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[bookmark: _Toc162752540][bookmark: _Toc164387953]PART A- COMPANY INTRODUCTION
The company chosen for this study is British American Tobacco (BAT) company and it is one of the leading companies operating over more than a century. BAT was founded in 1902 and it is one of the largest tobacco companies at the global level the Company operates in over 200 countries and territories. BAT originated as a merger of several tobacco companies in the 20th century and acquisitions and mergers contributed to the rapid growth of the company in the sector. The company also expanded its products from traditional cigarettes to a wide variety of products such as cigars, smokeless tobacco, and other nicotine products (BAT, 2022).
The business model of the company includes manufacturing, Marketing, and distribution of a wide range of tobacco and Nicotine products. The company also focuses on several aspects such as innovation, brand building, product development, etc as well. The environmental and social concerns associated with the products of the company are managed by theme efficiently using sustainability in the operation and focusing on Corporate Social Responsibility (BAT, 2022). 
The company is operating across different countries and different continents including Europe, Asia-Pacific, America, and Africa. The presence of the company is expanded in both developed and emerging markets using its strong distribution channels. 
Major Events
Some of the major events that happened in the company for the last 5 years are explained below,
2019- Expansion of NGP is the major event that happened in the company in the year 2019. The company intensified its Next Generation Product categories which include the e-cigarettes and heated tobacco products for the changing consumer preferences. 
2020- In this year of the operation, BAT faced several challenges with the marketing and sales of vaping products. Strict regulations from the different markets across the world on selling these products negatively affected the operations.
2021- The company made more investments in harm-reduction activities this year and invested heavily in this sector to reduce the negative impacts and public health improvement.  
2022- To enhance marketing, distribution, and consumer interaction tactics, BAT has expedited its digital transformation by investing in e-commerce platforms and data analytics powers. To promote innovation in the NGP industry and create new vaping products and formulas, BAT formed strategic alliances with IT firms.
2023- BAT stated its commitment to sustainability by announcing steps to decrease waste, promote renewable energy, and support community development. BAT also increased its market position in emerging areas by taking advantage of the growing demand for tobacco products and NGPs in Asia-Pacific and Africa (Crosbie et al., 2021). 
[bookmark: _Toc162752541][bookmark: _Toc164387954]PART B- FINANCIAL PERFORMANCE ANALYSIS
The Method used to evaluate the financial performance of the company is the Financial Ratio Analysis and it can give clear insight on the financial health and performance of an organisation. The ratio analysis is the ratio between different metrics of financial statements of the selected organisation and the evaluation of these metrics can give a clear idea of how stable is the organisation in managing its financial health and obligations (Altman, 2020). 
[bookmark: _Toc162752542][bookmark: _Toc164387955]Profitability Ratio
The profit-generating ability of an organisation can be measured with the calculation of profitability Ratio and these ratios are calculated relative to various metrics such as the revenue, assets, equity, and other several measures of an organisation. These ratios can give an idea of how these companies can use the resources to generate profit from their operations. these financial ratios are useful for different stakeholders such as investors, creditors, and management of the company to measure the financial health of the organisation (Octavia and Aidina, 2020). 
The profitability ratio used for measuring BAT's financial performance is the Net Profit Margin and it is the financial ratio between the Net profit and the Revenue generated by the Organisation. The use of net profit can give a clear idea of the total profit remaining after the expenses of the company which includes the operating cost, taxes, interest payments, etc (Prayitno and Roespinoedji, 2020). The below table and graph show the Net profit Margin of the BAT for the years from 2019 to 2023. 
	
