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Introduction

The following possible research projects cover the theme of Internet Ethics. They feature some of the areas of concern identified by authors in the field. It is planned that some of them will be reviewed in assignment tasks set at undergraduate and post graduate levels in various modules, which I deliver. Others will be offered as possible dissertation topics or individual research projects, with funding possibilities. All these initiatives will support my PhD plans and allow me to give more meaningful support to my students.
The key modules include:

MBA Management Ethics, Public Services CSR, Research Methodology & Dissertations

BSc Computing Portfolio: Professional Ethics & Dissertations

Professional Programmes (CIPD, ACCA, CIM, CIMA etc): Professional Ethics/CSR various papers

BA Business Portfolio: Level 6 Critical Management Theory & Dissertations

Objectives
· To encourage students to research more deeply for assignment tasks, including the collection of primary data, in a collaborative manner

· To generate dissertation topics which build on an expertise and resource base within the School

· To encourage the collection of data which will provide the basis for publications

· To facilitate an opprtunity to support my studies for a PhD award

Methodology

The different topic areas will adopt different and appropriate methods to collect relevant data. While common themes will inevitably reoccur, some topics will have specific ethical issues to be investigated. Each will be analysed to establish the key “ethical risk” factors which impact on Internet Ethics, e-Business CSR and Professional/Management Ethics.
Methods will include

· Content Analysis- particularly of web sites, e-Communications and e-Business Strategy documents

· Case Studies- particularly events, corporations, legal enforcement and activity based data collection

· Questionnaires

· Observational Research

· Interviews

· Action Research

Given the diverse student body, it is hoped to make cross cultural comparative studies,  in order to make learning more accessible and relevant to the students that we serve.

Individual projects will perform an ethical risk assessment and where appropriate, apply for the support of the SMU Resaerch Ethics Committe.

Topic Areas

1. General Review of the Ethical Challenge posed by the Internet

An analysis of the unique features of the Internet which impact on ethics for consumers, suppliers, regulators and other stakeholders. Whysall’s (2001) themes of Global Scale, Reproducability, Interactivity, Anonymity and Uncontrollability will be developed/ integrated with traditional and contemporary philisophical traditions to evaluate ethical impacts. In particular, Deontological, Teleological and Virtue Theory will be reviewed to assess their relevance to virtual ethical relationships. Cross cultural, modernist and post modernist critiques will be employed to evaluate whether the Internet requires new ethics or an adjustment to traditional moral precepts. Generic issues of privacy, identity theft, participant protection, regulatory frameworks, technological solutions, crime, globalisation, legality, cultural diversity etc will be analysed, to be further applied to case studies.
2. Communicating CSR on the Internet

An analysis of communication of Corporate Social Responsibility (CSR) on line. Content analysis of corporate home pages. Comparative analysis of a range of organisations in different sectors and with diverse reputations. Differentiation of the concepts of corporate responsibility, corporate sustainability and corporate social performance. The problems of differentiating messages to different stakeholders via the web, including Hockerts and Moir’s (2006) review of Investor Relations (IR) officer’s perceptions and duties. Evaluation of the impact of  such communications on organisational performance. Analysis of the impact of NGOs, industry associations and agencies eg the European Association of Communications Agencies (EACA), Institute of Practitioners in Advertising (IPA) and the United Nations Environment Programme (UNEP), to improve corporate CSR.
3. Protecting Children on the Internet

An analysis of guides for parents on how to protect children from threats of Internet use. A review of schools’ policies and systems for protection of children. Evaluation of the findings of research bodies eg the Centre for Media Education’s “Web of Deception” children’s online marketplace studies, campaign groups eg Kid Shield, governmental bodies eg the Home Office’s Taskforce on Online Child Protection and Child Exploitation Online Protection (CEOP) Centre, industry bodies eg the Internet Service Providers’ Association (ISPA UK), business verification providers such as  www.child-internet-safety.com and NGOs such as the Internet Watch Foundation (IWF).
4. Internet Social Networks
An analysis of social networking sites and systems to protect participants from exploitation. An evaluation of dangers of psychological impacts on social networking participants. An analysis of the attempt to self regulate by Social Networking sites. An analysis of the attempt by governments to regulate Social Networking sites and its impact. An evaluation of ethical social networking sites eg Care2.com, Zaadz, River Wired, 2People and Razoo, their attempt to further their objectives and avoid unethical practices. Discussion of the impact of virtual relationships on real relationships.
5. Internet Dating

An analysis of dating sites and the systems to protect participants from exploitation. An evaluation of dangers of psychological impacts on internet dating participants.An analysis of the attempt to self regualte by Internet dating sites. An analysis of the attempt by governments to regulate Internet dating and its impacts eg the campaign by Online Dating Rights (ODR) to reduce the restrictions imposed by the USA’s International Marriage Broker Regulation Act (IMBRA). Similarly, evaluation of the attempt to restrict regulation by industry associations eg  the Internet Dating Executive Alliance/Online Association for Social Industry Standards (IDEA/OASIS) which seeks to reduce the possiblity of mandatory criminal checking systems utilising a personal privacy defence.. 
6. Internet Marketing Ethics

