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INTRODUCTION 
Management economics also known as managerial economics refers to a science which assists to explain that how various resources such as technology, land, labour as well as monetary resources can be efficiently allocated for better and improved outcomes (Pan and et.al., 2020). It mainly focuses on the judgements or decisions which are made by the individuals. It is important as it helps in accomplishment of individual goals, accomplishment of organizational goal, development of society, making a dynamic environment, as well as improving the efficiency. In the following report Apple Incorporation is considered for defining the management economics in an accurate manner. Its headquarters are situated in California, Cupertino. Its market cover is very much huge in the industry related to software services, online services and customer services. The following report includes a study of its market structure, important segments of the economics like demand, substitute goods, tastes and preferences of consumers, income, demographics, etc.

TASK
Description about business and its key product


Apple Incorporation is a leading enterprise in the industry of electronics which has its business in various lines of business-like virtual services, computer software as well as customer electronics (Chen and et.al., 2021). The business was established in 1976 and it was first business which surpassed 1 million dollars in the market capitalization a 2018. This displays the growth of profits, scale of profits and share price. The handsets the company produces or manufactures utilise its personal software that is IOS Operating system. It was the primary established phone with an advanced technology of multi touch and is a luxury good or product. There are various competitors of Apple company and one of its competitors in Samsung. 

The product of Apple company that is selected in the project is iPhone as it is the bestselling commodity of the business and a known brad in the sector of technology. The iPhone has an important effect of the profitability as well as revenue of Apple company. Each fundamental component of economics will be easily defined as it covers a huge market and have a great deal of consumers or customers. It makes research on consumers as well as study the environment of business which helps them to increase its profits and sales. Substitutes, income of the customers, demographics, complement and the expected price which can be paid by consumers are some of the indicators which have an impact on the market of Apple company. It affects the demand of products because it is a luxury product so only the consumers having high level of income can afford the product and if the income decreases, then it will result in reduction in the sale (Tai and et.al., 2020). Apple provides the goods with best services. This is the reason consumers prefer this product even it the prices are high. 
 Define demand and market equilibrium, as well as the impact on demand increases and decreases owing to distinct segments

The quantity of services and products that consumers are willing and able to purchase at a given price at a given time is referred to as demand (Yilmaz, Rinaldi and Patel, 2020). Demand is the quantity of things that buyers are willing to buy at various prices at a given time. Consumer demand is influenced by elements such as product price, consumer income, consumer expectations, consumer tastes and preferences, consumer quantity, availability of substitute products, price of related items, and wages and levels of employment. When the price of goods and services rises, so does demand. Market equilibrium refers to a market situation in which the demand for products equals the supply of products, resulting in constant pricing for goods and services. Many factors influence the demand for Apple iPhone products, including the following:
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Figure- (factors that impact the demand of the product )

Substitute good price - In economics, a substitute good is a service or good that can be used in place of another product or service (Acay, Bas and Abdeljawad, 2020). One Plus, a competitor to Apple's iPhone, sells Android smartphones, wireless earphones, and smart watches. The price of One Plus is growing, which has a direct impact on demand, and demand for One Plus items is dropping. It also has an impact on the demand for Apple products, which means that the demand for Apple products will rise as the desire for One Plus items falls. As the cost of these substitutes falls, consumers may be less likely to buy an iPhone, resulting in a drop in demand.

Complementary goods prices - In economics, complementary goods are goods or products that are consumed or used together. Samsung, one of the world's largest companies, develops or produces electronic gadgets and is a competitor to Apple's iPhone. It sells items such as Android phones and wireless earbuds. When the prices of Samsung products rise, the demand for them falls or decreases. Apple product demand is increasing while Samsung product demand is decreasing. As the cost of accessories rises, consumers may be less likely to purchase an iPhone or accessories, resulting in a drop in demand.

Consumer Income - Consumer income is money obtained by consumers or customers for investment or effort, such as dividends to shareholders or income or profit earned from the sale of an asset such as a building or house (Siegrist and Hartmann, 2019). In the case of inferior commodities, when consumer income rises, so does demand for products, and when consumer income falls, so does demand for products and services. Consumer spending is declining in the UK, which suggests that customers' or consumers' income is reducing in the country, allowing them to spend less. This has an impact on Apple product demand; in the United Kingdom, demand for Apple products will fall.

Consumer tastes and preferences - Preferences and tastes relate to a certain feature that consumers seek in a service or product to make it more appealing to them. It could be anything from contentment to happiness to product utility (Zhao and et.al., 2021). Tastes and preferences have a direct impact on product or service demand. Consumer tastes and preferences should be assessed in light of criteria such as consumer geography, consumer age, public opinion, and social antecedents, among others. Apple iPhone customers are located all over the world, which implies Apple iPhone consumers are all over the world. Apple products are used by both men and women. Apple goods are mostly used by adults between the ages of 25 and 34. The Apple iPhone helps users to learn about knowledge or data by using digital media that is available on the phones. Apple iPhone allows customers to complete all of their tasks on a single device and can also be used for business. The demand for the Apple iPhone is affected directly or indirectly by changes in customer tastes and preferences. Consumer preferences and tastes can have a considerable impact on demand. Consumer preferences may migrate away from iPhones as trends and fashions change, resulting in a drop in demand.

