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Chapter 1: Introduction 

1.1 Research background 
In recent years, the healthcare landscape has witnessed significant changes and challenges, leading to an increased emphasis on the importance of health insurance. Rising healthcare costs, changing demographics, and evolving healthcare needs have prompted individuals and families to seek financial protection through health insurance policies. As a result, the demand for health insurance has been steadily growing.

The decision to purchase health insurance is a multi-faceted process influenced by various factors. Hong Kong's insurance literacy rate, as per the market ranking by Swiss Re Institute, was reported to be merely 52% in 2022 (Hong Kong Business, 2022). The 2022 Report on Insurance Literacy Tracking Survey (ILTS) in Hong Kong for 2021, conducted by the Insurance Authority (IA), indicated that a significant number of Hong Kongers have only a moderate level of insurance literacy (Insurance Authority, 2022). The survey results pointed out that the city's insurance literacy rate is adversely affected by poor insurance behaviors exhibited by its residents.

Healthcare costs worldwide are on an upward trajectory, posing a greater burden for everyone in the future. According to a survey conducted by Willis Towers Watson, a multinational insurance advisor company, global healthcare benefit costs are expected to reach their highest level in nearly 15 years. This surge can be attributed to factors such as rising inflation, increased healthcare consumption, and ongoing economic uncertainty (WTW, 2022).

The 2023 Global Medical Trends Survey further reinforces this trend, indicating that the healthcare benefit cost trend escalated from 8.2% in 2021 to a higher-than-anticipated 8.8% in 2022. Disturbingly, it is projected to continue its ascent, reaching a stubbornly high global average of 10% in 2023. In the Asia Pacific region specifically, the increase is even more pronounced, climbing from 6.9% to 10.2% (Aon, 2023).

The decision to purchase health insurance is influenced by several psychological and social factors. Understanding these factors is crucial for insurance companies to develop effective marketing strategies and enhance customer acquisition and retention. Previous research has explored various determinants of purchase intention, including perceived usefulness, consumer attitude, perceived behavioral control, insurance literacy, and subjective norm.

Therefore, this study aims to bridge this gap by examining the interplay of these factors and their impact on customers' purchase intention. The findings will provide insurance companies with valuable insights to develop effective marketing strategies, improve customer satisfaction, and meet the evolving needs of customers in the medical insurance industry.

1.2 Research motivation 
The research motivation for this study stems from the importance of understanding the factors that influence customers' purchase intention of health insurance. The motivation can be driven by several reasons:

Consumer Decision-Making: Health insurance is a significant financial and healthcare decision for individuals and families. Understanding the factors that influence customers' purchase intention can provide valuable insights into the decision-making process and help insurance companies develop effective marketing strategies.

Increasing Demand for Health Insurance: The demand for health insurance has been rising due to increasing healthcare costs, changing demographics, and evolving healthcare needs. Exploring the factors that drive customers' purchase intention can assist insurance companies in meeting the growing demand and tailoring their offerings to customers' needs.

Competitive Insurance Market: The insurance industry is highly competitive, with numerous companies offering medical insurance policies. Identifying the factors that influence customers' purchase intention can give insurance companies a competitive edge by enabling them to differentiate their products and services based on customer preferences and expectations.

Customer Satisfaction and Retention: Understanding the factors that impact purchase intention can help insurance companies improve customer satisfaction and retention rates. By addressing customer needs and preferences through effective marketing strategies, insurance companies can enhance the overall customer experience and build long-term relationships.

Policyholder Education: Insurance literacy plays a crucial role in customers' decision-making process. By investigating the influence of insurance literacy on purchase intention, the study can shed light on the importance of educating customers about health insurance, policy terms, and coverage details, ultimately promoting informed decision-making.

1.3 Research questions
1. How does perceived usefulness influence customers' purchase intention of health insurance?
2. What is the relationship between consumer attitude and customers' purchase intention of health insurance?
3. How does perceived behavioral control impact customers' purchase intention of health insurance?
4. To what extent does insurance literacy affect customers' purchase intention of health insurance?
5. What is the influence of subjective norm on customers' purchase intention of health insurance?
6. What are the key factors that have the strongest impact on customers' purchase intention of health insurance?

