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British Airways is the country's national airline and serves as its flag carrier. A short drive from the company's London headquarters takes you to Heathrow Airport, which serves as its principal base for international travel. By fleet size and number of passengers transported, this airline ranks as the second largest carrier in the United Kingdom, behind only British Airways. Blog marketing is the process of promoting a business, website, brand, or its services through the use of blogs. The report will detail a series of blog pieces that will be published in order to reach out to the intended audience.
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	British Airways Product Strategy [image: ]

	In the United Kingdom, British Airways serves as the national airline. British Airways is known for providing exceptional customer care to its customers. It provides air transportation as a component of its entire product and service mix, enabling individuals to travel from one point to another. Boeing 777, 787, and 747 aircraft operated by British Airways are equipped with an extensive array of in-flight facilities. Service providers use the most up-to-date technologies to deliver the greatest level of quality possible. There are tickets available for travel in economy, business, premium economy, and first class, as well as for a combination of these classes. There are also tickets available for international travel. With the evolution of travel class, more sophisticated and expensive services, such as beds, cabins, entertainment displays, more space, major meal courses, and more expensive and complex services, are made available to passengers. Long-haul and short-haul flights are also divided into two categories based on the distance travelled (Andika and Susanti, 2018).
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	In order to make tickets inexpensive to as many people as possible, British Airways' pricing policy prioritises affordability, and as a result, the airline charges reasonable fares to its customers. Economical, business, and premium tickets are the three categories of tickets that are offered. If you plan your vacation in advance, you can save a significant amount of money on the overall cost of your trip. As a result, it is a pricing strategy that stands out from the competition. Discounts for frequent flyers and special discounts during peak travel periods such as Christmas are also available from British Airways, which offers unique deals. Airline companies are under increasing pressure to generate a considerable profit in order to maintain a high level of operational efficiency as a result of the rising cost of fuel (Ndofirepi et al. 2020).
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	British Airways' 273-strong aircraft fleet, that includes Boeing 747s, 777s, and 787s, serves more than four hundred destinations in more than 100 countries across the world. Located in Waterside, a neighbourhood near Heathrow Airport in London, British Airways' corporate headquarters are home to the airline. When it comes to Heathrow Airport, the airline is the busiest, controlling about 40% of the available slot allocations there. Airport authorities from around the world have also joined forces with it in order to ensure that operations run smoothly. The services are dispersed through the use of websites and mobile applications. Everything from flight departure and arrival timings to flight features and other services can be found on the internet, including flight maps (Jackson and Tozer, 2020).
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	Because of the tremendous rivalry in the aviation industry, brands in the industry must develop effective marketing strategies. British Airways promotes its services through a variety of mediums, including television, billboards, and newspapers. The slogans that draw attention to the advertising are elegant and exude a feeling of refinement and elegance. They provide both a website and a mobile application as the majority of their consumers prefer to book tickets online. Britain's British Airways served as the official airline partner for the Paralympic and Olympic Games held in London in 2012. The golfer Justin Rose has served as a brand ambassador for them in the past. Sporting, charitable, and cultural events all around the world, including the World Cup, are also supported by these organisations. A number of films, including "Planes," have been utilised by British Airways to promote their company (Kilpatrick et al. 2021).
After a two-year absence due to Covis 19, British Airways has resumed international short-haul flights. The first flight to Larnaca took off on Tuesday, March 29th, at 06:25 a.m. local time. Customers will be able to fly from Gatwick to 35 different destinations before more destinations are added later in the year. As a result of the Covid-19 outbreak, the airline halted its European operations at Gatwick Airport, moving a small number of flights to Heathrow. Because of the airline's return to short-haul international flights from the airport, today marks a turning point in the company's resurgence. In the beginning, flights will be provided under the British Airways Air Operators Certificate (AOC), before being transferred to BA Euroflyer, a newly formed British Airways branded subsidiary, later in the calendar year. According to British Airways, the new airline will operate in a similar manner to its existing subsidiary BA Cityflyer, flying under the British Airways brand and providing a premium British Airways experience. A premium check-in experience, access to private lounges, a complimentary gourmet supper and bar service on board are all included for customers who book this cabin. The airline also unveiled its new World Traveller Plus check-in zone, which is designed specifically for long-haul travelers (britishairways.com, 2022).



