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Introduction 
In this report, I will focus on several business objectives, such as whether profit maximization is always a firm's goal. I will evaluate alternate goals that a company may have based on a variety of elements and responsibilities. Profit maximization occurs when a company makes as much profit as possible, which occurs when marginal revenues equal marginal costs. (William F. Samuelson,2015) A prevalent economic theory holds that a business's activities are governed by profit maximization. Profit maximization is the original objective of a firm, but it is assumed that there is no separation between the managers in charge of running the business and the owners of the business meaning that the firm is run by the owners (Griffiths and Wall,2011). 
Business Approach
In this report, we will analyse and assess several aspects considered by management in decision-making by ASI management. We will give our management suggestions for ASI at the end of this study.
All Supplies Incorporated (ASI) is the largest consumer products retailer in the United Kingdom, with a lengthy retail history, and today controls 43 percent of the market. The company has a large retail network in the United Kingdom, as well as large parking lots, petrol forecourts, and in-store eateries. ASI has partnerships with manufacturers that make some goods especially for ASI in addition to carrying well-known premium brands and ranges. Those goods are branded with the ASI name and logo.
Over the last five years, ASI has faced growth and profitability challenges. Our principal shareholder, Allan Scheepers, has voiced his discontent with the profit drop. His comments at the previous meeting prompted the organization of a second gathering for additional discussion about their primary objective to maximize profits, this being as well his grandfather's primary objective when he was running the business. Allan is suggesting increasing prices on their own brands since they are exclusive to them. Following Allan's comment, we will study and use the profit maximisation theory in this report in order to coincide with the company's objectives.
Main Body
Profit Maximisation, Definition
Profit maximisation is the short-run or long-run process through which a company determines the best pricing and output level to maximise profits. There are several approaches to this problem. Because profit = revenue minus cost, the total revenue-total cost perspective concentrates on maximising this gap, whereas the marginal revenue-marginal cost perspective focuses on total profit reaching its greatest point when marginal revenue equals marginal cost. Profit maximization is the basic purpose of any business, as well as financial management. Profit maximization is a financial management methodology or process for increasing a company's earnings (EPS). In other words, every decision, whether it's an investment, a loan, a dividend, or something else, is made with the purpose of raising profits to optimal levels.
Profit maximisation is the conventional strategy and primary aim of financial management. It implies that every business decision is evaluated in terms of profits. All new projects, asset acquisition, capital raising, dividend distribution, and other actions are evaluated for their impact on profits and profitability. If the conclusion of a choice is determined to be profitable, the decision is advanced for implementation. A company's costs may be classified into two categories: fixed costs and variable costs. The company incurs fixed expenditures that occur only in the short term, regardless of output level, even zero output. These might include equipment upkeep, rent, personnel remuneration that cannot be increased or decreased in the short term, and general upkeep. Variable costs fluctuate with production, rising as more items are produced. Materials used in production typically have the largest impact on this sector, which also includes the compensation of individuals who can be hired and laid off over the time period under review (long run or short run). The total cost is the sum of the fixed and variable expenses.
Revenue is the amount of money collected by a company through its ordinary business activities, which are often product and service sales (as opposed to monies from security sales such as equity shares or debt issuances). Depending on the method of computation, marginal cost and revenue are defined as either the change in cost or revenue with each new unit produced or the derivative of cost or revenue with respect to the amount of production. Using the first concept, if a company spends £300 to make 5 units and £350 to produce 6, the marginal cost of the sixth unit is £50.
Profit maximisation theory is recommended for controlling firm decisions because of the following advantages. Economic Existence: Profit maximisation theory is based on earnings, and profits are critical for every firm's survival. Profits are the true litmus test for the viability of a business plan. Without earnings, the company loses sight of its primary aim and poses a direct threat to its survival. Profit maximisation helps social well-being indirectly. Profits of a company reflect efficient resource utilisation and allocation. Allocation of resources and payments for land, labour, capital, and organisation promote social and economic well-being.