1.4 Research aim and objectives 
The aim of this research is to examine the factors that influence customers' purchase intention of health insurance. Specifically, the study focuses on investigating the role of perceived usefulness, consumer attitude, perceived behavioral control, insurance literacy, and subjective norm of the insurance company in shaping customers' intentions to purchase health insurance.

By analyzing these factors, the research aims to provide a comprehensive understanding of their individual and combined impact on customers' purchase intention. The study seeks to uncover the relationships and interactions between these factors and how they collectively influence customers' decision-making processes regarding health insurance.

The findings of this research can contribute to the existing body of knowledge by shedding light on the key determinants that influence customers' purchase intention of health insurance. Furthermore, the study aims to provide practical implications for insurance companies, enabling them to develop targeted marketing strategies and enhance customer acquisition and retention in the competitive health insurance market.

1.5 Research process 
The research will employ a comprehensive and structured approach to investigate the factors influencing customers' purchase intention of health insurance. The process will involve several key steps, including research design, data collection, sample selection, measurement instrument development, data analysis techniques, results and discussion, and implications and recommendations (Figure 1). 

Figure 1: Research process 
[image: ]
Source: Constructed by author




1.6 Research direction 
The study will adopt a quantitative research approach, utilizing questionnaires to gather data from potential and existing customers of health insurance. The collected data will be analyzed using appropriate statistical techniques, such as regression analysis, correlation analysis relativity test and descriptive statistics, to examine the relationships between the identified factors and their impact on customers' purchase intention.

Furthermore, the study will seek to provide practical implications for insurance companies by identifying effective strategies to enhance customers' purchase intention. This may include recommendations on improving marketing efforts, communication strategies, or educational initiatives to increase insurance literacy and positively influence customers' decision-making.

By pursuing this research direction, the study aims to contribute to the understanding of customer behavior and decision-making processes in the context of health insurance. The findings will be valuable for insurance companies in developing targeted marketing strategies, improving customer satisfaction, and effectively acquiring customers in the competitive health insurance market.


1.7 Research Contribution 
This research has significant contributions for various stakeholders within the health insurance industry. Firstly, insurance companies themselves can benefit from the findings of this study. By understanding the factors that influence customers' purchase intention, insurance companies can tailor their marketing strategies to better meet customer needs and preferences. The insights gained from this research can help them improve their product offerings, enhance customer satisfaction, and increase customer retention (Table 1). 

Secondly, policymakers and regulators in the health insurance industry can benefit from this research. The study provides valuable insights into the factors that shape customers' purchase intention, which can inform the development of policies and regulations that promote transparency, trust, and consumer protection. Policymakers can use these findings to create an environment that encourages competition and innovation, while ensuring that customers have access to reliable and affordable health insurance options.

Thirdly, healthcare providers can also find value in the contributions of this research. Understanding the factors that influence customers' purchase intention can help healthcare providers align their services and offerings with the needs and expectations of insured patients. This can lead to improved coordination of care, better understanding of patients' insurance coverage, and enhanced communication between providers and patients.

Lastly, consumers themselves can benefit from the research findings. The study aims to uncover the factors that influence customers' purchase intention, which can help individuals make more informed decisions when choosing health insurance plans. By understanding the importance of factors such as perceived usefulness, consumer attitude, perceived behavioral control, insurance literacy, and subjective norm, consumers can evaluate their own needs and preferences, and select the health insurance plans that best meet their requirements.




Chapter 2: Literature Review 

2.1 Construct and measurement of Perceived usefulness

Table 1: Construct and measurement of Perceived usefulness
[image: ]
Source: Constructed by author

Based on the existing literature, it is reasonable to propose the following hypothesis:

Hypothesis 1: Perceived usefulness of health insurance will significantly impact customers' purchase intention (Table 1). 



