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	Student Number
	2423791
	Student Name
	Mohamed Ali

	

	Website Chosen 
	· 
Highfield Town House Hotel

	Insert hyperlink to website
	· https://www.highfieldedgbaston.co.uk/


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Highfield’s website loads up quickly and operates smoothly, providing visitors with great browsing experience. The pages display within seconds, with images and text appearing without any lag or delay. Transition between pages are quick making sure visitors can navigate effortlessly.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the hotels website is structured with many clear, dedicated subpages to help user find information they need efficiently.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, customers can book a stay at the hotel via the website.

	Question 1d - What improvements could be made to the usability of the website?


	Answer:  One thing that I would change is to show prices more prominently display starting room rates on homepage.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The Highfields Hotels website uses elegant, clean and flexible design meaning it adapts fluidly to both computer and mobile devices.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The hotel uses high quality professional photos of both inside and out of the hotel. The website doesn’t have any videos and for colours on the website there are more neutral tones such as white, grey and beige.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Hotels website does not have a online chat tool. There is no live chat widget visible on the homepage or the booking pages only a contact number and email address.


	Question 2d – How effective are the social media links on the website?


	Answer: Although the site includes links to Facebook, Instagram and twitter they don’t point to the hotel they point to the hotels pub which has the same name as the hotel.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are made clear on the website by subpages, visual aids and  local area information.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website does not display customer reviews on its main pages. If you would like to leave a review you simply go on the [Greene king inns] page for the hotel and there is a section where customers can leave feedback.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  I would say the service is very reliable, and fast with an outstanding rating of 9.1 and highlighting other essentials that speak quality.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: No the prices are not immediately visible on the homepage to see prices customers must ‘book now’. The room rates shown in the booking system are in line with the boutique, high-end experience on the website.
.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.  Boutique hotel Birmingham

	
	2. Luxury hotel Birmingham 

	
	3.  Townhouse hotel Birmingham 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No the hotel’s website is not in the top 10.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
If I was to make changes to this website I would 
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