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[bookmark: _Toc5387440]Introduction
Understanding the fundamental of marketing provides positive support for the development of business in a systematic process. Present study highlighted on fundamentals of marketing and its implication in the development of business work. Coca Cola promotion activities have been considered in this study for perceptive fundamental of marketing. Process and stages of marketing, as well as the function of marketing for the creation of value for the customer within an organization, has been illustrated. The marketing process role of the marketing mix have been discussed for achieving better understanding in context to business marketing strategy.
[bookmark: _Toc5387441]TASK 1A 
Process and stages of marketing are essential for the development of promotional strategy in a significant manner for enhancing the growth of the business. Promotion of product is considered a way of informing the consumer about product and services. 
The process of marking is most important for the development of marketing strategic planning in Coca Cola Company. In this process it includes situation analysis, mission, marketing mix, marketing strategy as well as implementation and control utilized for enhancing the complete marketing process. These types of process are effective for internal as well as external management of operational work in a scientific manner. Therefore, increasing competition in international market expansion of business based on these steps provides better scope for enhancing the overall growth of Coca Cola Company business (Coca-cola.com, 2019).
 Lack of management planning towards the development of the marketing process creates a negative influence on the overall growth of business in a progressive way. Therefore, due to increasing competition in the international market, it can be effective for making better operational planning in this company for enhancing their product level (Clow and Baack, 2013) Understanding major challenges in international market it can be supportive for having right coordination in relation to making a better performance of a business. 
Mission 
As per Coca Cola mission of this company to create value and make a difference this mission is achieved by a company offering better communication support. 
Impact of mission statement Coca Cola Company in the market it provides a clear idea about the organization. Apart from this, the marketing process utilizes situational analysis for understanding the changing environment and favourable conditions in the market. Based on the situation of business environment different types of action measure were formulated. This company is one of the world leading soft drink maker as well as it is operating more than 200 countries around the world. 
SWOT analysis
	Strength 
Coca Cola company valuation is more than 79.2 billion dollar
Vast global presence as this company operated in 200 countries
Largest market share among soft drink
	Opportunity
Diversifications of product in context to helath and food business provide good scope for development of business. Packaged drinking water can be new segment in which it can provide better income scope.

	Weakness
Competition with Pepsi
Product diversification is low in context to Pepsi
Absence of  health beverages in this company
	Threat
Indirect competitors is large in market such as coffee chains such as Starbucks, café coffee day etc
Raw material sourcing threat as water is only threat to his company