2.2 Construct and measurement of Customer attitude

Table 2: Construct and measurement of Customer attitude
[image: ]
Source: Constructed by author

Thus, it can be hypothesized that:
 
Hypothesis 2: Customer attitude towards health insurance will have a significant impact on customer’s purchase intention (Table 2). 




2.3 Construct and measurement of Perceived behavioral control

Table 3: Construct and measurement of Perceived behavioral control
[image: ]
Source: Constructed by author

Thus, it can be hypothesized that: 

Hypothesis 3: Perceived behavioral control towards health insurance will have a significant impact on customer’s purchase intention (Table 3). 


2.4 Construct and measurement of Insurance literacy 

Table 4: Construct and measurement of Insurance literacy
[image: ]
Source: Constructed by author

Thus, it can be hypothesized that: 

Hypothesis 4: Insurance literacy towards health insurance will have a significant impact on customer’s purchase intention (Table 4). 

2.5 Construct and measurement of Subjective norm

Table 5: Construct and measurement of Subjective norm
[image: ]
Source: Constructed by author

Thus, it can be hypothesized that: 

Hypothesis 5: Subjective norm towards health insurance will have a significant impact on customer’s purchase intention (Table 5).




Chapter 3: Research Methodology 

The research objectives of this study were attained by using a quantitative methodology to validate the research hypotheses. The study’s goal is to investigate Hong Kong customers’ present aspirations to purchase health insurance services concerning the Hong Kong insurance market.
3.1 Research model with hypotheses
Hypothesis of the research:
H1: Perceived usefulness of a health insurance will have a significant impact on customer’s purchase intention. 

H2: Customer attitude towards health insurance will have a significant impact on customer’s purchase intention. 

H3: Perceived behavioral control towards health insurance will have a significant impact on customer’s purchase intention. Perceived behavioral control towards health insurance will have a significant impact on customer’s purchase intention.

H4: Insurance literacy towards health insurance will have a significant impact on customer’s purchase intention. 

H5: Subjective norm towards health insurance will have a significant impact on customer’s purchase intention.

Figure 2: Research model:
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Source: Constructed by author

3.2 Quantitative research 
Quantitative research is a systematic and empirical approach that focuses on objectively measuring and analyzing numerical data. In this study, a quantitative research method will be utilized to investigate the factors influencing customers' purchase intention of health insurance. The chosen approach involves a survey-based design, in which structured questionnaires will be distributed to a representative sample of potential or existing health insurance customers.

To determine the appropriate sample size, the study refers to Krejcie and Morgan (1970) guidelines. Considering an estimated adult population (18 years old or above) of 6,409,200 based on data from the Census and Statistics Department (2022), the required number of respondents is determined to be 385. Thus, 385 sets of questionnaires were distributed among Hong Kong residents, comprising both potential policyholders and non-policyholders. The intention is to use this sample to draw conclusions about the entire population in Hong Kong.

The collected data will undergo thorough analysis using statistical techniques such as correlation analysis and multiple regression analysis. Through these methods, the study aims to identify relationships and determine the impact of variables, including perceived usefulness, consumer attitude, perceived behavioral control, insurance literacy, and subjective norm on customers' purchase intention of health insurance.

3.3 Questionnaire survey method 
A questionnaire serves as a research tool to systematically gather data by presenting a series of structured questions. In this study, a questionnaire will be utilized to collect information from participants concerning their perceptions, attitudes, and intentions regarding health insurance purchase. Carefully crafted items within the questionnaire will assess various constructs, including perceived usefulness, consumer attitude, perceived behavioral control, insurance literacy, subjective norm, and purchase intention.

Participants will be asked to respond to the questionnaire using a predefined scale or by choosing from multiple-choice options. By employing this standardized and efficient approach, the study aims to collect quantitative data, enabling the analysis and interpretation of participants' responses.

3.4 Final survey 

3.4.1 Target population 
The target population is the Hong Kong residents who are 18 years old or above. Health insurance policyholders or non-policyholders are included in the survey. 

