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WEBSITE LOGIN DETAILS:
Login: 1918113PF@gmail.com
Password: 12345qwerty!

1.INTRODUCTION

The purpose of this report is to discuss importance of market research for my business idea. For purpose of market research for my business I have create questionnaire, thanks to which I could conduct analyses to identify data gathered within questionnaire. Knowledge obtained from questionnaire I have use in creating website. Without research, I would not be able to propose an interactive product design . It's hard to design something that we do not know how users want to use. Each designed website should be based on the results and information obtained during market research.

2. QUESTIONNAIRE DESIGN AND ANALYSIS

2.1 Importance of Primary research

Primary research is the general term for research undertaken to collect data that was previously not available, as opposed to secondary research conducted on the basis of existing data. The collected data allows the company to function more efficiently and its management board to do better decisions. Each marketing-oriented company provides the market - with the use of appropriate promotion tools - information about all marketing activities. At the same time, it must obtain the so-called feedback, i.e. the answer to the question whether these tools bring the expected effect. This is important as it costs money financial, which - properly invested (e.g. in an advertising campaign) - should bring the return of money spent. Regardless of the results of the research, a prospering company is first and foremost a well-informed company. Having information is half the battle. The second depends on the right responses and skillful use of this information in the right place and time. Market tracking, searching for technological innovations, analysis of collected information, turnover control and listening to the needs of employees are the domain of good company managers. A satisfied employee is a satisfied customer, and a satisfied customer is company success. Information from its further environment, i.e. on demographic, cultural and technological issues, is also important for the company, political, legal, economic and environmental. With such knowledge, the company will certainly grow, provided that it makes good use of it.        (Schmidt, 2021)
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2.2 Questionnaire Data Analysis

Analyzing the findings from the below question, we can see that most respondents' children age falls between 8-10 and 14 years of age. Using this info, we can suggest that business should be targeted towards that age range. 36% of survey pointed their child age is 14, 43% answered their children age range is 8-10. Giving result of 79% of all most responds

[image: ]https://forms.office.com/Pages/DesignPage.aspx?origin=OfficeDotCom&route=OfficeHome&lang=en-GB#Analysis=true&FormId=-REPTm4EBUWcuNshUjEeIQPI7FaFg8xIv-siXgIyzJtUQkI0S0lONlNGRkhQODJZNzJDOEZONzhEOC4u

Analysis of next question clearly shows that 57% of respondents lives in Cardiff, 21% of survey lives in Cardiff Suburb and 21% are placed outside Cardiff city. Using this info, we can suggest that business should be targeted to potential customers, who live in Cardiff and areas administratively attached to Cardiff.

[image: ]
 https://forms.office.com/Pages/DesignPage.aspx?origin=OfficeDotCom&route=OfficeHome&lang=en-GB#Analysis=true&FormId=-REPTm4EBUWcuNshUjEeIQPI7FaFg8xIv-siXgIyzJtUQkI0S0lONlNGRkhQODJZNzJDOEZONzhEOC4u

Last aspect I would like to put through analyze are the customer costs in case of being interested in services I would like to provide. Thanks to questionnaire the price for monthly package (£375) of services was calculated from an arithmetic average of most given answers. It was very helpful in setting up a discount for the customers at the start of my business.
The answers were similar for both options, as 57% of survey can spend 300 - 350£, 43% of survey choose more expensive option which is 350-450£. For individual single goalkeeper training session, 14 % decide, they can spend £50 for an hour training, 29% answered £40, 36% answered 30£ and last, but not the most numerous group answered £20, it was 21% of survey. The price I have established for this kind of services(£35) was calculated from an arithmetic average of all proposed options. Thanks to these questions I was able to set the discount offer, which is 18% cheaper than buying 8  goalkeeper training sessions and 4 mental training sessions separately.               page4
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3. Website Design 
 
3.1 META KEYWORDS & PAGE DESCRIPTION 

Ledford (2008) mentioned that search engine is generating access to the websites content by using collected information, stored in data base. It is software that use application to collect information about websites. Usually, it is keywords or sentences and phrases describing and indicating website content. 
With the questionnaire I have create there was common answers, and they would be the meta keywords I would use on my website. Also, the phrase in page description I would use,
was constructed to target my website to appropriate group of customers. 
 
                                                                                                                   https://www.weebly.com/editor/main.php#/
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3.2 Images 

The overall visual creation of the website, including the photos of services or products, plays a key role. It is through these elements that I can show more than just the services I offer.I did not want the graphic design to be only a carrier of information, but also emotions and values ​​that I wanted to communicate to my clients. That is why I tried to ensure its high quality. The first contact with the academy is a unique opportunity to make a random visitor a regular customer. It is worth not to waste this opportunity. I have chosen images which are targeted toward the services I would like to provide. In offer section, I selected images strictly referred to various types of training customers can attend. 
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3.3 Colours 

According to the Penopto video provided on Moodle (2021) colours have emotions attached with them, so each colour that we use attract certain responses, emotional responses in us. Colour Wheel shows which colours are attached to each emotion.[image: ] 
                                                                                                                                                 https://moodle.uwtsd.ac.uk/course/view.php?id=7798

To create my website, I decide to mostly use red and blue colours. Blue colours symbolise trust, dependability, liability. These are the traits I would like to communicate to potential customers. 
My academy will be the place where I will help young people grow, making them feel, they can depend on me as the coach. I want to give them trusted place where they will come back to improve their development path. Blue is also the color most liked by both women and men. Red colours refer to action, passion and energy and I used them to emphasize what my customers may expect i.e., involvement, professional approach and enjoyment.                                                             
    [image: ]
                                                                                                                                                                      https://www.weebly.com/editor/main.php#/
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3.4 Fonts 

The suitable fonts are important for a successful website design. Fonts should not divert too much customers attention of the content they are reading. should make message clean for recipient. It is also important how they compose with backgrounds and images. The font I used -Serif Vollkorn for headline and Verdana for paragraph text. 

[image: ]
                                                                                                                         https://www.weebly.com/editor/main.php#/
[image: ]                                                                                                                                                                                                                   https://www.weebly.com/editor/main.php#/
3.5 Contact page 

Regardless of the content of the page, it is key element is the "Contact" subpage, the appearance and functional nature of which makes the entire site credible in the eyes of the recipients, who are potential customers of the academy.

 [image: ]
                                                                                                                                                                   https://www.weebly.com/editor/main.php#/
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With a view to efficient communication with clients, as well as to facilitate the website users access to basic data, at the design stage I made sure the subpage was highlighted. As its name indicates, its task is to facilitate the customer's contact with me - to provide paths enabling the transfer of information important from the user's point of view and asking questions.

[image: ]
                                                                                                                        https://www.weebly.com/editor/main.php#/



5.Conclusion 

Market research I conducted was an activity aimed at the effective collection, analysis and interpretation of the collected data in the specific market area. The questionnaire I have create was helpful in setting the demographics of targeted group of customers, understanding their point of view on the need of professional approach for provided training, The research have also brought me information about potential customer wealth, but also on aspects that would make customer interested more in the services I would like to provide. Creating and designing the website was also made easier thanks to the survey I conducted, I knew who I had to target my website, and what customers may looking for, that’s why I wanted to design the website as professional as it was possible, because professionalism is something what my customers will be looking for. Colors and images were chosen to attract and leave good impression on website visitors. 
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