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Events are constantly needing to change, create and develop new ideas to suit the needs and desires of its consumer. G, Berridge (2007) stated that ‘what one individual or group might see as being special and unique (e.g. a wedding), another group may see as being ordinary and regular (e.g. a meeting)’. On a wider scale, D. Wilkinson (1988) wrote ‘a special event is a one off happening designed to meet specific needs at any given time. Local community events may be defined as an activity established to involve the local population in a shared experience to their mutual benefit’. Other events such as sporting, music, corporate hospitality, festivals and exhibitions are also included in the events sector and contributed £16.9 billion to the UKs economy in 2016 (www.businessvisitsandeventspartnership.com). Growth in UK events has rapidly increased over the years and during 2016 the UK events industry was worth 43.2 billion to the UK economy in terms of direct spend by event delegates attendees and organisers (www.businessvisitsandeventspartnership.com), it has continued to develop and create tourism all over the world in the years after. Today, festivals and events are very much part of the experience economy and everyday leisure consumption (I. Yeoman, 2008), unlike years ago when a dinner party or gathering would be considered a treat. Events and festivals as a global phenomenon have evolved and developed in the twenty first century (Allen et al., 2008) and due to this the UK will hold the first festival of innovation and creativity in 2022 (www.gov.uk). This essay will be discussing the concept of creativity, innovation and entrepreneurship when applied to the events industry and will explore different examples on how events have innovated and developed to create sustainability for themselves. 
[bookmark: _Hlk529642822]Bolton and Thompson (2013 p.20), wrote ‘creativity is the ability to come up with new ideas all the time, either as ideas in themselves or more likely translated into opportunities or solutions. It is not primarily about artistic creativity’ and events need to create and discover new ideas and then innovate them in order to increase their wealth and create resources. Innovation is about adapting things and making a valuable change, it can be described as ‘the means by which the entrepreneur either creates new wealth producing resources or endows existing resources with enhanced potential for creating wealth’ P, F Drucker (1985, p. 67). Events need to refine and evaluate potential ideas to put together and produce a plan which would then involve the entrepreneur. Bolton and Thompson (2000) explained an entrepreneur as ‘a person who habitually creates and innovates to build something of recognised value around perceived opportunities’ which would suggest the entrepreneur can also work in a team however the entrepreneur has often been said to be someone who has started up a new business (Gartner 1985). Although the definition of entrepreneurship has never been agreed, with much competition between academic professionals on the precise definition. Another definition of entrepreneurship has been described as ‘the entrepreneur shifts resources from areas of low productivity and yield to areas of higher productivity and yield’ F. Drucker (1985). Bolton and Thompsons (2000) statement would suggest that the entrepreneur creates new ideas based on perceived opportunities whereas F, Drucker (1985) suggests they move products into another section with higher yield with the aim of creating more wealth with nothing to do with creating new ideas. J, Thompson p.244 also stated that ‘finding and seizing opportunities is for them, natural and instinctive behaviour’ which would agree with the previous definition of Bolton and Thompson (2000) as they seek out these opportunities naturally and as a habit.

