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Introduction 
Sustainability is one of the major issues that our modern world is grappling to achieve. In tourism and hospitality industry the concept of sustainability is used to denote the type of tourism that not only cares about fulfilling the desire and preferences of current population but also creates greater scopes for future generations (Niedziółka 2014). Sustainable tourism and destination management is not only concerned about the economic aspects of it, but also the environmental and social impact of these activities. It is the radar which guides the level of enjoyment and human desires that we can have. In this study, three pillars of tourism and their uses in tourist destinations will be discussed. There will also be a comparison between sustainable tourism and destination practices to ensure their effective implementation. The destination that is selected for this report is London, capital city of the UK and one the most visited cities of the world.  
Also in this paper, Butler’s life cycle model and Doxey’s irridex model will be used to identify the current level of London and analyse its prospects and ways to it in a way that is more sustainable for the future generations. Also the application of Dickson’s 5A model and Vice model is shown in perspective of London as tourist destination. 

[bookmark: _Toc106987886][bookmark: _Toc120627974]Principles of Sustainable tourism and its three pillars of sustainability 
Sustainability entails attaining the aims and objectives of the stakeholders of tourism while taking into account the potentials, obligations, and environmental, economic, and social implications (Mihalic 2016). The WTO states that sustainable tourism must use environmental resources efficiently, maintain ecological balance and biodiversity, respect the socio-cultural authenticity of host communities and their built cultural heritage, and ensure long-term economic growth of host communities and stakeholders connected to the destination.
[image: Sustainable Tourism Guidelines | upskill.study]
Figure 1: Sustainable Tourism. Source- (Solway 2010)
Principles of sustainable tourism include- 
· Conducting marketing activities in a way that reflects the local way of life and give information responsibly to the tourists so that they respect the local social, cultural, and ecological environments.
· Sustainable use of natural, social and economic resources to provide tourist satisfaction 
· Reducing the amount and intensity of damage to environment by reducing waste and unnecessary use. 
· Taking efforts to protect the local eco-system and help its local population to improve their standard of living 
· Integrate tourism into planning in the local or national strategic planning framework (Taneja 2006)
· Creating employment opportunities and make the local economy sustainable 
· Training the employees related with serving the customers to fulfil the objectives

Three pillars of sustainability- 
Environmental- There are natural elements in our environment such as plants, rivers, mountains, natural resources, and so on, as well as human-made ones such as farming and cattle husbandry. Tourism may have an influence on all aspects of our ecosystem. To achieve environmental sustainability, travel must be conducted without endangering the natural and man-made components of our environment and eco-system. 
Economic- Tourism's economic dimension is responsible for massive infrastructure, millions of employment, attracting foreign direct investment, maintaining the correct functioning of the local economy, and enhancing the lives of local people (Budeanu 2013). In sustainable tourism, it is primarily focused to improve the local economy and utilise local goods and products as much as possible. 
[bookmark: _Toc106987887]Socio-culture- Sustainable tourism growth ensures the social stability and welfare of the local people. Furthermore, it explores how tourism might be used to alleviate poverty and promote educational opportunities among them. Tourism's socio-cultural influence can be good or bad, depending on the local community's strength and coherence with their culture
[bookmark: _Toc120627975]About London- a sustainable tourism destination
London, the capital city of the UK is one of the most visited cities of the world. It is famous for its touristic opportunities and best places to gather enjoyable experiences. Recently, this city has been ranked as the 6th most sustainable cities in the world by the Arcadis Sustainable Cities Index (Thomson, 2022). Firstly, the transportation service in London is very high quality with facilities of trains, ships, electric buses etc. which makes it easier for the travellers to visit the city comfortably. This city has gradually improved its air quality from earlier over the years and reduced the presence of toxic elements from the air. This city has more than 35000 thousand acres of green land. It has more than 3000 parks and green fields or other spaces consisting almost 40% of the total city. There are many places built using recycled waste materials and sustainable elements. Moreover, this city has created the largest area without any car or car-free zone to ensure the environmental; sustainability of the city. This city is creating greater opportunities for cycling and environment-friendly practices. It is also a very clean city. 