	2019
	2020
	2021
	2022
	2023

	[bookmark: _Hlk162751077]Net Profit Margin (%)
	22.6
	25.46
	27.15
	24.75
	52.02


[bookmark: _Toc164386811]Table 1 Net Profit Margin

[bookmark: _Toc164386826]Figure 1 Net Profit Margin
The Net profit Margin of the company for the year 2019 is 22.6% and it increased to the value of 25.46% in the year 2020 and in the year 2021, it shows a value of 27.15. The Net profit Margin of the company shows a declining trend for the year 2022. The Profitability of the company for the year 2023 is showing an inclining trend with a value of 52.02%. The profitability ratio of the company shows a continuous increase from the year 2019 to 2021. The profitability of the company for the last year shows a positive value. 
[bookmark: _Toc162752543][bookmark: _Toc164387956]Liquidity Ratio
There are several short-term financial obligations related to the operations of an organisation and these can be measured with the calculation of Liquidity Ratio. It indicates the ability of the company to convert its assets into cash and meet its short-term expenses. This ratio is important for different stakeholders such as the investors, creditors, and management of an organisation and this can give a clear-cut idea of the short-term solvency of the company (Du, 2017). 
The use of a liquidity ratio can provide different benefits and the major benefit is the assessment of the short-term solvency of the company. A higher liquidity ratio shows that the company can manage its short-term obligations and they have a stronger ability to cover short-term liabilities. The next use of the ratio is the evaluation of the financial health of the organisation and the stability of the company. Comparing the performance of the companies can be conducted using the evaluation of liquidity ratio. The benchmarking against the industry competitors and the historical performance is possible with the calculation of the liquidity ratio. Investors can make adequate investment decisions with the evaluation of this financial ratio (Fitri and Hosen, 2018). 
The financial Ratio used in this category is the cash ratio and it is the ability to manage the short-term obligations of the company using its cash and cash equivalents. Given below shows the cash Ratio of BAT company from the year 2019 to 2023. 
	
	2019
	2020
	2021
	2022
	2023

	Cash Ratio
	0.13
	0.20
	0.18
	0.19
	0.29


[bookmark: _Toc164386812]Table 2 Cash Ratio

[bookmark: _Toc164386827]Figure 2 Cash Ratio
The above table and chart show the cash ratio of BAT from the year 2019 to 2023. The cash ratio of the company for the year 2019 is 0.13 and it increased in the year 2020 with a value of 0.2. in the year 2021, the cash ratio shows a slight decline in the value and for the years 2022 and 2023, they show a value of 0.19 and 0.29.  the cash ratio of the company for the year 2023 shows a huge inclining trend and it indicates that the financial health of the company for the recent year was good. 
[bookmark: _Toc162752544][bookmark: _Toc164387957]Gearing Ratio
The gearing ratio is also known as the leverage ratio of an organisation and it measures the capacity in managing long-term financial obligations. It is mostly calculated with concern on the total liabilities or debt of the organisation. The financial structure and risk profile of an organisation can be measured with the help of the gearing ratio of the organisation (Situm, 2014).
The use of a gearing ratio can be helpful in different ways and it can support the financial risk assessment of an organisation.  The evaluation of a company's capital structure, investment prospects, and financial risk involves the use of gearing ratios. Excessive reliance on debt investment, as seen by a high gearing ratio, might put a company's finances in danger because of the monthly principal repayment and interest payments. During recessions or times with low profitability in especially, this can put pressure on cash flow and financial flexibility. 
Analysing a company's capital structure may reveal how leveraged it is, with higher ratios signifying a greater dependence on loan financing. Evaluating a company's financial health, capital raising capacity, and total risk exposure is made easier for stakeholders when they comprehend its capital structure (Supriyanto and Darmawan, 2018). Investors and analysts can evaluate possible investments and relative risk levels by comparing firms in the same industry or other sectors (Bharadwaj, 2020).
When evaluating an investment, investors utilise gearing ratios to assess the risk-return trade-off while taking the company's capacity to pay off debt and control financial risk into account. Gearing ratios are another tool used by lenders and credit rating agencies to evaluate a firm's creditworthiness; larger ratios may result in higher borrowing rates or make it more difficult for the company to access credit markets. On the other hand, low ratios could suggest stronger finances and reduced credit risk, which would lead to better borrowing conditions (Distinguin, Mahdavi-Ardekani and Tarazi, 2016). 
The Gearing ratio we are using is the Debt-to-Equity ratio and it is the financial ratio between net debts and net equity of the company. 
	