Design is essential to an events success because it leads improvement to the event on every level (Brown and James 2004) and this is something that Boomtown fair have been developing each year. Boomtown fair is an independent underground and global music, art, theatre and performance festival located in Hampshire and started out in 2009. The festival describes itself as ‘a world of unity, creativity and freedom’ and in Boomtowns ‘first chapter’ the event saw 1,000 people attended. It then developed to see 60,000 in its eighth chapter. (www.boomtown.co.uk). Boomtown has over 25 main stages all with their own theme, over 80 street venues and employs hundreds of actors each year. As K, Nelson (2009 p.129) wrote ‘Judgements about the quality of service will be made by the quality of the encounter with the actors who transport the tangible part of the service to the event attendees’ and Boomtowns actors use costumes and dramatic makeup to help their film like streets come to life. The festival is now in its eleventh chapter and has followed a story line that evolves each year to ‘create a world within its own world’ for its customers. Attendees of the festival are invited to join ‘the city’ as a boomtown citizen at one of its fourteen districts each with its own theme. Once decided on the themes for their ‘districts’ the boomtown costumiers create fancy dress ideas each themed with each of the ‘districts’ and open the ‘costume shop’ which offers a selection of in world themes that customers can choose from online. This is an example of the process of creativity and innovation showing that they have created and adapted certain things to create more of a valuable change and income. The festival also encourages its customers to be creative by asking them if they have any ideas of slideshows, walkabout performances, micro venues or window installations so they can also be part of the event, however it must fall inline with the boomtown narrative. Creative accommodation can also be found at Boomtown with yurts, tipis and pre-pitched accommodation can also be purchased, some with hot showers, flushing toilets and twenty-four-hour security. Some of the ‘districts’ also provide cocktail bars, beauty salons and yoga classes which is rare in UK festivals. K, Nelson (1985, p. 128) stated that ‘drama gets enhanced by technological developments, it pulls the attendee into the fabric of the event as it is taking place’ and Boomtown uses thousands of different lighting elements to immerse their customers into their world. Jon Newman, the project manager at Utopium, a company that provides lighting and technical support to creatively enhance events and venues, has worked with Boomtown for eight years. Each year he creates and designs the lighting installations and must ensure that each one is kept within the look and feel of its ‘district’. He and the Boomtown team know the concepts of dramaturgy will be more effective with carefully orchestrated lights, audio visual, sound and special effects, which his company achieves and sees a rise in the festivals numbers each year. He also stated ‘Boomtown is famous for its creativity and is forever looking for ways to push creative boundaries’ (www.festivalinsights.com). However, the festival had problems in 2012 when it was accused of breaching its noise limits and were investigated although no further action was taken against them by Hampshire council and they continued to develop the festival in 2013 with complaints about noise levels down by 90% (www.bbc.co.uk). 
An integral element to the whole event process is design (Brown and James 2004) and in 1986 two men and a group of friends designed and created a stick man made from wood on a Californian beach creating an audience of 35 people, they decided to do it again the years after and they developed and created Burning Man festival. The annual festival is designed by artists and architects and is non-profit. It takes place in Black Rock City, Nevada and consists of thousands of people participating in creative ideas and art work to encourage people to become more creative, share ideas and create a community. The festivals numbers continued to increase each year, in 1999, 23,000 people attended the festival. Each year it changes its theme and attendees are encouraged to get creative through building airships, mobile ice burgs and bringing their own pieces of art. In 2017, 60,493 people attended the festival (www.burningman.org). As well as being innovative and creative the festival is known for its entrepreneurial culture, Harley K, Dubois the co-founder of the event said ‘an entrepreneurial spirit is going to come to the forefront very easily because they’re isn’t a lot of rules, but a lot of opportunities’ (www.entrepreneur.com). The festivals intention is to generate a society that connects each individual to his or her creative powers, to participate in community, to the larger realm of civic life, and to the even greater world of nature that exists beyond society’ (www.burningman.org). This festival brings together people with creative ideas, allows them to apply their creative value or idea within a setting that provides and exploits plenty of opportunities for people. Using Van der Wagen and White (2010) measurable objectives to see how the festival has developed since 1986, such as numbers of people attending, numbers of participants, numbers of exhibitors and number of repeat visitors its clear to see that Burning Man has developed and has created a sustainable platform for itself.
The culture we live in today of everyone working long hours means that many people want to spend their free time doing things they enjoy either excitingly or passively. As Yeoman, I (2013 p.251) stated ‘people will allocate much of their free time to passive activities that enable them to recuperate from daily stresses and burdens’ and this is something that Creative Seed aim to provide for their customers. Creative seed is a company that work nationally providing carnival style events using, props, street performers and stilt walkers. The company had an idea of turning themselves into a mobile performance and roadshow and have now been given money off the Arts council England and the lottery to help them develop this idea. This is another example of the process of creativity, innovation and entrepreneurship.
To conclude its important for events to keep up with change as it can enable them to adapt and identify the correct new market or idea to explore, which will allow the sector to create more sustainability for itself. With new technologies like virtual reality etc, events also need to take these changing trends into consideration and look at new trends and opportunities.
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