Assignment 3	SJSI5021	1601575
Critically analyse how one ‘hot topic’ has been covered by the media in the last six months. As well as referencing all of the media sources that you use you should also make reference to appropriate research and theory where possible.
The Me Too movement, founded in 2006 set out to help victims of sexual violence, ‘ultimately created to ensure survivors know they are not alone’ (Me Too Movement, 2018, np). This platform was given a huge opportunity to expand the vital conversation about sexual violence as it was thrust into the national dialogue with the viral #metoo hashtag on social media. Along with the global Time’s Up call for change, ‘the systematic inequality and injustice in the workplace’ that holds those back from reaching their full potential, addresses the ability of those from underrepresented groups to advocate for equality and safety in improving laws (Time’s Up, 2017, np). With the expose of Harvey Weinstein, newspapers began to claim, ‘a global revolution had begun’ (Burke, 2018, np) as the stories attached to this scandal proved that most stories would never make the public eye like the Weinstein scandal did. This assignment aims to critically analyse how the media has reported on these recent movements, looking at theories behind the social constructs of women and feminism.
There is a great difference between media laws in the UK and the US, which could lead to the explanation of why many sexual assault and harassment accusations of well known American men such as Harvey Weinstein, Kevin Spacey and the politician Ray Moore have spread across worldwide newspapers (Amos, 2017). In the UK, the law of defamation allows individuals, groups of individuals or companies to sue for damage to their reputation and changes to the Defamation Act (2013) ensures that the claimants must show that the publication has caused or will cause damage to their reputation. Even without naming individuals, defaming can occur, therefore, proof is needed for a water-tight story and the opinions used must be based on fact (BBC, 2018). In America, the burden is on the plaintiff to prove that the story is not true, libel laws are much lighter and, often, ‘actual malice’ must be proved before a claim can succeed, therefore the American press are much more likely to pursue a story (Amos, 2017, np). If this is the case, does that mean that everything written in the British press must be true? How do tabloids get away with obvious lies? In an interview with one of The Times’ night lawyers, Medeiros (2017, np) discovers that although tabloids seem to ‘cross a line into hate speech and defamation’, most tend to rise above certain accusations, and are more concerned with the possible sources of the story itself, hence why they continue to print half-truths or blatant lies. 
Since October 2017, and the first Harvey Weinstein story publishing decades worth of sexual misconduct allegations, many other Hollywood stars have come under fire including Dustin Hoffman, Ben Affleck and Louis CK in the American Press (BBC, 2018). The most noticeably controversial coverage in the British press came from The Sun and The Daily Star, whose front pages mentioned the on-going decades long sexual harassment allegations against Harvey Weinstein, alongside almost pornographic images of women. Although Page 3 may have disappeared from the British tabloids, the mainstream media continue to ‘sexualise and dehumanise women’ (Towers, 2017, np).
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‘On the one hand they denounce the actions of men like Weinstein, and on the other they openly encourage the very same perceptions of women as nothing more than objects for male sexual use’ (Towers, 2017, np).
The Istanbul Convention (Council of Europe, 2011, p 13) suggests that the media plays an important role in forming attitudes towards women and should refrain from exploiting women as sexual commodities and ‘enhance respect for their dignity.’ Towers (2017) continues that the governing bodies of UK newspapers show themselves to be unconcerned by this phenomena time and time again. The Leveson Inquiry (2012, p 660) states that the representation of women in at least parts of the press are ‘discriminatory and ill-considered,’ and ‘tabloid misogyny is dog-whistle solidarity for abusive and dangerous men, and it needs to stop’ (Towers, 2017, np).
