                                     Entrepreneurial education
                                                   M6X0151
                                                 PORTFOLIO


                                             INTRODUCTION

‘Providing young people with entrepreneurial learning opportunities has had a fundamental review conducted by Professor Graham Donaldson. “Qualified for Life” outlines enterprising mind-set as one of the four main purposes of the new curriculum. Recognising the need for enterprising, creative contributors, ready to play a full part in life and work.’  (Welsh Government 2015, p 8)
 Within this portfolio I will present a self-selected, creatively critical entrepreneurial education opportunity. It will demonstrate how the entrepreneurial opportunity enhances children’s critical thinking skills and creativity, whilst considering other developing skills gained and will also consider the relevance of the entrepreneurial opportunity has to 21st century learning.

                                                        Rationale

The origins of our current curriculum lie within the Education Act 1988 at a time when the world was a very different place. The economy, environment and social structure has changed dramatically on a global scale giving the compelling need for fundamental change. What our children learn from a young age and their time at school has never been so important but yet the enduring task of determining what that learning should be is a challenge in itself. Within the Successful Futures Framework (2018) review it suggests from meetings with schools across Wales and talking to children, parents, carers, teachers, community groups and businesses they all agreed that the curriculum needed updating to accommodate society of today especially in technology and digital skills. This has been addressed within the Welsh Government Digital Competence Framework guidance (2018) who are committed in providing and ensuring all learners in Wales reach very high standards in numeracy and literacy, which will enable them to become more digitally competent helping them to evolve into creative, critical and enterprising thinkers. Garrison (2011) expresses the importance to consider when adopting new technologies, it has the protentional to alter the way we teach and learn it is essential to be aware of the educational ideal. Referring back to Successful Futures Independent Review (2015 p30) it has been acknowledged within the four purposes of the curriculum that all our children will be enterprising, creative contributors who will be to create ideas and products, think creatively, problem solve, grasp opportunities, take informed measured risks, responsibly and effectively lead and play different roles so that their skills and mind-set think outside the box to reach their full potential. I have chosen for my entrepreneurial opportunity to make cards. Research suggests that there is a decline in card sales and their current relevance in the 21st century. There are a few factors to consider as to why this is. 
* Price increase on stamps
* Online personal cards/gifts
* Mobile phones – text message
* Social media posts – photos/Instagram/Facebook.

These are all methods of communication at some level with the advantages of instant delivery, however the disadvantages could be greater. Digitally they cannot be displayed like cards can and cards are often visible for days. There has been thought and effort to purchase, choose and think of what you want to express within the cards message. For children to engage in the prospect of making cards they will encounter the creative process, research ideas, colours ,materials, designs and have a hands on approach in the learning experience to create them but them also be involved in the enterprise which would develop allowing them the  entrepreneurial opportunity to establish a business by selling their cards as not all pupils have that opportunity make their ideas become a reality.

                                                   Target Group

The intended target group will be years 5 and 6 KS2 in a primary school setting. The age group chosen reflects on what skills are needed and required in order to create sellable items in order to give it the best possible chance of success. Language and literacy skills will be developed further from the opportunity however in choosing this particular age group than younger children there will be a higher level of these skills present. It will be accessible to all in order to be fully inclusive as each individual can have an input on different aspects of the opportunity. By choosing the primary school setting it provides an enriched, stimulating environment which is familiar to the children where they will feel happy and comfortable. Making cards is a great way to enhance and promote creativity, research, problem solve and work as a team encompassing the school’s values, vision and meeting curriculum guidelines, as when young people are encouraged and supported to develop their own entrepreneurial skills they acquire the skills and attitude necessary to start up their own business (Pennycook, p12).


                                   A brief of the opportunity

Card making and the creation process will take place in the classroom (see figures 1and 2).  However, the research and planning stage can be done on computers, i-pads, tablets, magazines, books etc to generate ideas and get the creative juices flowing. This is not necessary and need to be within the constraints of the classroom but can be done in the school library, designated technology areas or even at home. When the production of cards are created, and samples come to fruition week on week with a variety of designs, messages and sizes you can then look to have an opportunity within the school’s weekly timetable to display and sell the cards. It may be on a set day of the week during lunch time, and other opportunities in weekly assemblies, parents evening, fetes, craft fairs held in the school and when concerts take place. There will be a lot of thought and planning into seasons, occasions such as Birthdays, Christmas, Easter, Anniversary’s and many more greeting ideas. The culture of Wales can be incorporated in this entrepreneurial initiative by making St David’s day cards and using the welsh language in the greetings and message inside used to create the card. It states clearly within the Developing the Curriculum Cymreig (2003) the importance of giving opportunities to pupils to help them develop and apply their knowledge and understanding of the culture, historic, environmental characteristics of Wales. Which is supported by Estyn inspection framework where it concludes that pupils:
 ‘value opportunities to explore their sense of Welshness. Such work enables them to contribute to a dynamically evolving culture and to develop an informed view of the forces that are shaping Wales’ (Welsh Government p, 3).
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                       The learning aims and objectives

Aims: 

*To encourage and support pupils to think like entrepreneurs and equip them with the relevant skills and mind-set needed to create the entrepreneurial opportunity.

