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Executive summary 
The report has projected light on the concept of enterprise which means organisations that are legal entities. Also, entrepreneurship indicated various unique traits and behaviours of entrepreneurs that enable them to run businesses. For-profit organisations are those that operate for-profit and not-for-profit organisations work for others’ benefit.   
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[bookmark: _heading=h.30j0zll]1. Introduction 
The study is all about various forms and titles of business that aspire entrepreneurs to go beyond their capabilities. The study also aims to critically evaluate each factor from various perspectives that enable the readers to generate a compact review of the things highlighted. It is important to know what is important in business and drives businesses towards success and all. The study will be presented in a well-structured manner which comprises less complexity and much-improved aspects. Nevertheless, being an entrepreneur or a business entity, challenges are common and thus brainstorming is important (Urbano et al., 2019). The study will assess why attributes, characteristics, traits, behaviours and more play critical roles in shaping businesses.  
[bookmark: _heading=h.1fob9te]1(a). Definition of Enterprise and Entrepreneurship 
Enterprise: Enterprises are addressed as a legal entity that conducts business with their own capability and this can be a corporation too (Dzwigol et al., 2020). In other words, for-profit organisations are also considered enterprises. Most enterprises are related to or belong to entrepreneurial ventures. Enterprising is frequently indicated to entrepreneurial success as well. 
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Figure 1: Structure of enterprises 
(Source: Fusion, 2023)
Entrepreneurship: Entrepreneurship is usually called up as the activity that sets or develops a business venture (Urbano et al., 2019). Entrepreneurship is all about taking economic risks in return for profit from business (Shepherd et al., 2019).  However, there are some types of entrepreneurships that also exist such as small businesses, scalable start-ups, intraprenuership or large businesses and social entrepreneurship. 
[bookmark: _heading=h.3znysh7]2. Conceptual foundation for enterprise and entrepreneurship with examples
Enterprise: As previously stated, the enterprise is basically a business entity that operates within the market for the purpose of selling. The conceptual foundation comprises the ways by which enterprise structures, designs and activities are created. This is basically a conceptual foundation is the conceptual base of something that indicates the core factors related to a particular fact (Dzwigol et al., 2020). On the other hand, the first three stages that help to create an enterprise are discovery, modelling as well as start-ups. In line up with the growth structure of enterprises, it consists of further three stages such as survival, existence and success. These stages only develop a business into a sustainable business or company. In addition to this, the legal structure of an enterprise business comprises several types such as sole proprietorship, corporation, limited liability, partnership, cooperative and more. Likewise, some enterprises are Uber, Red Bull, Spotify and more.  
Entrepreneurship: In line up with some arguments it has been identified that entrepreneurship is a skill or competency that leaders gain over time or sometimes this is also identified as an inherent skill (Bacq and Lumpkin, 2021). Entrepreneurs must evaluate ideas and concepts that help them to get insights into new and emerging opportunities. Managing due diligence also helps to extend entrepreneurship practices in a unique manner. The conceptual foundation of entrepreneurship covers skills and traits, business finance, personal growth, business management, business marketing, business plans and more (Thomassen et al., 2020). For example, entrepreneurship is the initiation of a new venture by applying all the traits and skills.  
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Figure 2: Types of entrepreneurs 
[bookmark: _GoBack](Source: Envirementalb, 2023)
[bookmark: _heading=h.2et92p0]3. Analysis and critical evaluation of concepts of enterprise and entrepreneurship from the perspective of an entrepreneur with literature backup 
Concepts of enterprise: It can be stated that enterprise is a common or another term that indicates for-profit organisations. No doubt it often closely relates to the factors that engage entrepreneurship in the business context (Dzwigol et al., 2020). Henceforth, it can be concluded that this form of business is the most basic and old form. However, sometimes many people assume that enterprises are also known as not-for-profit organisations to an extent. Various criteria could be utilised to make concepts but the most common is that enterprise belongs to those entities that work for profit and employ people to work on the same project (Jabir et al., 2022).  
Concepts of entrepreneurship: As previously commented, entrepreneurship is the ultimate form of business leaders in society and in the business context as well (Thomassen et al., 2020). Individuals who have developed special desires to form business corporations are known as entrepreneurs. They also have unique sets of personality traits and attitudes that make them apart from the crowd. This is the core concept of entrepreneurship in the general context. Entrepreneurship also includes independence, innovation, decision-making, success and more as a major part of their life journeys (Bacq and Lumpkin, 2021). However, it is common for all entrepreneurs that they never give up or are afraid to fail in anything they do.  
