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India is one of the second-most populous country globally (1.2 billion) and occupies the greatest part of South Asia. The country has world largest democracy where citizens of India were given the right to vote and elect their leaders. Over the past few decades, the country confronts high economic growth as of its integration with the global economy making India emerge as a global player. India also remains one of the most ethnically diverse nations worldwide while being home to countless tribes and castes. In 2019, the GDP of India was worth 2800 billion U.S. dollars (tradingeconomics.com, 2020).
In terms of location, the country is positioned on the India subcontinent in south-central Asia and is situated in both the northern and eastern hemispheres. The land area of the country is nearly 2,973,193 (Bandyopadhyay, 2018) and Mumbai is the prime and biggest city with having a population of 18.4 million people. Considering India frontier, which is nearly one-third coastline, leans on six nations while being bounded to the north by China, Nepal and Bhutan, northwest by Pakistan and to the east by Myanmar whereas its maritime boundaries include Indonesia, Maldives, Thailand and Sri Lanka (Singh and Chaturvedi, 2017).
In relation to India Geography, it is highly diverse extending from snow-capped mountain to hills, plains, deserts, and plateaus. For more than 4, 300 miles, India is having a coastline and the country is bounded in the southeast by the Bay of Bengal and southwest by the Arabian Sea. In association with political geography, there are 29 states and 6 union territories in India and each state have its own elected government (New et al, 2017). 
The India topography includes regions such as the Himalayas, the Northern Plateau, the Coastal Plains and the Peninsular Plateau and the nation is also known as the traveller's paradise. The middle and eastern part of India is prepared up of dynamic Indo-Gangetic plains whereas the terra firm in India southern part is closely completely made up of the Deccan plateau. Some of the major rivers in India are Ganga, Brahmaputra, Gogra, Yamuna, and Chambal and all these help the nation in terms of growth of the agriculture (Jain et al, 2020). The depth and consistency vary according to the topographical features.
There are many key regions in India encompassing a range of cultures, people and landscapes and these regions can be best divided into North, West, South, East and Northeast and Central India. In North India, one of the best tourist hubs is Rajasthan and there are most notable cultural and historic charms including Taj Mahal in Agra, the Amber Fort in Jaipur and so forth (Sharma and Gupta, 2017). West India is known to be India expansive region that encompasses the states like Goa, Gujarat, and Maharashtra. Southern India is the home to various states of Andhra Pradesh, Kerala, and Karnataka and some of these are famous for their Arabian Sea beaches and various spectacular backwaters. East and Northeast India offer tourists a much beautiful destination spot like the hill station of Darjeeling and picturesque state of Assam. At last, Central India appeals tourism with ancient religion sites, national parks, and diverse scenery.  
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India is home to world 1/6th population, and it is a land of growth and opportunity, however, with a curious mix of contradictions. The country has a great protective and stratified culture where its ancient culture has spiritual base in Hinduism having a strong emphasis on individualism. This shows India people strong sense of personal ambition as well as wish for advancement. The country culture and civilization are also much old as began nearly 4, 500 years ago. In terms of language, there is no official language in the country though, the government official language is Hindi, and the India constitution also officially identifies 23 official languages (Sheth, 2018). The major portion of the population in all 28 states speaks Hindi while some other most spoken language includes Bengali, Tamil, Telugu, Urdu, and Marathi. However, from Northern India, Sanskrit has also been evolved as an ancient language sharing many similarities with other languages such as English, Russia, French and Farsi.
In terms of religion, India is a country that is recognised for the origin of Buddhism and Hinduism, the third and fourth biggest religion. There are different variations of Hinduism and four major groups – Vaishnava, Shaiva, Smarta and Shaketya. In the country, more than 13 per cent population also regarded as Muslim and this makes the country one of the biggest Islamic nations globally (Sarkar and Gupta, 2016). As a total portion of the population, there are Sikhs, Christians and fewer Jains and Buddhists. In relation with heritage, art and architecture, there are many famous heritage places like Taj Mahal, Fatehpur Sikri, Agra Fort, Sundarban National Park and so forth, becoming a tourist attraction point for a long period of time. The country is also known for its great film industry i.e. Bollywood and its dance, theatre and music traditions span back more than 2000 years back and some of its prominent dance traditions include – Odissi, Manipuri, Kathak and Bharat Natyam (Tiwary, 2016). Referring to India customs and celebrations, Diwali is one of the biggest and important holidays to India signifying a five-day festival of lights symbolizing the inner light that safeguard people from the spiritual darkness. Here is also a festival called Holi (also regarded as festival of love). Some of other festivals include Raksha Bandhan, Mahatma Gandhi Jayanti and so on.
In terms of social context, the country offers astonishing diversities of regional, economic, class, religious, and caste groups crosscut the society which also creates problems with the increasing gap between urban-rural and gender discrimination (Ghosh, 2018). From many centuries, the population in India have presented great strength in developing manageable order from complexity, bringing together extensively disparate groups to benefit to the wider community.
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The biggest tourism and travel industries in the country with a complete input of more than 247 billion U.S. dollars to India nation GDP in 2018. As per the predictions by 2029, it is predicted to range more than 500 billion U.S. dollars (Jaganmohan, 2020) and despite of a developing country, there is no such sign from past many years of slowing down this industry and on the other side, it has grown as an important source of foreign exchange for the nation while also creating huge employment in the country directly and indirectly. According to Keelery (2020), this sector accounted for nearly 12.38 % of the entire employment opportunities created in the nation in 2018. However, the indirect employment share was close to 6.38 % in opposite to the direct employment share i.e. 5.4% (closely 1 per cent higher).