	2019
	2020
	2021
	2022
	2023

	Debt-to-Equity Ratio
	1.19
	1.18
	1.03
	1.02
	1.24


[bookmark: _Toc164386813]Table 3 Debt-to-Equity Ratio

[bookmark: _Toc164386828]Figure 3 Debt-to-Equity
The debt-to-equity ratio of BAT company is shown in the above graph and chart. The debt-to-equity ratio of the company in the year 2019 is 1.19 and it shows a declining trend till the year 2022. It indicates that the company became more able to manage long-term obligations throughout these years. The debt-to-equity ratio of the company for the year 2023 is showing a higher value compared to other years and it indicates that the company should focus on enhancing the management of long-term financial obligations. 
[bookmark: _Toc162752545][bookmark: _Toc164387958]Efficiency Ratio
The financial ratio that can give an idea of how an organisation uses its assets and liabilities for generating income from operations is known as the Efficiency ratio. The operational efficiency and effectiveness of the organisation can be measured with the help of the efficiency ratio. Different aspects of an organisation such as inventory management, working capital management, and Asset utilisation can be measured with the use of efficiency ratios (Lite, 2019). 
A key instrument for evaluating a company's performance, capital structure, and financial risk is a gearing ratio. Elevated gearing ratios suggest a firm's significant dependence on debt funding, hence augmenting financial risk. Organisations exhibiting elevated gearing ratios have a more leveraged capital structure, signifying a greater dependence on debt finance. Taking into account the firm's capacity to pay off debt and control financial risk, investors utilise gearing ratios to assess the risk-return trade-off of investing in a company. To evaluate a company's creditworthiness and debt repayment capacity, lenders and credit rating agencies employ gearing ratios. fewer gearing ratios may indicate stronger finances and less credit risk, whereas high ratios might result in higher borrowing rates or make it harder to access credit markets (Rizal, 2016). By strategically comparing a company's performance to that of its peers in the industry or competitors, benchmarking enables businesses to pinpoint areas for improvement, establish performance goals, and discover best practices. 
The financial Ratio evaluated in this category is the asset turnover ratio and it is the financial ratio between revenue and average total assets of an organisation. Given table and chart evaluate the asset turnover ratio of BAT company for the years from 2019 to 2023. 
	
	2019
	2020
	2021
	2022
	2023

	Asset Turnover Ratio
	0.18
	0.18
	0.18
	0.18
	0.22


[bookmark: _Toc164386814]Table 4 Asset Turnover Ratio

[bookmark: _Toc164386829]Figure 4 Asset Turnover Ratio
The above chart and graph show the asset turnover ratio of the company from the year 2019 to 2023. The Asset turnover ratio of the company from the year 2019 to 2022 remains the same as 0.18 and the value increased in the year 2023 to 0.22. It indicates that the ability of the company to generate income from the assets increased in the last year and can expect positive growth in the future years as well.
[bookmark: _Toc162752546][bookmark: _Toc164387959]Comparison with the Competitor
This section of the Report focuses on the comparison of BAT's financial ratio with one of the competitors of the company in the industry. The selected Competitor of the company is Imperial Brand (www.macrotrends.net, n.d.). 
	
	BAT
	Imperial Brands

	2019
	22.6			
	4.59

	2020
	25.46	
	8.65

	2021
	27.15
	4.82

	2022
	24.75
	7.17

	2023
	52.02
	7.17


[bookmark: _Toc164386815]Table 5 Profitability Ratio Comparison

[bookmark: _Toc164386830]Figure 5 Profitability Ratio Comparison
The Table and chart above show the Profitability Ratio Comparison between BAT company and Imperial Brands, one of its major competitors in the Market. The evaluation of the Net profit Margin indicates that the Profitability of the company in the whole year is higher compared to the competitor in the market. BAT can generate higher profits compared to its competitors. 
	
	BAT
	Imperial Brands

	2019
	0.13	
	0.22

	2020
	0.20	
	0.32

	2021
	0.18	
	0.34

	2022
	0.19	
	0.34

	2023
	0.29
	0.32


[bookmark: _Toc164386816]Table 6 Cash Ratio Comparison

[bookmark: _Toc164386831]Figure 6 Cash Ratio Comparison
The above Table and chart show the Cash Ratio comparison of the BAT company with its competitor Imperial Brands. The company's cash Ratio is lesser when compared to the competitor in the Market and indicates that the company should focus on enhancing its Liquidity. 
	
