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Analysis of Customer Feedback on Satisfaction and Cake Preferences
To shape and improve a business, it's important to know what customers want and how satisfied they are. The answers to Sweet Heaven Cakes' questionnaire about customer happiness (Question 3, Figure 1) and cake choices (Question 4, Figure 2) can help the company make smart decisions about how to improve its products and marketing (Kotler & Keller, 2020). This study looks at patterns and trends and what they mean for the growth and progress of businesses.
Custom satisfaction trends
Customer satisfaction plays a crucial role in brand reputation and repeat business (Solomon, 2021). Customers were questioned, "How satisfied were you with the cake?" in Question 3, Figure 1. All seven respondents gave it a perfect 5-star rating, indicating that their responses were highly good. This shows that Sweet Heaven Cakes is meeting or exceeding customers' expectations in terms of flavour, presentation, and overall experience, indicating an excellent level of customer happiness. (Zeithaml et al., 2019)

Such high satisfaction ratings indicate that the company has a strong base in both customer service and product quality. This favourable response can be taken advantage of in several ways.
• Marketing and branding:
100% To foster trust and draw in new clients, the satisfaction rate might be emphasised in marketing collateral, social media updates, and customer reviews. (Fuchs & Diamantopoulos, 2021).
• Referrals & Customer Loyalty:
Happy consumers are more inclined to use the company again and to tell others about it. Putting in place a referral programme that offers discounts to current clients for referring new ones might boost word-of-mouth advertising (Homburg et al., 2020)
• Product Consistency:
Preserving customer happiness requires maintaining the cakes' excellent quality. Any product line extension should guarantee that new products uphold the same standards that led to the 5-star reviews (Davis & Baldwin, 2022).
• Offerings Expansion: Since consumers are so happy with the cakes that are now available, adding variants of these well-liked goods, like cupcakes or tiny cakes, might increase demand while providing additional options. (Porter, 2020).
The perfect rating shows that Sweet Heaven Cakes is doing a great job with its main product, but to keep up this reputation, it will need to keep improving.
Adding a feedback system where clients may offer recommendations might increase customer satisfaction even further and help the company adjust to changing consumer preferences.

Analysis of Cake Preferences
Customer cake tastes were examined in Question 4, Figure 2, which was distributed as follows:
· Birthday Cakes – 6 responses
· Wedding Cakes – 3 responses
· Custom-Designed Cakes – 4 responses
· Classic Flavoured Cakes – 3 responses

Patterns and Trends
 
Birthday cakes are the most common of the six responses. This suggests that birthdays boost sales and that increasing this industry may be profitable (Johnson & White, 2021).
Strong Custom-Designed Cake Demand: Four responses require modification. Many customers prefer cakes for certain themes or events; thus, adaptability provides this firm an edge (Kapferer, 2020).
While wedding cakes have fewer answers (3), they are generally expensive. Although fewer people buy wedding cakes, they are frequently larger and more expensive, making them important to consider (Baker & Lee, 2022).
Classic Cakes Draw Niche Audiences Three respondents said that while vanilla, chocolate, and red velvet aren't the first choice, they are still important, especially for everyday cakes (Davis & Baldwin, 2022).
Risks for business strategy

Since birthday cakes are the most popular, having additional designs and flavours will attract more customers. Cakes with famous characters, milestone birthdays, or child-friendly themes may boost sales. 
Expanding Customisation Options: Customers like distinctive cakes, so offering more types, flavours, and sizes may boost sales. An online cake design tool that lets customers see their cake before ordering may improve the experience. 
Traditional Cakes with New Designs Even with less response, classic cakes remain a menu staple. If presented in smaller forms like cupcakes, loaf cakes, or cake pieces, these tastes may become more appealing for frequent consumption.
Applying the Results to Promote Business Development

Sweet Heaven Cakes may be strengthened in many ways using the information gained from Questions 3 and 4 (Figures 1 and 2).

Product Development: Targeted product expansion is made possible by an awareness of the increasing demand for birthday and customised cakes. To attract clients, the company might launch seasonal designs, themed collections, and limited-edition flavours.