The government, private sector, voluntary agencies, and public-private association are highly engaged in the expansion of tourism with undertaking various roles. As tourism is known to be a multi-sectorial activity and the industry is impacted with various other sectors of the national economy, the government intervention came here to be necessary in management and promotion of tourism. The government hence plays a greater role in offering infrastructural facilities with planning of tourism development as a part of their overall framing of strategies. In association with investment on travel and tourism, India is known to be third largest country with an investment of US$ 45.7 billion in 2018, part of 5.9 % of national investment (ibef.org, 2020).
In relation with private sector role, they invest in this industry from a long-term perspective with the creation of necessary facilities such as restaurants, shopping complexes, entertainment facilities and other accommodations. The key role of private sectors is to develop necessary tourist facilities, ensure the safety of tourist’s attraction while leading in green practices, support provision of public facilities and conveniences, practice development of human resource as well as industrial training and collaborate with the government in marketing and promotion of various destinations. On the other hand, voluntary agencies contribute their skills towards local ethos to supplement the efforts of other sector to offer the individual touch to this industry and fostering local practices and efforts. However, despite each sector efforts and above mentioned attractions offering by India, there are some challenges for the industry growth such as lack of economic and social infrastructure and it is reflected with India 112 rank in the ICT readiness area of the WEF Travel and Tourism Competitiveness Index 2017 (weforum.org, 2017). Safety and security is also a big threat to the country future growth of Travel and Tourism industry as there is threat of attacks on foreign people especially on women’s and also as per the survey, the country ranked 114th in security and safety aspect (weforum.org, 2017). 
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The travel and tourism sector of India has been developed as one of the key driver of growth for whole of the economy and society and this sector has significant potential considering the great culture, religion, festivals and historical heritage and also the varieties of places and regions having natural beauty across the country territories. From the future perspective of tourism growth and development, India can be well suited due to the increasing government efforts and achievements such as urge of Prime Minister of the country i.e. Mr Narendra Modi to population for visit 15 national tourist destinations by 2022, inauguration of highest standing statue (182 metre) in the world in 2018 of Sardar Vallabhbhai Patel and it is expected to boost the industry in India while putting the country on the world tourism map. 
In addition, the tourism industry of India is also noticing a new wave of development in terms of infrastructural provisions, safety, and connectivity for travellers. For instance, the current government has engaged sensible measures and practices to assure securities in different territories and cities in past few years like 24*7 multi-lingual toll-free tourist info helpline number, placement of distinct tourist police in many regions like Delhi, Uttar Pradesh, Bihar, Goa and so forth (uja.in, 2020). Introduction of e-Visa scheme in 2014 also allows a prospective traveller to apply for Visa with the help of an online portal without requiring an individual and according to the US ambassador to India in 2016, it finally comes across a huge success considering the top users of the e-Visa scheme (Bhattacherjee, 2020).
The campaign of Incredible India 2.0 also emphasizes on niche tourism products like heritage tourism, rural tourism, wellness, and medical tourism (uja.in, 2020). Furthermore, the government of India is also putting many efforts in infrastructure/product development for terminuses and circuits with taking an initiative to progress the tourist destinations and circuits of nation-wide significance in an inclusive and unified manner. Furthermore, the finance minister of India i.e. Nirmala Sitharaman has stated that 17 iconic sites (such as Taj Mahal, Qutub Minar, Hampi and so forth) of the country will be developed into world-class destinations so as to boost the tourism sector (Chaturvedi, 2020). All these efforts implies that India consciously and positively wants that their tourism and travel industry develop to a greater extent and this is why its ministry of tourism of India is playing a greater role by making the country as an affordable destination point.
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The global tourism integrates itself into the complex world of contemporary global practices and affairs and its dependence on infrastructure, government policies, economic and social conditions. It is difficult to define India tourism industry in comparison with the other countries industry, however, there are some parameters through which it can be relate and compare on parallel context. The World Economic Forum has published a 2019 report on Travel and Tourism and in that, India achieved the greatest achievement while among being top performer in world-wide tourism jumping from 40th in 2017 to 34th. In comparison to the global tourism, natural resources and cultural heritage are the two major factors where India scores highly in report and in Asian countries, India is also leading in terms of improving its business environment and sustainability of environment. However, the country is still facing greater competition from other popular nations such as Malaysia, Sri Lanka, Vietnam, Thailand and some more, however, India step to ease visa process and introduction of e-visa helps the country in yielding more reliable results.
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In relation with general tourism based theory relies upon six pointed Star of David style graphic, there is a significant perspective that every likely tourist activity comes into one or several categories and one can gain satisfaction from doing something that is more interesting and extreme in one of the above mentioned six ways. There is a particular cost in the tourist activity and that amount a tourist willingly pay is raised to what extent it meets and completes one of the six categories and also limited similarly with the total amount of funds an individual got at the country disposal. For example, over 10 million foreign tourists came in India in 2017 in comparison to 8.89 million in 2016 and this represent a growth of 15.6% (thehindu.com, 2019) and this is because of the various strategic practices of the Indian government such as e-tourist visa policy, significant emphasis on ground transportation and international openness’s, improvement of tourist service infrastructure and many more (weforum.org, 2017). 
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