A comparison of articles 

 The articles that are being compared and contrasted are article A, Sant (2013), ‘conceptualising Olympic Tourism legacy’ and article B, Wilson (2006), ‘the economic impact of local sport events. Additionally, these two main articles will also be compared and contrasted to other articles throughout this essay. Article A discusses how Olympic games creates legacies for the host city and how destination marketers use strategies for bidding for the Olympic games. In this article, it also discusses the economic benefits of the Olympics for the host city. In article B, the article discusses the economic impacts of local sporting events. The article has researched four swimming events in the United Kingdom and has figures on the economic impact of these swimming events.

In article A, Sant (2013) focuses on creating a legacy which is important for bidding for the Olympic games and the economic impact during and after the games. Comparing it to the article by Preuss et al, (2007) citied in the article by Ehsani, M. et al., (2012), he discusses how the Olympics games attracts many spectators and tourists from all over the globe which therefore gives a positive economic consequence to the host city. Article A, Sant (2013) has a case study on the Vancouver games which gives evidence on how destination marketers conceptualise tourism legacy. The key themes in this article are: Legacy, economic benefit, sport tourism and leveraging.

In article B, Wilson (2006) discusses the benefits of hosting a sporting event. This article focuses more on local events rather than article A, which focuses more on international events. It gives evidence of how much financial gain is made from four sporting events. It discusses how much money spectators had spent over the four events and how much expenditure. This was done by a questionnaire after the event. The results suggested that it is clear that host communities benefit economically provided that secondary expenditure opportunities are available as stated in the articles abstract. The key themes in the article are: urban generation, sporting legacies, tourism and social and cultural impacts.
.
In article A, the key themes are: legacy, economic benefit, sport tourism, leveraging. The article discusses how the Olympic games can have an economic benefit. ‘Hosting an Olympic Games is often viewed by the host city as a tourism and economic stimulator’, Boukas,Ziakas, and Boustras (2013) cited in the article by Sant (2013). The article suggests how tourists help with the economic impact for the city giving a case study on the Vancouver games. However, in article B, Wilson (2006) discusses the economic impact of smaller local sporting events and it focuses more on swimming events like the amateur swimming gala.

The key themes in the article B, Wilson (2006) have some of the same key themes as Article A, Sant (2013). Both articles have key themes of tourism, legacy and the economic benefits.  Article A goes more into detail into the economic benefits of hosting sports events. Comparing the article Wilson (2006) to the discussion from Baade & Matheson (2000) cited in the article by Mondello and Rishe (2004), they discuss how smaller communities benefit from economic impact. Baade & Matheson (2000) discuss how it has a greater significant impact than in an event in a larger city. This is supported by Wilson (2006) who discusses that how many spectators that attend an event will have a big impact on the additional expenditure. 
The article key theme of legacy discusses how legacies can be positive and negative for a planned event. This legacy can last for a very long time after the games a legacy can be very important for bidding. Article A, Sant (2013) goes into detail on how legacies can create major tourist destinations and how the legacy can last a very long time. In 1991, the Atlanta Olympic games cited in the journal by Chappelet, J.-L., (2012) the goal was to make a historical Olympic game by making sure everyone knew about it which there it would be remembered as the greatest legacy made. This is helpful for the tourism industry as the key theme legacy helps organisers make an event memorable which therefore attracts more people to a destination.
Moreover, the key theme legacy links in with the key theme sport tourism and article A, Sant (2013) suggests how sport can improve tourist promotion and improve the overall country image. This is beneficial for the tourism industry as it encourages tourists to travel and see what sport events are on offer and how the country has benefited from the economic gain for hosting an event, However, Ottevanger (2007) suggests in order to encourage tourist to visit an event, there needs to be a push and pull motive such as destination attribute. The host city needs to have the facilities and the perceived image that will benefit tourists. In article B, Wilson (2006) supports this by discussing how sport tourism can renew a destination which then will bring in tourists and the facilities that are expected.
The articles by Wilson (2006) and Sant (2013) both have similarities in the articles. Both articles give facts and figures on the economic benefits of hosting events. For example, the article by Wilson discusses facts and figures on how much the Atlanta games in 1996 benefited the economic activity by $5.1 billion as well as new jobs by Humphreys and Plummer (1995). Article A, Sant (2013) discusses how the 2010 games was a catalyst on the tourism revenue by $18 billion. Hall (1996) cited in the article by Vargane Csoban (2014) suggests how sporting events with a decent number of attendees will increase the economic impact, thus creating a better image on the destination. 

In article B, Wilson (2006), the four swimming events generated £80,000. Therefore, increasing tourism and £46,016 which is 50% of the final sum was from spectators attending. The article by Tichaawa (2015), the statistics found from a survey in East London, ‘’In terms of public facilities 50% of the respondents strongly agreed that sport tourism events encourage the maintenance of public facilities such as stadiums, roads, airports, and shopping malls while 47.5% strongly agreed that sport tourism events have the potential to lead to the construction of new sporting facilities’’, Delamere (2001). From this article, similarly to the economic and Olympic article, it shows how sport tourism is used to maintain facilities and boost the host city for economic benefits.
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The differences of the two articles is that the economic article has a case study of four different swimming events whereas the Olympic article has one caste study, the Vancouver games. Article B, the author Wilson (2006) goes into detail on how much the events have benefited the economy in a smaller event whereas Sant (2013) goes into how it benefits mega- sporting events.

Article A, Sant (2013) mentions how it’s not just the economic benefits of hosting an event but the legacy and tourism in brings into the city. From reading the abstract it states how host cities create tourism legacies and how it is important for marketers to form strategies in order to create tourism benefits. The article ‘International tourism and the Olympics: The legacy effect article by Moss et al (2014) states how some host cities have made minimum profit from the Los Angeles games in 1984. The 2012 London Olympics spent £2.38 billion yet only generated revenue of £2.41 billion over the same period of 8 years (Owen, 2013). However, it Williams and Elkhashbab (2012) cited in the Article A, he discusses how the Olympic games is a huge opportunity to increase the cities ambition in the tourism market. 

The differences from reading the economic impact by Wilson (2006) compared to Article A, as Sant (2013) suggests how local sporting events are a catalyst for urban regeneration from the economic benefits from hosting a sport event. However, in order for this to happen there needs to be expenditure opportunities available. The four swimming events generated £80,000 over 8 days majority from commercial accommodation and expenditure. Comparing this with the Olympic article, the Olympics is more important to create a legacy and capitalise the city rather than the economic benefit to renew the host destination. Matheson (2006) and seaman (2004) cited in the article by Wilson (2006) state how smaller events have more of a benefit to the community because of the net benefits compared to the little revenue made from economic impacts.

In conclusion, both articles discuss the economic benefits of hosting a sporting event. The authors have provided research to show how hosting a sporting event can have a positive economic impact. A journal by Niyimbanira (2011) backs this up by discussing the benefits of the south African football world cup in 2010. Stynes (2010) suggests how tourism benefits the economic impacts by the hospitality industry and transportation in an area. The overnight stays increase which then increases room sales which then benefit the accommodation industry and generating more money for the economy. 
    
Furthermore, both articles share the same themes such as legacy and tourism. Tourism is the catalyst for the economic impact and leaving behind a legacy for the host city. Media coverage is also important for hosting a sporting event as it gives awareness for tourists in a destination Preuss (2004) cited in Sant (2013).
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