Group presentation notes
Another aspect to Aaker’s brand personality framework is excitement. Characteristics to this aspect are imaginative, daring and spirited. Boardmasters is renowned for it’s music, combined with surfing and spirited atmosphere. This festival captivates their demographic of 16-25 year olds by showcasing a combination of entertainment and adventure which embodies its youthful energy. Excitement is the personality of brands like Redbull and have a reputation for being youthful, daring and bold. One of Boardmasters pre4mium partners is Rubicon Raw Energy. Like Redbull, Rubicon targets a similar market and associates with an adventurous active lifestyle. “Be a force of nature. Harness your own, raw energy and live every moment.” This is the positioning statement for Rubicon Raw Energy and it is the exact message we want to put forward to individuals at Boardmasters.

The third aspect to Aaker’s brand personality framework is competence. This brand personality has characteristics such as intelligent, reliable, hardworking, and successful. A brand that would fall into this category is Costa Coffee. This well-established brand is highly recognised and known for being reliable and successful. Costa is a premium partner of Boardmasters festival and is there to provide the perfect summer drink to enhance your festival experience. Boardmasters, being a festival attendees can rely on, partners with brands like Costa to attract loyal customers and future partnerships. Boardmasters also attracts their loyal attendees due to their reputation of being efficient and having the ability to combine music, sport, and culture into one festival.

The fourth aspect to Aaker’s brand personality framework is sophistication. Although Boardmasters isn’t typically glamorous, or luxurious it reflects aspects of sophistication through it s coastline location and providing high calibre experience for attendees. The festival is located above Fistral beach which is where the country’s biggest surf competition takes place. Festival attendees can witness some of the highest standard of surfing during their time at the festival. Boardmasters provides the luxury of free charging and Wi-Fi for Vodafone customers to allow them to stay connected and stress free during their time at the festival due to Vodafone being an Official Connectivity partner of Boardmasters. Non-Vodafone customers can also take part by using their free network trial.

The final aspect of Aaker’s brand personality model that I will be talking about is ruggedness. Characteristics of this brand personality include being adventurous, tough, enduring, and most importantly outdoorsy. This is what Boardmasters is all about! The festival celebrates an adventurous lifestyle with it’s surfing and skateboarding culture. Boardmasters attracts audiences who seek adventure and exploration and allows them to connect to the nature surrounding them. The festival provides and enduring atmosphere whether that’s through the camping or the strenuous surfing conditions. Due to the skateboarding event sat the festival, you will most likely see the brand vans which is known for its strong connection to skateboarding which represents not only the urban style but the outdoors and ruggedness of skateboarding that ties into the festival.

I will now be explaining Boardmasters colour palette and why it’s important to the brand. The main colours used by Boardmasters are sun orange, sea green and sky blue. Firstly, sun orange, is a warm exciting colour and represents joy, creativity, and the vitality of summer. Sea green represents the ocean and the coastal setting of the festival and provides a sense of tranquillity amongst the liveliness of the festival. Again, the ocean is represented by the colour sky blue but mainly the open clear skies which can be seen from the festival. Sky blue is a calming colour so can be used to create a sense of relaxation throughout Boardmasters branding. The colour blue is also a colour of trust. By using this colour in their branding, Boardmasters can reflect their reputation of being trustworthy and reliable. Since orange and blue are complimentary colours, we are provided with a vibrant contrast to grab the attention of current and future customers.
Now going back to GWR, I will discuss how the colour palette is important to the brand. GWR uses 3 main colours, which include: bush green, black, and white. GWR uses this dark green colour to symbolise sustainable travel but also to show safety and growth. It can also represent new beginnings which perfectly relates to travel and new experiences. This will create a sense of comfort to anyone travelling with GWR.

