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[bookmark: _xbjy8hp4v555]Ways in which Marriott implements circular economy within their Corporate Social Responsibility Policy 
[bookmark: _nwwqfd582mca]The global hospitality and tourism sector has seen exceptional transformation and transition with the integrated principles of Corporate Social Responsibility (CSR) and the circular economy. The Understanding of sustainability is being completely transformed by the paradigm change from a linear model of production and consumption to a circular economy (Waldburg-Zeil, 2020). The circular economy, which breaks from the conventional "take, make, dispose" paradigm, emphasizes resource efficiency through reduction, reuse, and recycling.
This essay examines the strategic integration of circular economy ideas by Marriott International into its Corporate Social Responsibility (CSR) programs, highlighting the mutually beneficial link that can be formed between environmental stewardship and ethical business practices (Sanvitale, 2020). Examining Marriott's dedication to moral and sustainable practices, the discussion finds a massive corporation supporting the circular economy's tenets and lining up with global sustainability targets, demonstrating the revolutionary power of ethical business practices.
[bookmark: _12uwpnrqim7c]The circular economy is often considered as the sustainable and transformational approach in the modern business dimension. The circular economy, which breaks from the linear economy's "take, make, dispose" model, emphasizes reducing waste and optimizing resource utilization by implementing the reduce, reuse, and recycle principles. The circular economy is a theory that involves activities of asset creation and utilisation. This process of creation and usage of assets involves various other activities like distribution, renting, reusing, fixing, repairing, and reusing existing materials and items however long possible. It is a framework where materials never become waste and nature is regenerated (Chuah et al. 2022). Products and resources are kept in circulation in a circular economy using recycling, composting, refurbishing, remanufacturing, and maintenance (Moret, 2021). Circular economy also impacts the usage of the fewer available resources, adapting to climate change and mitigating issues like pollution, loss of biodiversity, etc. Three guiding concepts of the circular economy are inspired by design to get rid of garbage and pollutants, distribute goods and resources (at their best value), and revitalize the natural world.
A holistic approach tries to close the loop and reduce the environmental effect of the entire process by taking into account the full product lifespan, from manufacture to disposal. Together, these tenets promote resource efficiency, ethical behaviour, and sustainable activities (UNWTO, 2024). The reconciliation of circular economy standards into Corporate Social Responsibility (CSR) consistently lines up with associations' more extensive obligation to moral and sustainable practices (Marin-Pandelescu, 2021). Circular economy, underlining reasonable assets the board and waste decrease, turns into an essential part of CSR, decisively meeting ecological stewardship and social obligation. This incorporation fills various needs, including natural protection by limiting asset exhaustion, lining up with CSR's objectives of supportability and dependable asset use. Circular economy standards, for example, item reuse and reusing, add to squander decrease and positive local area influence, supporting CSR targets.
Marriott Hotels devotes a lot of time and money to improving its Serve360 program. The group's goal is to "do good in every direction." Four main concepts serve as the foundation of Marriott's Corporate Social Responsibility (CSR) policy, which outlines a thorough commitment to ethical and sustainable business practices. Nurturing the world, welcoming all human rights, sustainable operations, and empowerment through opportunity are the key corporate social responsibility approaches that have been incorporated within Marriott (Vlasceanu et al. 2020). Marriott's pledge to tackle the most critical social, environmental, and economic challenges facing the globe outlines a daring and all-encompassing objective. The business is aware of its responsibility to the world and the special chance it has, considering its size and scope, to be a force for good. Marriott hopes to make a significant contribution to larger international initiatives aimed at attaining sustainable development by coordinating its goals with the Sustainable Development Goals (SDGs) of the United Nations.
