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[bookmark: _Toc158247953]Introduction
This report will address greenwashing and self-evaluation for sustainable practices, with a particular emphasis on the Lowry Hotel. Hotels employ self-evaluation as a means of profiting from greenwashing. Essentially, sustainability and green practices have grown in importance within the hotel sector in recent years. It describes the procedures and activities meant to lessen the negative effects of human activity on the environment while protecting its resources. But some hotels engage in "greenwashing" to hide their lack of environmentally friendly procedures, which hurts the whole hospitality sector. 
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Figure: Logo (Sutawa et al, 2023).


[bookmark: _Toc158247954]Has the hotel been accused of greenwashing?
One of the most well-known hotels in the world, Lowry Hotel, prioritises using eco-friendly goods and business methods. On the other hand, Srivastava et al. (2023) accused the corporation of engaging in some degree of greenwashing. The phrase "greenwashing," which has serious connotations, has been a source of worry for the last 20 years, particularly in the hotel industry. It describes the act of spreading misleading information and giving the false impression that a company's operations or goods are environmentally friendly. Physical carbon emissions
Although the Lowry Hotel only addressed half of the problem, it claimed to have achieved net-zero carbon emissions. While the hotel met most of the requirements for being bottle-free, using renewable energy sources instead of fossil fuels, and not using embodied carbon emissions, it did not take this into account. It alludes to the damaging greenhouse gas emissions that occur during building construction and restorations, which account for 21% of worldwide emissions. In order to strengthen its claims, the hotel "doubled down" on its zero-net carbon emissions initiatives (Shanshan et al., 2023).
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Figure: Carbon emissions (Salem et al, 2023).

[bookmark: _Toc158247955]Transparency is lacking 
There have been allegations of insufficient openness about Lowry Hotel's eco-friendly promises. This indicates that the hotel did not provide enough concrete information or proof to support its claims to be environmentally friendly. For instance, they make claims about using locally sourced food, but statistics show that 35% of their food comes from other nations. They also use inefficient appliances and non-reusable plastics, which contribute to a large amount of food waste and cast doubt on their environmentally friendly claims (Ye et al., 2023).
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Figure: Logo (Sutawa et al, 2023).



Areas where it could be construed that Lowry Hotel is greenwashing
The hotel business is highly sensitive to the issue of greenwashing. The Lowry Hotel has the potential to engage in greenwashing in a number of ways, or it may be seen engaging in what might be considered greenwashing. The Chief Motel accommodation claimed to achieve net-zero fossil fuel byproducts, however it only addressed around half of the problem. These behaviours may come from any sector, including food and product procurement, energy use, hotel services, and consumer carelessness. There are a few domains where one may interpret greenwashing:
Not cleaning towels every day: It's concerning that certain hotels may not clean their towels every day. The Head Motel inn can engage in greenwashing in a few areas or should be seen engaging in what may be seen as greenwashing efforts. For instance, the Lowry Hotel may claim to offer clean towels, but the truth may be different because the hotel may have dubious laundry procedures, such as ignoring sanitization, using insufficient detergent or cleaning supplies, or not replacing the towels often, all of which could pose health risks (Yağmur et al, 2023).
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Figure: Hotel greenwashing practices (Xia et al, 2023).
[bookmark: _Toc158247956]Overconsumption of energy: One major way a firm may engage in greenwashing is by ignoring energy consumption. For instance, the Lowry Hotel may not adhere to its green business standards by using energy-efficient equipment like LED lighting, effective water management, and the usage of renewable energy. One of the world's most recognisable hotels, Chief Motel, focuses on implementing eco-friendly strategic initiatives and products. Given that the hotel's usage of non-renewable energy sources results in a substantial increase in carbon emissions, it may be considered greenwashing (Sutawa et al., 2023).
Speaking environmentally green without doing action: Greenwashing is the practice of companies using terms or labels like "green," "eco-friendly," or "sustainable" without taking the necessary steps to back up their claims. It makes reference to the process of creating a false impression and disseminating false information about how an organisation's actions or outcomes don't impact the ecosystem. As an example, Lowry Hotels may plant trees or make investments in local conservation while claiming to be green. However, if they ignore their energy use or do not use renewable energy, they are engaging in greenwashing, which will mislead their customers (Srivastava et al., 2023).
Tiny toiletry bottles: Lowry Hotel uses tiny toiletry bottles that could include eco-friendly and organic items, but they need a lot of resources during manufacture and recycling. Still, the organisation was also accused of engaging in some degree of greenwashing. Furthermore, these bottles contribute significantly to the amount of plastic trash generated since they are single-use items that cannot be recycled. Given that it goes against Lowry Hotel's green policies, it may thus be considered greenwashing.
Less environmentally friendly methods in reuse programmes: Lowry Hotels place a lot of emphasis on reusing programmes to support their green claims, which are excellent for conserving electricity and water. But this might be the hotel's way of making up for not using sustainable procedures. Over the last 20 years, there has been constant concern about "greenwashing," especially in the context of cordiality. The word "greenwashing" has serious implications. In contrast, Lowry Hotel encourages visitors to reuse towels, which may be considered greenwashing to some level (Ulusemre et al., 2023). Lowry Hotel, for instance, may not invest in energy-efficient applications and renewable energy sources.
Absence of foods obtained locally: The Lowry Hotel makes a significant environmental statement by sourcing its food organically and locally. The hotel examined most of the boxes associated with non-bottle, against petroleum derivative, and against eco-friendly electricity consumption; nonetheless, the hotel did not consider representative fossil fuel by-products as an opinion. In contrast to its boasts of being a green food company, however, 35% of its food comes from processed goods and overseas sources. In addition, the hotel's use of excessive energy and resources for food production raises the possibility that its statements about greenwashing are false (Shanshan et al., 2023).