3.4.2 Sampling method 
In this study, a non-probability sample and the snowball method are employed for participant selection. Non-probability sampling involves choosing a group of individuals for research purposes using non-random methods. Specifically, the snowball sampling technique is utilized, wherein new participants are recruited by existing participants, gradually forming part of the sample.

3.4.3 Sampling size
The sample size is 385 people (Krejcie and Morgan, 1970), with Confidence level at 95%, Margin of error at 5%, Population Proportion at 50% and the number came from the Hong Kong population size of 6,409,200 (Census and Statistics Department, 2022). 

3.5 Research Limitation
Research limitations refer to the potential constraints or shortcomings that may impact the study's findings and generalizability. In this research, some limitations may include the reliance on self-reported data, which could be subject to social desirability bias. The generalizability of the findings may be limited to the specific sample and context studied. There may also be limitations related to the chosen research design, sample size, or data collection methods. Additionally, the study's cross-sectional nature may restrict the ability to establish causality or capture temporal changes. Recognizing and acknowledging these limitations is important for interpreting and applying the findings appropriately.

3.6 Logistics 
[image: ]
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	☐
	☒

	10
	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☒

	11
	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	12
	Investigation of participants involved in illegal activities?
	☐
	☒

	13
	Use of procedures that involve deception?
	☐
	☒

	14
	Administration of any substance, agent or placebo?
	☐
	☒

	15
	Working with live vertebrate animals?
	☐
	☒

	16
	Procedures that may have a negative impact on the environment?
	☐
	☒

	17
	Other primary data collection methods. Please indicate the type of data collection method(s) below.
	

☐
	

☒

	
	Details of any other primary data collection method:


(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained.

SECTION G: Intended Participants

If there are no participants then do not complete this section, but go directly to section H.

	
	Who are the intended participants:
	
YES
	
NO

	1
	Students or staff at the University?
	☐
	☒

	2
	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	3
	Vulnerable adults?
	☐
	☒

	4
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☐
	☒

	5
	Prisoners?
	☐
	☒




	6
	Young offenders?
	☐
	☒

	7
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	8
	People engaged in illegal activities?
	☐
	☒

	
9
	Others. Please indicate the participants below, and specifically any group who may be unable to give consent.
	

☐
	


☒

	
	Details of any other participant groups:


(this box should expand as you type)
	
	



	
	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited?

	
10
	How many participants are expected?
	385


(this box should expand as you type)

	
11
	
Who will the participants be?
	Hong Kong residents who are 18 years old or above


(this box should expand as you type)

	
12
	
How will you identify the participants?
	Through my social group


(this box should expand as you type)




	
	Information for participants:
	YES
	NO
	N/A

	13
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	14
	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	15
	Will you obtain written consent for participation?
	☐
	☐
	☒

	16
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☒
	☐
	☐

	17
	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☒

	18
	Will you tell participants that they may withdraw from the research at
any time and for any reason?
	☒
	☐
	☐

	19
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☐
	☐
	☒

	20
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	21
	Will you debrief participants at the end of their participation, in a way
appropriate to the type of research undertaken?
	☒
	☐
	☐

	22
	If NO to any of above questions, please give an explanation

	
	


(this box should expand as you type)



	
	Information for participants:
	YES
	NO
	N/A




	24
	Will participants be paid?
	☐
	☒
	☐

	25
	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	26
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	27
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	28
	If YES to any question, please provide full details

	
	


(this box should expand as you type)




SECTION H: Anticipated Risks

	
	Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them.
If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.

	1
	Full risk assessment completed and appended?
	Yes
	☐

	
	
	No
	☐

	
2
	Risks to participants
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	
	Risk to participants:


(this box should expand as you type)
	How you will mitigate the risk to participants:



(this box should expand as you type)

	

3
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should
make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
	


(this box should expand as you type)

	
4
	Risks to the investigator
For example: personal health & safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to the investigator:


(this box should expand as you type)
	How you will mitigate the risk to the investigator:



(this box should expand as you type)

	5
	University/institutional risks
For example: adverse publicity, financial loss, data protection

	
	Risk to the University:


(this box should expand as you type)
	How you will mitigate the risk to the University:



(this box should expand as you type)

	6
	Environmental risks




	
	For example: accidental spillage of pollutants, damage to local ecosystems

	
	Risk to the environment:


(this box should expand as you type)
	How you will mitigate the risk to environment:



(this box should expand as you type)



	
	Disclosure and Barring Service

	
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any
contact with such participants.
	