	BAT
	Imperial Brands

	2019
	           1.19
	0.51

	2020
		1.18
	0.72

	2021
		1.03
	0.72

	2022
		1.02
	0.74

	2023
		1.24
	0.74


[bookmark: _Toc164386817]Table 7 Debt-to-Equity Comparison

[bookmark: _Toc164386832]Figure 7 Debt-to-Equity Comparison
The table and chart show the comparison between the Debt-to-Equity ratio of BAT company with Imperial Brands. The gearing ratio of BAT shows a higher value than competitors in each year. A higher gearing ratio is not healthier for an organisation and it shows that the company has more debt compared to the competitor. 
	
	BAT
	Imperial Brands

	2019
	0.18	
	0.17

	2020
	0.18	
	0.21

	2021
	0.18	
	0.21

	2022
	0.18	
	0.21

	2023
	0.22
	0.21


[bookmark: _Toc164386818]Table 8 Asset Turnover Ratio Comparison

[bookmark: _Toc164386833]Figure 8 Asset Turnover Ratio Comparison
The above chart and graph show the asset turnover ratio comparison of Imperial Brands and the BAT. The Asset turnover ratio of the company is low compared to the asset turnover ratio of BAT from the year 2019 to 2023. The asset turnover ratio of the company in the year 2023 is higher than the competitor. On taking the average efficiency ratio, the Imperial brands show a higher value than BAT. It indicates that the company should focus on the Enhancement of Asset turnover ratio in the future. 
[bookmark: _Toc164387960]Conclusion
The financial Ratio analysis and the Comparison with the competitor gave a clear idea of the financial health and Performance of BAT company. The profitability Ratio of the company is improving and the company should maintain this in future years as well for better operation. On evaluating the Liquidity ratio, the company is showing a lower value and poor performance than the competitor. They should focus on the Improvement of this liquidity. The gearing ratio of the company is increasing and higher than the competitor. The company should adopt methods for declining debt.  The asset turnover ratio performance of the company is not satisfactory compared to the competitor. BAT should focus on enhancing its financial Performance in the future.
[bookmark: _Toc162752547][bookmark: _Toc164387961]Recommendations
The BAT company can adopt several measures for the enhancement of financial performance in different ways. The company can enhance different ratios and financial health with the adoption of certain strategies and such strategies are explained in the following section. 
One of the methods that can be adopted by the company in the enhancement of its financial performance is the boosting of its profitability and the company can choose the following methods in improving the profitability.
Product Diversification: The product portfolio of the company can be improved in the future to earn more profit from the operation. To diversify its product line beyond conventional tobacco, British American Tobacco (BAT) can put this plan into practice. This involves launching novel tobacco and non-tobacco goods to satisfy health-conscious consumers. This plan attempts to draw in more customers and relieve worries over the use of traditional tobacco products (Benur and Bramwell, 2015). The product diversity of BAT also enables it to adjust to shifting customer inclinations and market conditions, guaranteeing its competitiveness and relevance in the dynamic business. This strategy prepares BAT for long-term development and profitability while also increasing the company's market relevance (Bowen and Sleuwaegen, 2017).
Cost Optimisation: To increase operational effectiveness and profitability, British American Tobacco (BAT) can put cost optimisation ideas into practice. The firm focuses on supply chain management, which may be made more efficient by lowering logistical costs and inventory levels via the use of technology and data analytics. To bargain for better terms from vendors and suppliers, BAT can also undertake procurement cost reduction programmes, which will cut the cost of components and raw materials (Frangopol, Dong and Sabatino, 2017).
Sustainability Initiatives: To lessen its impact on the environment, encourage social responsibility, and improve the reputation of its brand, British American Tobacco (BAT) can give priority to initiatives that promote sustainability. In addition to helping local people and encouraging biodiversity protection, the firm is developing sustainable purchasing techniques for raw materials. Deforestation and environmental damage are lessened as a result. By making investments in renewable energy sources and modernising its manufacturing facilities, BAT can also lower its carbon impact. This contributes to the fight against climate change and shows its dedication to environmental care. To solve social issues and raise the standard of living in the area, BAT can also fund community development initiatives (Corbo, Lamastra and Capri, 2014). To empower communities and improve quality of life, this entails making investments in infrastructure, healthcare, and education.
Another area in which the company should give more importance in the future is the better management of its long-term financial obligations. This can be managed with debt repayment and it can help the company in reducing its gearing ratio. The company can allocate one portion of the profit for managing its debt repayment and this can contribute to the minimisation of debt repayment. Equity financing is another strategy that can be adopted by the company to generate more income and management of its debts. The company can conduct stock offerings and equity investments. The company can issue more shares or they can attract more investors.  This can lead to the strengthening of the equity base of the company. The reliance of the BAT on debt financing can be minimised with the use of this method and these can manage the gearing ratio in a better manner (Ita, 2017). 
[bookmark: _Toc162752548][bookmark: _Toc164387962]PART C- INVESTMENT APPRAISAL
Project A
Payback Period
	Year
	Projected Cashflow
	Cumulative Cashflow