Do hotels self-evaluate themselves?
The hotel industry heavily uses self-evaluation as a tool for self-assessment and to pinpoint areas in need of development. In the hospitality industry, greenwashing is a very sensitive concern (Salem et al., 2023). Some hotels, however, may consider themselves to be strict eco-friendly enterprises, even if their actual practices varied greatly. Greenwashing may occur throughout the hotel self-evaluation process. For instance, they could use selective reporting to highlight only the good features while ignoring the negative ones. Hotels may consider themselves to be environmentally friendly, but they fail to provide any information or references that cast doubt on the veracity of their environmental programmes (Robina-Ramírez et al., 2023).
For instance, the Lowry Hotel may use internal audits to measure its total environmental effect and evaluate its energy and water management practices. Although this method of pinpointing areas for development and guaranteeing sustainability is excellent, it may distort the findings in order to enhance a company's brand and image (Rather et al., 2023). Chief Motel accommodations may boast about providing fresh towels, but there's a chance that this is a front for a different story. The motel may engage in sloppy cleaning techniques, such as ignoring hygiene, using too little detergent, or not changing frequently, which could put guests' health at risk. For instance, the firm may showcase its environmentally conscious and green business processes with unverified certificates; nevertheless, hotels really employ self-evaluations as a means of greenwashing and misleading customers about their offerings (Pulido-Fernández et al., 2023).
[bookmark: _Toc158247957]Reasons why companies self-evaluate
Hotel businesses use self-evaluation for a variety of purposes. For instance, Lowry Hotels may assess their own image and performance by promoting themselves as eco-friendly and green businesses. Hotel firms self-evaluate for a variety of reasons.
Lower the value of sustainability: sensible sustainability projects, such infrastructure, manner optimisation, body of workers improvement, and generation adoption, want a big financial and useful resource commitment from accommodations. An important hassle is that a few lodges may not wash their towels each day. however, lodges may additionally keep away from extra expenses related to sustainable efforts at the same time as still making the most of the views of greenwashing (Yağmur et al., 2023).
Steer clear of regulations: For certain hotels, observing specific rules and regulations pertaining to sustainability and the environment are essential. These behaviours may originate from any sector, including food and product sourcing, energy use, hotel services, and negligent consumer behaviour. Businesses could, however, engage in "greenwashing," which means that, on paper, businesses are abiding by these legal standards and reaping the associated advantages without really making any major adjustments (Xia et al., 2023).
Advanced advertising picture: inns may additionally attract eco-aware customers by way of the use of self-assessment as a greenwashing tactic to reinforce their logo picture. The toiletries used by the Premier resort may be in little bottles that include organic and environmentally friendly components. as an instance, the Premier lodge inn may additionally overstate its sustainability claims, which includes the use of organic and inexperienced meals resources, with the intention to attract a massive wide variety of environmentally conscious guests (Patwary et al., 2023).
Boost competitive part: motels can also use greenwashing techniques to set themselves other than the opposition and gain greater clout within the fiercely competitive hospitality sector. To get in addition marketplace clout, hotels may use self-assessment to portray themselves as extra environmentally conscious than they in reality are (Ye et al., 2023).


