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With the help of advanced technology tools the growth of business becomes manifolds. By utilizing computers, phones, and latest apps it becomes possible to connect people from all over the world without any hazel or effort. The business contacts can be established throughout the world within limited time without facing any issue (Berko et al., 2009). Usage of these technological advancements gives chances to the business to achieve its targets with ease and convenience. We can easily observe the difference between current growth rate and previous growth rates. No doubt, the statistics shows higher growth rate in present days just because of the technology revolution and its utilization. In future, it will definitely enhance over the period of time. 
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Changing Workplace Rules
The workplace rules become more convenient with the usage of advance technological instruments. Communication within the organization as well as outside the organization becomes easy and expedient. Conference call can connect overseas clients at cheapest rates (Clampitt, 2005). Additional flexibility is added at workplace and it became easy to execute hard tasks with convenience. The private companies are the leaders in the adoption of latest technology. The Government institutions follow them at implementation stage. There are several advantages of utilization of technological instruments for the positive growth and enhancement of the business. 
Cost of Technology
In the new era of technology, it the demand of the organizational operations to utilize the latest technology for better management of the daily routine work and efficient achievement of targets (Hargie and Tourish, 2004). The cost of acquiring the new instruments is affordable for average scale of business. The small scale business organization may not afford the latest technology, but the big organizations are acquiring and employing technology for the rapid growth of their business. New ideas and new markets are explored just because of technology. 
Creates Mobility:
Equipment of IT are making the way towards growth easy and appropriate for attaining the hard targets of the organization with less effort in specific time (FitzPatrick and Valskoy, 2014). Mobility ratio becomes higher with the help of IT tools. The employees can perform their duties even when they are sitting at their homes. Internet, emails, online access make it possible to uphold the compulsion of joining office for performance of duties. Conference meetings through video calls reduced the traveling expenses on part of organization. Communication process is informal and duty of record keeping is performed by the computer by itself. 
Globalization and Technology
Globalization is the result of technology revolution. Without practicing IT equipment it was not possible to connect with the people of other countries. The companies can establish their outlets where ever they want to establish in any part of the world with the support of technology and internet (Mcphee and Zaug, 2000). With the introduction of new markets and products the exposure of the organization becomes wider and broad. The competition is settled at another higher level with the growing adoption of technology. The latest research on technology revolution and its effects on globalization is done by Prof. Robert W. Rycroft. He is of the view that marketing techniques implemented by the multinational companies are based upon the exploitation of technology. The path way of production is not in right direction. 
Considerations
Everyone is trying to install latest versions of technology like computers, laptops, mobiles etc. to get the maximum output from it. Technology is playing a vital role in up gradation of living standards of individuals. The methods of earning livelihood of their pasts now became                                                                   obsolete (Mcphee and Zaug, 2000). Usage of technology plays an efficient role in up-scaling the business entities. Small business entities took support from technological tools for enhancing and enlarging their business activities and establishing their name among corporate sector of the economy. The cost of production and marketing is reduced with the assistance of technology tool. 
Improves on Human Resource Management
As the technological advancement has impact on the growth of business, similarly, it makes the monitoring of operations of the organization easy and efficient. Duties and assignments given to the employees can be executed quickly by sitting on the desk. Hiring process can be initiated through online (Mcphee and Zaug, 2000). Candidates who have required qualification apply via emails. Only selected candidates are called for interview. In this way the cost of hiring and hazel reduced and process becomes proficient. Employees associated with hiring process need to spend less time. Thus, human resources are more productive and dynamic in this way. 
Saves Times
With the increasing volume of utilization of technology, the working routine of business operations is becoming easier and faster so that the competency is guaranteed. As discussed above, the hiring process becomes easier; similarly, IT instruments are providing assistance in every sector of the business operations (Mcphee and Zaug, 2000). The marketing process is assisted by online shopping websites, e-shopping malls etc. Performance of tasks becomes easier and time saves because of IT devices. Networking is one of the tools to contribute in building good communication within the organization. Employees can maintain record on emails and can communicate about meetings and official proceedings through emails. Hazel of record keeping reduced in this way.