Marriott International has effectively taken part in thorough ecological sustainability endeavours, epitomizing a guarantee of worldwide obligation. The organization, through its "Serve 360: Accomplishing something useful toward Each Path" drive, centres around ESG aspects ( Nesheva-Kiosseva, 2021).. A critical part of Marriott's ecological methodology includes reforestation drives, like the cooperation with the Arbor Day Foundation where 20,000 trees were planted as a component of the GreenTrees project. Marriott's devotion stretches out to worldwide activities like tree planting in Nur-Ruler, Kazakhstan, and supporting rainforest protection in the Amazon through the Foundation for Amazon Sustainability (FAS) (Serve360.marriott, 2024). The organization effectively partakes in mangrove restoration in the Philippines and adds to the assurance of marine life, including supporting turtle settling locales and participating in fishery improvement projects with WWF. Responsible sourcing is a key perspective, with rigid provider evaluations and an emphasis on obtaining cage-free eggs and responsible pork globally by 2025. Marriott likewise emphasizes nearby obtaining, supporting local area commitment and reasonable practices, to locally source half of the produce by 2025 (He et al. 2021). Marriott further is committed to the transparency and accountability of environmental stewardship. Marriott encourages ethical behaviours across its supply chain by evaluating suppliers based on environmental and social considerations through initiatives like the MindClick Sustainability Assessment Platform (MSAP).
Marriott further exemplifies the strategic and multifaceted social responsibility approaches. Marriott's dedication to youth development is demonstrated by international partnerships that provide young people with comprehensive learning opportunities, such as the memorandum of understanding with Vietnamese colleges and the "Dual Education" program in Costa Rica (Ertuna et al. 2022). The business is committed to education in areas such as the Middle East, where the Tahseen program develops leaders in the hospitality industry quickly, and in the US and Canada, where the AHLA Foundation provides significant funding for workforce development and academic scholarships. In response to the worldwide refugee crisis, Marriott works with the International Rescue Committee (IRC) to support the Hospitality Link program and give refugees access to job possibilities training, and education. To create cutting-edge programs, the firm actively engages in industry alliances like the Sustainable Hospitality Alliance, works with outside specialists, and requires staff to complete extensive training (Graziano, 2021). Marriott's dedication to inclusion and social harmony is further demonstrated by its work with Immigration Equality to help LGBTQ+ asylum seekers and its involvement with the U.S. Institute of Peace to promote world peace. The organization continuously improves and modifies its programs, as seen by the next wave of training programs on human trafficking awareness and continuous support for a range of causes, showcasing a flexible and forward-thinking approach to social responsibility.
Marriott International shows a powerful and exhaustive governance approach that traverses different features of its tasks. The organization puts areas of strength on moral lead, trustworthiness, and consistency across its worldwide tasks. As far as morals and trustworthiness, Marriott has laid out a leader-level Ethics & Global Compliance Governance Board, co-chaired by the CFO and EVP, Business Operations, and EVP & General Counsel (Camilleri, 2021).   This board supervises the Ethics & Global Compliance Program, giving vital gamble to the board and leader-level oversight. Marriott conducts risk evaluations through its Internal Audit Department, using a risk-based testing procedure, and addresses issues through a multidisciplinary insightful methodology, guaranteeing suitable discipline and remediation. Marriott's worldwide security and privacy programs, governance boards, and risk management strategy demonstrate its dedication to data privacy and protection. Marriott's obligation to straightforwardness in political commitment is reflected in its enrolment in different industry affiliations and its assignment as a Trendsetter in the CPA-Zicklin Index for corporate political straightforwardness (Mensah et al. 2021). Social promotion positions on equality, support for Visionaries, and admittance to casting a ballot feature Marriott's obligation to social obligation and commitment to more extensive cultural issues. Safety and health are of utmost importance, as evidenced during the COVID-19 pandemic by the program's Commitment to Clean and continuous efforts to monitor and improve safety protocols. Marriott's governance model frames the firm as a socially conscious, open, and ethically driven global institution that actively engages in larger societal challenges while being devoted to the well-being of its customers, colleagues, and investors.