	0
	-5,000
	-5,000

	1
	2,500
	-2,500

	2
	2,000
	-500

	3
	1,000
	500

	4
	-442
	58


[bookmark: _Toc164386819]Table 9 Payback Period of Project A
The payback period is between the years 2 and 3.
Payback period= 2 years +500/1000
Payback period =  2.5 years 
= 2 years 6 months
Accounting Rate of Return
Average Rate of return= Average Profit/ Average Investment
Average Profit Profit/ No of Years (Prastuti and Setianingrum, 2018).
Average Investment= (Initial investment + Scrap value) / 2 + Additional working capital
Average Profit = 5058/4= 1264.5
Average Investment= 5000/2= 2500
ARR= 1264.5/2500= 0.5058
Net Present Value
	Year
	Projected Cashflow
	Discount Factor 
( 0.75%) 
	Present Value

	0
	-5,000
	1
	-5000.00

	1
	2,500
	0.993
	2481.39

	2
	2,000
	0.985
	1970.33

	3
	1,000
	0.978
	977.83

	4
	-442
	0.971
	-428.98

	NPV
	0.57m


[bookmark: _Toc164386820]Table 10 NPV of Project A
Project B
Payback Period
	Year
	Projected Cashflow
	Cumulative Cashflow

	0
	-1,000
	-1,000

	1
	1,500
	500

	2
	1,000
	1,500

	3
	1,000
	2,500

	4
	-470
	2,030


[bookmark: _Toc164386821]Table 11 PBP of Project B
The payback period is between the years 0 and 1 (Abuseif and Gou, 2018).
Payback period= 0 years +1000/15000
Payback period =  .66 years 
= 8 months
Accounting Rate of Return
Average Profit = 3030/4= 757.5
Average Investment= 1000/2= 500
ARR= 757.5/500= 1.515
Net Present Value
	Year
	Projected Cashflow
	Discount Factor 
( 0.75%) 
	Present Value

	0
	-1,000
	1
	-1000.00

	1
	1,500
	0.993
	1488.83

	2
	1,000
	0.985
	985.17

	3
	1,000
	0.978
	977.83

	4
	-470
	0.971
	-456.16

	NPV
	1995.67m


[bookmark: _Toc164386822]Table 12 NPV of Project B
While evaluating projects A and B, project B  seems more favourable than others. The payback period, accounting rate of return, and net present value are three significant metrics that have been studied to evaluate the financial viability of Projects A and B. 
First of all, the payback period gives an accurate indication of how long it takes to get back the initial investment. While Project A indicates a payback period that is 2.5 years shorter than Project B's, which is 0.66 years, which is approximately 8 months, it is crucial to recognize that shorter payback periods do not always translate into higher profitability. It does, however, indicate an increased rate of return on capital invested, which is beneficial to risk mitigation and liquidity. Apart from that, the projects' average return on investment offers an indicator of profitability of average investment (Lin, 2019). With an ARR of 1.515 compared to Project A's 0.5058, Project B demonstrates a considerable advantage over Project A in this regard. This indicates that Project B is more financially attractive because it provides significantly higher returns per unit of expenditure.  The net present value provides an in-depth assessment of each project's profitability in present terms by considering the time value of money. With an NPV of 1.996 million, which is far higher than Project A's NPV of 0.57 million, Project B shows to be more attractive once more in this case. A project that has a positive net present value is both attractive and financially viable because it generates value above the required rate of return (Kłeczek, 2014).
Project B appears to be more appropriate for acceptance when these criteria are evaluated. As demonstrated by both ARR and NPV, Project B offers a higher return even if Project A has a slightly shorter payback period. In addition, whereas Project A has a relatively lower NPV, Project B has a positive NPV, indicating that it generates value above the needed rate of return. Project B thus becomes the more financially attractive option since it not only quickly returns the initial investment but additionally yields higher returns over the project's lifetime. Before choosing an alternative, it is essential to take into consideration qualitative factors including risk, strategic alignment, and market circumstances (Gordon, 2020).
  The new NPV using the adjusted initial investment and cash flows given below:
Project A:
	Year
	Projected Cash flow
	Discount Factor 
( 0.75%) 
	Present Value

