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Introduction
[bookmark: _Hlk150643982]The hospitality business is a significant pillar of wealth creation in the world, with trillions of dollars accrued annually. On the other hand, the industry causes some adverse effects on the environment, making people more aware of the essence of sustainable development in organizations. This report aims to analyze the future of hospitality and whether it compensates to go green. In the fifties, Milton Friedman said, "The social responsibility of an organization is to increase its profits". Therefore, this work focuses on determining if this point of view still holds relevance, whether financial stability precedes environmental responsibility, the role of companies in adopting eco-friendly practices, recommendations for the future, the possibility of the sector being completely green, and if financial resilience is critical to sustainability. While finance is essential, prioritizing short-term profits above all else can undermine long-term success in hospitality. Studies show that investments in sustainability deliver strong Return on Investment (ROI) through efficiencies while boosting competitiveness and reputation. Leading firms recognize that sustainability and profitability can be complementary goals. The businesses that embrace this new triple-bottom-line paradigm focused on people, the planet, and profit will shape the industry's future.

[bookmark: _Hlk150640487]Is Friedman's View on Business Responsibility Still Relevant?
According to Friedman’s profit maximization perspective, firms owe no more responsibility to society than to fulfill the mandate of delivering profits to shareholders (Friedman, 1970). It is because this view can be criticized as short-sighted or focusing on only money matters without considering other relevant issues of global society. In today’s world, sustainability in business operations is gaining recognition. Some say businesses should look beyond purely financial considerations to consider social and environmental impacts on firms' conduct. Others contend that businesses are only concerned with profit-making to generate shareholder wealth through creation. However, studies have demonstrated that sustainable enterprises can outperform their peers financially. Harvard Business Review has conducted research that indicated companies that concentrate on sustainability achieve higher returns compared with their fellows over time (Harvard Business Review, 2019).

Does Finance Come First?
While strong financial performance is essential, focusing solely on short-term profits can be counterproductive for hospitality firms. Studies show that sustainability investments produce positive Return on Investment (ROI) through energy savings and other efficiencies. They also enhance brand image and competitiveness (Sloan, Legrand and Chen, 2009). The business case is compelling – one analysis found that sustainable tourism could generate $1.8 trillion and over 100 million jobs globally by 2030 (wttc.org, n.d.). Besides, current growth patterns may not be viable long-term in a resource-constrained world. Forward-looking leaders understand that sustainability and profitability can be complementary, not competing, goals. The most successful hospitality brands will be those that align business models, operations, and cultures to this new reality. Rather than finance coming first, the triple bottom line prioritizing people, planet, and profit will define industry winners going forward.

Are Businesses Responsible for Being Environmentally Sound or Is It Consumer-Driven?
Businesses have an ethical responsibility to consider the environmental and social impacts of their activities and adopt sustainable practices, regardless of government regulations or consumer demands (Haski-Leventhal, 2018) The hospitality industry affects local communities, ecosystems, and the climate, so firms must minimize their ecological footprint. However, consumer demand is a crucial driver pushing businesses to prioritize green initiatives. According to surveys, most tourists increasingly consider sustainability while making decisions and are prepared to pay extra for environmentally friendly products. For instance, when selecting lodging and modes of transportation, almost 70% of millennials take sustainability into account. When it comes to both leisure and business travel, this generation is beginning to surpass baby boomers in numbers. If hotels don't satisfy their sustainability standards, they will spend their money elsewhere and anticipate strict environmental policies.
With this shift in traveler demographics and mindsets, hospitality companies that ignore eco-conscious demands will steadily lose market share to greener competitors. Those who must communicate their sustainability credentials risk missing out on these ethically minded guests. On the other hand, being perceived as a sustainability leader can provide a competitive edge. It enables firms to justify premium pricing, attract top talent, and build brand loyalty among new generations. While businesses have an ethical obligation to pursue sustainability, for most, the potential loss of customers provides the ultimate motivation. Consumer preferences make environmental action mandatory, rather than optional, for success in the 21st-century hospitality industry. Companies must fulfill their moral responsibilities while satisfying the sustainability requirements of the increasingly eco-aware traveling public.