Paying attention to the situation analysis of business it is supportive for taking marketing strategy for enhancing the growth of business (Coca-cola.com, 2019). On the other hand, a marketing strategy based on the current changing demand of customer in market can be effective for enhancing the performance of Coca Cola Company business. Strong marketing strategy provides good support for making valuable support for the organization. Formulation of marketing strategy is followed by the marketing mix. The main role of the marketing mix information of strategic planning it provides opportunities for increasing income generation scope in the market for enhancing overall growth of Coca Cola Company business. It is essential for the business organization for the development of their marketing mix as per requirement of business as well as demand of customer in a scientific way (Housden, 2010). Changing business environment in a country directly influence the overall growth of business in a progressive way.
The marketing concept is considered as the belief which companies requires assessing their requirement of their consumers 1st and foremost requirement in connection to enhancing satisfaction level (Jobber, 2016).Advantages of this concept is it provides good scope for understanding the customer requirement in connection fulfilling demand. Apart from this, disadvantages of this conept are customer satisfaction stills the subservient goal.
Role of the marketing mix in connection to enhancing the level of performance of Coca Cola Company business is more in the market. Without the support of marking mix, business organization does not achieve success in the market they face a different barrier in connection to a generation of income (Blythe, 2014). Branding is one of major action of marking with a promotion of the particular product or company. An advantage of branding is supportive for enhancing overall development of business in a better way it provides support to business for development of business.
Ansoff matrix
Market penetration
In order to market penetration this company utilizes the existing market and existing product in context to development of product. These types of activities were supportive for enahcnign overall growth of business and creation of value to the consumer.
Product development  
Existing market with new product this strategy in this company provides good scope for increasing their product in market. 
Market development
New market and existing product this strategic planning of this company provides support for capturing new market for enhancing their income generation scope. Diet Coke was launched more than 30 years ago it provides good scope for development of business (Coca-cola.com, 2019).
Diversification
New market and new product involves production of new characteristic goods for completes of existing portfolio. These types of activities were supportive for making better opportunities in relation to enhancing overall planning for meeting desired goal.
[bookmark: _GoBack]This company utilizes CSR as its marketing tools for gaining emotional benefits in the consumer's mind. Therefore, this company currently promotions of product theory CSR actives which were having great influence on the performance of business (Coca-cola.com, 2019).
In order to push more products in the market, this company allows price discount as well as allowances for distributors as well as retailers for the application of different types of sales promotions in the market. This company utilizes both push strategy planning through promotions as well as pull strategy by campaigns and advertisements.
Segmentation
Segmentation help brand for define appropriate product for particular customer group. This company does not have target the particular segment but it implemented in its marketing strategic by innovation of new product. As per the availability of a wide range of product in this company, for this reason, pricing is considered as per market as well as a geographic segment. 
Targeting
This company does not utilize any targeting group in market but it adopted innovative product for creating customer based in market.
Positioning
This company utilizes the competitive position strategy in context to be way ahead of their competitors in a non-alcoholic beverages market.
Marketing mix strategies of Coca Cola
Product
Tailoring its wide-ranging portfolio of the products and packages for the stores and it has more than 3300 product in market.  Depending on the local area is based on demographics, socioeconomic relevant as well as utilization occasion as well as stores distinctive nature (Davari and Strutton, 2014)
Price
Coca Cola pricing strategy is depending on competitors pricing, in this industry, Pepsi Company is considered as the direct rival to this company.
Place
Coca Cola distribution system basically follows FMGC distribution system. These types of distribution are supportive for enhancing and reaching customer easily.
Promotion
Coca Cola Company adopts different advertising as well as promotional strategies for creating raised demand in the market which is associating with the lifestyle. The behavior as well as mainly targeting value advertising for promotion of the product in a market.

Jobber (2016) commented that, increasing competition in international marketing process marketing is supportive for the creation of value for customer Impact of these it becomes supportive for the business organization for identification of major challenges which were creating a negative influence on the customer of Coca Cola Company. Marketing process offer scope for enhancing customer based services as per the demand of customer for particular product and services. Therefore, increasing competition in the international perspective it is essential for satisfying customer towards the development of business in a progressive way. Kotler  et al. (2017) suggested that, a happy customer is essential for the growth of the business as they were will pay a higher cost for achieving satisfaction in business.
PESTLE Analysis
Political factors
Overall development of business depends on political environment of country. However, these companies are at mercy of the FDA and fulfilling requirement of regulations which were provided by government is essential for putting products on store shelves. Changes in formulation of law may prevent this company from the distribution of drinks this factor is unfavorable for this company. 
Economical factors
This organization is serving more than 100 countries and these countries have their own customer and belief, taste as well as desires. Therefore, this company changed and updated how to offer products by creating updated flavors for accommodation of these customers. This factor is favorable for this company.
Social factors
This company offer majority of their products in the cultured countries as well as they meet demands of customer easily. As per American people they prefer more healthy drink. This factor is favorable for this company for offering customer demanded product.
Technological factors
Advanced technology supported this company for development of their quality of Product.this Company utilizes social media technology for connecting their customer. This factor is favorable for this company to generate more income.
Legal factors
Legal factors this company retains entire right in relations to their business contain past as well as future product improve with a patented system. This factor is unfavorable for this company.
Environmental factors
This organization is affected by the accessibility of water. Therefore, water is most important for soft drink development. Rising water issues accessibility it may affect future income generation scope in market. This factor is unfavorable for this company due to accessibility of water.
Coca - Cola trademark brand is supportive for occupies various positions in the BCG matrix depending on competitive position as well as demand. 