[bookmark: _heading=h.tyjcwt]4. Conceptual foundation of personality traits theories with examples 
The conceptual foundation of personality traits: These can be identified as the psychic structure of the organism, the physiological structure of the organism along with the cultural and social structure. According to reports, these structures are highly effective to contribute to the formation or creation of personality traits of individuals. Often a personality of a person implies social as well as psychological character. Other’s influence or the influence of society on people is called socialisation. In this context, the trait theory of personality helps to assess people’s structure of thoughts, behaviour as well as feelings. According to this theory, three major factors characterize traits of personality. These are stability, consistency and individual differences. Alternatively, the theory states that individuals have a common tendency to remain consistent across different situations which relate to their traits. For instance, when a person is less talkative at home, he or she also tries to be the same at the workplace. 
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Figure 3: In these settings, people try to be consistent as per their personality traits 
(Source: Maircopa, 2023)
[bookmark: _heading=h.3dy6vkm]5. Critical evaluation of traits, characteristics, attributes and motivations of Entrepreneurs 
[bookmark: _heading=h.1t3h5sf]5(a) Traits
A trait is generally recognized as a characteristic along with unique abilities that belong to a person. Sometimes this is recognized as a genetically formed characteristic. Some of the greater personality traits are leadership qualities, self-motivated, a strong sense of integrity and ethics, fearlessness, innovators and more. Leadership is all about mentoring and helping others to make impactful decisions. A leader knows how to earn the trust of the team members and always works with integrity. Also, entrepreneurs are highly self-derived, they do not wait for opportunities whereas they believe in creating them. Entrepreneurs also work with ethics and integrity. They never fail to accomplish honesty throughout their work. Entrepreneurs never fear to fail. They know failures come with more opportunities for learning and more. Entrepreneurs are inborn innovators, they develop ideas, transform them and create new paths of success.   
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Figure 4: Qualities of entrepreneurs  
(Source: Sketch Bubble, 2022)
[bookmark: _heading=h.4d34og8]5(b) Characteristics
There are multiple factors to running a business and becoming an entrepreneur. An entrepreneur has many characteristics likewise, curiosity, structured experimentation, adaptability, team building and more (Bacq and Lumpkin, 2021). Entrepreneurs are always curious about new ideas, business development, learning and more. Without this characteristic, they can never achieve what they want. Along with this, they are also well-focused on what they want to experiment with. This improves their capability of structured experimentation as this also reduces risks. On the other hand, they are stubborn and adaptable (Thomassen et al., 2020). The landscape of business is very unstable and changing. Hence, it is important to stay viable with everything in the business environment. Team building simply indicates teamwork which is also a greater characteristic of entrepreneurs.  
[bookmark: _heading=h.2s8eyo1]5(c) Attributes
Attributes are something that makes entrepreneurs different from common people. Entrepreneurs always try to work harder than usual. This is because they have a burning desire to achieve their goals and objectives in a quick manner (Shepherd et al., 2019). Also one of the main attributes is that entrepreneurs know how to manage money as well as people for their own benefit (Palacios-Marqués et al., 2019). They are always passionate about what they do and what they want to do. They are never afraid of being insulted or manipulated as they know how to answer back. In addition to this, entrepreneurs show creativity in whatever they do (Ramoglou et al., 2020).     
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Figure 5: Qualities of entrepreneurs  
(Source: Sketch Bubble, 2022)
[bookmark: _heading=h.17dp8vu]5(d) Motivations
The motivation of an entrepreneur is about the factors that motivate them to achieve their goals and objectives in life. They are derived from their own desire which motivates them to achieve everything in life (Bacq and Lumpkin, 2021). Another thing is an invention or innovation that motivates entrepreneurs to go beyond their capabilities. Knowledge sharing and gathering are some of the underlying desires that drive entrepreneurs towards success. They are also very much risk-taking which imposes various challenges into their lives (Ramoglou et al., 2020). In spite of getting afraid, this motivates them to fight for the next and for a better future ahead. 
[bookmark: _heading=h.3rdcrjn]5(e) Conceptual
Entrepreneurs are those who are always passionate about what they want to achieve in life. In this way, they build a strong personality which enables them to analyse concepts and be conceptual in numerous ways (Shepherd et al., 2019). On the other hand, conceptual skills are something that is considered thinking skills. This lets them able to get over complicated situations. In order to mitigate the issue, entrepreneurs utilise their problem-solving skills to come up with new ideas.   
[bookmark: _heading=h.26in1rg]6. Conceptual foundation of for-profit and not-for-profit small organisations with examples  
For-profit small organisations:  Conceptual foundation of for-profit organisations cover that it operates with the foremost goal of making money. Most businesses are classified as for-profit business organisations as they operate in the market with the goal of earning profit. Generally, these kinds of enterprises operate based on their offerings, products or services. On the other hand, they also follow a structured approach to improve their operations and working process. The owners of for-profit businesses also share a part of their income or earnings with the shareholders of their businesses (Dempsey and Bigger, 2019). There are a lot of things associated with the conceptual foundation of for-profit organisations. Examples include construction companies, airlines, retailers, manufacturers and more. In this structure, the business entity might be an LLC, partnership, corporation or sole proprietorship. However, one thing that is common in both for-profit and non-profit organisations is that the first initial stages or steps are almost the same for both of them. 