Marriott International in its CSR approaches strategically integrates and incorporates circular economic principles in its sustainability platforms. The company strategically demonstrates its circular initiatives in every aspect such as environmental responsibility, resource efficiency, and water limitation in its business operations. The circular economy's fundamental principles of minimizing waste and maximizing resource efficiency are emphasized by Marriott's commitment to sustainable sourcing practices (Donleavy and Noronha, 2022). The organization participates in responsible acquisition, picking providers and accomplices that stick to harmless to the ecosystem and socially dependable practices. By obtaining items locally and universally considering supportability, Marriott adds to lessening the natural effect related to the production and transportation of products. As regards the principles of Serve 360 goals, Marriott stresses energy efficiency and integration of renewable energy sources (Manoharan et al. 2021). Marriott's resolve to manage its environmental impact cyclically is demonstrated by its goal of attaining net-zero greenhouse gas emissions by the year 2050 . Evidence ranging from complete recycling programs and attempts to minimize food waste to environmentally friendly building procedures and decreased plastic measures supports Marriott's decrease in waste and circular planning ambitions. Marriott integrates its waste reduction approach including circular design in operations, minimization of single-use plastics, recycling programs, food waste reduction, and awareness programs. Another aspect of the circular economic principle integrates community engagement and social impact which promote economic development. Community gardens, educational initiatives, and alliances with nearby companies are examples of cooperative ventures that support a more sustainable and circular local ecology. Marriott committed to establishing a science-based objective in 2021 and submitted it to the Science-Based Objective Initiative (SBTi) (Jauhari, 2021). This dedication to minimizing its ecological impact and safeguarding and revitalizing forests, seas, and other ecosystems3 is consistent with the circular economy concept of restoring natural systems. With its rainwater collection, composting, and recycling practices, the Eden Project in Cornwall is a prime example of the circular economy and demonstrates a dedication to waste minimization. Specializing in eco-friendly cabin rentals, Forest Holidays works with the Forestry Commission, prioritizing local labour and resources to reduce their environmental effect (WE Forum, 2024). A certification program called Green Tourism helps tourism-related enterprises improve their environmental performance. The enterprises who have earned this certification demonstrate their commitment to the circular economy. The Savoy Hotel in London is notable for its effective waste management system, which recycles 90% of its garbage. With programs like lightweight plane materials and a headset recycling program, Virgin Atlantic, the carrier, actively reduces the impact it has on the environment and demonstrates its dedication to sustainability in the aviation sector.
Marriott International with its corporate social responsibility (CSR) approach provides a detailed and strategic framework for contributing to the sustainable impact on the socio-economic aspect. The policy adherence contextually aligns with the global sustainable goals and development with the efforts of responsible resource utilization mitigating climate change and preserving natural resources. The strategy frames Marriott's obligation to convey an incentive for its partners, clients, proprietors, the climate, and networks around the world. Marriott's CSR strategy lays out a straightforward component for executing and checking CSR projects (Wickham et al. 2021). Stakeholders can keep track of the company's progress and accountability through this approach. Marriott perceives that its productivity and financial matters are firmly connected with the strength of the networks it serves. This understanding illuminates its CSR strategy and adds to its drawn-out progress. Marriott's corporate social responsibility policy is noteworthy for its attention to important environmental, social, and governance issues. The strategy positions Marriott as a conscientious corporate citizen in the international hospitality sector by aligning with global sustainability goals, fostering good societal change, and increasing stakeholder value.
[bookmark: _j8n110j9bjlh]Marriott International with this strategic adoption of innovative approaches and initiatives and seamless integration of circular economic principles into its CSR prospects, has become a leading organization in sustainable business operations. With a comprehensive commitment toward ethical sources, waste reduction, environmental and social obligation, and responsibility Marriott demonstrates itself as a conscientious brand (  Harrison, 2021). It is evidenced by Marriott's circular economy-driven strategy that ethical business practices increase stakeholder value in addition to promoting global sustainability. Marriott's corporate social responsibility initiatives serve as an example of how companies may change society by balancing profit with morality and sustainability, opening the opportunities to a more sustainable and circular economy.
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