Pricing Strategy: Wedding cakes are more expensive items; therefore, providing ranges of pricing according to design complexity can accommodate a range of consumer spending levels and make them more affordable (Kapferer, 2020).

Engagement and Loyalty with Customers Advertising with perfect 5-star ratings may draw in new clients, and loyalty programmes that reward loyal consumers can help keep hold of current clients.

Improving Customer Experience: Personalised suggestions based on client interests, such as birthday cake designs or wedding cake sample discounts, can increase client pleasure and engagement.

In conclusion
The survey can help Sweet Heaven Cakes improve its products and advertising. An impressive 100% customer satisfaction record supports the company's expansion. Variety and personalisation drive sales, as shown by the popularity of birthday and personalised cakes. This data may help Sweet Heaven Cakes become a reputable and tasty home-based bakery by enhancing product selection, price, and customer service. Regular feedback on these results improves customer happiness and corporate success.

[bookmark: _Toc1089046573][bookmark: _Toc1042921608]Task 2
Understanding customer tastes and behaviour is essential to creating a successful website and marketing campaign. Feedback from clients from Sweet Heaven Cakes' surveys informs its website, content, and marketing materials. It examines Sweet Heaven Cakes' online growth's primary patterns, impacts, and consequences.
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[bookmark: _Toc2027438875][bookmark: _Toc203512886]2.1 Analyse the questionnaire to identify key insights
[bookmark: _Toc1659639277]• Customer Base and Brand Awareness

Six respondents chose "Other," and four said they found Sweet Heaven Cakes on social media. This suggests that although social media is an important marketing tool, other sources like physical advertising or word-of-mouth are as important (Kotler & Keller, 2021).
A solid foundation of repeat consumers is demonstrated by the fact that seven out of ten respondents had previously made a purchase from Sweet Heaven Cakes. It is essential to concentrate on client retention and loyalty tactics (Reichheld, 2020).

[bookmark: _Toc913657064]• Customer Satisfaction and Product Demand 
Five stars were awarded for satisfaction by each of the seven previous clients. This implies that there is already a high level of product quality, which may be used in marketing and testimonials (Oliver, 2015).
The most popular choice was birthday cakes (6 votes), which were followed by wedding cakes (3 votes), custom-designed cakes (4 votes), and traditional flavours (3 votes). According to Solomon (2018), marketing should highlight the distinctiveness and customisation possibilities of birthday and custom cakes.

•Preferences for Ingredients and Health

Fresh, preservative-free components were considered highly significant by nine respondents, while one said they were moderately important. This emphasises how important it is to promote Sweet Heaven Cakes as a supplier of natural, fresh, and high-quality ingredients (Wansink, 2016).

• Preferences for Online Ordering and Communication

Two respondents preferred in-person orders, seven indicated interests in online ordering, and one answered “maybe”. This backs up the website's addition of an intuitive order form (Laudon & Traver, 2020).
Preferences for communication were divided between WhatsApp (2), Instagram (4), and online order forms (4). This suggests that social media involvement and a user-friendly website are equally important for interacting with customers (Chaffey & Ellis-Chadwick, 2019).

• Loyalty Initiatives and Extra Products

It was highly probable that all ten responders would suggest Sweet Heaven Cakes. Increasing brand trust may be achieved by utilising word-of-mouth marketing techniques (Keller, 2016).
Consumers recommended cupcakes for birthdays that matched cake styles, additional flavours, and dietary alternatives. Opportunities to increase the product line and modify marketing messaging in response to these insights are presented (Schiffman & Wisenblit, 2019).

