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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load?


	What really amazed me was how quickly the website loads. In my personal experience, it opens faster than many other websites or apps I’ve used before. In the modern digital world, speed is very important because people don’t like waiting. A fast-loading website gives a nice first impression and makes it easier to find information, something that it has also been highlighted by Mook (2025) in relation to costumer experience and conversation rates. Compared to other sites, this one is without doubt one of the best when it comes to loading speed and performance.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	The website includes a lot of sub-pages which are easy to navigate as to understand. It gives clear information about special dates when you can make bookings, such as Christmas, New Year’s Eve, and more. There is also a section for bowling with other fun activities for guest who are more curious or adventurous. These include laser quest and other games. Overall, the site is well-organized and helps users quickly finding the solution for they inquiries.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Yes, bookings can be made with easy by everyone. The website offers two simple options: you can both booking online through the site or by l the phone number provided. Both methods are clearly explained, making it convenient for users of all ages. This flexibility allows people to choose the option they’re most comfortable with. Overall, the booking process is straightforward and user-friendly, helping visitors to organise their visit without any confusion or unnecessary steps.

	Question 1d - What improvements could be made to the usability of the website?


	The bowling website feels slightly overloaded with too much information and too many sub-pages. While it’s good to offer details, it can be confusing for first-time visitors. It would be more useful to have a summary or guide on the homepage to help users understand how to navigate through the site more easily. A cleaner design and clear instructions would improve the overall user experience and make finding important sections quicker and more effective.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	When opening the site seems slightly different when it is done on a mobile phone compared to the desktop version, but it still works very accurate. The information is clear and easy to read, and the layout adjusts well to fit smaller screens. Users can navigate through the pages without any issues, and all the main features are still available. Overall, the mobile version is well-designed, user-friendly, and provides a smooth experience for people accessing the site on their phones, tablet and computers.

	Question 2b - How does the website use imagery, video and colour? 


	The images and colours used on the website are very intense, clearly designed to catch the visitor’s attention. This seems to be done on purpose as a strategy to make the site stand out. While this approach can be effective, it might feel a bit overwhelming or excessive to some users. A softer or more balanced design could improve the visual experience while keeping it engaging and attractive for a most of the audience.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	It's hard to find evidence of any tool rather than an email box where you can share your thoughts and opinions by providing your details and sending them an email. The effectiveness is medium due to you may not get a quick response to your query nonetheless, it seems to work well despite, It's an old fashion method for the AI era. 


	Question 2d – How effective are the social media links on the website?


	On a computer version, the website links for social media are clearly visible and easy to access, which is helpful for everyone who wants to connect with the business. However, on the mobile phone version, these links are not as visible, making it harder to find and use them. This reduces their effectiveness and may limit user interest. Making social media links more visible on mobile would improve communication and help the business stay connected with visitors.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	This business presents a website content by offering different methods, including the use of many sub-pages, highlighting important topics, and sharing the overall experience into different sections. While this approach helps to organise the information clearly, the excessive number of sub-pages can make navigation slightly overwhelming. However, separating the content into smaller parts does help users understand each service better. With a bit more simplification, the website could offer an even smoother and more friendly experience.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Finding a direct reviews section for this website was impossible. The only way to give feedback seems to be going straight to the email link found at the top right corner of the page. However, the business does have reviews available on TripAdvisor, with some as recent as 2024, and their Facebook page also enables users to leave comments and feedback easily. This is relevant to the recent concerns in the Uk about fake online reviews and transparency (The Guardian ,2025). Adding a dedicated feedback form on the website would improve communication and make sharing opinions more pleasant.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	A website like this gives both clear and useful information. You can see how explains the rules well, like free parking if you enter your car number inside the building. Many customers say the staff are friendly and helpful, especially for people with disabilities. But some people forget to enter their car number and get a fine. There are signs, but not everyone sees them. The place is clean and works well, but the decoration is old and not very modern. If we depart from the place offers a great vast of options for people from all backgrounds It's a good place where to have fun with friends and family whereas, if you are looking for a modern place with the latest tech versions you might look somewhere else.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	No price is shown for bowling, food, or party bookings. This might be because prices change frequently, or the company prefers customers to call or visit for details. Hey may also offer special group rates not listed online. When you don’t show prices of what you are offering can make everything more difficult for the guest to organise themselves ahead or contacting other bowling spots. Having a clear pricing information would help people make quicker decisions and feeling more with confidence when making a booking.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	Bowling.

	
	Arcade.

	
	Entertainment activities.

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	After searching online, the spot link didn't appear on topmost searched Entertainment sites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	I firmly believe that still have a great importance in old and newest UK business. First, they act like a virtual store open 24/7, allowing customers to find information, contact details, or services always even outside office hours which helps with today’s busy lifestyles and mobile habits. In the UK, a lot of people expect businesses to have websites, and not having one can reduce trust and limit visibility, especially in an online environment where fake reviews are being a challenge for reliability (The Guardian,2025).
A website also builds credibility. In fact, a big percentage of British consumers say that a website makes a business look more professional than just a social media page. It allows businesses to control their branding, and present important updates clearly. Moreover, websites help businesses being more competitive, reaching customers beyond their local area, and even collecting useful data on visitor behaviour to improve marketing decisions. For all these points, internet tools are awfully necessary and often useful and mainly important for UK current businesses.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	A considerable change or update I would recommend for the Acocks Green Bowl website is to add a clear and visible section about where to park. This could explain how the parking system works, especially if there is any camara or an automatic plate recognition system. It should also include steps for visitors to take to avoid getting parking fines.
I suggest this because many people have complained online, mainly on TripAdvisor, about receiving suppressive parking fines even though they were using the bowling centre. Some people said the signs were not clear, and staff were not helpful when they asked for support. Adding this information to the website would make the experience easier, reduce complaints, and show that the business cares about its customers’ full experience not just the bowling itself.
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