Wealth Maximization
Owners, managers, workers, and customers may all stand to gain from financial management's objectives. The only way to accomplish these objectives is to increase the firm's worth. The following are the factors that go towards maximising a company's wealth:
-Increase in Profits:
[bookmark: _Int_eckYaOBG]To maximize its worth, a company should enhance its sales. The number of sales or any other activity should be increased for this reason. A company will typically develop and carry out any development plans that are feasible in an effort to increase revenues. Theoretically, when a corporation is in equilibrium, earnings are maximized. The marginal cost and marginal income are equal at this point, and the average cost is at its lowest level. But a word of warning must be issued here. Without a market for a greater supply of goods and without correctly managing overhead expenses, an increase in sales will not always translate into an increase in profits.
-Reduction in Cost:
Factor inputs in manufacturing include capital and equity money. A corporation must make every effort to reduce its cost of capital and execute an economic drive in all its operations.
-Sources of Funds
[bookmark: _Int_6FumGhNV]A company must choose its money wisely in order to maximise its worth. The funding sources are not risk-free. A company must evaluate the risks associated with each source of funding. It will have to raise ownership money into the firm while issuing equity stock. While issuing and replenishing legions. The benefits of leverage must also be appropriately considered.
-Minimum Risks:
A company faces several sorts of hazards. "No risk, no gain," as the saying goes. However, in the world of business uncertainty, a corporate management must analyse business risks, financial risks, or any other risk that may work against the corporation before taking any action. While maintaining the objective of maximising the firm's value, management must prioritise the interests of pure or equity owners as the primary focus of financial policy.
-Long-run Value:
[bookmark: _Int_bVkDzfCk][bookmark: _Int_kMWeqi65][bookmark: _Int_JW4x5HKS][bookmark: _Int_Tp8Gxxcr][bookmark: _Int_MCa3i4n9]The goal of economic management should be to maximize the firm's long-term value. It may be desirable for a firm to maximize profits by pricing its products high, introducing lower-quality items into the market, or ignoring employee interests, to be particular, by resorting to cheap and "get-rich-quick" techniques. Such techniques, on the other hand, are almost certain to have a detrimental influence on a company's prospects over time. Adopt a plan that is consistent with the overall goals of economic management in order to achieve long-term success and a powerful reputation.
Advantages of Wealth Maximization
o Maximizing one's wealth is a well-defined idea. The present value of cash flow is considered here.
O The net impact of investment and benefits is simply quantifiable.
o Statistically It discusses the concept of time worth of money. The current value of cash inflows and outflows utilised by management to accomplish the overall aims of a corporation.
[bookmark: _Int_N0pzXh4o]o Wealth maximization is widely accepted since it safeguards the interests of financial institutions, owners, employees, and society at large. In order to maximize returns to equity holders, wealth maximization advises management on implementing a consistent, strong dividend policy.
[bookmark: _Int_quDbhrGN]o The concept of wealth maximization considers risk; while calculating the Net Present Value at a certain discount rate, an adjustment is made to compensate for the risk associated with the investments.
Profit maximization governed the conventional business philosophy, which has changed dramatically. When comparing Profit Maximization vs. Wealth Maximization, the current approach to business and financial management places far more emphasis on wealth maximization. Profit maximizing is losing relevance not just because it ignores essential areas such as risk, quality, and time value of money, but also because wealth maximization is preferable as a goal of the company or financial management.
Supply and demand
Supply and demand are the most fundamental economic concepts. Whether you are a scholar, a farmer, a pharmaceutical maker, or just a client, the fundamental principle of supply and demand equilibrium is woven throughout your everyday behaviours. Supply and demand in economics refer to the relationship between the amount of a product that producers want to sell at different prices and the quantity that customers want to buy. In economic theory, it is the fundamental price determination model. The price of a commodity is determined by the mix of supply and demand in a market. The resulting price is known as the equilibrium price, and it represents an agreement between the producers and purchasers of the commodity. The quantity of an item provided by producers equals the quantity sought by consumers in equilibrium.
