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Introduction 

I have chosen the Marriott hotel chain and Premier Inn chain because one is a high-end hotel chain that offers more to the premium customer and the other offers more to the budget customers. These hotels appeal to different demographics; for the younger generation Premier Inn will be more appealing due to night outs, clubbing, cheaper on the pocket. Whereas the Marriott chain is more attractive to the older and family orientated customer with more wealth and who wants the whole hotel experience. This essay will consider the contrast between old and new, as the Marriott was founded in 1927 by Willard Marriott and his wife, Alice Marriott, whereas the Premier Inn was founded by Whitbread in 1987 to compete with the other budget hotel, Travelodge.

This essay will also cover historical backgrounds in more detail as already outlined as above. It will look in depth to history of their different marketing choice. This will be brought up to date with their current market positions. In addition to this, we will consider and assess what both hotel chains are taking into consideration with their marketing position regarding sustainability and green messaging. Finally, this essay with critically assess their marketing position on Covid-19 and how they are going to convince their customer to return to their hotels and that it is safe to do so. 


History of Marriott

Hotel Marriott International was founded by J. Willard Marriott and his wife, Alice Marriott in 1927 in Bethesda, Maryland but it all began with an A&W root beer stand (Marriott International, 2016-2021).


The executive chairman of the company is now their son, Bill Marriott and the Marriott family retains majority ownership of the company.
Marriott then built its first hotel internationally in 1969 in Acapulco, Mexico, Marriott is the largest hotel chain in the world by the number of available rooms. It has 30 brands with 7,642 properties containing 1,423,044 rooms in 131 countries and territories. Marriott was the first hotel to offer online reservation in 1995 (Marriott, 2021) In addition, Marriott's strongest selling strength is that it offers necessary items at reasonable rates (Lock, 2021).

History of Premier Inn

Premier Inn is a British hotel chain in the UK and the largest UK hotel brand. It was formed in 1987 by Whitbread to compete against Travelodge. Whitbread then brought Premier Lodge for £536 million in 2004 and then merged both to form the current business name “Premier Travel Inn”, which was then shortened into the name Premier Inn. By 2009 70% of Whitbread accounts earning are from Premier Inn. It has more than 72,000 rooms and 800 hotels worldwide (Premier Inn, 2021)

Marketing strategies for both hotel chains

The major two hotel chains in the world's hospitality industry are Marriott International and Premier Inn. They both have their own marketing strategy plans, and both have made important variations from previous plans, which are being looked at in this article (Kingsnorth, 2019).
The largest hotel chain in the United Kingdom is Premier Inn. It operates a different of successful marketing ways, that including television, radio, cinema, print, and outdoor advertisement. Also, other techniques for promoting their businesses include direct mailing and putting on exhibits. In May of 2010, Premier Inn commissioned a commercial by comedian Lenny Henry. This advertisement's primary goal was to influence viewers to book a vacation at Premier Inn, where a four-night stay only costs £29 per person. As a result of these weekend promotions, Premier Inn has risen to the top of the UK hotel sector. Premier Inn's representative also specified that they would reward its consumers by offering them a free weekend night stay so that they may see the sights of the United Kingdom for nothing. Most reservations at Premier Inn are made online and shows how good they use the internet. The target market is important for every hotel chain. Premier Inn interduce a weekend package for the UK's middle class; they also cater to international and business visitors (Mysoftinn, 2021).

Marriott and its green house

Marriott has made it market position to minimize its environmental footprint by sustainably managing its energy and water use, reducing waste and carbon emissions, and increasing the use of renewable energy. They employ innovative technologies to plan, implement, track, and communicate how they operate responsibly to mitigate climate-related risk, benefiting their business and the communities in which it operates (Marriott, 2016-2021). 

Premier Inn and its green house

Premier Inn has a marketing and environmental strategy that has won the Business in Community Environmental leadership award in 2016, the hotel chain has moved towards cutting carbon emission at its hotel sites throughout the UK. For example, their UK sites uses 100%Renewable electricity. This includes investing LED lights and heat recovery in their Premier Inn hotel bathrooms. Also, in 113 of their hotels they use solar panels that produce their own electricity on site and have changed 100,000 conventional lightbulbs with LED lamps which in return saves them 10,000 tonnes of carbon (Premier Inn, 2018). 

Marriott Covid-19 

The hotel chain are carefully observing the World Health Organization (WHO), the Centres for Disease Control and Prevention (CDC), and local health agencies for the newest improvements associated to COVID-19, then ensuring the guidance of government and public health officials. Also, they are strengthening these organisations’ suggestions on the suitable health and safety procedures alongside their individual hotel management teams and the hotel operatives in their selection.

It has been acknowledged that the COVID-19 virus has required all their hotel organization to be more watchful as they go through its regular activities. Day-to-day, the company hotel organization throughout the world are effective in working to safeguard their customers and that they meet the up-to-date guidance from the CDC and WHO on hygiene and cleaning. The Marriott hotels’ health and safety procedures are planned to address a broad variety of viruses, including COVID-19, and protection of everything from handwashing hygiene and cleaning product specifications to guest room and common area cleaning processes (Marriott, 2020). 


Premier Inn Covid-19

Premier inn safety and welfare of their guests and staff has continuously been extremely important to them and everyone in their hotel chain should rightly expect a safe, clean, and safeguarded environment. The coronavirus crisis has conveyed this into sharp concentration, which is why Premier Inn introduced a new demanding, daily cleaning regime across all its UK and Ireland hotel chain called Premier Inn clean protect, to ensure they have sufficient time to sanitise all their rooms when their hotels are at their fullest. They have introduced and changed all their check in times from 4pm.
They have also established a partnership with Diversey, a global leading cleaning and hygiene product contractor for the healthcare and hospitality industry. The hotel chain promise seeks to give its customers that extra piece of mind so that they can rest assure and can book and stay safe with confidence (Premier inn, 2021). 

Premier inn safety and welfare of their guests and staff has continuously been extremely important to them and everyone in their hotel chain should rightly expect a safe clean, and safeguarded environment.

Conclusions 

This critical review has contrasted the two hotel chains, Marriott hotel chain and the Premier Inn hotel chain. The history of the two hotel chain has been contrasted as has their original marketing approach. The two hotel chain differ in their marketing strategies. For example, the Marriott hotel chain has been in the market far longer than Premier Inn who emerged as a competitor to the budget hotel chain Travelodge. Therefore, the Marriott hotel chain has attracted more of the wealthier up market customers who want to enjoy and get more out the hotel experience. On the other hand, the Premier Inn has focused their marketing strategies on the younger customers who value lower prices and short stay options.


However, even though both hotel chain are quite different and have different customer bases, they are both coming across similar and difficult challenges. These are the worldwide environmental and green messaging issues as many of their customers want to see more environmental practises and feel safe with the ongoing pandemic with covid-19 which have been detailed in the main body of this essay/report. 
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