Definition and discussion of sustainability
The definition of sustainable development is broad and the world is large and diverse. It is important to adapt sustainability to the local environment in order to be a helpful tool.
According to (Brundtland, 1987), development that meets the needs of the present without compromising the ability of future generations to meet their own needs. 
This includes two key concepts within it, which are the principles of needs, in particular the basic needs of the poor of the world, to which importance should be provided and the idea of obstacles imposed by the state of technology and social organisation on the capacity of the societies to fulfil present and future needs.
Public and private stakeholders ' intentions should not be considered as isolated, one-dimensional aspects; instead, the interrelation between the three aspects of environment, economy, and society must be considered.

Sustainable development means more than simply protecting the environment. We need economic well-being and a solidarity-based society in order to satisfy our tangible and intangible needs.

Concern must be given to the effects of today's actions onto the future (intergenerational aspect) so that future generations can also meet their needs. Sustainable development takes a long-term structural change in our economic and social system, with the aim of minimising the usage of environment and resources to a sustainable level while trying to maintain economic performance and social cohesion.





According to (Pearce, 1989), Sustainable development involves devising a social and economic system, which ensures that these goals are sustained, that real incomes rise, that educational standards increase, that the health of the nation improves, that the general quality of life is advanced.
Sustainability suggests meeting our current expectations without undermining future generations ' ability to meet their own needs. They also need social and economic capital in addition to natural resources. Sustainability is not just about the environment. We also find concerns about social equity and economic development contained in most definitions of sustainability.
There are three types of sustainability and these are environmental, economic and social sustainability.
Environmental Sustainability. 
Ecological integrity is preserved, all the world environmental systems are maintained in steady state, while human consumption of natural resources within them at a level where they can replenish themselves.
Economic Sustainability 
Human communities around the globe can maintain their independence and have access to the resources they need to meet their needs, financially and otherwise. Economic systems are unharmed, and activities like those of secure source materials of livelihood are accessible to everyone.
Social Sustainability 
All individuals, who have access to enough support to keep their families and societies safe and stable, are able to achieve universal human rights and basic necessities. Healthy environments have only representatives that uphold protection for social, labour and cultural rights and defend all people from discrimination.

Key issues in marketing and sustainability.

We all like to help the environment with our part but as time goes by, we have more questions about the environment. As the future unfolds, we must all be educated and prepared to address the major threats to the environment.

A increasingly warming climate and inability to adequately reducing greenhouse gas emissions effectively underline the urgent need for the greater focus on resiliency measures. Rapid, bigger scale investment is an effective solutions that is needed to avoid global warming from reaching potentially catastrophic levels.

According to (Liverman, 2018), To have a chance of limiting warming to 1.5C, greenhouse gas emissions must be cut in half by 2030 and be net zero by 2050.

Experts report that global greenhouse gas emissions increase by an  of 2.7 percent in 2018, which are reaching an all-time high. This shows the second year of notable increases after a brief period of relatively stable emissions due to slowed growth of economy.

The 1C warming impacts are much more extreme than expected. Every year, extreme weather does billions of destruction, with hurricanes, storms & droughts in Asia coupled with burning fires in the United States, Canada, Greece and Sweden. While some climate mitigation and adaptation initiatives are complimentary, they compete for limited government funding in many cases.

It's hard to understate the full scope of climate change. It affects the planet as a whole and all on it. Its worst impacts are decades off, but it's happening too now. It touches on culture, vehicles, carbon, and animals, but is driven to the naked eye by something that is unnoticeable which are greenhouse gases.


Species are disappearing at alarming rates, habitat depletion is affecting the well-being of millions around the world, rising air pollution is costing millions of lives every year and plastic pollution is hitting dangerous levels in oceans and on land

According to the most comprehensive assessment of global ecosystem health in recent decades, biodiversity is decreasing at an alarming pace across most of the natural world. Species are gone 1,000 times faster than their natural rate of extinction.

In its Living Planet Report, WWF finds “exploding human consumption” was the main reason behind a big decreasing in the world wildlife population in recent decades. Between 1970 and 2014, the losses in vertebrate species like mammals, fish, birds, amphibians and reptiles that is averaged 60 percent.

Global awareness for plastic pollution continues to grow and its impact on our ecosystems. There have been announced several major global alliances to tackle the issue. Businesses are faced with growing consumer pressure to reduce plastic waste.

China's decision to ban imports of plastics and e-waste has put waste and recycling markets into chaos, highlighting the scale of plastic pollution and increasing the importance of minimising and recycling far more waste.