YES
	
NO
	
N/A

	7
	Does your research require you to hold a current DBS Certificate?
	☐
	☐
	☐

	
8
	If YES, please give the certificate number. If the certificate number is not
available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number.
	




SECTION I: Feedback, Consent and Confidentiality

	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when?

	
	A briefing is given to participants before the questionnaire. It is done by written notes in the beginning of the questionnaire. I describe the main research procedures to participants in advance, tell participants that their participation is voluntary, tell participants that they may withdraw from the research at any time and for any reason, tell participants that their data will be treated with full confidentiality, debrief participants at the end of their participation.


(this box should expand as you type)

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be
obtained and recorded in accordance with prevailing data protection legislation.

	
	A consent is obtained before participating the questionnaire by telling them it is only for research purpose and it will keep it confidential.

(this box should expand as you type)

	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case.

	
	The data collection during the research is fully confidential and anonymous.

(this box should expand as you type)



SECTION J: Data Protection and Storage

	
	Does the research activity involve personal data (as defined by the General
Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	
YES
	
NO

	

1
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio
recordings of participants is considered to be personal data.
	

☐
	

☒




	
	If YES, provide a description of the data and explain why this data needs to be collected:

	
2
	


(this box should expand as you type)

	
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	



3
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	


☐
	


☒

	
	If YES, provide a description of the special category data and explain why this data needs to be collected:

	
4
	


(this box should expand as you type)



	
	Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways?
	YES
	NO

	5
	Manual files (i.e. in paper form)?
	☐
	☒

	6
	University computers?
	☐
	☒

	7
	Private company computers?
	☐
	☒

	8
	Home or other personal computers?
	☒
	☐

	9
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☐
	☒

	10
	“Cloud” storage or websites?
	☐
	☒

	11
	Other – specify:
	☐
	☒

	
12
	For all stored data, explain the measures in place to ensure the security of the data collected, data
confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation:

	
	During the research, the data will be temporarily store in my personal laptop. When the research has completed and finished, all data will be erased. No backup for the data after erasing the data.

(this box should expand as you type)



	
	Data Protection

	
	Will the research activity involve any of the following activities:
	YES
	NO

	13
	Electronic transfer of data in any form?
	☐
	☒

	14
	Sharing of data with others at the University outside of the immediate research team?
	☐
	☒

	15
	Sharing of data with other organisations?
	☐
	☒

	16
	Export of data outside the UK or importing of data from outside the UK?
	☐
	☒

	17
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒




	18
	Publication of data that might allow identification of individuals?
	☐
	☒

	19
	Use of data management system?
	☐
	☒

	20
	Data archiving?
	☐
	☒

	
21
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):

	
	


(this box should expand as you type)

	22
	List all who will have access to the data generated by the research activity:

	
	


(this box should expand as you type)

	23
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	


(this box should expand as you type)

	
24
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if
not why not.

	
	


(this box should expand as you type)

	25
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ). If so please explain. (Most relevant to academic staff)

	
	


(this box should expand as you type)

	26
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	YES
	☐

	27
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☐



SECTION K: Declaration

	
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/

	

1
	

Signature of applicant:
	
[image: ]
	
Date:

15 July 2023



[image: ]For STUDENT Submissions:
	2
	Director of Studies/Supervisor:
	Dr. Terence Li
	Date:

15 July 2023

	3
	Signature:
	
	



For STAFF Submissions:
	4
	Academic Director/ Assistant Dean:
	
	Date:

	5
	Signature:
	
	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:

	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☐
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	
☐
	I have attached a full risk assessment (where appropriate) ONLY TICK IF YOU HAVE
ATTACHED A FULL RISK ASSESSMENT

	
☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	
☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.



