
Can the media 
contribute towards 
eating disorders?



Learning 
Objectives 

The Learners Should Be Able To:

Describe and define the term ‘eating 
disorders. 

Identify types of media which may 
contribute towards the development of an 
ED. 

Explain the pros and cons of media use



Summary 

In today’s lesson we will talk about:

What are eating disorders.

What mediums of media contribute 
towards developing an eating disorder.

The pro’s and cons of the media in 
relation to eating disorders. 







Forms of eating 
disorders
• ICD-10 
• Anorexia Nervosa (AN)

• Bulimia Nervosa (BN)

• Eating Disorders
• Not Otherwise Specified 
• (ED-NOS) 













Influences 

• Social Media 

• Television 

• Magazines 

• Friends 

• Advertisement 

(Castonguay and Oltmanns,2013; Boachie and Jasper, 2011; 
Moore and Lipman, 2005; Hayward, 2003). 





Media 
According to Adeyinka (2015) media is an effective tool 
utilised to promote, share and communicate 
information.

• Advertising 

• Sharing interests

• Making new friendships

• Develop likes and dislikes 

Amichai-Hamburger (2009) notes that media can 
significantly influence a child’s health and wellbeing. 

• Develop obsessions 

• Become materialistic 

• Develop discontentment 

• Self-esteem 



Self-esteem 
• Self-esteem- Self estimate and evaluation of one’s value (Mruk, 2013; 

Gerber, 1996; Zeigler-Hill, 2013)

Low Self-esteem can:
• Depression / sadness.
• Anxieties.
• Low mood.
• Avoiding of social situations.
• Feelings of inadequacy.
• Comparing self negatively to others

High self-esteem can:

• Feel self-secure
• Confident
• Positive relationships
• Open to feedback 



Recap 

What are eating disorders? 

Self-maintaining Psychological disorders

Anorexia, Bulima 

Anyone can develop an eating disorder 

Influences:

Cultural issue (Western Society) and a desire to be thin.

Numerous technologies influences (e.g. Social Media,  Adverts, TV)

The Media can hinder Development (e.g. self-esteem, confidence, mental 
health)



Reference List
• Adeyinka, T. (2015). Social Media Strategies for Dynamic Library Service Development. Hershey: IGI Global.

• Anorexia & Bulimia Care (2015) Statistics.[Online] Available from: http://www.anorexiabulimiacare.org.uk/about/statistics [Access: 27th November 
2018]

• Amichai-Hamburger, Y. (2009) Technology and Psychological Well-being. Cambridge: Cambridge University Press

• Beat Eating Disorders (2016) Statistics for Journalists. [Online] Available from: https://www.beateatingdisorders.org.uk/media-centre/eating-
disorder-statistics [Access: 26th November]

• Boachie, A. Jasper, K. (2011) A Parent's Guide to Defeating Eating Disorders: Spotting the Stealth Bomber and Other Symbolic Approaches. London: 
Jessica Kingsley Publishers

• Bronfenbrenner U. Environments in developmental perspective: Theoretical and operational models. In: Friedman SL, Wachs TD. (Eds.) Measuring 
Environment Across the Life Span: Emerging Methods and Concepts. Washington, DC: American Psychological Association; 1999: 3-28.ovember 
2018].

• Castonguay, L, G. Oltmanns, T, F.  (2013) Psychopathology: From Science to Clinical Practice. New York: Guilford Publications, Inc.

• Hayward, C (2003) Gender Differences at Puberty. Cambridge University Press: Cambridge

• Eating disorders (2018) Perfectionism. [Online] https://www.eatingdisorders.org.au/eating-disorders/what-is-an-eating-disorder/risk-
factors/perfectionism [accessed: 11th December]

• Gerber, C. R. (1996). Christ-Centered Self-Esteem: Seeing Ourselves Through God's Eyes. New York: Zondervan Publishing House

• Laird-Birmingham, C. Treasure, J. (2010) Medical Management of Eating Disorders. Cambridge University Press: Cambridge

• Moore, K, A. Lippman, L, H. (2005) What Do Children Need to Flouris?: Conceptualizing and Measuring Indicators of Positive Development. New 
York. Springer. 

• Murk, C. J. (2013). Self-Esteem and Positive Psychology, 4th Edition: Research, Theory, and Practice. New York: Springer Publishing Company, LLC.

• Ruggiero, G, M. (2003) Eating Disorders in the Mediterranean Area: An Exploration in Transcultural Mediterranean Region. Nova Science 
Publishers, Inc: New York

• Zeigler-Hill, V. (2013). Self-Esteem. Hove: Psychology Press.


