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Introduction
Community engagement says about the dynamic relation process of working in group for addressing the issues that impact the well-being of some groups.
It facilitates for involvement, communication, community and interaction, for a range of an organisational and social outcomes. This model will consider a reflective cycle called ‘’The Kolb Cycle or The Experiential Learning Cycle’’. 

Nature of purpose and reflective practise

At a point in 1984 has been published styles of learning by the author David Kolb. His theory is on 2 ways :4 styles of learning separate, and a cycle in 4 steps. On all these steps, Kolb tells us that the impulse for development of new concepts, is offered by new experience.

The experiential learning cycle 

1. Concrete experience (doing/ having an experience).
2. Reflective observation (reviewing/reflecting of the new experience).
3. Abstract conceptualization (concluding/learning from the experience).
4. Active experimentation (planning/trying out what you have learned).[image: ]
This model was introduced by David Kolb which a person can easily determinate on which situation he is and can learn that experience. The next step of his reflection are the following models:
· Concrete experience - in life we can learn a lot of experiences, whether is at work or out or at home, a lot of countless opportunities are for us to begin the learning cycle.
· Reflective observation – it involves thinking about what we have done and experienced. Other they train themselves or they are naturally good at some things, but some of them need to review or record their experience.
· Abstract conceptualization – when we go from thinking our experiences to interpreting, just then we enter on realm of Kolb meaning of “conceptualization”. The point conceptualize is to make a hypothesis for meaning of our experience.
· Active experimentation – on this experimentation stage of the learning cycle we do hypothesis we want to adopt. Sometimes is not enough just to have the experience because this will take us just to stage 1 of the cycle. Any experience has a potential of yield learning but only if we pass of stages of Kolb’s stages to reflect our experience, interpreting and finally to test them. On the final step, learning from our experiences is taking place the element of reflection, most of us don’t theorize with about these learnings, but in learnings, we have Kolb’s cycle without knowing it.

Reflection on personal experience 
I am on the position of Tesco’s Manager of the shop, the issues which I encountered was with a client on the time of purchasing a product, on the shelf he saw a different price when he went by the tilt to pay it. The client was sent to me, telling me his concern and the problem which he encountered, and I apologies on the name of my staff and in the name of Tesco retail. 
I offered him to buy the product which was the original price on it, and for the next month he should receive extra Tesco points on every shopping he was doing, and after this to receive offers vouchers which he can use them any time a year without a expiry date on it to make him come to us and on the following shopping when he wants to buy different products.
The client felt more upset not because of the mistake of the price, but just because he lost more time spending to clarify this issue then staying and do some shopping, and he repeatedly told me this argument.
I explained him that “clients” are the most important for us to make them happy and to direct them to a better way of shopping and this “loss of time” wasn’t for nothing because he received some compulsory benefits.  
To avoid incident like which was stated above, for the future the clients not to encounter this mistake, prices will be chanced on the same time on the shelf and on the system.
For us was a lesson from which we will be more careful on the future, meanwhile we found solutions not to go throw that road and have only pleased costumers coming to our stores.
To maintain a good cooperation with the clients we will need to do more research and excel on our approaching inside the store and the customers to be more satisfied.
Other manners to us and important are communication, interpersonal skills, energy and persistence, ability to handle stress, and problem-solving skills in fast paced matter. This skill will also help me improve my ability to overcome this problem and develop myself to give further training to my colleagues. 
In the future when I will encounter this sort of problem the main skill which I will develop more are the communication skill which is primordial on day to day basis, because we have a transit over 5.000 customers everyday and you never know what their behaviour on the floor will be like, so saying this on every customer we need to have different approach and be positive all time that a customer will leave satisfied from the store.

Relationship between relevant theory and the experience
I applied above Kolb’s model of reflection, and my personal experience of store manager. On the next sentences I will be talking about relationship between my personal experience going towards Kolb model of reflection, and to diagnose the similarities of my personal experience to see if they are reflective from his theory.

Concrete experience 
As a Store manager at Tesco we face issues which needs to be solved in fast paced matter for the customers to be satisfied. All day I am facing lots of clients directly. The strategy is that I enhance with them for a better relation of an organisation with their customers by understanding and learning their needs, influence on what the purchase will be, and environmental factors connected with the customer.
I try by putting towards my skills to help in providing a better customer service and try to sell products more effectively. Helping to identify new customers even if I am home or out (park, cinema, theatre, library, etc). The effort help increases profits and revenues to the organisation. By simplifying the sales and market promotions then I can understand the behaviour of our costumers and have clearer and easier preferences for their needs.
At Tesco we are trying to help the customers to right thing every time they step inside our stores, by directing them to their necessary purchase, by the end of the day the customer to be satisfied with the service provided from our side. A demanding side where we announce different products is via social network and the most popular ones are Facebook and Twitter, on which we have a real-time accurate manner of posting and promptly responding to our customers, giving them the luxury not to spend more time by coming into store and not having what they desire.
More and more ideas are coming every day to help us improve our customer service by giving them the opportunity to save more time instead of coming into stores and finding their desire products.

Reflective observation 
At this point I am thinking what a have done and what could I do from times which I experienced. Regarding some issues which a had part of , on that time when a customer complain about a product which was on different price on the shelf , I clarify with him some points and finally the customer left happy and pleased with the offers which we gave to him , and this a success for me and my organisation to know a customer is satisfied with the cooperation necessary to have a product.
Some managers they are naturally born for this kind of jobs, but on the other side I’ve needed to learn and have a lot of intensive practice and learnings to reach this level of professionalism. I had to record my past experiences and deal with them on a way to develop new skills for customer service to be satisfied.
Abstract conceptualization 
 Many things which I learned from my experiences is that you always need to face day by day different types of behaviour and we need to adapt to them and saying this our skills which we enhance every day to our work they will be chanced on different circumstances.
Concluding this fact of an experience, I had to learn as well from my team members, colleagues and put in to practise, as well how I trained and mentored some of my members of the team to have a highly focused skills to be develop on the work place.
I can make a hypothesis of a meaning experience that drive me years by making the right choices and see what was positive and negative on my approaching to this professional skill.

Active experimentation 
 On the final step, learning from our experiences is taking place the element of reflection which using Kolb’s theory sometimes we do not realize that we have his cycle already on our methodology.
Putting in practise all the experiences finally we can be more cooperant and have a better communication throw our members of work and most important give our best skills and show professionalism towards our customers. Slowly learning all those skills can give us the faster thinking and approaching to all the issues which occurs on our organisation.
On the experimentation cycle we start on phase 1 , but if do not want to exceled on what we propose to go on higher ranks we can just stay and be happy with this stage .It matters if your experience can be focused on much more things than staying in one place, but to explore different things and learn from most of the stuff which comes in contact with ourselves.



   Conclusion

In conclusion, to have a successful company we need to adapt customer requirements, to check the market and the opponents all the time.
To be all the time in top of the market, we need to evolve and progress, to maintain all the time chances and come with new ideas to attract and keep the customer happy and satisfied.
Marketing is very important tool for all organization to reach its target customers.
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