	RESEARCH STUDENTS ONLY
Once complete, submit this form via the MyTSD Doctoral College Portal at (https://mytsd.uwtsd.ac.uk).

	RESEARCH STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form
(and receive the outcome) via systems explained to you by the supervisor/module leader.
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Guan, Yusuf and Ghani 2020 Customer atiitudes are considered as judgments and it
is form through the direct experience of social
environment and personal observations.

Kartawinata ef al 2020 Customer atitude is the way someone thinks, feels, and
acts on several aspects of their environment

Ramii and Maysari 2020 It states that attitudes are statements of evaluation both
likes and dislikes about_objects. people or events

Mamun et 2021 Customer attitude toward behavior denotes the degree
to which one has a favorable or unfavorable evaluation
concerning a given object

Aatawy 2022 It defines it as a complicated mental process involving
beliefs, emotions, values and personality that leads one
to actin certain way.

‘Anshu, Gaur and Singh 2022 Customer attitudes were the result of customers

perceived experiences, which were again the outcome
of product functionaiity, packaging, display and point of
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Nasir, Roslin and Chui 2017 Perceived behavioral control s defined as an
individual's perception of whether it is easy or dificult
to perform specific behaviors

Raza et al 2020 Perceived behavioral control contributes toward
behavioral goals and individual’s actions

Bangun and Handra 2021 Perceived behavioral control is an individuar's
perception of the extent to which behavior performance
is easy or difficult while maintaining constant motivation

Mamun et 2021 Perceived behavioral control denotes the perceptions
of an individual's abity and sense of control over a
condition

Dhar and Dhar 2022 Perceived behavioral control can influence people’s

intent to act.





image5.png
‘Authors/ Researchers

ear of
publication

Respective definitions or Understandings of insurance
literacy

Vardell

2017

Insurance Iiteracy is the extent to which consumers can
make informed purchase
and use decisions

Weedige ef al

2019

The insurance lteracy defined as “Understanding the
concept of insurance and being knowledgeable and
informed about insurance products under
consideration; having a reasonable understanding of
the risks covered by the insurance policy under
consideration; and being able to apply the knowledge
and understanding to evaluate insurance options and
make insurance decisions that are consistent with the
perceived risks”

Kadoya, Rabbani and Khan

2020

Insurance Iiteracy measures people’s knowledge about
the principles and product features of insurance policies
such as life, property and casualty, and health
insurance policies

G'Connor and Kabadayi

2020

Insurance Literacy Measure scale, which includes four
subscales that consider consumers’ confidence
choosing, behavior choosing, confidence using, and
experience using health insurance

Park, Langellier and Meyers

2022

It defined as a person's abilly to seek_ obtain, and
understand insurance coverage
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Hasan and Suciarto 2020 This subjective norm describes the social pressures
that an individual feels with their decision to choose to
do or not to do certain behaviors.

La Barbera and Ajzen 2020 Subjective norm is defined as the perceived social
pressure to perform or not to perform the behavior.

Mamun et 2021 ‘Subjective norm is a predictor that could affecta
consumer’s behavioral intention to purchase health
insurance

Aatawy 2022 Subjective norms are used in this study o describe how
consumers view and how that impression is shaped
by the views of reference groups (family. colleagues,
friends, etc )

Van Tonder ef al 2023 Subjective norm Concems perceived social pressure (o

engage in or avoid a given behaviour.





image7.png
Perceived Usefulness

H1+

Customer Attitude

Perceived Behavioral Control

Insurance Literacy

Subjective Norm

Purchase Intention





image8.png
Timeline Action
S June 2025 Deliver piot fest of questionnaire (40 ses)

18 June 2023 Analyze pilot test with satitial test

25 June 2023 Deliver inal questionnare (385 sets]

17 July 2023 ‘Submit research proposal

29 July 2023 ‘Analyze final questionnaire with staisical test
1 Sept 2023 ‘Complete the research





image9.png
Question

Variable

Descriptions

Reference

CEEXY
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PU_1~PU_s

PU_1: Purchasing health insurance
enables me o ease my future expenses
PU_2: Purchasing health insurance
improves my health benefits

PU_3: Using health insurance policy will
improve my performance in handling my
financial needs

PU_4: Using health insurance policy will
be useful in my daly lfe

Mamun et al (2021)

X=X

Customer Atitude.
CA~CAS

‘CA_1: 1 think that buying health
insurance is a good decision

CA_2: I think buying health insurance is
valuable

CA_3: 1 think buying health insurance
should be compulsory.