Three respondents replied “maybe”, while seven indicated they were in favour of a loyalty scheme. This demonstrates the benefits of offering discounts or incentives to loyal consumers (Peppers & Rogers, 2017).
[bookmark: _Toc504097216][bookmark: _Toc450760205]2.2 Segmentation 

The audience were divided into discrete client groups using the data:

Buyers of Birthday Cakes: The website showcases birthday cake designs and offers a simple buying process since birthday cakes were the most popular choice.
Custom Cake Enthusiasts: Clients who favour distinctive cake designs can peruse a section dedicated to customisation that showcases previous projects and an option to create their own cake.
Health-Conscious Consumers: Website content and marketing messages highlight high-quality products and openness about sources because most buyers prioritise fresh, preservative-free foods.
Loyal Customers: To promote repeat business, a special loyalty programme page details potential discounts and referral bonuses.
[bookmark: _Toc1914805186][bookmark: _Toc1705395014]2.3 SEO Strategy
When prospective clients search for cakes online, Sweet Heaven Cakes is certain to appear higher in search results thanks to search engine optimisation (SEO):
Keyword Optimisation: According to survey results, keywords like "birthday cakes", "custom-designed cakes", and "fresh, preservative-free cakes" are purposefully incorporated into blog entries, meta descriptions, and website text (Clarke, 2021).
Local SEO: Google My Business optimisation makes sure that local searches (such as "best birthday cakes near me") direct users to Sweet Heaven Cakes' website, as many clients find the company through social media and other channels (Fishkin & Wyszynski, 2018).

Mobile Optimisation: The website is mobile-friendly to facilitate simple browsing and ordering, as many clients prefer to place their orders through Instagram and WhatsApp (Krug, 2020).

Content marketing: To increase organic traffic and attract health-conscious clients, a blog section offers cake recipes, celebration suggestions, and ingredient advantages (Patel, 2019). 
[bookmark: _Toc1964384278][bookmark: _Toc1278350178]2.4 Marketing materials
Promotional Items
Marketing materials were directly influenced by the questionnaire's insights:
Social Media Promotions: Because social media is a key platform for discovery, regular updates on Facebook and Instagram feature user reviews, introduce new flavours, and hold engagement-boosting competitions.
Referral and Loyalty Programs: To promote recurring business, exclusive offers are promoted via WhatsApp broadcasts, Instagram stories, and email newsletters.
Health and Ingredient Transparency: Email ads, website banners, and social media postings all highlight the usage of premium, fresh ingredients.
Customer-Centric Content: The website prominently displays testimonials from happy clients, which strengthens credibility and dependability.

