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ECPS6001: Psychology Empirical Project
Research Proposal

Assessment Component 1: Research proposal (1,000 words) worth 10% of the overall module mark for the Psychology Empirical Project. The proposal form will be marked in line with the Level Six Grading Rubric. The boxes below will expand as you type.  
	Student Name and University ID number:
	Charli Upton Dewaine, 1909689.

	Proposed Supervisor’s name:
	Karen Eaton-Thomas




	Suggested Research Title/Area: (between 10-15 words and must reflect the essence of your proposed research question, study design and study population and should be more specific than a broad topic area).

A mixed methods exploration of individual demographics and social media usage on self-esteem and social comparison.




	Please state the aim and rationale of your study:

To investigate whether individual demographics (specifically age) and time spent on social media influence self-esteem and social comparison levels. As a result, the study's rationale is to assess the positive and negative impacts of social media usage hours on an individual's self-esteem and social comparison levels in order to encourage positive social media use.


Please state the main research question(s):

How do individuals perceive their use of social media and its potential impact on their self-esteem and social comparison levels?

Please state the hypothesis/hypotheses (if appropriate):

1. There will be a significant main effect for amount of social media usage, with high frequent social media usage effecting a person’s self-esteem and social comparison levels compared to low frequent social media usage.

2. There will be a significant main effect for age, with young people spending considerably more hours on social media compared to older adults having an effect on their self-esteem and social comparison levels.

3. There will be a significant interaction between the main effects, with young females spending the most time on social media, having the highest social comparison levels and the lowest self-esteem levels, compared to old males spending the least time on social media and having little to no effect on their self-esteem and self-comparison levels.





	What theory and empirical research evidence supports your research question? (Please provide a brief review of relevant psychological literature and theory and a minimum of eight references). 

Social media is “electronic communication formats in which users build online communities to share information, ideas, personal messages, and other content” (Edosomwan et al., 2011, p.1).
The degree of congruence between a person's ideal and real perception of themself is characterised as self- esteem (Guindon, 2002). Taylor & Lobel (1989) states that the urge to associate with others, the demand for knowledge about others, and explicit self-evaluation versus others are all examples of social comparison processes.

Social media has grown in popularity over the last decade, and its influence has clearly had varied, long-term effects for many individuals (Jan et al., 2017; Camerer & Lovallo, 1999; Lockwood & Kunda, 1997; Marsh & Parker, 1984; Morse & Gergen, 1970). Furthermore, Akram and Kumar (2017) discovered that social media use has a positive impact on a range of factors, including connectivity, education, and help and advice.

The aim of this study is to assess the beneficial and adverse effects of social media usage hours on an individual's self-esteem and social comparison levels so that we can encourage individuals to use social media positively. 
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Methodological Details

	Please describe the intended participant group – including anticipated numbers, target population, and any specific inclusion/exclusion criteria:  

The intended group's sample is a volunteer sample. Those above the age of 18 can take part. Upon seeing the survey advertised on social media sites, users will be offered the opportunity to participate, and they will be informed that participation is entirely voluntary. There are no explicit inclusion or exclusion criteria.

The study will focus on three levels of social media usage: low, moderate and high - as determined by the Media and Technology Usage and Attitudes Scale (MTUAS) (Rosen et al., 2013), and three age groups based on similar classification by Lenhart et al., (2010): young adults (18-25), adults (26-34) older adults (35 +).

In comparison to similar studies (Brown et al., 2014; Wang et al., 2015), the number of participants ranged from 40 to 170, thus 200 individuals are required for this study to verify the data's validity.




	Please describe the anticipated design (e.g., Qualitative/quantitative, between/within-subjects, mixed design, regression, focus groups, interviews, experimental, questionnaire, etc.):

This study will involve a quantitative two, two-way ANOVAs (one for self-esteem and one for social comparison) and a qualitative thematic analysis. 
 
To assess social media usage the MTUAS (Rosen et al., 2013) will be applied. This will compromise of ten items generated by producing a list of appropriate technology uses (See Appendix 1: Survey Questions).  For these items, a Likert scale (Likert, 1932) will be utilised (See Appendix 1: Survey questions).

To assess self-esteem, the Rosenburg Self-Esteem Scale will be used (Rosenburg, 1965). For this, participants indicate their agreement with five statements on a Likert scale (Likert, 1932), (See Appendix 1: Survey Questions).

To assess social comparison, the Social Comparison Scale (Allan & Gilbert, 1995) will be utilized. For this, participants indicate a point which best describes the way in which they see themselves in comparison to others (See Appendix 1: Survey Questions).