Consumer price expectations - Consumer expectations refer to a set of surroundings, behaviours, activities, and benefits that consumers seek while interacting with businesses (Indeed Editorial Team, 2022). Consumers or users have certain expectations from Apple products, such as that they ooze enthusiasm, lifestyle, and new inventions, and that they know how to create a product that is simple to use. Consumers have some expectations about the price of Apple items as well. Consumers want Apple product costs to be low so that the majority of them can purchase an Apple product that is both affordable and innovative. A fall in the prices is anticipated by the customers, which will stimulate demand for Apple items. Consumer assumptions about future costs can have an effect on current demand. If buyers anticipate a price hike in the near future, they may acquire an iPhone today, increasing demand.

Demographics or the Number of Buyers - Demographics refers to statistics that describe or convey population characteristics. It is the study of population-based elements such as race, age, gender, income, and many more. The majority of people in the United Kingdom own or use Apple products such as iPhones, MacBook, and many others. To far, Apple has sold more than 2.24 billion iPhones. At the moment, 40.4% of customers in the UK use iPhones, implying that 19.7 million individuals use smartphones. The market is seeing an increase in the number of people purchasing Apple devices. This has an impact on the demand for Apple products, which means that demand for Apple items in the United Kingdom market will rise. The number of purchasers in the market might have an effect on demand. The demand for iPhones may expand as the population grows.

Impact on price elasticity and the characteristics that determine whether demand is elastic or inelastic

There are different factors which analyse the elasticity of demand of the goods and products or services and the factors like level of income, levels of price as well as substitute products, etc (Litman, 2021). with it, because the product which is considered has a higher price, therefore, if there is a reduction in the price of the product then its demand will face and increment or rise. The elasticity of the products which are luxury have a higher elasticity. Impacts on the elasticity of demand are as follows:

Income elasticity- Luxury items, such as the iPhone, have positive elasticity with values greater than one, or IE >1. This demonstrates that as income rises, so does demand for the commodity. For example, if a consumer's income increases by 5%, the amount required will increase by more than 5%. The elasticity of income investigates the impact on desired quantity with variation in an individual's level of income. The cost of iPhone displays a crucial percentage of the income of consumers or customers. This states that the demand for product that is iPhone is more elastic since consumers or users might be more expected to switch to an alternative which is less expensive or have a low price if the price of product increases or rises. 

Income elasticity of demand (IE) = Percentage change in demanded quantity of (iPhone) products / percentage vary in the income of customer
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Figure- (YED = elasticity of demand)

Effects of substitution - Luxury vs. Necessity: The iPhone is a premium item in the eyes of the average consumer (Gunasinghe and et.al., 2020). This means that demand for the iPhone is more elastic, as buyers are more inclined to move to a less expensive competitor if the price rises. When the product's necessity increases and there are fewer substitutes available, demand becomes less elastic or inelastic. As a product becomes more luxurious, demand becomes more elastic. Some buyers may regard an iPhone as a luxury item, while others may regard it as a necessity. As a result, demand for an iPhone could be elastic or inelastic. If the price of an iPhone rises, for example, people may move to Android phones. As a result, demand for the iPhone is more elastic.
Based on the analysis, the Apple's price policy should be determined by the target market. If the iPhone's target market is high - income buyers who regard it as a luxury item, the price policy may be more rigid. Apple may raise the price of the iPhone since consumers in this market are less likely to switch to alternatives. To attract these customers, Apple may need to keep the iPhone's pricing low or provide the incentives. And, using data from the previous five years, statistics of Apple's annual/quarterly revenue and growth rate between 2010 and 2022. Revenue is the amount of money earned by a company from customers in exchange for the sale of goods or services.
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Graph – (shows the revenue earned by the Apple incorporation in last five years)

The quarterly sales of Apple iPhone estimated to be $117.154 billion, a reduction of 5.48% year after year, was reported on 31 December in the year 2022 (Arif and et.al., 2022). 

The revenue of Apple products was 387.537 billion dollars for the year ending on 31 December in the year 2022 which means 2.44 percent from the preceding year.
The annual revenue from sales of Apple products was 394.328 billion dollars which means a growth or development of 7.79 percent from the fear 2021 to the year 2022. 
The annual revenue of Apple products was estimated to be 365.817 billion dollars in 2021 which means a growth of 33.26 percent. 
The annual revenue of Apple products was estimated to be 274.515 billion dollars which means a growth or development of 5.51 percent in the year 2020. 
CONCLUSION 

From the above report, it can be concluded that the most important good or product of Apple company is iPhone as it is a main or key source of revenue for the company and the success as well as failure of the product has a crucial effect on the financial performance and profitability of the company. In the past few years, the iPhones of the Apple company has influenced a huge quantity of consumers or users with the products that highlights its status in the market of electronics. Therefore, it is sensible to examine the factors which have an impact on the demand and elasticity of price for iPhones. The key segments include complementary products, substitute products, income of an individual or a person, etc. Even though it is a luxury product with a higher price in the market, but with the help of its unique market specifications, it has become more and more popular as well as its demand in the customer electronic market has increased. 
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