As a global city, London is committed towards adopting sustainable and green practices. City mayor has announced its plan for Going Green often called as the Green News Deal. According to this plan London is committed to completely reduce its carbon pollution and become a Zero-carbon emitting city by the year 2030 and Waste-free city by the year 2050 (london.gov.uk., 2022). To achieve these goals, it is helping sustainable and low-carbon industries to thrive and take impactful position in the economy. It has already developed a 40-billion-euro strong market of environment-friendly, zero-carbon and low carbon goods and services.   
[bookmark: _Toc106987888][bookmark: _Toc120627976]Application of Butler’s tourism lifecycle model to London 
Butler’s tourism development model is a way of studying into the economic growth of a tourist’s destination (ethicaltraveler.org., 2015). This theory is depicted using a graph showing different stages of tourism development. Analysing different stages of this development process helps to identify opportunities and challenges of those steps and also helps to prepare alternative plans.
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Figure 2: Destination Lifecycle model source-(Ruan et al. 2017)
According to this model, there are specific 6 stages of the process of tourism development or growth and the final one is the amalgamation of the different outcomes from the stages. These stages are exploration stage, involvement stage, development stage, consolidation stage, stagnation stage, and decline/rejuvenation stage. At the beginning every destination receives very few numbers of the tourists and gradually the number increases as more and more travellers find the places attractive and beautiful. (Paunović et al. 2020). In that stage, the natural resources of this destination are safe and protected, but after that when significant amount tourists start to visit the place, the local community starts engaging with them and starts their livelihood by providing services like food, transport, recreational activities, cultural experiences etc. At some point, the destination becomes so huge that local or private supports becomes insufficient and government and other interested parties helps it to flourish further. At some point, the growth of the destination becomes stable and does not show much growth increase or improvement. 
During this stage, the different steps need to be taken by the government to rejuvenate it and attract more and more tourists.  According to the above discussion, it is clear that London is definitely on the consolidation stage. It is because it is already one of the most visited cities around the world and the still experiencing lower growth in tourist’s numbers. The economy of London is completely connected with the tourism industry which is directly contributing almost 700000 jobs and 11.6% of the total economic output of the city (london.gov.uk., 2022). But there is also growing opposition from the various environmentalist groups regarding more radical push towards sustainability.  
[bookmark: _Toc106987889][bookmark: _Toc120627977]Application of Doxey’s Irridex model in London	
Doxey’s Irridex model helps to explain how local residents or other parties interact and react to the various tourism related activities, tourist products and services. It reflects how people of the host country or destination perceive tourism activities and how they behave with the tourists in general (Fan et all., 2019). 
The attitudes of the people of the host community can be classified into 4 stages which are euphoria, apathy, annoyance, and antagonism. At the beginning, the guest are welcomed with an open arms as it shows the great possibility of economic and social development of the host community. After sometime when the host community becomes used to this, they start behaving more formally and interaction becomes more of a commercial type rather an uncompromisingly welcoming condition. But after that the attitude of the host community may turn negative gradually ending with conflict between the host and guest communities.   
As a tourist destination, London is very old but still very much welcoming. The local population knows that the arrival of the tourists is very much significant for their jobs, income and employment. So, there is always a commercial motive behind the whole experience and interaction between the host and the guest communities are very formal. So, London is in the apathy stage, where opposition to tourism activities is not that much common. It has not yet reached to the annoyance stage but in the future it can as people are becoming more concerned about the negative impacts of tourism upon the city. 
[bookmark: _Toc120627978][bookmark: _Toc106987890]Dickman's 5 a's model and London
It shows the complexity and availabilities of opportunities or facilities available for the tourists in a destination (Jackson, 2021). Tourism is not a single activity rather combination of different activities in more of like a service eco-system. Tourists wants to experience different things when they travel to a destination and analysing these 5 elements they can develop an understanding of the place they are going to travel. 
Accommodation: London city is famous for its high-class accommodation facility all around the world. It has hundreds of hotels, motel, rest houses of different quality in accordance with the preference of the tourists. Some these hotels are Premier Inn, Holiday Inn, Hilton Hotel, IHG, Marriot etc. (Hotels, 2017).  
Accessibility: The whole London city can be travelled easily using different transportation like buses, trains, boats etc. and also through coach tours. International tourists can come to the city availing an international flight acquiring Visa from their respective countries.  