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Establishment of media page or social network is not an easy job. Every business concern cannot successfully handle the requirement of social media. It is not compulsory that everyone is connected through the social media pages or everyone give attention to your advertisements. It is therefore mandatory for an organization not to rely on only social media pages and networks (Mangold and Faulds, 2009). The obsolete marketing techniques are not suggested for utilization, but it is recommended to use more than one platform for the marketing campaigns of the business. With the every passing day, new trends and techniques of marketing are introduced by the researchers. For effective marketing campaigns social media is an important part. 
No doubt, the targeted customers are more connected on social media and can be targeted easily and at cheaper cost. Many tactics of developing attractive advertisements are practiced to get attention from the targeted groups. Marketing of products through social media can be seen all over the world and have a great impact on the business operations (Neher et al., 2013). It is easy to manage ads and information on social media for the growth of business. The upgraded information about the products of the company are placed there. Discounts and deals are the attractive offers for the clients. It is necessary to update the social media page with the latest information about the product and the company. The audience like to see new product and try to upgrade their information as well. This all contributes in the growth of the business.
Taking feedback from the customer is also very easy. A small questionnaire of three to four questions can be generated about their experience. Comment box facility is also provided to express the feelings about product. It gives assistance to the organization in improving the product nature and developing the upcoming product plan without spending an extra amount. 
Some companies are giving access to the clients to develop their profile on the companies’ page. It will help in building relationship with clients. Information about every new product that is introduced by the company will be given to the clients who have profile on the company’s page. A notification or news is given to them on the email id they have registered with. The awareness about product becomes as easy as with one figure touch only. Communication with clients becomes easier and inexpensive in this way. 
The above discussed measured provides an assistance to the business in the process of its rapid growth and profitability. The social media platform is an inexpensive way to attract a massive number of targeted audiences. 
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Social media is performing a dynamic role in establishing a communication bridge between client and business (Dahlen et al., 2010). Exploitation the powers of social media is a marvellous opportunity to increase the marketing relations with the customers. All the updated information about the company and its product can be communicated to the targeted customers in one instance. 
Development of friendly relationship with clients becomes possible with the help of social media. The client can ask any question about the product. The chat option is available on the page. The company will give answers of all queries of their client. Additional information about product’s features and company’s operations are offered by the business. 
The development of connections with the clients is important but it is more important to maintain these relations with good efforts. Many mediums are available for the communication between both parties but it must be kept in mind that all the mediums are for the assistance of communication process and keep the client with the company. 
Connections: Maintaining the connections with the customers must the priority of the business rather than selling a product. In this way, a business can take benefit many times from a client. If he is satisfied with your dealing, he will repeatedly visit the social media page and keep himself updated about your products 
The posts and information about product is placed for the attraction of the audience. They must be offered an open end to share their views and opinion about the features of the products. It will give them sense of responsibility and trust with the organization. 
2) Campaigning: campaigning of a specific product is inexpensive and effective on social media. But an organization must be careful in placing an advertisement and its targeted audience (Fill et al., 2013). 
Quick response to the questions of the clients can be possible through social media. Many other activities can be executed. 

3) Image: Social media has very broad and largest number of audience. The advertisement placed at social media can be seen all over the world (Fill et al., 2013). People belong to other nation can examine the product and may ask for the buying procedure. It creates an effective communication connection between clients and business entity where every problem can be solved with ease.
Conclusion
The social media platform is proving a substance to every kind of business at every place of the world irrespective of its size, nature, region, features and so on. It is an extensive facility for all human beings who are associated with any profession. Marketing process on social media becomes easiest and economical as well. People are using many types of social media platform like twitter, facebook, instagram, tumblr, snapchat and so on. The feedback from the customers can easily be taken in comment box. The comment box not only tells the business entity about the expeinces of the client but also a kind of publicity for other audience who are searching for a good product. All the above discussion tells us that social media is playing an important and vital role in the growth of the business operations. 
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