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[bookmark: _Toc225151211]Task 1: 
[bookmark: _Toc225151212]Compare Job Adverts 

To start with, my selected profession requires a lot of creativity and strong communication skills using various tools – which is a good thing, because I have always loved to be creative and interact with people; however, I am yet to work even harder and achieve the required high-level of skill. 

The selected profession is about marketing, therefore a position as a Marketing Executive or Marketing Manager would describe by top choice. Thinking about this position, I am aware of the fact that I have to start from the bottom and work my way up, thus, a position as a Marketing Assistant would be good for gaining experience and developing skills, for the beginning (Indeed Editorial Team, 2025.)

Screenshots of the two job adverts, as well as the key skills and areas of knowledge required for the selected profession, can be find below. In addition, any common skills and knowledge areas mentioned across the adverts will be explored. 
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								      (Indeed, 2026.)

	Category 
	Required skills/knowledge 
	Marketing Assistant 
	Marketing Executive 
	Common Skills 

	Digital Marketing 
	A throughout understanding for the Google Ads, PPC, SEO or Meta Tags are required to ensure that the job is effectively performed (Freedman, 2025).
	This is required for this position.
	This is required for this position. 
	This is common for both.

	Social Media 
	Someone on this industry must know how to use and make the most of the content creation, how to engage with target market, how to use social media platforms, including TikTok, Instagram, Facebook, etc (Joshi, 2024).
	This is vital for this position. 
	This is very important for this position. 
	This is common ground for both. 

	Data Analysis 
	This is important in marketing as it is significant to know how target markets engage with the business – this can be tracked by using campaign performance tracking, analytics and reporting. 
	This is very important for this position, especially to gain experience. 
	This is vital for this position, especially to ensure the work is accurate. 
	This is common for both and very important. 

	Design Tools 
	Knowing how to use several content creation platforms, including Photoshop, Canva, Adobe, Premiere Pro, etc, is very important as this is what clients see and what they engage with. 
	This is important for this position, especially to develop such skill of using the platforms. 
	This is important for this position. 
	This is common for both positions in the marketing department. 

	Market Research 
	This refers to getting to know what clients need and want – albeit, very important so that the business knows what to expect in terms of how wanted the product/service is and sales number (BBC, 2026).
	This is very important for a marketing assistant to gather experience and develop market research abilities. 
	This is important for this position; however, it is not required in the advert. 
	This is not common for both jobs; however the marketing executive position is higher than marketing assistant and may be implied. 

	AI Tools 
	Using AI Tools, including ChatGPT, or equivalent tools to help the creation of content for social media platforms is very beneficial. It is important to make the most of resources available and the AI is particularly helpful here – however, it is important to be done with caution (Bansal, 2024).
	This is not required for this particular job advert; however, later usage may occur. 
	This is required for this position. 
	This is not common ground, at least for the beginning. 

	Communication and Teamworking 
	Communication is very important in the marketing department, as well as being able to work in a team to generate effective content and ensure the business best interests. 
	This is essential for this department and position.  
	This is essential for this position. 
	This is common ground. 



There are several important skills within this profession, including knowing the design tools, market research and overall digital marketing. However, one very important aspect, especially at the beginning of the profession, is to know how to effectively communicate and to work as a team. This is very important for my profession because the marketing department of the business is large and communication is needed – in plus, I have a lot to learn and the best way to do this is with the help of my colleagues, where communication is key (WVU, 2026). In plus, this skill is very important for communicating with the audience as well, such as engaging with customers and raising engagement levels. 



[bookmark: _Toc225151213]Task 2: 
[bookmark: _Toc225151214]Self-Assessment 
I believe that it is very important to be self-aware, as well as to conduct, from time to time, a self-assessment to know exactly the personal strengths and areas for further development. To do this, there are several tools to use in other to conduct a throughout self-assessment, such as the SWOT analysis. This analysis aims to provide insights of the individual’s strong points, weak points, opportunities and threats (CIPD, 2025).

Strengths: 
· I adapt quickly to any environment, matter which is important for starting a new job. 
· I love to learn new things and I am a quick learner 
· I am proactive
· I am currently in university and planning to continue with my studies, matter which helps to get a better career and opens new doors. 

Weaknesses: 
· I need to improve my marketing skills, in terms of social media content, AI usage and market research 
· I am new in the market so it may take some time to get a suitable position 

Opportunities: 
· I do believe that enrolling onto this course has helped me to get a better overview of how things work, as well as to have better opportunities 
· Continuing my studies is one of them, especially in the marketing field where a business or marketing degree is needed
· I have the opportunity to continue developing my strengths, and skills, byh enrolling into online courses and reading. 

