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Executive summary
The study has pointed out a concise discussion in relation to the different do’s and don'ts that are evident in the Chinese culture for the improved structuring of the approaches that are required to be followed by the hotel staff members regarding the delivery of engaging services to the guests or customers within the hotel industry of the nation. It also presents two recommendations that are required to be adopted by the staff for the advancement of the delivery of the services to the guests bringing better integration with the hotel organisation in the hotel industry of China.
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The concerned study has been focused to formulate a concise discussion in relation to the cultural differences, customs as well as behaviour within China. It will lay down the different do’s and don'ts that are needed to be followed by the staff in the management of the guests as well as the delivery of interactive experiences. Overall, the report formulates the different approaches that are required to be adopted by the staff for the improved structuring and shaping of the services that are needed to be delivered to the visitors and guests enabling them towards improved identification of the requirements and needs of the guests. 
[bookmark: _Toc137675858]Cultural differences
As compared to other nations, China is quite a conservative nation and thus individualism in the nation is not preferred a lot. The culture of the nation has been perceived to have been preserved against foreign invasion over the years which has helped the nation maintain an identity in the society (Jandt, 2016). The hotel industry in China cherishes these factors which have helped the organisations and hotel businesses in the nation to maintain a brief code of conduct in dealing with the workforce in a core manner which has widely helped them to deliver quality services to the customers. 
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Figure 1: Guests in Chinese hotels
(Source: Hao et al., 2020)

Thus, there are different do’s and don'ts that are required to be followed by the staff such as maintaining cleanliness and hygiene within the working environment bringing subtle advancement and upliftment regarding the experiences offered (Lin et al., 2019). On the other hand, it is also an obligation for the hosts or the hotel to make sure that they are engaged with the guests in a continuous manner leading towards advanced improved development and advancement of the services that have been offered. There are ample differences in the culture of China as compared to other nations and thus consideration of these differences while delivering services is to be done (Hao et al., 2020).
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There are certain customs that are required to be followed by the staff of the hotel as well for making sure that that the customers and guests are greeted through handshake which is a means of appreciation in the nation and is also practised by the nations (Methan, 2001). Bowing to the guests has been also evident in China. Thus, it is incumbent upon the staff in the hotel to make sure for the advancement of the delivery of the services. After that address to seniors are also needed to be done using certain honorific titles such as “laoshi” meaning teacher, “xiansheng” meaning mister and “nvshi” meaning miss (Moran, 2018). 
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Figure 2: Hello in Chinese
(Source: Moran, 2018)
Apart from these having an extremely firm handshake has been also perceived to be a big no for the customers which is required to be perceived by the staff of the hotel (Cooper and Wahab, 2007). Hugging the guests is also prohibited which indices as a sense of discomfort and ultimately addressing elders with “ni hao” meaning hello is also prohibited as it is perceived as disrespectful. These are the key customary practices that are required to be followed for making sure that proper approaches are maintained bringing about improved engagement of the customers in the hotel (Wang et al., 2020).
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The behaviour of the masses is reported to be quite foundational and it reflects over the whole of the culture of the nation. It is evident that the Chinese maintain harmony, honesty, wisdom, loyalty and benevolence which are reported to have shaped the culture of the nation and have maintained positive behaviour within the society bringing about subtle advancement in relation to the subtle advancement of the masses through better integration with the nation (Mejia et al., 2020). With that being said, the culture of China has also maintained high levels of modesty and kept a low profile which has also shaped the culture of the nation. Furthermore, it is widely disliked in the nation that some hug, lock arms, back-slapping and make any kind of body contact with customers that instils rude and unprofessional behaviour to the individuals leading towards reduced delivery of the quality of services that are required to be eradicated for making surely improved levels of integration and inclusion of the customers with the society leading towards advanced results and outcomes in terms of the experiences gained by the customers (Samovar, 2009).
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Do’s
· Bowing
· Harmony
· Honesty
· Wisdom
· Loyalty and
· Benevolence
Don’ts
· Hugging
· Lock arms
· Back-slapping
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In conclusion, it can be said that the staff of the hotel needed to make sure that they possess strong knowledge of the different do’s and don'ts that are to be maintained in the task bringing about subtle advancement in terms of the experiences that are offered to the customers or guests. The Chinese culture is a diverse one and is comprised of different factors that have been structured and the consideration of those factors is quite imminent in the present times and is required to be adopted in a core manner leading towards enhanced engagement of the customers with the hotel. 
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The following are the two key recommendations that are required to be adopted for the mitigation of the challenges faced regarding the staff:
· Motivation is very fundamental when it comes to delivering outstanding of services to the guests bringing about improved outcomes and results in relation to the states of inclusion of the customers within the hotel business (Timm, 2011). Therefore, the workers or staff of the hotels are required to maintain a sense of motivation and determination for keeping the workers engaged with the hotel and are able to enjoy the most out of their trips or holiday. 
· With that being said, the workers are also required to maintain a sense of customer orientation for the improved delivery of the foundational needs of the customers. It is a means for the advancement of the states of engagement of the customers with the hotel organisation leading towards better results in the coming times (Hao et al., 2020).
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