[bookmark: _Hlk150640698]Can the Hospitality Industry Ever Be Truly Green?
While the hospitality industry has made strides in sustainability, truly eliminating its environmental impact is an elusive goal due to inherent aspects of tourism and travel (Edgell, 2020). The industry's core involves transporting and accommodating guests in myriad destinations, inevitably consuming resources and generating emissions. However, businesses can continuously work to reduce their footprint through efficiency improvements, renewable energy, carbon offsetting, and other measures (Sloan, Legrand and Chen, 2009). Though complete sustainability is unlikely achievable, significant progress can be made. For example, onsite renewable energy, electric vehicles (EV) fleets, low-flow plumbing, and LED lighting can significantly cut resource usage and pollution. Net-zero buildings showcase cutting-edge solutions. Further effects are addressed in the meantime through supply chain sustainable development, local sourcing, and community partnerships. Carbon neutrality is further promoted by balancing any unused emissions. Innovations have the potential to gradually close the gaps that may always exist between sustainability and customer experience. Radical green transitions can be pushed by industrial collaboration, new technology, and visionary leadership. Sustainability should be seen as a continuous improvement process as opposed to an all-or-nothing choice. Businesses may go forward with ambition and pragmatism when they acknowledge the fundamental limits in the hospitality industry. Over the next few decades, the industry can accomplish revolutionary environmental improvement if it adopts a continuous enhancement rather than perfection perspective and works with everyone in the ecosystem.

Is Financial Resiliency Key to Sustainability?
Financial resiliency is essential for businesses, but there are other sustainability considerations (Sloan et al., 2013). Sustainable practices can lead to efficiencies and cost savings for businesses, provide a competitive edge, and enhance a business's reputation and brand image. By prioritizing sustainability, businesses can not only reduce their environmental impact but also improve their bottom line and enhance their long-term success. However, businesses must balance their financial performance with their responsibility to the environment and society (Elkington, 1994). Studies show that sustainability initiatives focused on eco-efficiency deliver average cost savings of 20% across sectors, including tourism (Sustainable Hospitality Alliance, 2021). Thus, sustainability can strengthen financial resiliency.

Doxey’s Irridex Model and Butler’s Life Cycle Model
Doxey’s Irridex is a mechanism that gauges the effects of tourism on local societies. The model identifies four stages of tourist development: euphoria, apathy, annoyance, and antagonism. The model predicts that as tourism increases in any destination, local people may be more frustrated due to various adverse effects such as overcrowding, environmental destruction, or cultural erosion. As such, businesses should curtail the harmful effects of tourism development towards more eco-friendly practices for sustainable tourism (Edgell, 2020). The other device employed in measuring the effects of tourism within a local community is Butler's' life cycle model. The model identifies six stages of tourist development: these being exploratory, participative, generative, integrative, arrested, and disintegrative. The model proposes that tourism expansion can result in positive and negative outcomes for the host community. Therefore, sustainability is crucial in minimizing the adverse effects of tourism, among others; hence, business owners need to promote eco-friendly practices.

[bookmark: _Hlk150640958]Industry Examples and Data
In recent times, the hospitality industry has gone a long way towards achieving sustainability. Take, for instance, most hotels have invested in energy-efficient light and water-saving fittings to minimize their carbon footprint (Sloan, Legrand and Chen, 2009). Research has proven that these steps can cut off energy and water use by an average of 20 percent (Alliance to Save Energy, n.d.). Several hotels are engaging in conservation, recycling, and other practices associated with sustainable development to promote the concept of the circular economy. American hotels recycle more than one million tons annually (EPA, 2023). Moreover, many hotels operate on sustainable practices like local sourcing and fair-trade products (Eufic.org, 2018). More importantly, these practices not only promote sustainability but make the hotel more reputable, increasing its brand image. As an illustration, the InterContinental Hotels Group has adopted a sustainability program that comprises reduced energy and water usage, decreased wastage, and improved sustainable supply processes (InterContinental Hotels Group PLC, 2022). Since 2014, IHG has reduced its CO2 emissions by 30 percent per occupied room (InterContinental Hotels Group PLC, 2022).

[bookmark: _Hlk150641010]Future Recommendations
Businesses may collaborate with stakeholders such as suppliers and customers, among others, who are critical players in driving sustainability in the hospitality sector by promoting sustainable measures and sharing best practices regarding sustainability issues. Such governments may offer tax breaks or subsidies to entice businesses into adopting sustainable practices. Promoting sustainability in businesses and educating customers on its merits may be enhanced through staff engagement and guest education. However, reducing environmental impact may be brought about by adopting sustainable technologies, offsetting emissions, utilizing local sources, and minimizing waste, promoting a circular economy.
1. Collaboration with Suppliers, Customers, and Other Stakeholders: Businesses can work with their suppliers, customers, and other stakeholders to support green practices and exchange ideas. For instance, companies can partner with suppliers to buy environmentally friendly items that include locally grown foods and fair-trade produce. Likewise, businesses can engage customers in sustainable practices like reducing energy and water consumption and waste production. Through partnering, firms can champion transparency within the supply chains and a practice of sustainability.

