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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads very well and fast, there are no corruption or adverts popping up, as soon as you click on the link or website, it opens up in seconds.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: The website does include sub-pages that are very easy to find and use. Customers can navigate through different services by clicking on services sub-head and then choosing the right service they want. There are many services that customers can choose from, these include, carpet cleaning, deep cleaning, regular cleaning and many more to choose from. These services can be very useful for business who are looking for cleaners on the long term bases or on short term bases. 



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: customers can make bookings very easily via the webpage. As soon as you open the web page, you will see a very bright green box on the top left corner where it says “book a service”, once you click this, it will navigate the customer to the booking page.
it is very simple and straightforward. Once the customer is on the booking page, it is required for them to fill in the required details from them. Customers are now required to fill in the sections where it says “what type of clean do you need today”. Customers can choose what type of clean they need as the web page gives you options such as deep clean, carpet cleans and many more. Once you fill in the first section, the second section asks you ‘customise your service”, this gives a customer the option to choose from how many bedrooms they want to clean or if it’s a studio flat. The customer is also required to fill some additional information such as if they want to clean a house or flat and how many bathrooms are there in the property. Section three asks the customer to choose any optional extras such as steaming the carpets, curtains, steam clean bedrooms and hallways. Addition to this, the customer is then required to fill out the section where it says “when should we arrive”, this is very simple and customers should put down the date and the time they want the cleaners to attend. Furthermore, they ask the customer for any parking restriction in the area where they want the cleaning services to come and gives you several option to choose from such as resident parking, paid parking or free parking. 
Lastly, there is a section where it says “contact information” and “your home address”.
This is very important for the customers to fill in as this will let the cleaners know where to go and how to contact the customer. For the section where it says contact information, it only asks you about your email, name and phone number. Once you fill this in, you then fill in the address section where you want the cleaners to attend. 
Once you have completed all these sections, you are now required to pay online for the services you have selected with them or it also gives you an option to pay by cash. The full price is also shown on the left side of the web page all the time so the customers are always aware of the total price of how much it will cost them.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The website looks very simple and basic, although it is simple to use and navigate through, it lacks certain information that many customers would want to see. The website should include more real pictures of what they provide and how they clean the rooms. For example, before the room are cleaned and after the rooms or house are cleaned. This would give the customer an insight of how the company actually cleans and what to expect from them. The company should also use some promises for example ’’ money back if you are not 100% satisfied with our cleaning’’. This can dramatically improve their website by giving the customers piece of mind that the work will get done in a very high standard. Even though they do use this on the website, not many people will see it as the writing is very small. The text should be big and bold and be appearing to customers straight away when accessing the webpage. This can also make the company grow and expand as more and more people will likely choose their company from others because of their promise. This will also make the customers to feel more safe and comfortable when booking.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage lacks of colour and can be boring for some customers. If you access the website on the phone, it has a different layout then if you are using a computer. The subheadings are different to access when using a phone. You will first need to go to menu and then you can access the services. However, they are rated 4.5 out of 5 on trust pilot which can have a good impact on customers.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website uses good amount of images for customers to see their services they provide. It gives customers a view of what to expect from the company and what extra services they can provide. There are no videos on the website however, there are many images that the customers can see and be pretty amazed from. The website uses a white background with green links that look simple and basic and not that interesting.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 


	Answer: There is no online chat tool on the webpage only a number they have provided the customers with. This can be found on the top left corner near the booking section. There is also an email address that you can email them and get a respond from them. However, there is no specific time stating that the company will reply to you. This email can be found on the bottom of the page on the left side.



	Question 2d – How effective are the social media links on the website?


	Answer: The website uses many social media links such as facebook, tiktok, Instagram and twitter located on the bottom page. Each social media platforms engaged in similar activities within the company showing off their work and images of how they clean to a high standards to customers. This is very useful as many people are familiar with social media and might see their services on these platforms which will make the customer choose or call this company if needed. 


	

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?
The services are very clear for customers through the website as it is very well structured and customers can find it very easy to see the prices and 


	Answer: The services are made very clear to customers as the website is very well structured and has good variety of services with description and also a starting prices that makes it very easy and clear for customers to choose from. It also uses a very simple and basic booking option that customers may find very easy to use. Overall, the information on the website is clearly laid out and simple for customers to navigate and understand.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer feedback is provided through a link on the company’s homepage that directs visitors to its Trustpilot profile, where the overall score and total number of ratings are displayed. By checking the trust pilot review page, customers can see recent comments posted by clients. The entries appear to be regularly updated, with many comments from late 2025 available, giving potential customers access to current experiences and an accurate sense of the service quality.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website presents its services as a high quality service by emphasizing that all cleaners are vetted and trained to a high standard delivering consistent results across any size property. One of the reason why I would use their service is because they are rated high on trust pilot and by looking at the pictures they shared on social media. Overall, with all the evidence the company provides, it makes me trust them and recommend them.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The customers are given an option of what services the company provides which can reflect on the actual price. Customers can choose and add different extras which will impact the price depending on the customer preferences. However, the customers will always be able to see the full prices when adding the options on the right hand side of the website so, there are no hidden fees when booking these.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cleaners in London

	
	2.Deep cleans London

	
	3. End of tenancy Cleaners 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When writing these words on google, it is fairly easy to find this website. However, every source is different and is really hard to tell if they are in the top ten website. But they are rated very high on trust pilot and trusted by many people giving them a firm place at the top, but it comes down to factors such as what services the customers want and how much they are willing to pay for the services.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The website cleaners of London still has relevance in modern UK business because it reflects the continued importance of digital presence for service based companies. The website provides clear information, online booking option and transparent price that supports customers decision making and efficiency.  The website also supports changing consumer behaviour, where customers expect fast access to services without direct contact making it extremely easy for customers to book their service they wish to have. Furthermore, the website demonstrates how traditional cleaning can remain economically viable. This expands business growth and operational organisation within the UK service economy.





	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I was to make a change on the website, I would add more pictures and videos on the website so people can see the work my company does. This would expand my business more and create an eye catching view to the customers to choose my services over others. This is because by putting more images and videos, customers can see how the company perfoms and what services they can offer and do, this is important for customers as they have a clear view of what the company provides and what to expect from them.
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