Activities: London, being a true cosmopolitan, is the centre of attraction for various reasons. People come here to do shopping, visiting parks and museums, attending conferences or business meetings or exhibitions, to do cycling etc.   
Amenities: This city provides all the basic facilities necessary for a great travelling experiences such as accommodation, food, safety, transportation, education facilities etc. 
Attractions: Tourist attractions are the heart of tourism industry. London city, being a historic and modern city, is full of tourist’s attractions like Tower of London, London Eye, Buckingham Palace, Madame Tussauds London etc. (London, 2019) 
[bookmark: _Toc120627979]Vice Model’s Application in Perspective of London
The VICE model is employed to explain visitor profiles, demands, and needs as well as the function and influence on business and industry as well as the impact on the neighbourhood and environment (Hassan, 2020).
The first aspect of the Vice model is the demand of the visitors. For successful tourism activities, knowledge about the visitors and knowledge about their psychology and attitude need to be analysed (Dwyer and Wickens,2013). It will help the host community to serve tourists better. In this perspective, London is very successful, and it has the ability to analyse visitors need properly and serve them. 
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Figure3: Sustainable Tourism. Source- (sites.google.com. 2015)
Second aspect of the model is the tourism industry of the city which earns profit from the tourism activities. Economic profit can be maximised when the local products and services are used in serving the tourists. Businesses of London earns a lot from the millions of travellers and almost 700000 peoples are directly earing their livelihood from it. 
Third aspect of the Vice model is the local community and their attitude towards the visitors. To analyse it, the social structures, norms, cultural aspects, positive and negative impacts of tourism on them, their involvement etc. all of these things need to be taken care of. London is a very welcoming and tourist friendly city in this regard. 
Environment is the final aspect and often the neglected one. Sustainable and responsible tourism have been developed to minimise the negative impacts of tourism on the local environment. London is famous for its sustainable tourism and has been ranked as the 6th most sustainable city in the world.  
[bookmark: _Toc106987891][bookmark: _Toc120627980]Assessment of the application of sustainable tourism practices and regulations in London
Sustainable tourism principles mean achieving the goals and objectives tourism while considering the consequences on the environment, economy, and society. By sustainable tourism, individuals may fulfil their own needs and desires without endangering the ability of future generations to accomplish their goals unhindered. London is ranked as one of the most sustainable cities of the world. It is committed towards implementing many goals of sustainable tourism. It aspires to achieve the target of zero-carbon emission by the year 2030 and waste free city by the year 2050 (london.gov.uk., 2022). London introduced congestion charge zone with the purpose of reducing the number of cars travelling in the London city centre (frommers.com., 2022). Hotel companies operating in the London city who are actively working on reducing the negative impacts of tourism in the environment and complying with the principles and practices of the sustainable tourism are awarded with prizes by the Green Tourism for London Scheme. But London is also responsible for high amount of emission of Carbon and green-house gases. It’s air quality is also not yet up to the mark. 
[bookmark: _Toc120627981][bookmark: _Toc106987893]Recommendation for further destination development 
As the city has reached to the Apathy stage in the Doxey’s Irridex model, authorities need to take some effective steps so that people of the city does not generate hostile feelings about the tourism activities in their city. 
· To reduce the traffic congestion in many places and centres of the city need to be reduced by lowering the entry of cars and vehicles. 
· To improve the air quality, the emission of carbon need to be reduced and to do that the city must incorporate more and more environment friendly transportation system like electric cars, cycles etc. 
· The number of tourist that can visit the city at a time must managed properly and the ideal ratio of 1:8 between the local community and the guests has to be maintained strictly. 
· Food production or import must be sustainable and organic and environment friendly ways of producing foods need to implemented. 
· Hotels and other beneficiary organisations of the tourism activities need to monitored and held responsible for damage caused by them. 

[bookmark: _Toc120627982]Conclusion 
Sustainability in tourism destinations ensures that the natural resources and eco-system of the destination is not damaged (Niedziółka 2014). Sustainability enables tourists and other parties to satisfy their own needs and wants without jeopardizing the ability of future generations to achieve their objectives without hindrance. In case of London, the practices of sustainability are practiced with importance but there are lots of important aspects of development.  
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