hlk212993780]Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:


The Cooking Academy has a chat service option service available, which will connect you to a live operator when available. If a live operator isn't available, then there is a basic response service available, which is automated with rehearsed questions and answers a customer would ask, which will advise the customer to wait until a live operator is available to connect with the customer.
For the customer, it is effective as they can either speak to a live operator. Or register their enquiry, and someone will email back their response.


	[bookmark: _Hlk213001587]Question 2d – How effective are the social media links on the website?


	Answer: 


The Cooking Academy are a part of a trendy social media platform. According to Statista (2022, the top six social media platforms for business purposes are Facebook, YouTube, Instagram, LinkedIn, Twitter, and TikTok. This ranking reflects the platforms’ popularity and relevance for business marketing and engagement activities on their website. 

The social media platform that The Cooking Academy are using to date is effective on their website, it is fulfilling their purpose and reaching out to their audiences. It is sending a clear message to all their customers and remains very effective across their board.





	
Section 3 – Perceived Value

(75 words maximum for each answer)

	[bookmark: _Hlk213003111]Question 3a - How are the services offered by the company made clear to customers?


	Answer: 

This website has been designed to offer its services, which can range from cookbooks to starter spice packs, which are priced for the customer to see and make a simple decision. Customers can purchase gift vouchers if they want to consider their friends, family and colleagues.

Selling gift vouchers, is a very good method of using marketing skills to promote their business. This method applies to “spreading the word” as this gets the word out to promote The Cooking Academy.

On each sub-heading, there are different packages to choose from, which are clearly priced. There is an option to make group bookings, but it varies depending on how many individuals book, as it is best to enquire when making the booking to see if you could get a cheaper offer for group bookings.


	[bookmark: _Hlk213004592]Question 3b - How are customer reviews made available? Are these up to date? 


	[bookmark: _Hlk213004621]Answer: 

They are on Trustpilot and are rated as 4.9, with reviews written recently and going back to April 2025, giving positive experiences of their time at the cooking academy. There are 15 pages of testimonials on The Cooking Academy which are very happy customers and speak of their brilliant experience. There are Google reviews which are currently showing at 4.8

When you search for their reviews online, they do not appear to have a Google review, but The Academy appears on Trustpilot, and they are near the top with a rating of 4.9. There are no dates on Google, but Trustpilot seems to provide recent dates, which are in the month that the experience was completed, for example. March. April, May, etc.



	[bookmark: _Hlk213006112]Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 


	[bookmark: _Hlk213006136]Answer:  

The Cooking Academy has amazing strengths on its website, it offers amazing visuals with different messages which will attract customers when they navigate through the website. For example, it demonstrates the practical side of the culinary experience that you will take on, as well as providing different audiences, for example, their diet classes, and diabetic classes, to draw the customer in.

Comparing this to the local area, two companies are similar to The Cooking Academy, which are Ann’s Smart Cooking School which is close to The Cooking Academy, it offers different experiences for their customers, If you feel that need master a technique in the kitchen then The Cooking Academy offers this service as it comes with the knowledge and expertise to back this up. If you are more after a cooking experience to learn and get the hands-on experience without the technique, then Ann’s Smart Cooking School would be ideal 



	[bookmark: _Hlk213008168]Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	[bookmark: _Hlk213008187]Answer:


The Cooking Academy have made their prices all clear, fair and very reasonable based on the experience and the technique that you would like to master. Reflecting on the quality of the service shown, The Cooking Academy are demonstrating they pack a punch in their experiences, and to further gain your culinary knowledge for an individual who has no cooking or fine dining experience.


I have compared The Cooking Academy to Ann’s Smart Cooking, as they are in the local area. I have found it has its own audience, which it attracts. It is more in season to any themes that will be available, for example, Halloween and Christmas. Ann’s Smart School offers recipes that the Cooking Academy doesn’t for their customers.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. The Cooking Academy, Rickmansworth.

	
	2. Cooking classes near Rickmansworth

	
	Facebook The Cooking Academy.

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	Answer: 

When you type the three words onto the website, the main website appears at the top of the Google page as number one, then TripAdvisor appears next and then Google reviews will appear on the search.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	[bookmark: _Hlk213012330]Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 

The Cooking Academy website shows that websites still have relevance in modern UK business. It has been designed for customers to easily navigate each section, providing all the information they need and allowing them to book directly online. The website demonstrates a strong reputation through its experience in the catering and hospitality industry, supported by positive customer testimonials. 

It pays great attention to detail, showcasing beautiful, appealing, and appetising dishes that reflect the brand’s ethos and achievements. The site also highlights a wide range of cuisines and ingredients for customers to explore. By linking its website with social media platforms, The Cooking Academy successfully promotes offers and packages, attracting more customers and strengthening its brand presence.


	[bookmark: _Hlk213014697]Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 

Based on what I have seen so far. It is a website that is well-maintained and carefully crafted to suit all audiences. If there is one recommendation for this website, it needs state-of-the-art videos which need to be regularly updated to show their Master Chefs in action who are cooking a dish from start to finish. The reason is that I feel the customer would be drawn more to the food and the Chef and his or her cooking skills. 

The marketing method The Cooking Academy uses is a mixture of today's enhanced technology, with spreading the word verbally into households, offices, conferences and events. Continuously speaking, the experience and knowledge that an individual experiences will bring new clientele towards The Cooking Academy. 
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