[bookmark: _Toc1684911701][bookmark: _Toc1475261835]2.5 In conclusion

The Sweet Heaven Cakes website and marketing approach have been greatly influenced by the information gathered from the questionnaire. The company can improve SEO, target certain client categories, and produce audience-resonant marketing materials by examining important information. Sweet Heaven Cakes is able to maintain client pleasure and loyalty while standing out in a competitive industry by using consumer preferences.
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[bookmark: _Toc642920970][bookmark: _Toc1223438912]3.1 Microsoft Excel Spreadsheet
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Importance of Excel in the digital era
Data is essential for individuals and enterprises in the digital age (Smith, 2020). Technology requires organisations to efficiently handle massive volumes of data, making data processing and analysis crucial (Jones & Brown, 2019). Microsoft Excel is one of the most important data management tools, improving productivity and decision-making (Wilson, 2021). Excel is essential for organising, analysing, and visualising data in corporations, universities, and personal usage.
Excel can manage vast amounts of data, which is one of the most major advantages of using this program. Excel allows people, businesses, and researchers to easily store, organise, and retrieve data (Taylor, 2018). Excel is used by all these groups. Users can systematically organise information, which makes it simpler to access and analyse. This is made possible by features like as spreadsheets, tables, and built-in tools for sorting and filtering options. When it comes to areas such as banking, healthcare, and retail, where proper data management has a direct influence on decision-making processes, the capacity to handle structured and unstructured data in an orderly manner is very necessary (Miller & Anderson, 2017). 2017).
As a result of its ability to organise repetitive tasks, Excel increases productivity. According to Patterson (2019), the software's formulas, functions, and macros make it possible to do complex computations and automate processes across the application. According to Johnson and 2020, financial analysts use Excel to automate financial modelling, accountants use Excel to perform accounting, and project managers use Excel to arrange and coordinate resource allocation. Excel allows professionals to devote their attention to strategic operations by reducing the amount of time spent on manual data input and computations that are repetitive, therefore increasing efficiency and reducing errors.
Excel's analytical powers aid decision-making. Users may analyse patterns, create forecasts, and get strategic insights with PivotTables, data validation, and scenario analysis (White & Roberts, 2018). Excel helps companies estimate market trends, analyse sales, and optimise operational expenses. Users may employ statistical tools, conditional formatting, and predictive modelling to make data-driven decisions, assuring digital market competitiveness.
Excel excels in data analysis and visualisation. Graphs, charts, and dashboards make data visible (Martin, 2021). Businesses and professionals that need to simplify complicated information require this functionality. Excel's visualisation capabilities assist expressing insights in financial reports, corporate performance summaries, and market trend analyses. Executives and stakeholders use these graphic reports to understand business KPIs and make choices.
Excel's flexibility makes it useful across sectors. Finance uses it for budgeting, modelling, and investment analysis. Excel helps with patient records, medical research, and inventories. Teachers utilise it for grading, attendance, and research. Excel is essential for data collecting, statistical analysis, and graphing in engineering and science (Davis, 2022). Its versatility across areas makes it relevant in the digital era.
Excel supports collaboration using cloud-based services like Microsoft 365 due of cloud computing and remote work. Excel may be used in real time, shared across teams, and integrated with Power BI, SQL databases, and ERP systems (Harris & Clarke, 2020). Teams may ease data-sharing and boost productivity in a digital office with this seamless connection.
Excel has improved due to automation and AI. Excel now has data insights, automatic data analysis, and machine learning-based trend projections (Lewis, 2021). The innovations allow consumers to acquire deeper insights without extensive programming expertise. Excel's interoperability with VBA and Python lets users create bespoke automation scripts, enhancing productivity and scalability.
Excel is used in personal and educational contexts. Budgeting, financial planning, and home spending tracking are done using it. Excel helps students organise and analyse data for academic assignments and research (Clarkson, 2019). Excel competence is essential for students and job seekers as digital literacy grows.
Even as technology improves, Excel will still be needed to handle and analyse data. By adding the cloud and using AI to make changes, Excel is getting better and easier to use (Parker & Nelson, 2022). As decision-making based on data grows, Excel will stay important for workers in all fields. Businesses will have an advantage in a digital and data-driven future if they know how to use its features well. 
In conclusion, Excel is essential for data management, analysis, automation, and visualization in the digital age. Businesses, educators, and people need it to boost productivity, decision-making, and cooperation. Excel will become more important in a data-driven society as technology advances. Excel skills are essential for digital success.
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https://youtu.be/UklEX53EAEQ?si=9nJZuK9ML5sYao0w
[bookmark: _Toc1873769317][bookmark: _Toc43044650]4.2 200-word paragraph 
Storytelling methods are used in the Sweet Heaven Cakes video commercial to provide viewers an emotionally impactful and captivating experience. Beginning with a scenario that emphasises the business's passion—the owner's journey from a lifetime loves of baking to making cakes that make others happy—the film has a narrative structure (Kotler & Keller, 2021). The audience gains trust from this intimate relationship, which also supports the validity of the brand.

Visual storytelling is employed throughout the video to highlight Sweet Heaven Cakes' artistry and calibre. The client preferences from the questionnaire, especially their interest in preservative-free products and bespoke designs, are in line with close-ups of the cake-making process, fresh ingredients, and exquisitely adorned cakes (Chaffey & Ellis-Chadwick, 2019). Additionally, the video incorporates comments from pleased clients, which strengthens social proof and persuades prospective consumers to have faith in the company (Reichheld, 2020).

Lastly, the call-to-action, which invites viewers to visit the website, place an order, or follow on social media, is skilfully incorporated into the story. This guarantees that, in addition to being aesthetically pleasing, the video increases engagement and conversions, making it a powerful marketing tool.
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