2. Government Incentives: Additionally, governments can give tax credits or subsidies to reward companies for participating in sustainable practices. You can pay less tax by applying for schemes to help you demonstrate that you’re operating more efficiently and producing waste that’s less damaging (GOV.UK, 2023). For instance, states can offer tax credits to firms that are involved in investing in energy-efficient technology as well as renewable energy. The governments can provide subsidies to businesses with waste reduction and recycling programs. Governments can use incentives to compel businesses to engage in sustainability practices to minimize negative impacts on the environment.

3.  Staff Engagement and Guest Education: Engaging staff in sustainability practices enhances the overall guest experience, as informed and enthusiastic employees have the opportunity to educate the guests about the sustainable practices (Ltd, 2023). Promoting sustainable practices, as well as educating staff on them and consumers' appreciation, is essential for sustainability. They may also be used by businesses to train staff on sustainable practices like the reduction of energy, water, and waste generation, among other issues. Furthermore, businesses can supply educational materials to visitors, including brochures and signs, so that visitors can understand sustainable practices. Businesses can involve their employees in promoting environmental conservation and influence their guests by developing a culture of sustainability.

4. Adopting Sustainable Technologies: Sustainable technologies are those that resort to sustainable resources or reduce natural resource use (Neves, Oliveira and Santini, 2022). There are sustainable technologies like renewable energy and energy-efficient lighting that business organizations may have incorporated in order to cut down on their carbon footprint and to remain a responsible organization that upholds environmental conservation. For example, businesses can use wind turbines and solar panels to provide green power or replace conventional lamps with low-energy LED bulbs. Businesses can adopt sustainable technologies as they help reduce the amount of energy consumed and create a sustainable environment for the business and the environment.

5. Offsetting Emissions: It’s a way for companies to compensate for their carbon footprint, by investing in social and environmental projects (Absortech, n.d.). The idea of offsetting emissions helps such companies reduce the levels of carbon footprint and promote sustainability as a whole. For instance, organizations may buy carbon offsets to compensate for the emissions they generate when traveling by air or any other activity. Businesses can minimize their contribution to greenhouse gas emissions by engaging in carbon offset activities.

6. Local Sourcing:  The notion of sustainable sourcing, often referred to as green sourcing or green purchasing, is not an unfamiliar concept. Sustainable sourcing is impacting nearly every area of corporate business and the consumer’s mindset (sig.org, n.d.). Businesses, too, can lower their ecological imprints through local sourcing and fostering of the local community. One can use a simple model by ensuring that they source food and other items from local suppliers instead of transporting them, thus reducing fuel emissions while promoting the local economy. Businesses that source locally can also contribute towards conserving the environment and supporting their immediate neighbors.

7. Waste Minimization: Businesses have it in them to minimize waste and promote a circular economy through waste minimization. For instance, companies can include initiatives such as waste reduction and recycling so that they cut wastage and make use of already existing materials. By reducing the generation of waste, materials can be used more efficiently and achieve more certain protection for health and the environment (Cheremisinoff, 1995). 
Discussing sustainability for businesses is an important step that will help them minimize their environmental impact and create a better tomorrow for everyone in the hospitality industry. Some ways businesses can promote sustainability include collaboration with their suppliers, customers, and other stakeholders, government incentives, involvement of staff, guest education, adoption of sustainable technologies in production, offsetting emissions, sourcing locally, and wastage reduction. Businesses prioritizing sustainability can decrease their negative impact on the environment and boost their profit margins in addition to their competitive market share now and in the future.

Conclusion
Sustainability for events means taking action towards preserving our natural environment; promoting a healthy, inclusive society; and supporting a thriving economy (Events Industry Council, 2019) . Moreover, it should be noted that the environmental consequences of running hospitality businesses are immense, and more entrepreneurs have realized the significance of adopting green strategies. Although this is one of the necessary factors in business, others should be considered. Businesses can improve efficiency by implementing sustainable practices, gaining a competitive advantage, contributing to a positive brand image, and corporate social responsibility. Further, business activities must be socially responsible, and consumers' demand for sustainable products and services is compelling businesses to prioritize sustainability. Some ways in which business organizations can lower their impacts on nature and help build a greener future include reducing energy use and increasing recycling efforts.
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