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	Evaluation
Respond to each question 

	Section 1 – Usability
(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	Answer: 
The Yoga Reading website loads quickly on most devices with pages appearing within a few seconds, images and text display smoothly and navigation is responsive. Some pages that have more content could take slightly longer to load especially if the internet connection is weak.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: 
Yes, the website contains many sub-pages including timetable, pricing, courses and contact pages. Customers navigate these by using a clear menu bar at the top of the page. The layout is clean and makes it simple to find key information. Also links within pages help guide users to relate sections. However, some information requires multiple clicks which this could slow down navigation.

	Question 1c - Can a customer make a booking via the webpage? 

	Answer: 
[bookmark: _Int_nJPZkpeR]Yes, a customer can indeed make bookings through the website and it is easy and effective to use. There are clear links to booking systems where customers can select classes, view availability and purchase passes.

	Question 1d - What improvements could be made to the usability of the website?

	Answer: 
Usability could be improved by simplifying navigation and reducing the number of clicks needing to access key information. For example, adding a search bar would help customers find content faster. Also, having a clearer call-to-action button such as “BOOK NOW” would improve customer flow and guide them more effectively through the website.


	Section 2 – Pleasure – Customer Experience
(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

	Answer:
The website has a calming design the reflects the relaxing nature of yoga which therefore suits a yoga business. The use of soft colours and simple clear layouts make it visually pleasant and easy to use. On a mobile device the layout adjusts to fit the screen however some parts of the website may feel more compact. On a computer, the design appears more spacious and easier to navigate. Overall, the website works well on both devices.

	Question 2b - How does the website use imagery, video and colour? 

	Answer:
The website uses calming and peaceful imagery related to yoga, such as people practising poses. This helps create a relaxing atmosphere. Colours are soft and natural supporting the wellness zen theme. however, there is limited use of video content. Overall, the imagery and colours used are effective and suit the zen theme well but adding more multimedia would make the site more engaging and improve customer experiences.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 

	Answer:
The website does not include an online chat tool however it instead uses contact forms or email. This allows communication but it's a slower form of communication. Adding live chat feature would improve response time and make it easier for customers to ask questions.

	Question 2d – How effective are the social media links on the website?

	Answer: 
The website includes links to social media platforms such as Facebook or Instagram helping customers connect with the business. These links are useful as they allow customers to view updates, reviews and community interactions but their effectiveness depends on how active and up to date accounts are.

	Section 3 – Perceived Value
(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?

	Answer:
[bookmark: _Int_qMWtBtt7]Services are clearly explained using simple text, headings and also images. This helps customers understand what is offered/available. However, more details about each service could improve clarity further.

	Question 3b - How are customer reviews made available? Are these up to date? 

	Answer:
Customers reviews are available and help build trust. They show positive experiences, but it is not always clear how recent the reviews are. More up to date reviews would improve credibility.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 

	Answer: 
The website presents the services as high quality through the calming zen design and positive descriptions. It appears professional and trustworthy by making it a service a service I would consider using or recommending.

	Question 3d - Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer:
Prices are not shown clearly which may make decisions harder for customers. This may be due to flexible pricing but including a guide would improve transparency.

	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service? 
	1.yoga classes reading

	
	2. yoga studio reading 

	
	3. Beginner yoga reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 

	Answer: 
The website may appear on the first page depending on search items. If not, improving SEO such as keywords and content could increase visibly.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites remain important as they provide information, bookings and credibility. They act as a central hub and are still expected by customers.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: 
Adding a live chat feature would improve communication and user experience. It would allow for quick responses and could increase customer enquiries and bookings so this is one recommendation I believe would improve the website majorly.
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