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	1.How can innovation and creativity support business advantage?

	Chiaroni, Chiesa, and Frattini (2010) argue that the ability to innovate is critical to achieving success in today's business environment. Problem-solving skills are becoming increasingly vital when it comes to providing appropriate solutions for clients, creative thinking and problem solving may be used by everyone, regardless of their age, background, or experience level. According to Calvin (2017) product development, sales pitches, idea generating, crowdsourcing, and issue solving are all processes that can benefit from the use of creativity inside a company's organization. By helping organizations think differently, gaining a competitive advantage, streamlining operations, and providing value to current and potential customers through innovation, these processes are crucial to the success of organizations. Everyone should know the importance of creativity, how to improve their abilities, how to learn and grow, and how to put their knowledge, abilities, and expertise to use. They should also know how to implement their original ideas and innovate, as well as how to change their surroundings, their environment, and their lives. According to Belderbos and Faems (2010), every industry is characterized by strong competition, and the only option for a company to acquire an advantage is through innovation. In the automobile sector, innovation has always been at the heart of the business, as manufacturers strive to give better value to their customers through their goods.
	Businesses can increase their revenue sources while simultaneously improving their skills by embracing innovation. Customers are constantly on the lookout for new products that include additional features.... As a result, shoppers nowadays are looking for products that are simple to use and that meet their requirements. Product innovation refers to the process through which existing products are continuously improved and new products are launched to the market to improve the entire experience of the customer. Companies may develop products that are regarded to be superior to those of their competitors to increase their market share and expand into new areas, among other things. Organizations that are innovative can remain in business because they are always adapting to the needs of their clients (Aggeri, Elmquist and Pohl, 2009).
	To be valued, new products and services must be hardy enough to survive the commercialization process before they can be marketed and sold (Ebersberger, 2010). Businesses are facing intense rivalry and high demand, which mandates the introduction of new products and technologies at a rapid pace. Not only are there new products and services, but there are also new processes, business systems, and management strategies, all of which belong under the umbrella term "innovation." Innovation encompasses a wide range of activities. Each of these factors has a direct impact on the output and growth of a company (Belderbos and Faems, 2010).
	Companies who fail to innovate quickly in this age of fast technological improvement run the risk of having their products and services become obsolete (Karamitsios, 2013). Because of globalization, migration, information exchange, and technological innovation, corporations have become very competitive. Tesla Motors aspires to be a leader in the vehicle business as an innovator by utilizing cutting-edge technologies. While the company has yet to prove itself in terms of competing with large automakers in both the gasoline and diesel categories, it has already made a name for itself.



2. One lecture reviewing and evaluating from the module and reflecting on how this has supported authors understanding of innovation and creativity. 
	
	For the purposes of my reflection, I'll discuss my overall impressions of the entrepreneurial activities and innovation challenges program. The goal of reflection is to gain new insight through self-reflection and self-evaluation (Boud,2001, p 10). Because Gibbs' reflective cycle (Gibbs, 1988) covers the entire experience process, from what happened to what needs to be done, I use it in my writing.
1. Description. In my experience studying for a BA in leadership and management skills for the workplace, I attended a lecture and tutorial series focusing on the associated themes of innovation and creativity. I was assigned the task of writing a 2,500-word report on the value of innovation in business development. To complete my report, I was required to supplement it with online lectures and, on occasion, in-person lectures on campus. Because my learning style is predominantly visual and auditory, I grasped the text but was unable to read it completely. 
2. Feelings. I felt unexpected when I found out that after a while studying online, my whole group of students would be able to attend face-to-face lectures. In these stressful years for all of us, during the pandemic period and the start of the war in Ukraine, I was able to adjust to my study schedule, and it was convenient for me, because in addition to my studies I still had to do my job as a parent and work night shifts. I really didn’t feel any discomfort communicating with my tutor and my classmates. All lecture material was easily accessible on the University website.
3. Evaluation and Analysis. I liked the lecture - Where Do Ideas Come From? (Johnson, 2011). Part of the 'Six Hats' (De Bono, 1985). "Six Thinking Hats" is vital. It is used to evaluate choices. This broadens my outlook and forces me to think differently. Edward de Bono designed "6 Thinking Hats". Many people credit their success in life to optimism. They often neglect the situation's emotional, intuitive, creative, or negative components. Emotional folks may not be able to reason. Making use of the 'Six Thinking Hats' technique can help you come up with a comprehensive answer. The public's view of your conduct is important to keep in mind. The colored hats represent distinct mental states. Changing one's mentality is signified by donning a different colored hat. (Mulder and Janse, 2021)
4. Conclusions. After finishing the quiz (Which of Debono's Thinking Hats do you think with the most?, 2022), the result was Green Hat – The green hat is indicative of creativity and fresh ideas. Green thinkers are continuously seeking for better ways to do things. I guess I'm the type who's always looking for ways to enhance things. The six hats strategy allows teams to deepen their thinking without causing harm. Curiosity and investigation drive these modes of cognition, not ego and opinion. A meeting led by an expert blue hat facilitator produces collaboration and quick decision-making.
5. Actions. The next time I work with a group, I'm going to ask them about their best strengths they have to offer. This is simple to execute and remember on a first meeting and may also act as an icebreaker if we are unfamiliar with one another. If I will have any concerns, these will be shared with the group. 
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