	0
	-5,500
	1
	-5500.00

	1
	2,250
	0.993
	2233.25

	2
	1,800
	0.985
	1773.30

	3
	900
	0.978
	880.05

	4
	-398
	0.971
	-386.09

	NPV
	-999.49


[bookmark: _Toc164386823]Table 13 Adjusted NPV of Project A
Project B:
	Year
	Projected Cashflow
	Discount Factor ( 0.75%) 
	Present Value

	0
	-1,100
	1
	-1100.00

	1
	1,350
	0.993
	1339.95

	2
	900
	0.985
	886.65

	3
	900
	0.978
	880.05

	4
	-423
	0.971
	-410.54

	NPV
	1596.11


[bookmark: _Toc164386824]Table 14 Adjusted NPV of Project B
The net present value of Projects A and B is significantly affected by the adjustment of increasing initial investments by 10% and reducing all cash flows by 10%.  The initial expenditure adjustment for Project A, which was made from -5,000 to -5,500, lowers the project's economic condition and ends in a negative net present value of -999.49 million. This is only made worse by the decreasing cash flows, which decrease by 10% yearly. This modification reflects a more negative view of the project's financial achievement. The greater the initial investment the negative effect on the project's overall value even though the cash flows are less. As a result, the project appears to be sustainable, indicating that the greater expenses and lesser cash flows do not support its profitability. Project B, on the other hand, maintains its positive net present value despite the changed initial investment and cash flows (Samsudin, 2017). The project's net present value, or NPV, is still favourable at 1596.11 million even with the 10% decrease in cash flows. This indicates that despite the modifications, Project B is still useful. The project's viability is demonstrated by the positive net present value, demonstrating that the advantages still exceed expenditures.
The changes demonstrate how susceptible NPV is to changes in initial investments and cash flows. Project B maintains its positive NPV, demonstrating opposition to the changes, while Project A's negative NPV renders it economically unviable. Since small modifications can have significant impacts on the project's financial viability and feasibility, this analysis highlights the importance of thorough examination and sensitivity analysis in making investment choices.
[bookmark: _Toc164387963]Advantages and shortcomings of PBP, ARR and NPV
The Payback Period is an excellent instrument for quick evaluations since it is straightforward to understand. Managers who value liquidity and risk aversion will find it attractive due to its focus on the time needed for recovering initial investments. PBP, on the other hand, excludes cash flows that take place after the payback period, hence ignoring the project's overall profitability as well as the value of money. Due to this restriction, projects with unfavourable prospects may be permitted (Yasrebi, Hezarkhani and Afzal, 2017). 
Accounting Rate of Return facilitates comparison to accounting data by providing a simple way to evaluate the profitability of the initial expenditures. It is available to non-financial stakeholders due to its simplicity in computation and comprehension. The viability of a project may be compromised by ARR's emphasis on accounting profits rather than cash flows, especially when depreciation techniques vary (Savvides, 2020). ARR additionally disregards cash flow timing and the time value of money, resulting in incorrect investment assessments. Future cash flows are reduced to present value for calculating Net Present Value, which incorporates the time value of money. It offers a thorough assessment of project profitability by taking into account all pertinent cash flows. NPV provides clear guidelines for decision-making and is consistent with increasing the wealth of shareholders. However, NPV necessitates accurate cash flow forecasts and an established discount rate, both of which are prone to partiality and inaccurate information. Additionally, due to discounting, NPV could underestimate longer-term efforts, potentially favouring short-term endeavours (Kuik and Nijkamp, 2020).
[bookmark: _Toc162752549][bookmark: _Toc164387964]Non-financial factors
There are many non-financial factors that the management needs to understand while making investment decisions because they assist financial aspects in a way that encourages comprehensive and long-term success for the company. These variables cover an extensive variety of aspects, such as organizational capacity, interactions with stakeholders, industry standards, regulatory compliance, and strategic planning.
Setting priorities for staff development and morale through investments creates an enjoyable workplace that increases employee satisfaction, productivity, and retention rates. Organizations may develop a skilled and engaged workforce, which is a critical component of long-term company success, by making investments in training, career development, and well-being for staff members (Khawsaad, 2014).
Sustaining and developing a business requires strong relationships with suppliers and customers. Strengthening supplier relationships through investments improves the resilience, efficiency, and reliability of the supply chain. In the same way, evaluations aimed at increasing customer satisfaction, engagement, and loyalty fuel rises in revenue and market share.
Sustaining legal compliance and complying with ethical principles requires complying with regulatory standards and industry standards. Businesses minimize regulatory risks while enhancing their reputation as ethical companies by complying with current and upcoming regulations (Klein, Crawford and Alchian, 2020). 
Establishing an excellent corporate image and developing connections with the community are essential non-financial factors. Investments in sustainable development, involvement in the community, and corporate social responsibility initiatives increase stakeholder trust, improve a brand's reputation, and generate goodwill in the neighbourhood.
Long-term profitability is dependent on anticipating and reducing potential dangers, such as safeguarding intellectual property (IP) from potential competitors. Businesses can proactively identify and handle new challenges by putting money into protection, innovation, and strategic foresight, enabling them to preserve their competitive edge and market position (Bliznets, 2022).  
Gaining managerial skills is essential for maximizing the potential of growth opportunities and adapting to changing market dynamics. Innovation, agility, and effectiveness in operations are increased by investments in process improvement, technology adoption, and talent development. Efficient decision-making, risk management, and resilience in an organization can be guaranteed by strengthening management systems and governance structures (Karwanto, 2016).
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CASH RATIO

