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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: easy


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yes it contains subpages once you click what page you want 
Customers can navigate easily and can find cooking classes 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes customers can just put their details 


	Question 1d - What improvements could be made to the usability of the website?


	Answer:  speed, mobile optimization, and intuitive navigation

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer desktops use more space, sidebars, and precise clicks, while phones prioritize single columns, larger touch targets (buttons), simpler menus (like hamburger icons), and click-to-call features for quick, thumb-friendly navigation, ensuring content is legible and features are accessible on smaller screens. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: to visually communicate messages, build emotional connections, guide user attention, and reinforce brand identity


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: depend entirely on the specific website in question and its implementation

	Question 2d – How effective are the social media links on the website?


	Answer: 
highly effective

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: consistent, transparent communication across multiple channels (website, chat, phone) using clear language, detailed FAQs/knowledge bases, and proactive updates, ensuring staff are knowledgeable to explain features/benefits, while also offering self-service options and gathering feedback to refine clarity


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
through third-party sites (Google, Yelp, Trustpilot), e-commerce platforms (Amazon), and directly on company websites

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Listening, understanding your customer's needs, thanking the customer and promoting a positive, helpful and friendly environment

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Whether prices are clear depends on the company, but if hidden, it's often to avoid scaring off customers, hide complex/high costs, or keep competitors guessing, though transparency builds trust, and clear pricing, even if higher, can signal quality, while unclear pricing can breed suspicion, especially with complex services where value-based or clear, upfront pricing (inclusive of VAT in the UK) is legally required for many goods and services to ensure fair treatment. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. [Service] [Location [Intent

	
	2. [Problem] [near me ]

	
	3. [Specific type of service

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: your website must first be discovered by Google (crawling), then analyzed and stored (indexing), and finally, ordered by relevance for a search query (ranking)


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still crucial for modern UK businesses in 2030, serving as essential hubs for credibility, control, SEO, and direct customer engagement, offering more authority and longevity than social media alone, and allowing businesses 
Yes, websites are still crucial for modern UK businesses in 2030, serving as essential hubs for credibility, control, SEO, and direct customer engagement, offering more authority and longevity than social media alone, and allowing businesses 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Creating a corporate culture where staff members at all levels treat each other with respect
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