Lastly, participants will complete four qualitative questions in order for thematic analysis to take place (See Appendix 1: Survey Questions). This will provide more in-depth answers allowing for further interpretation to make sense of the data. The questions were adapted and modified from Sudla et al. (2020)’s study.



If relevant, include details of the…

· IV(S) and number of levels:

· Social media usage, with three levels, ‘low’, ‘moderate’ and ‘high’.
· 
· Age, with three levels, young adults (ages 18-25 years), adults (ages 26-34 years) and older adults (aged older than 35 years).

· DV(s): 

· Self-esteem measured using the Rosenburg Self- Esteem Scale (Rosenburg, 1965).

· Social comparison measured using the Social Comparison Scale (Allan & Gilbert, 1995).





	What materials/measures are you planning to use for data collection? (E.g., questionnaires, tests/tasks, interview schedules, auditory/visual stimuli, computer programme, etc. Be as detailed as possible here - what specific topics/measures/scales/instruments will you be using and what will you do with this data?)

The MTUAS (Rosen et al., 2013) followed by the frequency response Likert Scale (Likert, 1932) allows participants to express how much time they spend on social media.

The Rosenburg Self-Esteem Scale (Rosenburg, 1965) asks participants how much they agree or disagree with a statement on the 5-point Likert Scale (Likert, 1932), revealing how much their self-esteem is impacted.

The Social Comparison Scale (Allan & Gilbert, 1995) asks participants to rate which of the following statements best describes how they see themselves in comparison to others on a scale of 1-10. This will reveal how much people compare themselves to others.

A set of seven qualitative questions about social media, self-esteem, and social comparison will be thematically analysed. This will reveal any recurring data trends as well as the extent to which social media usage impacts a person's self-esteem and social comparison levels.

Google Forms (an online survey tool), SPSS (for analysis), survey questions (See Appendix 1: Survey Questions), and Microsoft Word will also be utilised (to write the report and to edit the quantitative question answers for analysation).




	Please describe the study procedure (what will your participant have to do from start to finish? It should be clear from this how you are actually planning to carry out your study, and what will happen to participants):

The study will be completed by participants using their own technical equipment. Before they may sign the consent form, they must first read an information sheet about the study. Following the acquisition of informed consent, the respondent will complete an online survey that should take no more than 15-20 minutes. The questions will be based on time spent on social media, self-esteem and social comparison levels. Once completed, the study will be concluded, and the participants will be debriefed.




	Please describe the data you will obtain and how it will be analysed (e.g., test or questionnaire scores calculated as a mean and analysed quantitatively, recorded verbal reports analysed qualitatively, etc.):

The quantitative questionnaire responses will be analysed using SPSS to make comparisons. Thematic analysis will be utilised to examine the qualitative responses in order to identify recurrent patterns and, therefore, to gain a better understanding of the questionnaire responses supplied by the participants.


If relevant, what statistical test will you use and how will your data be analysed through this test (e.g., two-way ANOVA, Multiple Regression, Chi Square, etc.):

Two, two-way ANOVAs will take place through SPSS. This will demonstrate a significant relationship between the main effects. A significant difference will also be discovered, verifying whether gender has any influence on how much social media usage affects a person's self-esteem and social comparison levels.


If relevant, what qualitative analysis will be used (e.g., IPA, Thematic analysis, etc.):

Thematic analysis will take place, identifying any recurring patterns. This will reveal the amount to which social media usage affects a person's self-esteem and social comparison levels. In comparison to traditional reasoning, thematic analysis broadens the data by providing specific perceptions and feelings.
 




	Appendix (not included as part of the 1,000 words but must still be completed)

1. Attach any questionnaires/materials to the end of this proposal as an appendix. 

2. Ethics: Describe the main ethical issues of your study and explain how you will address them here (Refer to the BPS ethical guidelines and address all issues not just informed consent. Please note all students will need to complete a full ethics form, which must be approved prior to any data collection commencing).

The following ethical considerations will be used in accordance with the BPS code of human research ethics (2018): The participants will be provided with an information sheet to give them a background to the study. Next, the participants will be given a consent form that allows them to give informed consent, ensuring that they understand that their participation in the study is voluntary and that they have the right to withdraw at any time without justification by simply closing the browser.  The participants will be given a debrief form at the end of the study, which will reiterate the purpose of the study and remind them that they have the ability to remove their data from the study because once submitted, the data cannot be tracked back to them. Additionally, they will be informed that their data remains anonymous in order to maintain confidentiality. Furthermore, contact information for the study's conductor and supervisor will be included in the debrief form in case participants have any questions or concerns after the study is completed. Finally, the debrief form will include contact information for support charities in case the participants feel the need for additional assistance, as the themes of self-esteem and self-comparison may generate inadvertent stress for them.
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Appendix 1: Survey Questions

Please select one answer for each question which you can most relate to.

