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[bookmark: _Toc500595049]Chapter-01: Introduction
[bookmark: _Toc500595050]1.1 Background and rational of the study 

It became very difficult for us to lead our life without the internet technology. Web design and the development has become the major part of the internet technologies today. At the past it was thought that, development of the internet technologies will, contribute to the distinction of the roadside shops. It was thought that internet technologies will be used for the food, clothing, books and films. Hubbard, P., (2017) viewed that 40% of the offline shops will shut down because of the emergence of the internet shopping. In the next 5 years, consumers will gradually adopt the online shopping. Consumers are gradually abandoning the traditional shopping for the emergence of the online shopping. Singh, N., (2017) have said that online business is creating different facilities for the consumers so that consumers can adopt this easily. These way online business organizations will try to capture most of the market segment. Different person can adopt this. Beside this, comparison of different price of the products became easy in this way. This has reduced the pricing the products high. Through the development of the internet technologies, communication among different parties became possible in this way. This has reduced the stress of the consumers a lot. 
[bookmark: _Toc500595051]1.2 Research objectives
· To define internet/online shopping
· To define high street/traditional shopping
· To analyses the effect of online shopping on high street shopping
· To recommend some ways to improve the quality of both shopping to service in the market 
[bookmark: _Toc500595052]1.3 Research questions   
· What is internet/online shopping and traditional shopping?
· How internet shopping effect of online shopping on high street shopping
· How to improve service of high-street shopping to survive in long term 



[bookmark: _Toc500595053]Chapter-2: literature review 

[bookmark: _Toc500595054]2.1 Online shopping
Kumar, A (2013) said that online shopping is getting popularity. It has created different dynamics. It shows the trend of the consumers of how they shop. It found that traditional shopping is the part of the classically recognized way of the shopping (Ansari, 2015). Through the use of the online shopping, consumers need not wait in the queen of the service of the organization. Consumers of the online shopping thinks it time consuming to shop in the traditional way. Consumers can shop at different time and from different location. They can get 24 hours online delivery service.  In this way, they will be able to avoid different cost of the organization. It has also developed different advantages for the consumers. Transformation of product and service related information became possible in this way. 
Users of the internet technologies are increasing day by day. In the modern time, internet is used as the survival tool. Consumers are adopting online shopping than traditional shopping. Through this organizations will be able to expand their market share (Puspitasari 2015). It will help the consumers to get any products and services worldwide. Different comforts of the online shopping have made the consumers suitable to shop through it.
[bookmark: _Toc500595055]2.2 High-street shop 
High street shops are located in the physical places like different cities and towns. It is different from the online shop. Two thirds of the consumers have purchased from the traditional shops before purchasing from the online shopping (Windarto, Y., 2017).
 
[bookmark: _Toc500595056]2.3 Impact of online shopping on high-street shop 
Traditional shopping is related to the place of the shops. Gradually offline shopping is converted to the online shopping (Krause, A., 2017). It is serving the consumers immediately. Different price and the compatibility of the shopping made that effective. It serves the consumers with different market opportunities and the advantages. It is viewed as the important part of the business model. Through the use of the online shopping, consumers can be able to get different products and services quickly. 
Different types of acquisitions, mergers and collaboration became effective through the use of the ecommerce. However, in the past, they used to compete against each other. Recently BMG and Universal had gone through the collaboration. These organizations are considered as the giants (Simanjuntak, M., 2017)s. These organizations had jointly created getmusic.com. It is the joint venture of these two organizations which are used for the sale of the music. 
Traditional shops were recognized as the threat for the online business. For this reason, different strategies are adopted to make the online marketing effective (Krause, A., 20170. For this reason, through the use of the online and the offline stores, different services are being collaborated. Traditional shops are integrated horizontally. However, online shops are mostly vertical in nature.

[bookmark: _Toc500595057]Chapeter-03: Research design and methodology 

3.1 Research philosophy: research philosophy is very important for the research. There are various research philosophies such as positivism, Interpretivism etc (Krause, A., 20170. for this research project I have chosen Interpretivism as a research philosophies.
3.2 Data collection method: For data collection there are two methods secondary ad primary. For secondary data various publicly available data have been used such as, annual report, magazines, newspaper, various related journal etc. Primary data is collected through using questionnaire survey. 
3.3 Sampling technique and size: The population chosen for the survey is 180 people living in London area UK of then but 100 sample sizes has been taken for the research. Convenience sampling technique has been used in this research which is one of the techniques of non-probability sampling method.
Ethical consideration: The data collected through survey is protected and reserved according to the data protection act 1998 of UK. Privacy will be maintained to carry out the research. 
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[bookmark: _Toc500595059]4.1 Quantitative analysis 
Q1.What is your Gender?
	Options
	No of applicants
	Percentage %

	Male
	40
	40

	Female
	60
	60








Figure: 1: Gender of the respondents ( created by author)
Analysis and discussion: From the above chart it is seen that majority the respondents are female and percentage of male respondents are lower. Male respondent are only 40% and female respondent are 60%.
Q2. What is your age?

	Options
	 Choose that applies
	 Percentage %

	18-22
	50
	50

	22-26
	20
	20

	27-31
	15
	15

	Above 32
	15
	15




Figure-02: Age of the respondents 
Analysis and discussion: The above chart show the age of the respondents , from the graph it is seen that majority of t eh respondent are over 18 which is 50% who like online shooing on the other hand people above 32 years age use lower than the young use online shopping.
Q3. How far you agree that online shopping is better than high street shopping?
	Options
	Options selected by Respondents 
	Total number of respondents
	Respondent percentages (%)

	agree
	20
	100
	20

	Strongly agree
	40
	100
	40

	Neutral
	0
	100
	0

	Disagree
	10
	100
	20

	Strongly Disagree
	5
	100
	10




Figure-03: Is online shopping is better than high street shopping
Analysis and discussion: From the above hart it shows that 35% respondents  are agree with the question asked above and 30% are not agree with the question so we can said that majority are agree with online sopping as a good way of shopping than offline street shop.

