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[bookmark: _Toc148396831]Description 
I was first assigned to deliver a presentation to the hotel workers on the importance of learning and speaking many languages. I was accountable for properly mastering it because I only had a rudimentary understanding of the topic. I started with a fast overview, using Spanish as an example language as the person in charge of teaching the topic. I collected facts, examples, and pertinent information to create an engaging performance. According to Dumay (2016), personal reflection is the best way to reflect experience. 

[bookmark: _Toc148396832]Feelings
I was both delighted and scared because of my lack of comprehension and awareness of the topic's significance. At times, I questioned my ability to create a product that would really benefit my teammates.

[bookmark: _Toc148396833]Evaluation 
I continued to explore and study the subject, and my understanding improved significantly. I began by researching the advantages of multilingualism in the hospitality industry. This simplified my understanding of how it may boost customer happiness, sales, and problem-solving. My appreciation for the complexity of the Spanish language and its regional variations grew with my appreciation for the importance of linguistic awareness.   I was amazed by how different various regions of Spain speak terms.   The manner in which individuals from various cultures greet, interact, and even employ nonverbal cues has dramatically influenced perspective (Pennington and Richards, 2016). I learned how crucial it is to be bilingual after realising that Spanish spoken in Spain is not the same as Spanish spoken in Latin American countries.  

[bookmark: _Toc148396834]Analysis
As I worked towards my academic aspirations, I became more aware of who I was and saw that I had been mistaken in thinking that the term "Spanish" meant various things in different locations. It was a pivotal realisation that helped me understand how critical it is to avoid making assumptions and generalisations. I realised how vital it was to use examples from the hotel industry. Booking and planning, check-in, in-room services, and problem-solving are all apparent examples of how linguistic knowledge and talents are put to use in everyday situations (Vallée and Bloom, 2016). I was able to make my presentation more relevant and fascinating to my coworkers because of my practical experience.

[bookmark: _Toc148396835]Conclusion 
In conclusion, this experience has taught me the importance of knowing many languages and being able to communicate in a variety of them while working in the service industry. I just had a rudimentary understanding of the topic previously, but now I realise how vital it is. The regional variations in Spanish have made me more aware of the diversity and complexity of language systems. 

[bookmark: _Toc148396836]Action Plan 
	I will begin by learning some basic phrases, vocabulary, and greetings to learn Spanish. This strategy allows me to converse more successfully with my Spanish-speaking friends. I will attend classes that educate me on how to appreciate diverse cultures, especially those in Spanish-speaking countries. This will help me learn more about regional differences, gestures, and traditions. I will collaborate with colleagues who can help me with language or cultural issues. I will be able to comprehend better if I share what I know and what I have done.
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