Not-for-profit small organisations: A non-profit organisation is something which runs with the goal to help society, community or the environment with a goal to provide benefits to the world. Examples include non-profit organisations are universities, hospitals, foundations, charities and more (Cordery et al., 2019). In order to qualify as a non-profit organisation the business should serve help or assistance to the public in some way. These organisations also do not need to provide taxes on the money they get in terms of funds as well. Also, small not-for-profit organisations do not pay a single amount to their staff or members for any kind of participation. Also, most of these organisations follow a flat orgnisational structure to help the members to work independently and freely. All money earned or gathered is not spent for anyone’s personal benefit. They also facilitate grants and donations in the form of social or community programmes.      
[bookmark: _heading=h.lnxbz9]7. Analysis and critical analysis of ‘for profit’ and ‘not for profit’ small organisations with relevant examples 
It has been previously identified that for-profit organisations always try to earn maximum profit in return for any service or product they offer to their customers. On the other hand, not-for-profit organisations operate with the core aim of benefiting others. When it comes to the size of business, small-size for-profit and not-for-profit organisations mean they are not the first layers of organisations in their market or community (Dempsey and Bigger, 2019). They also comprise fewer staff or employees or members.  
Not-for-profit organisations rather operate with a primary motive to generate or include activities which will bring happiness and peace to others’ lives in various forms (Gilchrist and Simnett, 2019). In contrast, for-profit organisations always promote their services and products to primarily earn greater economic as well as monetary benefits. On the other hand, not-for-profit organisations always prioritise society while for-profit organisations always prioritise their personal motives to operate in the market and compete with others (McConville et al., 2022). Also, for-profit organisations have to generate competitive strategies to stay competitive in the market while not-for-profit organisations do not need to take the help of such ideas to stay competitive in the market. For not-for-profit organisations, examples of sources of money are membership fees, subscriptions, donations and more. On the contrary, for for-profit organisations examples of major sources of revenue are sales margin, selling goods, promotions and more (Dempsey and Bigger, 2019). Alternatively, not-for-profit organisations use income statements, balance sheets, cash flow and more to maintain their financial statements (Cordery et al., 2019). And not-for-profit organisations utilise expenditure accounts, payments accounts, receipts, balance sheets and cash flows. Lastly, for-profit organisations pay taxes while not-for-profit organisations do not need to pay taxes.       
[bookmark: _heading=h.35nkun2]8. Critical analysis of entrepreneurs' values and beliefs in ‘for profit’ and ‘not for profit’ small organisations with applications 
Entrepreneurs' values and beliefs in for-profit small organisations: When it comes to for-profit organisational values as well as beliefs, entrepreneurs demonstrate the highest capabilities than usual. They believe in providing the highest quality goods or services that appeal to the customers. Also, their value sometimes relates to customers’ daily needs and requirements. Hence, they try to provide goods and services at affordable and lower prices. On the other hand, their values comprise best industrial practices with integrity and improved performance. They also try to make all the stakeholders involved in the business happy and satisfied as well. Courage, collaboration, respect for others, compassion, diversity and more are the core values of for-profit organisations and the entrepreneurs for for-profit small organisations. In addition to this, they also believe in obeying all the legal laws and rules of the nation entrepreneurs choose to operate in. 
Entrepreneurs' values and beliefs in not-for-profit small organisations: In not-for-profit organisations, entrepreneurs must demonstrate integrity to think for the well-being of people living in society. Also, entrepreneurs’ values should be clear and up to the mark to fit the context (Palacios-Marqués et al., 2019). Likewise, when an organisation promises to serve good education or hospitality to people, they must not charge money or anything relevant for this (Gilchrist and Simnett, 2019). The beliefs of entrepreneurs for not-for-profit organisations must comprise ethics, standards, morals and more. Even they also believe in selecting or choosing team members for a good cause (McConville et al., 2022). Wrong people or people with bad intentions might have a negative impact on the overall vision of the not-for-profit organisation. Entrepreneurs in this context also believe in using creative ideas to ensure the service they provide is the best to make people smile.   
[bookmark: _heading=h.1ksv4uv]9. Conclusion 
The study has been prepared with the aim to analyse various business concerned factors. The study has evaluated many concepts among which enterprise and entrepreneurship are the most commonly used terms. It has been identified that both concepts have their own uniqueness in business. Also, it must be mentioned that without entrepreneurship a sector, a country or a region cannot grow as entrepreneurship opens new pathways for employment. On the other hand, types of organisations such as for-profit and not-for-profit concepts have been also included. The way the study vividly described all such things is effective for readers to get rid of confusion regarding them.
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