2019	Cash Ratio	0.13	2020	Cash Ratio	0.2	2021	Cash Ratio	0.18	2022	Cash Ratio	0.19	2023	Cash Ratio	0.28999999999999998	



DEBT-TO-EQUITY

2019	Debt-to-Equity Ratio	1.19	2020	Debt-to-Equity Ratio	1.18	2021	Debt-to-Equity Ratio	1.03	2022	Debt-to-Equity Ratio	1.02	2023	Debt-to-Equity Ratio	1.24	



ASSET TURNOVER RATIO

2019	Asset Turnover Ratio	0.18	2020	Asset Turnover Ratio	0.18	2021	Asset Turnover Ratio	0.18	2022	Asset Turnover Ratio	0.18	2023	Asset Turnover Ratio	0.22	



BAT	2019	2020	2021	2022	2023	22.6	25.46	27.15	24.75	52.02	Imperial Brands	2019	2020	2021	2022	2023	4.59	8.65	4.82	7.17	7.17	



BAT	2019	2020	2021	2022	2023	0.13	0.2	0.18	0.19	0.28999999999999998	Imperial Brands	2019	2020	2021	2022	2023	0.22	0.32	0.34	0.34	0.32	



BAT	2019	2020	2021	2022	2023	1.19	1.18	1.03	1.02	1.24	Imperial Brands	2019	2020	2021	2022	2023	0.51	0.72	0.72	0.74	0.74	



BAT	2019	2020	2021	2022	2023	0.18	0.18	0.18	0.18	0.22	Imperial Brands	2019	2020	2021	2022	2023	0.17	0.21	0.21	0.21	0.21	



Net Profit Margin

2019	Net Profit Margin (%)	22.6	2020	Net Profit Margin (%)	25.46	2021	Net Profit Margin (%)	27.15	2022	Net Profit Margin (%)	24.75	2023	Net Profit Margin (%)	52.02	
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