[bookmark: _GoBack]Although sexual harassment, especially in the workplace is hardly a new trend, the flood of recent allegations made against well-known, powerful men, has ‘prompted an increasing number of women to come forward with stories of how harassment has impacted their lives.’ Research from the Trade Union Congress and the Everyday Sexism Project found that ‘over half of women in the UK have been sexually harassed in the workplace, with almost a fifth being harassed by a boss or someone with authority’ (Ross, 2016, np). However, a very small percentage of these women reported these allegations, as they feared it would harm their careers, their working relationships and that they would not be believed. Objectification theory (Fredrickson and Roberts, 1997) provides a ‘framework for understanding the experience of being female in a sociocultural context that sexually objectifies the female body’ (Szymanski, Moffitt and Carr, 2011, p 6). This theory helps to understand how sexual objectification impacts the lives of women and the effect it has on their mental health, encouraging us to look at oppression at both micro and macro-social levels. Socialisation of the traditional gender role encourages men to be ‘powerful, controlling and dominant,’ seeing women as their property (Worell and Remer, 2003, p 18), and for women to possess characteristics such as ‘nurturance, emotionality, dependence and harmony’ (Bem, 1993, p 6). It is the existence of these traditional gender roles that is ‘likely to contribute to attitudes and behaviours that allow for and normalise the sexual objectification of women’ (Szymanski et al. 2011, p 21). 
This year’s awards season has provided a powerful backdrop for the #metoo and Time’s Up movements, with a ‘subsequent blackout’ at the Golden Globes, repeated at the BAFTA Film Awards (Coghlan, 2018 np). Activists took to the streets in over 30 countries about issues such as sexual harassment and the gender pay gap, emphasising the importance of educating young boys and girls about gender equality (Wallis,2018). Social campaigner Dr Helen Pankhurst said: 
“it feels so powerful that it’s one issue after another, one statement is built on by another, another woman speaks out, another man is made accountable for his actions. I truly hope to see equality in my lifetime” (Wallis, 2018, np).
Although the media attention has been largely focused on Hollywood and the entertainment industry, the movement seeks to include working-class women, and the vast coverage by the media is responsible for the influx in donations to the ‘Time’s Up’ movement’s legal defence fund.
In a recent interview with an Australian newspaper, British actress Thandie Newton has spoken out about being “shut out from the Time’s Up movement” (The Daily Mail, 2018, np), claiming she “wasn’t hot enough” (The Daily Mail, 2018, np; The Telegraph, 2018, np). An interesting point to consider when analysing the language used in both newspapers is that the quote ‘wasn’t hot enough’ is used in both stories, however in two very different contexts. The Daily Mail (2018, np) depicts this quote in the physical context of the word ‘hot’ relating to Newton’s appearance and body image. The image used alongside this story is one of Newton in a very revealing red silk suit, connoting feelings of masculinity and dominance, almost as an excuse as to why she may have felt left out from the movement. On the issue of Newton’s own personal experience of sexual harassment, the word ‘rampant’ is used, and there is also a suggestion that her own family did not believe her allegation. On the contrary, The Telegraph (2018, np) use a cropped picture of Newton from the Emmy Awards in 2017, eliminating her revealing dress, with a close-up picture of her face while she smiles at the camera. When looking at the language used, the connotations of the phrase ‘wasn’t hot enough’ are not linked to her personal appearance, but more to her work, in the sense that she was not in any film this year nominated for an Oscar and that much of the work she is doing ‘isn’t mainstream’. Newton claims that she was not ‘ostracised’ from the movement itself but was excluded from Hollywood at the time of her allegation at the age of 18 as she “wouldn’t stop talking about it,” and her personal experience is described as being ‘abused’ and ‘coerced.’ (The Telegraph, 2018, np).
What has come from this vast, global movement, with celebrities using their high-profile platforms to raise awareness to sexual harassment, is a movement aimed at men, encouraging them to speak out against sexism and ‘take ownership for their actions’ (Barr, 2018, np). An open letter, signed by the likes of David Schwimmer and David Arquette, released by The Hollywood Reporter (2018, np) states: 
‘As men, we have a special responsibility to prevent abuse from happening in the first place. After all, the vast majority of sexual harassment and abuse is perpetrated by men, whether in Hollywood or not. And in many industries, men continue to hold most of the decision-making power. Therefore, one of the most powerful things that men can and must do is make it clear to other men – including their friends, colleagues and co-workers – that sexual harassment and abuse is never acceptable.’
Adichie (2014, p 16) claims ‘a man or woman who says, yes, there is a problem with gender as it is today and we must fix it, we must do better. All of us, men and women, must do better.’
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