[bookmark: _Toc158247958]Is “Green” technology being used and is it more sustainable?
The term "green technology" describes research and technology aimed at reducing the negative effects of human activity on the environment and protecting its resources. The use of green technology in the hospitality industry has grown quickly in order to support sustainable practices, such as reducing carbon emissions, promoting more sustainable company operations, and using less energy (Ulusemre et al., 2023).
Energy-conserving appliances: Hotels make use of energy-efficient equipment like LED lighting, which is more resilient and consumes less electricity. Additionally, the Lowry Hotel has a smart HVAC system that adjusts the temperature of the rooms according on the weather, greatly reducing energy use (Sutawa et al., 2023).
[image: Energy Efficient Lighting | Ferry County PUD]
Figure: Energy-efficient bulbs (Srivastava et al, 2023).
[bookmark: _Toc158247959]Sources of renewable energy: Investing in renewable energy has gained popularity in the hospitality industry. For instance, Lowry Hotel prioritises renewable energy sources like solar and wind power, which guarantee sustainable business practices and result in significant long-term energy cost savings (Shanshan et al, 2023).
Smart home appliances: Hotels use a range of energy-efficient smart equipment to reduce their usage. For instance, most hotels employ low-flow showerheads and linens to save water and energy (Salem et al, 2023).
Waste management system: Robina-Ramírez et al. (2023) state that using low-pressure water systems, recycling, and composting surplus food are helpful green technologies that guarantee sustainable company practices.
What could they do instead of self-evaluating
Customer opinions and rankings 
Based on their eco-friendly policies and services, hotels may ask for reviews and ratings from its patrons. Furthermore, these containers contribute significantly to the waste of plastic since they are one-time use only and cannot be recycled. To enhance its sustainable practices, Lowry Hotel, for instance, may use evaluations, ratings, and surveys to identify areas of weakness in its sustainability processes and to get insightful feedback from visitors (Patwary et al., 2023).
Expert Licensure
Reputable associations like Green Globe, Business Energy Professional (BEP), and Leadership in Energy and Environmental Design (LEED) may certify a Lowry Hotel. These groups will evaluate the hotels' sustainable practices in-depth and provide certifications according to predetermined standards (Rather et al., 2023).
Benchmarking for Carbon
By measuring their carbon footprint, hotels may use the carbon benchmarking method to determine where they need to cut down on their carbon emissions. They actively use a broad range of resources in the process of production and reuse. In order to evaluate its environmental effects in accordance with industry standards that will guarantee more sustainable practices, the Lowry Hotel will need to confer with environmental businesses (Pulido-Fernández et al, 2023).






[bookmark: _Toc158247960]Conclusion
In conclusion, in order for hotels to remain competitive in the hospitality sector, they must use sustainable and eco-friendly business methods. Consumers are become more environmentally sensitive, and they favour businesses that follow sustainable practices. Because it contradicts Chief Motel Lodging's green procedures, it is sometimes seen as greenwashing. Therefore, in order to improve business performance and brand image, Lowry Hotel has to evaluate its sustainability policies, adopt eco-friendly operations including energy-efficient operation and decreased water use, and look for real sustainability certifications.
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The Lowry Hotel
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Greenwashing is an
unsupported claim to
deceive consumers into
believing that a company's
products are
environmentally friendly
or have a greater positive
environmental impact
than what is true.