	People, process and physical evidence of British Airways
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	The CEO, Sean Doyle, has overall responsibility for the corporation and is in charge of all departments. The management board includes representatives from the departments of strategy, engineering, sales, marketing, and customer support. Customers, as well as the operations and customer service teams, are responsible for everything from flight communications to operations  to engineering to consumer management to the operations team. In addition, there are departments for legal, financial, and safety matters to consider. Approximately 40.000 people are employed by British Airways, including 15,000 members of the airline's cabin staff, 3,600 pilots, and 5,500 engineers, among other positions. Pilots who wish to work for the company must go through a rigorous selection and indoctrination process. Crew members are also selected from the best available hospitality schools in the nation, and they go through a thorough training programme before being assigned to a certain flight (britishairways.com, 2022).
In a recent development, British Airways has decreased the time it takes to book tickets from several minutes to less than one minute. This is only available to citizens of the United Kingdom and Germany. In addition, British Airways Holiday offers nine distinct types of vacation packages for customers to choose from. There is also a cargo delivery service for items such as perishables, pets, and the remains of loved ones who have passed away. Starting with the purchase of a ticket, you'll have many steps such as arriving at the airport, obtaining your boarding pass and luggage, boarding the plane, using the on-board amenities and retrieving your luggage after the plane touches down.
Customers' satisfaction and the company's brand reputation are the most essential considerations for British Airways. This is the intangible aspect of the company. Because of this, tangible proof of a service may be found through factors like the design of the lounges, flight attendant behaviour, flight atmosphere, cabin interior design and sophistication of the British Airways emblem and its colours, to name a few (Wang, 2021). 



	Social Media marketing as a tool in Contemporary Business: Revisiting British Airways Campaign in India
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	When it comes to reaching millions of people around the world, digital marketing is highly reliant on social media, and it is generating excellent results in this regard. It enables you to communicate with millions of customers all around the world through virtual networks and other means of communication. Social networking is often regarded as one of the most stress-free and effective digital marketing tools available, assisting businesses of all sizes in reaching prospects and customers. Using social media marketing, also known as SMM, businesses may increase their visibility and build their brand. SMM is a type of online marketing that subjects the creation and sharing of content on social media networks. Because of the widespread use of information and communication technology, this is now possible (Petrescu, 2020). Increasingly, businesses are turning to social media platforms such as Facebook and Twitter to sell their products and services, in part due to the growth of social networking websites and the widespread usage of mobile phones. These days, digital marketing techniques are a vital component of every marketing strategy, and advertising agencies are often charged with generating Facebook ads for their clients. To artistically display their digital campaign ideas, product qualities, and other such information, all marketing organisations make use of social media networks. Britain's British Airways, a well-known airline brand, developed a digital media campaign titled "Fuelled by Love" that featured British Airways crew members who were passionate about India and who had established a strong bond with the country. It was one of the most passionate and effective social media efforts of all time, and it garnered a lot of attention. By launching this campaign, the corporation also unveiled enticing and exclusive deals for its customers all around the world, including India and London. The campaign was a resounding success, garnering worldwide notice and earning an award in the process in the United States of America (britishairways.com, 2022).




	British Airways, Be Better World
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	Airlines employ a number of marketing strategies in attempt to influence the purchase patterns of its clients. All of the marketing strategies used in the aviation business are crucial: product service, customer relationship management, brand, price, and distribution are all important. A passenger's satisfaction with the service is measured by both the quality of the seats and the ease with which they are served throughout the entire journey, from the time of booking to the time of arrival at their destination. The notion of customer value, as it relates to the aviation industry, is presented step by step in this course. Examples include airline groups who, rather than selling their products under a single brand, are increasingly leveraging a portfolio of brands to do so. Additionally, airlines can take advantage of the distribution and pricing techniques discussed in the preceding chapters to their benefit. Prices are determined by airlines using dynamic pricing and price discrimination strategies that take into account specific market segments and situational readiness to pay (Le Meunier-FitzHugh, 2021).
Flying is considered to be one of humanity's crowning achievements. Maintaining contact with friends and family while also being exposed to a variety of cultures and ways of life is made possible by social media. When individuals are in desperate need, it helps to drive our economy, create well-paying jobs, and get aid to those who are in need of assistance. Flights have a huge negative impact on the environment, and we recognise that we must take quick action to address this problem as soon as possible. In our objective to create a more sustainable future for future generations, we at British Airways are committed to a number of initiatives. It's referred to as the BA Better World by the company. Our company approach is built around the concept of sustainability. If we want to build a successful business that is both resilient and ethical, we must do everything from establishing a beautiful work environment to reducing our emissions and waste, as well as making a positive influence on the communities in which we operate. We believe that creating a more connected world will be our greatest achievement, and we are looking forward to bringing our employees, customers, and partners together to make this happen. In celebration of the A320neo's first flight, one of our most fuel-efficient aircraft, the A320neo, was painted in the new BA Better World colours to commemorate the aircraft's introduction. As part of our participation in COP26, we collaborated with BP to locate enough sustainable aviation fuel for all of our flights between London, Glasgow, and Edinburgh, resulting in lifecycle carbon emissions that are up to 80 percent lower than those resulting from traditional jet fuel (britishairways.com, 2022).
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One of the most important aspects of presenting a new product or service to a target market is including the appropriate marketing mix. Implementing, developing, and planning marketing initiatives are all made easier with the help of this tool. It contributes to the avoidance of business financial losses. 
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