Objectives: Throughout the opportunity pupils involved should be able to:

· Connect and apply skills and knowledge to create ideas and products
· Think creatively to reframe and solve problems
· Identify and grasp opportunities
· Take measured risks
· Lead and play different roles in teams effectively and responsibly 
· Express idea and emotions through different media
· Give of their energy and skills so that other people will benefit
                                                                (Welsh Government, 2015, p29)


                            Links to the curriculum

‘Entrepreneurship education is an essential element of the curriculum. It helps young people to develop their entrepreneurial capability and prepare for their futures within the complex business, economic and financial environment in which they live’ (Welsh Government 2012 p,4)
The entrepreneurial opportunity chosen to make cards and sell them will be a well-planned thought through with collaboration and teamwork which will adopt a skills-based approach, providing real life situations to promote numeracy, literacy ICT and thinking skills. Within the LNF framework (2013) it is inclusive of all learners and is applicable across the whole curriculum and subject areas. Through the entrepreneurial opportunity the children will use and develop their communication needs, thoughts, feelings and ideas by using their language skills. Voicing their opinions concerns and expressing their decisions which build upon previous knowledge and experiences.
 Listening skills are also supported as they will need to collaborate and discuss whilst responding to other’s viewpoints and ideas. Making cards will promote their writing skills and support and encourage this aspect by looking at the meanings, structure, language, grammar, spelling and their handwriting.
Mathematical understanding will also have an important structure within the entrepreneurial opportunity to apply numerical reasoning to plan, problem solve and devise a possible solution. Numeracy skills will be heavily promoted when dealing with costings, profit, loss and the business finances.
 Personal and social education framework in Wales (2008) links cultural diversity, well-being, social and personal skills that will be developed, giving them the opportunity to build on their self-confidence, self-esteem and be accountable of personal responsibilities when being involved in the entrepreneurial card making initiative. It will also support and promote mutual respect and understanding and empower the children to take part and participate creating skills to take with them into adult life and lifelong learning linking to possible career choices, employability or even having a business of their own. The children will be learning and building on their knowledge and understanding on their economy, society and environment around them. Looking at who to market, affordable prices on the cards, needs and also looking to see how they can benefit the environment in the choice of materials they use. The ESDGC (2008) framework within Wales supports that educating our children and making them aware of poverty, climate change and consumer pressure prepares them for life in the 21st century equipping them with the necessary skills, knowledge and mid-set whilst encouraging there thinking skills and being actively engaged in their own learning.
 This links well with the Well-being of Future Generations (Wales) Act (2015), where the goals set out are to be:
· A globally responsible Wales
· A prosperous Wales
· A resilient Wales
· A healthier Wales
· A more equal Wales
· A Wales of cohesive communities
· A Wales of vibrant culture and thriving welsh language  
(Welsh Government, 2015, p3)


Successful Futures as previously linked and mentioned is a major link between the curriculum, entrepreneurial education and the entrepreneurial business idea chosen with the four curriculum purposes to create and offer our children the possibilities to be confident valued members of society and be creative  contributors who are ambitious capable learners to carry on throughout their lives. These skills will be encouraged and supported across the whole entrepreneurial opportunity with research, planning, marketing, trial and error becoming resilient, well informed, hard-working, dedicated high achieving children and adults. This will help us create a world, where we can build and grow our economy where the next generations can build on the platform created and reach the expectations set out as it is ‘ internationally recognised there is an increasing trend for countries to see a two way relationship between the quality of their education systems and the wider health of their society and economy’ (Welsh Government 2015,p 5).


      The key/enterprise/employability skills developed

‘Creativity is driven by the same central process, that of seeing possibilities, it is indeed the same skill, which is manifest differently across various domains of application, but also that knowledge of domain of application is essential to its development. This common foundation is significant in the actualization of creativity’ (Craft, 2002, p. 36).
Through the chosen initiative the children will be given the opportunities to enhance their creativity and thinking skills whilst developing other transferable skills which will be supported from the entrepreneurial initiative. Craft (2005) says that by offering pupils to experience and develop relevant skills enable them to participate in local and potentially global economies, whilst giving them a chance to challenge, market-related perception of creativity. Research suggests that this type of mind-set and schools are not innate, we are not born with them, but they are able to be learned if given the opportunities to do so.

Brigley (2017) reported Professor Graham Donaldson’s recommendations which is to encourage schools to produce enterprising and creative individuals. This came to fruition as being recognised as one of the four key principles in the revised document ‘Successful Futures’. Through discussions and group activities the children will share different ideas and information where they will offer their opinions and explore any re occurring issues that may arise. Through communication they will listen and respect the opinions and ideas of others giving them respect and value different points of view of their peers. Negotiations may take place to come an informed resolve, so they are able to move forward at a team where everyone has taken different perspectives on board but agree on a way to move forward. This will encourage their persuasive and negotiation skills. This firstly will take place in the planning stage however could re-occur throughout the initiative when decisions need to be made or problems arise. 

