
Factors that may affect the hair salon 
 

 

Economic factors 

Economic factors can significantly impact a hair salons profitability and success. These 
factors can influence both the demand for salon services and the salons operational 
costs, requiring businesses to adapt to changing economic conditions. 

If consumers have a more disposable income, their more likely to spend it on 
discretionary services like haircuts, colouring and other salon treatments, conversely 
economic downturns can lead to reduced spending on non-essential services as 
consumers prioritise basic needs. Rising prices for goods and services including rent, 
and utilities can squeeze salon profitability, potentially forcing them to raise their 
prices. Salaries, benefits, and the cost of training new staff can also increase, 
impacting the salons intake. When the economy is strong people are likely to spend 
more money. 

Customers are more likely to be less likely to spend money during economic hardship 
potentially making them look for cheaper services or holding off appointments. Salons 
must always balance their prices while maintaining profitability considering the 
economic climate. 

Salons in urban areas will see higher footfall and more walkins however they will pay a 
higher operating cost, loyalty programmes are a great way to market and compete and 
put pressure on other salons. 

Taxes and licensing fees can have a negative impact on the salon's operational costs 
and profitability however you can get support and there are incentives such as tax 
breaks or grants these can provide financial relief and support. 

Effective marketing strategies are crucial for attracting and retaining clients, especially 
during economic downturns. 