The impact of marketing for professionals and consumers evidence from a range of industry
(Warren,2006) and (Hitz&Smith,2004) observe that most impact assessments are conducted at the local scale. It is therefore very hard to estimate the impacts across the world domain from these localised studies. 
Today, companies and their competitors have an incentive to get ahead of such legislation. It starts by identifying where, within their operations, they can reduce waste and then design it into their processes. They need to be aware of the big picture when they do so.
Demand would change as the climate changes. Of example, as global temperatures increase, demand of heating oil will decrease while demand for other winter products will fall. In the products they buy, more buyers now emphasise conservation, moving demand towards more environmentally friendly goods.
Reducing product waste, for example, is a hot topic on the consumer market today. But if an e-commerce organisation just works on reducing packaging environmental adaptation will never be accomplished. In an e-commerce supply chain, goods can be impacted a large number of times, so they need better packaging. When goods are not properly protected, pollution in the form of goods contaminated during shipment will only be driven far downstream.
However, investing in climate resilience requires the ability to monetize the benefits, which for many companies has remained a challenge. It's easy to recognise the financial benefit if you save on costs at the front end. But if added costs have an indirect yet positive impact on productivity, the results must be collected to prove that the best solution has been selected.


Some of the business impacts are indirect, such as changes in how insurance companies evaluate the risk of natural disasters, while others are clearly direct, such as Coca-Cola and IKEA. These more immediate physical impacts lead businesses to invest in new risk mitigation processes and technologies.

Through the Climate Protection strategy, the Coca-Cola Company and bottling system are committed to finding innovative ways to mitigate the environmental effects of the operations and products. In specific, they connect climate change to their leadership on water stewardship problem and to work with supply chain partners on packaging. Coca-Cola Company co-founded "Refrigerants, Naturally!" with McDonald's and Unilever, along with support from the United Nations Environment Programme (UNEP) and Greenpeace. This is an instance of cooperation between the public and private on creative environmental control strategies.

IKEA goals is to improve overall energy efficiency by 25 percent compared to 2005, in all IKEA stores, distribution centres, factories and offices. Furthermore, their long-term aim is that all IKEA units will run entirely on renewable energy instead of fossil fuels. Another important point is to make use transport service providers that follow the environmental criteria. This is why they must use modern vehicles, have better emission targets and measure their CO2 emissions. IKEA also cooperates with WWF to create better climate-friendly people transportation solutions in the future. The goal is to identify and act on opportunities in the entire value chain, from raw material extraction to recycling IKEA products at the end of their life-cycle, and to help the customers become more climate smart. In addition, IKEA and WWF run joint pilot projects with suppliers in Poland, Sweden and China to support energy efficiency and encourage the use of renewable energy to reduce CO2 emissions.






Conclusions and recommendation.

[bookmark: _GoBack]Climate change is not just a problem for the environment. The climate is closely linked to almost all we do as a society. It is already beginning to have an impact on businesses around the world, and it will continue to move forward with an even greater effect.
The first move that a company needs to take is to undertake an assessment and determine how it influences the ecosystem and the potential risks that it poses as a result of climate change. Companies should identify opportunities to enhance their environmental performance in relation to outcomes. Companies should examine whether alternative materials can be supplied and assess the feasibility of renewable energy such as solar, wind and biomass. In order to improve their performance, businesses can use this information to create an environmental management system that they are using. Climate change is much more than just a problem of the environment. In the years to come, it will also have a major impact on businesses. Businesses will need to change to survive in the world of the future.
One of the most effective way to do sustainable practices is to invest money in powering your business by using renewable energy such as solar panels. Solar energy is one of the reliable and easiest sources to harness, which the company must take advantage of. You can even come up with a very innovative ways to turn the waste into energy. Taking measures to reduce the carbon prints by going paperless, promoting workers to carpool or take public transportation to work, triggering the devices to power-saving feature. Telecommuting is also a rising trend that encourages staff to work remotely and take steps to promote this. Cloud computing innovations have encouraged telecommuting, thereby helping to significantly reduce the carbon footprint of the company.




As suggested in this paper, in large groups of stakeholders, the actions of one big organization, or a number of smaller organisations in an industry, have the potential to influence behaviour and opinion. This plays an important role in shifting into societal climate change approaches. As such, we can consider whether organisations can do good while protecting their shareholders ' interests in the short term, as well as having a long-term impact that may affect the organization's success in the future.