The Youth Entrepreneurship Strategy (YES) Theme 3 Equipping recognise this and supports young people to the possibility of starting a business who may not have the necessary skills or confidence to take the first initial steps. (YES) strategy plan also encompasses 2 other key themes, these focus on engaging to create opportunities which my chosen initiative offers and also empowerment which focuses on the provision and inclusion within schools and higher education in the home to maximise experiential learning. As the children are of primary school age, ‘The ACRO model’ (Business Wales 2018) will be nurtured within the entrepreneurial opportunity they will need and also equip them with necessary skills needed for the 21st century, linking to the viewpoint of Paul Roberts (2006) when reporting  that nurturing creativity in young people gives them the preparation they need for a rapidly changing world and to be able to adapt to many opportunities they may have and possibly more than one career in their lifetime. Through the entrepreneurial opportunity linking to the ACRO model the children will acquire the behaviours for success, generate new ideas, communicate effectively and become an organised well informed decision maker with a vision of setting goals and targets this will enable them to become a positive, resilient, successful person and can apply these qualities and their approach in life and work throughout their lives.


                                           Resources Needed

In order to run the opportunity, there are many resources to consider:

*Access to technology - I-pads / computers / printer, in order to generate     ideas/research/costings/source/printable templates etc.

*Available space within the primary school – classroom, art room, hall.

 *A variety of coloured card and sizes – the base of all card making.

*Ruler – To generate a straight line for neatness. 

*Glue – Which is appropriate to use (age).

*Rubber- To erase any mistakes.
  Pencils – Plan/design

*Colouring pencils – To create colour in different medium.

*Felt tip pens – To create vibrant colours.

*Paints – Another option in colour and design.

*Scissors – to cut things out and generate designs.

*Envelopes – in a variety of sizes

*Crepe paper – in variety of colours

*Optional card arts and craft – ie, wooden hearts, buttons, glitter, flowers, 
 (many variety’s available depending on card/theme/message.

The initial start-up cost would be minimal as most resources are within the primary school, however we would organise a fundraising opportunity to help purchase extra resources not to affect the school’s delivery of the current curriculum and the recourses they need in order to do that. What we would propose to do initially is plan a non- school uniform day and offer that every child brings in £1. After evaluating the success of the fundraiser, we would take what we would need which has been calculated at around £200 and would give the rest to one of the amazing charities the school supports.

 Any profit will be saved and re-invested to keep the materials and recourses available. When the profit generates as the cards will be a success, we could possibly think of another opportunity to start up another opportunity in the hope to reach more children in the primary school. On average each card costs no more than 50p to create depending on size and design and will retail for £1 again depending on size and card. This takes into consideration the cheapest cards in the card retail sector however our cards will be hand-made and unique.

                                     






                                                           Content

The layout to create this opportunity would need a timetable that is agreed by teachers and headteachers ensuring it does not affect the smooth running of the school and slots into the curriculum areas as seamlessly as possible. This is recognised by the Welsh Government, where primary schools who integrate the entrepreneurial opportunities in education effectively across the curriculum typically include the initiative in the school development plan, has a designated person to oversee and run the programme with a supportive network from teachers, parents and carers (Welsh Government 2012.p11).
 The sessions will be weekly on a day agreed and place within the school. 

Friday Afternoon
Session (week 1)   Introduction- Defining the terminology to understand
 1-3 pm                   the entrepreneurial opportunity and make it fun and 
                                 enjoyable generating ideas and excitement.

Session 2                Research ideas generated whilst considering outside 
                                 influences and the economy. Look at designs, templates,          
                                 samples, costs

Session 3               Delegate roles and responsibilities, talk through any 
                          questions and conclude them. Gather recourses needed

Session 4               Let’s get creative. Start the card making process, whilst
                                working on the business plan within their roles

Session 5               SWOT analysis – to know our strengths, weaknesses,
                                Opportunities and threats involved and address them

Session 6.             Market and promote- posters, newsletters, email, text
                               school website.

Once interest is generated then we will start the process of making and selling whilst being mindful of upcoming events, seasons and memorable dates. Cards will be on sale weekly by a delegated team who will record sales and data needed for the business to re produce, grow and know what is popular and who our market is to tweak ideas if necessary. The will be weekly reviews and ongoing collaboration and feedback in order for the entrepreneurial opportunity to be a success.  
                             Assessment and Evaluation

The children will be assessed and evaluated throughout the planned entrepreneurial opportunity. When planning sessions there will be a clear set of learning objectives visible and success criteria visible to the children in order to stay on task and understand what is expected from the session. Briggs (2008) believes these to be important for them to take responsibility for their own role in the in initiative have an understanding as to what they are going to do and why as the learning outcome would be the learning that takes place. Formative assessment to be most effective should be discussed and that the expectations from each session should not just focus on what is planned to be completed it should focus on the process, and what you want them to learn from each session. As mentioned previously on the importance of feedback this tool will be extremely valuable to our entrepreneurial opportunity. However, Gadsby (2012) expresses for it to be effective it needs to be constructive, positive and involve the children.
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