An evaluation of the special ethical risk elements confronting Interent Marketers. Analysis of web marketing ethical risk factors. Recruitment, training and professional standards’ impact on ethical practice. Professional ethics advice of  the AMA, CIM, industry watchdogs such as the ASA and NGO/campaign groups. Utilisation of Kohlberg’s (1986) moral development model to map professional ethics attainment by marketing associations and professionals.
6. Internet Gambling

An analysis of popular Internet gambling sites, to evaluate whether suppliers are creating responsible gambling environments. An analysis of attempts to regulate Internet gambling. Case study of the initiation of the 2007 UK’s online gambling registration scheme, a possible model for wider adoption or evidence of the unworkable nature of regulation of the Internet.
7. Purchasing Pharmaceuticals via the Internet

Analysis of the advantages/disadvantages of patient self prescription. The ethics of supply via the Internet, the challenges to patent law, patient safety, power relationships within the medical , pharmaceutical professions and governmental responses. Case study analysis to include SPAM communications, authenticity of drug quality, governmental overiding of patent law eg the Indian government 2006 and pharmaceutical industry’s reaction to the supply of anti viral drugs to aleviate HIV/AIDS victims in subsahara Africa.

8. Censoring the Internet
An analysis of the challenges for censorship of erotic, violent, sexist, racist, ageist, homophobic and other potentially disrespectful, unethical and exploitative communications in the Internet era. A critical review of external and self regulation systems. An analysis of political and social campaigns to change Internet access protocols. An evaluation of governmental attempts to censor/filter access to the Internet, with special reference to the People’s Republic of China, Australia, Thailand, USA, Saudi Arabia and Cuba.
9. Monitoring Internet usage by Employees

An analysis of the ethical risk to organisations of employee Internet access. Philisophical traditions, rationale for monitoring, conflict of rights (employer supervision v privacy), Reference to Gorman (1998), Spence (2002),  etc and the compatibility with the modern model of HR practice. An analysis of the debate between wider views of employee autonomy of Sinclair (1993), Trevino & Nelson (1995), McMahon (1995), Bowie (1999) and Schwartz (2002) and those who argue for a limited HR issue based context such as Weaver et al (1999) and Van Buren (2005).
10. Internet Piracy

An evaluation of the motives of users for downloading music and software for free. Using Lau’s (2001) triggers a survey will be conducted to test the model in a more modern context, following celebrated cases such as the SONY v Napster case and the proliferation of file sharing sites. An analysis of the range of academic perspectives on piracy, from the revolutionary, need to invent new business and ethical model perspective of Lessig (2007), through pragmatic accomodation with the technological realities of De George (2003), to the determination to defend traditional IP and creative endeavour of Bowie (2005).

11. Use of the Internet by Candidates in the 2008 US Presidential Campaign

An analysis of the Internet, e-mail, viral marketing, SMS texting, blogging and other digital political communications. Evaluation of these new channels for participation rates, democratic enhancement, inclusivity, security, privacy, unwanted messaging and other ethical dilemmas.

12. Hyperreality: Losing our grip on reality

Using Baudrliad’s concept to invetifgte whether virtual lives threaten real existence
13. Online Customer complaints

The Internet allows more transparency and empowers consumers. This may redress the balance of power between powerful coprporate capitalists and weak individual customners. Use of online audit and complaints systems, consumer advice organisations, online ratings systems, as well as SNS networking to target bad service or corrupt pratice can be attacked by flaming and exposure to wider criticism. However the lack of accountability of online participants and the scope for corrupt, unfair or destrictive comment can also harm legitiamate responsible business. Badarracco and Useem declare such acts as those of the “vigilante customer” rather than a brave new world of Nader inspired constructive critical consumers. See references to cyber bullying and anti social behaviuors on line. Corporate solutions include monitoring reputation on line and dealing with legitiamate complaints promptly. As Tripp and Gregoire (2011) state really harmful impacts from legitimate consumer complaits normally only arise after a “double deviation” or constant ignoring of legitimat complaints from consumers formally well disposed towards the company.
14. Professional Ethics

How do professional associations regulate their memebrs on lone behaviours? Analysis of computer, accounting, marketing, HR and other codes of ethics of associations, with special reference to online activities.
Solutions?
Solutions to alievate the ethical risks analysed in each case will encompass introduction of / changes to:

Legislation

Professional codes

Corporate codes

External regulatory agencies

Market mechanism optimal outcomes

International Agency policies

Solutions provided by agents involved in the problem will range from the traditional consumer protection caveat emptor to caveat venditor spectrum, parental action, user responsibility, supplier hardware/software protection to the “solution by dialogue” of writers such as Stahl (2001)
Training, recruitment, mentoring, information needs, will be evaluated, in the context of philisophical traditions which will include contributions from Deontological, Teleological and Virtue theories. Contextual elements will allow consideration of culturally specific and postmodernist approaches.
In addition, pessimistic accounts that there are no solution or optomistic views that there is no need for a solution will feature in each of the above.
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