‘CA_4: | think buying health insurance is
casentialfor everyone.

Mamun et al. (2021)

X=Xy

Perceived behavioral
control
PBC_1-PBC_4

PBC_1: 1 have sufficient knowledge fo
purchase health insurance

PBC_2: I can buy health insurance
without any help from anyone

PBC_3: 1 can gather the information |
need to purchase health insurance
PBC_4: I can buy health insurance
reasonably well on my own

Brahmana and
Memarista (201)

X=X

insurance Literacy
IL_11L_4 [answer]

1L_1: The main purpose of health
insurance is to reduce the financial
burden of risk faced by the consumer
[agree]

IL_2: Health insurance is the best risk
management tool when the chance of
loss s low and the loss severity is high
fagree]

IL_3: non-disclosure o
misrepresentation of information relating
0 the subject matter insured may cause
to reject the insurance claim [agree]

IL_4: After buying a health insurance
policy, the insurance company is lable to
pay the medical items listed in the policy

Weedige efal.
(@019)





image10.png
‘during the policy period [agree]

EEEXy

Subjective Norm
SN_1~SN_4

'SN_1: My social groups think that |
should purchase health insurance
'SN_2: 1 may feel pressure from my social
‘groups if1 do not own a health insurance
SN_3: | am encouraged to purchase a
health insurance because my social
groups purchase oo

SN_4: My social groups will think this
is a good decision if | purchase health

Mamun et al. (2021)

X=X

Purchase Intention
PLI1-PLA

PL1: | intent to purchase or continue o
purchase health insurance

PI_2: I know the value of health insurance
and want to purchase or continue to
purchase

PL_3: My willingness to purchase or
continue to purchase health insurance is
high

PL4: The probability of purchasing or
continue purchasing health insurance in
the future is high

Mamun et al. (2021)

Demographics:

T Gender:
1.1 Male
1.2 Female
2 Marita status:
2.1 Single
2.2 Married
2.3 Married with children
3 Income level:
3.4 <HKD$20,000/ month
3.2 HKD$20,000 - $50,000/ month
3.3 >HKD$50,000/ month
4 Education level:
4.1 A Levell DSE or below
42 Associate degree, Diploma &
equivalent
4.3 Degree or above.
5age
5115-30
5231-45
5345-60
54560

Screening
question

THave you ever purchased  health
141 Yes
12No
21 no, what s your reason of not
purchasing a health insurance
before?
2.1 Costs are too high for me
2.2 Lack of helpful information
about health insurance
2.3 Desired benefits not available.
2.4 Stll Deciding
251do not think that | need a
health insurance





image11.jpeg




image12.png
Terence Li




image1.png
Conclusion and
Recommendation

y . . Research Data Collection & y
Introduction Literature Review Methodology Data Seloction Data Analysis





image2.png
‘Authors/ Researchers ear of Respective definitions or understandings of perceived
publication usefuiness

Dzulkipl et al 2017 Perceived usefulness denotes the degree to which
people believe that improving a certain utilty will
increase their attitude toward purchasing health
insurance

Tabal ef al 2018 Percelved usefuiness has a substantial consequence
for online purchase intention

Nurhayati and Hidayat 2018 Perceived usefulness defined as how far one
believes the usage of the system will improve
the performance

Singh and Sinha 2020 Perceived usefulness influences someone's behavioral
intention and acceptance.

Mamun et 2021 Perceived usefuiness displayed a significant influence

on the aftitude toward the intention to purchase health
insurance.