Q4. For what reason you use online shopping?
	Options
	Options selected by Respondents 
	Total number of respondents
	Respondent percentages (%)

	Less time 
	14
	100
	14

	Reliable 
	44
	100
	44

	Convenient 
	22
	100
	22

	Quality 
	12
	100
	12

	All of the above
	10
	100
	10




Figure-04: reason for online shopping
Analysis and discussion:  From the above graphs it is seen that majority of the respondent said that online shopping is more quicker than offline shopping and takes less time to deliver. As we can see that 44% of the respondent responds that less time needed to shop. On the other hand 22% of the respondents said that online shipping is the convenient ways of shopping. 
Q5. How far you agree that high street shopping is decreasing because of online shopping? 

	Options
	Options selected by Respondents 
	Total number of respondents
	Respondent percentages (%)

	agree
	60
	100
	60

	Strongly agree
	20
	100
	20

	Neutral
	0
	100
	0

	Disagree
	
	100
	10

	Strongly Disagree
	10
	100
	10



Analysis and discussion: In asking this question majority of the respondents said that High street shop are losing their business greatly because of online shopping as people are rational so they chose online shopping. 80% of the respondents are strongly agree with that matter on the other hand 20% are disagree with that matter so we can say that majority are agree regarding the declining o high street sop because of online shopping.


[bookmark: _Toc500595060]Conclusion
Before the emergence of the online shopping consumers goes shop to buy products and services. They had little information in this regard. However, online shopping has made different information available in this case. Consumers can get different valuable information through this. Emily (2012) said that consumers used to go in a shop and buy. This thing has changed. Consumers now can compare different prices of the products. Through the use of the online shopping buying of different products became possible from any location at any time. Retailers influence on the consumers had been less in this regard. Through the use of the internet technologies communication with different parties of the organization has become possible. There must the presence of the online security in the field of online technologies. 
In order to get different success of the high street shop, different strategies must be undertaken. Today, internet must be considered as the channel of distribution of the modern world. To continue doing what made them winners and treat the internet for what it is which another channel of distribution is. Some scholars prescribed online shops must consider different traditional strategies in this case. Rules of the competition have been changed a great deal.



[bookmark: _Toc500595061]References 

Ansari, Y.Z 2015., BEHAVIOR DIMENSIONS: AN ORGANIZATIONAL STUDY. INNOVATION MANAGEMENT, ENTREPRENEURSHIP AND SUSTAINABILITY 2017, p.1166.
 Hubbard, P., 2017. Reviving the High Street. In The Battle for the High Street (pp. 67-88). Palgrave Macmillan UK.
Krause, A., 2017. Selecting Sequences of Items via Submodular Maximization. In AAAI (pp. 2667-2673).
Kumar, A 2013.., ISSUES AND CHALLENGES IN E-COMMERCE IN INDIA.
Puspitasari 2015.  Y Gen’s Online Buying Behavior: Indonesian Case.
Shrivastava, G. and Shrivastava, S., 2017. Analysis of Customer Behavior in Online Retail Marketplace Using Hadoop.
Simanjuntak, M., 2017. The Impact of Product Quality, Service Quality, and Customer Loyalty Program perception on Retail Customer Attitude. Independent Journal of Management & Production, 8(3).
Singh, N., 2017. Evolution of online shopping: E-commerce. Evolution, 3(6).
Townshend, T.G., 2017. Toxic high streets. Journal of Urban Design, 22(2), pp.167-186.
Windarto, Y., 2017. IDENTIFICATION OF B2C MODEL USABILITY FACTOR WEBSITE WITH HEURISTIC EVALUATION METHOD. Teknik dan Ilmu Komputer, 4(14).

[bookmark: _Toc500595062]Appendices 

Survey questionnaire 

Q1.What is your Gender?
	Options
	No of respondents 

	Male
	

	Female
	




Q2. What is your age?

	Options
	 Choose that applies

	18-22
	

	22-26
	

	27-31
	

	Above 32
	



Q3. How far you agree that online shopping is better than high street shopping?
	Options
	Chose that applies

	agree
	

	Strongly agree
	

	Neutral
	

	Disagree
	

	Strongly Disagree
	




Q4. For what reason you use online shopping?
	Options
	Chose that applies

	Less time 
	

	Reliable 
	

	Convenient 
	

	Quality 
	

	All of the above
	



Q5. How far you agree that high street shopping is decreasing because of online shopping? 

	Options
	Chose that applies

	agree
	

	Strongly agree
	

	Neutral
	

	Disagree
	

	Strongly Disagree
	




18-22	22-26	27-31	Above 32	50	20	15	15	18-22	22-26	27-31	Above 32	50	20	15	15	agree	Strongly agree	Neutral	Disagree	Strongly Disagree	5	30	0	10	5	agree	Strongly agree	Neutral	Disagree	Strongly Disagree	50	50	50	50	50	agree	Strongly agree	Neutral	Disagree	Strongly Disagree	10	60	0	20	10	Less time 	Reliable 	Convenient 	Quality 	All of the above	7	22	5	6	10	Less time 	Reliable 	Convenient 	Quality 	All of the above	50	50	50	50	50	Less time 	Reliable 	Convenient 	Quality 	All of the above	14	44	22	12	10	Male	30	60	Female	20	40	
1
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