Marketing is supportive for the creation of a bundle of product and services which the company offers at the price to its customers. It is considered an instrument which is supportive for business for achieving their purpose as well as generating value for their customer. Luo et al. (2015) stated that, customer value creation starts from identification of want or needs of customer as well as offering product for satisfying their needs. Apart from this, satisfy customer by delivering the product or service as per there demand can be effective for fulfilling their demand in market. Moreover, a key to customer satisfaction to ensure everyone feels they benefited from an exchange. 
Stakeholder engagement and their impact on the marketing activities of an organization
In context to the development of the new project, strategy, action play or improvement of the existing project, strategy, action as well as operational changes to organization stakeholder were engaged. Engagement of stakeholder in different purpose within an organization provides vital scope for development of new opportunities for enhancing the income of Coca Cola business. Positive engagement of stakeholder offers efficient strategic planning for development of management decision (Coca-cola.com, 2019).  Risk of business is decline due to supporting of internal as well as an external stakeholder in the market. 
Revenue generation scope of business developed in this organization which has positive support for making better performance and generation of better customer support. Stakeholder satisfaction level rises in business if they were provided equal opportunities for engagement in the operational work of the business. Fan et al. (2015) commented that, paying attention to changing demand and stakeholder mapping can be essential steps towards the development of the process in a progressive way.
Impact of stakeholder engagement in operational work of marketing process provides support for achieving the desired goal. Positive support from stakeholder is supportive of overcoming any type of marketing issues in a positive process. Chernev and Blair (2015) commented that, management planning becomes effective due to the implementation of a different idea which leads to the formulation of strong strategic planning. Increasing competition in the international market it is necessary for paying attention to the marketing process.  
 Wedel and Kannan (2016) stated that, increasing marketing mix in a systematic manner with the support of stakeholder is supportive for reducing financial barrier as well as necessary for achieving the desired result in the market. 
[bookmark: _Toc5387442]TASK 1B 
The tactical communication tools which were supportive for the promotion of the product in the market are advertising tools. Application of different advertising tools can be supportive of coca cola Company for the development of new opportunities in market to maintain overall growth as well as management work of the business. Kotler  et al. (2017) commented that, as per increasing rivalry in global market application of advanced promotional media is essentials for enhancing entire control and management of project in a progressive way. Apart from this, increasing competition in market it becomes essential for achieving sustainable growth in market by implications of digital technology. Application of marketing mix theory is helpful for reducing business risk in the market as well as increasing communication process for the promotion of the product. 
Utilization of these theories in business provides good control of management in Coco-Cola Company and the increasing number of the competitor in the market these types of management is essential. Making better performance in a highly competitive market it the application of promotional activities based on marketing mix element can be effective. The consumer decision-making process changes in a market-based on various types of promotional activities implication. In order to develop a marketing strategy of Coco-Cola Company towards the promotion of their product in the market can be supportive by taking the support of marketing planning.  
Proper strategic and marketing planning is helpful to enhancing the overall enlargement of business and increase customer satisfaction level. Loo and Leung (2018) mention that, many opportunities increase in a market which is having a supportive role for the satisfaction level of customer. There were positive impacts on operational planning if stakeholder were provided positive support for making management decision in a systematic manner.

[bookmark: _Toc5387443]Conclusion
Overall control of the management activities business can be support of implication of marketing mix. Increasing business successes depend on the implementation of strategic planning based on changing the environment of business. Paying attention to these elements of marketing is to offer positive scope for development of business in a progressive way. There were many opportunities which require positive support and care for the development of promotional activities towards enhancing performance level in the global market. 
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