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1. Executive summary 
The present report will discuss some aspects of the Marketing Discipline, such as segmentation, targeting and positioning, as well as theoretical aspects of the marketing mix. The report will use examples from Apple Inc, the tech industry leader. The report will take the form of communication blogs, which are aimed to stimulate communication levels and increase interest regarding the company’s existent projects. The report will end with general conclusions and few recommendations. 
2. Introduction 
Apple Inc is an organisation that started their activity in the US and is presently the tech leading company in the world. Currently, the company is the most profitable organisation in the history of the business environment. Apple was created in 1976 by the famous Steve Jobs who started the company together with Ronald Wayne. Apple started as a PC seller and developed over times by producing mobile phones and accessories. Apple gained extreme popularity by selling iPhones. Apple has a huge customer pool, with loyal customers that are waiting outside stores at times when products are launched. Apple is one of the most popular brands on a global level and its success can be attributed to its successful marketing strategies. (Kabra, 2021)
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