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Introduction
I have been asked to highlight the importance of marketing information system, its effectiveness within the hospitality and tourism industry, as a tool for marketing, information gathering and communication within the hospitality and tourism industry. 
According to Philip Kotler, “Marketing is an administrative and social process through which individuals and groups obtain what they need and desire by the generation, offering and exchange of valuable products with their equals”.
Peter Drucker writes about the marketing: “The aim of marketing is to know and understand the customer so well, that the product or service fits him and sells itself.”
These definitions make clear that in the middle of any marketing theory is the ultimate user of the product or service. The ultimate user can be described as a customer or user. Customers are the people who buy the product or service; users are people using the product or service.
Planning, promoting and selling goods and services to answer the needs of the customers, these are the main activities of marketing.
James A. (1998) defined marketing information system as “A structured, interacting complex of persons, machines and procedures designed to generate an orderly flow of pertinent information collected from both intra and extra-firm sources for use as the bases for decision making. Boone and Kurtz (2007) defined marketing information system as " a planned computer- based system designed to provide managers with continuous flow of information relevant to their specific decisions and areas of responsibility.
 According to Boone and Kurtz (2007), marketing information system is "a planned computer- based system designed to provide managers with continuous flow of information relevant to their specific decisions and areas of responsibility.”
[bookmark: _GoBack]“Marketing information system is efficient tool providing past, present and projected information relating to internal operations and external intelligence. It supports the planning, control, and operational function in an organization by furnishing uniform information in the proper time frame to assist the decision maker.” (Armstrong and Kotler, 2007)
Marketing information is important for the marketing process. To be able to take a decision in the marketing, you need information system. With the help of the information system, the marketing management can identify, measure and predict marketing opportunities and analyse the market. People, facilities and procedures take part in marketing process. They are needed for the management to can receive an accurate and regulated information about the related marketing, which helps for building marketing plans and strategies. 
According to Kotler “marketing information system is a compound network, composed of inter-related relations between people, machines, and procedures to provide a flow of structured information, relying on the internal and external sources of the institution that directed mainly to the formation of marketing decisions base.”
Gathering information
Consumers have the choice to gather information before deciding whether to buy a good or service. When the firm advertise their product through marketing strategies, it can affect their choice.
Gathering information is the process of collecting and analysing information in term of identifying and solving problems. Marketing information system helps to give solution to many information problems, such as in situations, when the wrong information was given. 
Marketing Communication
Marketing communication is the process of developing and providing the company with an appropriate set of communication activities targeting a particular audience to trigger a particular desired response.
The target audience does not include ultimate users only. Much of the messages are focused on audiences internal to the company and external ones. External are shareholders, local and national institutions, the general public, financial institutions, media and advertising agencies, consumers.
There are two representative definitions of the essence of communication. According to the Oxford English Dictionary, communication is “The imparting or exchanging of information by speaking, writing, or using some other medium.” The second definition is given in the Colombian Encyclopedia and states that "communication is a transfer of thoughts and messages as opposed to transportation of goods and persons".
Despite the fact that with marketing communications the companies solve different tasks, depending on their specific situations and goals, their particular role is manifested in several main directions, expressed in their main functions, namely:
1) Information about the company and the products and services it offers
2) Positioning of the products and services offered - this is the company's desire to differentiate its products and services from those of its competitors in the minds of its potential buyers
3) Showing and interpreting the properties of the products and their benefits
4) Ensuring a good image of the company and its products
5) Stimulating demand
6) Increase and stabilize sales
7) Forming customer loyalty to the company and its products
8) Improving links with traders and suppliers
9) To achieve better motivation of the company's employees
10) Impact on the production and realization costs of the company
11) Providing price advantages for the company
12) Increased revenue and profitability
13) impact on competition
The main marketing information goals are informing consumers, provoking to buy intent and reminding of the product. Advertising goals are specific communicative tasks that need to be achieved to a certain extent within a certain target audience over a certain period of time within a particular budget. Advertising goals should indicate what advertising can achieve.
Traditionally there are five main marketing communication disciplines or tools: advertising, sales promotion, personal selling, public relations and direct marketing. 
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As an example in my work I will use Airbnb with its marketing strategies.

Airbnb is a community of people who register and book places around the world using an online platform. The company was established in 2008 in San Francisco, California. Since then, the company has grown to one and a half places registered in more than 34,000 cities around the world. What makes this so explosive success? Social media.
In January 2015, Airbnb launched a marketing campaign entirely using social media resources, with a single Facebook tag - #OneLessStranger. The company explains this campaign as a "social experiment". 
Airbnb motivating the consumers to shelter travellers from all over the world. Anyone who has given a shelter to a guest takes a short video with him and shares it as he writes the hashtag.
Only 3 weeks after this experiment, more than 3 million people around the world are posting similar messages using the hashtag.
Airbnb is an Internet firm that helps travellers to discover and to book unique accommodations offered by hosts with a room or house available for short term rental around the world.
Airbnb has become the market leader for travel accommodation in over 190 countries. Airbnb combines affordable with the unique.
So how Airbnb market itself to its customers? Airbnb have focused on what it is that a tourist search for and want.
Marketing strategies:
Airbnb use digital marketing strategies via Google Ratings, Google Display Advertising for Expansion and more.
Airbnb use referral marketing.
Airbnb do community marketing.
Airbnb makes successful partnership with brands like KLM Royal Dutch Airlines, UK bookstore chain Waterstones and even the French government.
Airbnb invites journalists, bloggers, YouTubers, podcasters and Instagram stars to its events.
Airbnb offer all of their hosts free professional photography.
Airbnb makes campaigns such as ‘We Accept’ campaign in 2017. Airbnb responded to accusations of discriminations.
Airbnb created a new option: ‘Passion Categories’, where you can find food and drink, concerts and sports, across thousands of new locations.
Conclusion:
Marketing information system helps to answer the questions about the customer, goods and services.
One of the things with big importance for achieving a success in your business is to understand your customer’s needs and wishes. This is the reason why Airbnb have such a success, they are matching their costumer’s needs and they are providing them the experience they are looking for.
They are offering a guarantee on insurance, which helps for building strong and trustful relationship with their customers.
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