How often do you…

Use apps on your phone? 

· Never
· Once a month
· Several times a month
· Once a week
· Several times a week
· Once a day 
· Several times a day
· Once an hour
· Several times an hour
· All the time

Take pictures?

· Never
· Once a month
· Several times a month
· Once a week
· Several times a week
· Once a day 
· Several times a day
· Once an hour
· Several times an hour
· All the time

Browse the web?

· Never
· Once a month
· Several times a month
· Once a week
· Several times a week
· Once a day 
· Several times a day
· Once an hour
· Several times an hour
· All the time

Check and receive text messages 

· Never
· Once a month
· Several times a month
· Once a week
· Several times a week
· Once a day 
· Several times a day
· Once an hour
· Several times an hour
· All the time

Use a mobile during class or work?

· Never
· Once a month
· Several times a month
· Once a week
· Several times a week
· Once a day 
· Several times a day
· Once an hour
· Several times an hour
· All the time

Post photos on social media?

· Never
· Once a month
· Several times a month
· Once a week
· Several times a week
· Once a day 
· Several times a day
· Once an hour
· Several times an hour
· All the time



Browse friends/people’s profiles on social media?

· Never
· Once a month
· Several times a month
· Once a week
· Several times a week
· Once a day 
· Several times a day
· Once an hour
· Several times an hour
· All the time

Read posts on social media?

· Never
· Once a month
· Several times a month
· Once a week
· Several times a week
· Once a day 
· Several times a day
· Once an hour
· Several times an hour
· All the time

Like pictures on social media?

· Never
· Once a month
· Several times a month
· Once a week
· Several times a week
· Once a day 
· Several times a day
· Once an hour
· Several times an hour
· All the time

Comment on posts on social media?

· Never
· Once a month
· Several times a month
· Once a week
· Several times a week
· Once a day 
· Several times a day
· Once an hour
· Several times an hour
· All the time




Please select one answer for each question which best describes how much you agree or disagree with the statement.

On the whole I am satisfied with myself.

· Strongly agree
· Agree
· Neither agree nor disagree
· Disagree
· Strongly disagree



At times I think I am no good at all.

· Strongly agree
· Agree
· Neither agree nor disagree
· Disagree
· Strongly disagree

I am able to do things as well as most other people.

· Strongly agree
· Agree
· Neither agree nor disagree
· Disagree
· Strongly disagree

I certainly feel useless at times.

· Strongly agree
· Agree
· Neither agree nor disagree
· Disagree
· Strongly disagree

I feel that I have a number of good qualities.

· Strongly agree
· Agree
· Neither agree nor disagree
· Disagree
· Strongly disagree










Please select one point which best describes the way in which you see yourself in comparison to others.

For example:

Short 	1	2	3	4	5	6	7	8	9	10 	Tall

If you put a mark at 3 this means you see yourself as shorter than others; if you put a mark at 5 (middle) about average; and a mark at 7 somewhat taller.


In comparison to others on social media, I feel…

	Inferior 
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	Superior

	Incompetent
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	More competent

	Unlikeable
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	More likeable

	Left out 
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	Accepted

	Different 
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	Same

	Untalented 
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	More talented

	Weaker 
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	Stronger

	Unconfident 
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	More confident

	Undesirable 
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	More desirable

	Unattractive 
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	More attractive

	An outsider 
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	An insider























Thinking about your use of social media in general, please answer the following questions:

Question 1: How would you describe your relationship with social media?

Prompt – In terms of how comfortable you are…

Expansion question – what bearing do you think this has on your self-perception?









Question 2: Please explain how you feel the use of social media supports your self-esteem?

 






Question 3: To what extent do you feel that social media is a supportive platform to use in terms of an individual’s self-esteem and social comparison judgements?

 






Question 4: To what extent do you think that social networking sites encourage positive interactions with social media?






a






Question 5: Thinking about your use of social media, what opportunities are there to support and/or enhance an individual’s self-esteem?

 





Que




a










Question 6: Overall, how would you describe the main benefits that social media holds for you?

 











Que




a






Question 7: Finally, what would you identify as the key maintaining factors in your use of social media?













Que




a
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