Market structure
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ASI's decision challenge is to find the profit-maximizing pricing and output for its products and services. The choice must be based on the gap between revenues and costs. To boost earnings, the gap should be as large as feasible. If the decision is to raise the quantity and sales, the profit would grow only if the extra income gained exceeds the increased cost. Profit maximization theory works best under perfect competition, which is extremely unusual in the actual world. A model or ideal type to which real-world market systems can be compared is perfect competition. Perfect competition is the theoretical inverse of a monopoly, in which only one company sells an item or service and may charge whatever price it wants since buyers have no other options. and it is impossible for would-be rivals to enter the market. A completely competitive market has numerous suppliers, many customers, relatively simple entry and exit, standardized products, and flawless information. Firms that are perfectly competitive operate at the lowest cost and price feasible. Price TAKERS are highly competitive businesses. As a result, the company's demand curve is horizontal since the price does not fluctuate. Perfectly competitive enterprises will operate or produce in such a way that P=MR=MC, maximizing profits and minimizing losses.
In these circumstances, optimal resources are required, such as: market commodities are marketable, divisible, distribution is not an issue, goods and services are perfect substitutes, perfect knowledge, and perfect competition. The absence of any of these factors may result in market failure. Monopolistic markets are distinguished by a single seller. Monopolistic circumstances can arise because of entry and exit barriers, patents, control over resources, or economies of scale. Because of economies of scale, the more a corporation produces, the less expensive the output gets. Economies of scale frequently benefit customers. Monopolies are price MAKERS. This indicates that the monopoly is subject to the market demand curve. A monopoly can dictate any price or establish any level of quantity if it's full fills demand, but the most efficient point of operation will be when MR=MC. However, the price will be increased. To maximize profit, the monopolist will limit output. The monopolist disrupts the balance of conditions required for market-clearing by keeping prices high and quantities low. As a result, allocation is suboptimal. "Natural monopolies" can offer the whole market at a lower cost per unit than two or more enterprises could do. They frequently benefit from economies of scale. An oligopoly is a market dominated by a few major corporations. An oligopoly, for example, is defined as an industry with a concentration ratio of five firms greater than 50%. A market system that combines features of monopolistic and competitive markets is known as monopolistic competition. A monopolistic competitive market has open entry and exit, but businesses can differentiate their products. As a result, they have a demand curve that is inelastic and may set pricing. However, because there is no barrier to entry, supernormal earnings will entice other businesses to enter the market, culminating in normal profits over time.
That being stated, we can see that ASI is not in a perfect competition, as it has a distinct structure, from which we may assume that ASI is in an oligopoly. Even if ASI has a larger market share, the choices of its competitors will affect its profitability or market position.
Decision Making Strategies
Decision-making refers to making choices between several courses of action, which may occasionally include inactivity. While it is true that management entails decision-making, 50% of all choices made by managers inside firms fail (Ireland & Miller, 2004; Nutt, 2002; Nutt, 1999). As a result, improving your decision-making effectiveness is a critical component of raising your total workplace effectiveness. Organizational members use the data they acquire to make a range of decisions. These decisions can have an influence on people's lives and change the course of an organization. Because many decisions have an ethical component, one of the most important considerations in management is whether the judgments you make as an employee or manager are ethical. Decision-making may also be divided into three tiers based on where it takes place. Strategic decisions determine an organization's orientation. Tactical decisions influence how things are done. Finally, operational decisions are those made by employees on a daily basis to operate the firm.
Conclusion. Recommendations
Profit maximization is the process of determining the most effective way to earn the maximum rate of return from its products. There are various techniques that every corporation or organization may take in order to maximize profit margins. Most techniques need a detailed examination of the company's production costs, current levels of supply and demand, and the price that can be acquired for each unit while still attracting the greatest number of consumers. ASI profit maximization considers aspects outside the actual manufacturing process. For example, the spotlight may be on discovering innovative ways to advertise and promote the product line, especially if such tactics are expected to create more income while costing less to maintain. While the production plant may already be working at full capacity, the correct marketing strategy can enable the company to move more items and so enhance its bottom line. This, in turn, serves to boost the company's earnings. The aim of profit maximization efforts is achieved by utilizing the correct advertising methods and selling the items at prices that customers are ready to pay, and the firm may enjoy total income at the maximum level achievable.
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