Threats: 
· I believe that any threat can be diminished with the right approach, however 
· In order to be realistic, procrastination is one of the biggest threats
· I am taking some actions to overcome this, such as organising my duties better. 

[bookmark: _Toc225151215]Evidence of Readiness 
I have conducted a lot of research and I am still informing and learning about the employability and personal advancement as I am aware of their importance. I understand that the industry is continuously growing and that people have to adapt to it and I am ready to take any step necessary to do it (Poinski, 2025). Thus, for the beginning, I have engaged with all the materials and classes available from university and I found it particularly helpful and insightful – and I will continue to do so because I believe that learning and practice makes perfect.
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I found this particularly interesting because it talks about the need to adapt to the new and continuously growing industries, including innovation adaptation to and through the ICT. This often implies for the workplaces to use the virtual reality as much as possible in order to be efficient. For example, in marketing, this may translate to working on a hybrid basis and adopting to the workplace rules and regulations (Digital Future, 2025).
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This complements the above article as it suggests that there are some certain trends that are shaping the UK, one of which is the increased virtualisation and flexible workforces. Although working from home can be easier and can save money on transport, one may argue that it is not beneficial for creating and maintaining relationships and that makes the individual to have less socialisation which is not particularly helpful (Bishop, 2022).
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Thankfully I have found this test as a part of the module materials to engage with and I was very happy to take it. I approached this test very carefully and I even though money are an important motivator, I would not consider the financial reward as the top one. I place a high importance on remuneration, but not as much, especially at the beginning of the career. For the beginning, I am more concerned about career progression and learning opportunities, rather than remuneration. 
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This article was directly relevant to my career profession and I learnt a lot from this. I believe that this describes the job adverts that I have found and I found it particularly helpful as it offers some insights into the responsibilities of the marketing executive job (Prospects, 2026). 








[bookmark: _Toc225151216]Task 3:
[bookmark: _Toc225151217]Set Employment Goals 

Strengths: 
· I adapt quickly 
· I am a fast learner 
· I am proactive 

Areas for improvement: 
· Marketing skills 
· Digital marketing 
· Communication 

Short-Term Goals – I would like to develop my communication skills and digital marketing knowledge. Although this can be a continuous learning process, I should feel more confident about this relatively soon, in a 6-12 months period. 

Long-Term Goals – in a few years’ time I would like to have the career I have always dreamt of, such as having a position within the marketing department as a marketing executive. This means developing my knowledge and skills and gaining experience on the subject matter. 













[bookmark: _Toc225151218]Personal Development Plan 

	Development Area
	Objective
	Action Steps
	Resources/Support Needed
	Target Date

	 Marketing Skills 
	 To gain relevant skills in the subject area and be able to have a career. 
	To continue studying the matter, engage with materials and courses.
	Books, university courses and other online courses that may develop skills. 
	 Should be able to see improvements in 6-12 months. 

	 Communication Skills
	 To effectively communicate with colleagues and with the customers through the social media posts 
	 To get involved in discussions, to ask for feedback and lots of practice. 
	University classes and workshops may be particularly helpful. 
	This is a continuous process; however some improvements should be seen in 3-6 months time. 

	 AI Usage skills 
	 To effectively use the AI tools to benefit the workplace i.e., marketing communications and content for social media. 
	 To engage with relevant courses and practice using the tools.
	Courses, books, tutorials and university degree. 
	The more practice the better, but I hope to feel more confident about this in 6-12 months time. 
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insight at your fingertips

Career Motivation Test

Here's your free report

People motivated by Financial Reward strive for the big

pay-off that comes as the fruit of their labor. They want to

feel that their salary and benefits equal the value of the
Financial Reward time and energy they invest in their work. While this is a
ccommon motivator that most people identify with (who
wants to work for peanuts?), these individuals place more
importance on remuneration than the average worker.
This is not to say they are only after the big bucks; it's
having the money to afford a certain lifestyle that gives
9 3 them the drive to succeed. They are willing to invest

themselves, but will not do so without significant pay-off.

They don't necessarily have to make an extremely high
salary in the short-term to feel happy, especially when
starting out, but they want to see the long-term reward for
the personal investment they put into their career.
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In this role, you will be working closely with the marketing and social team. Your main
roles will consist of Website content/updates, Google AdWords and Meta Tags data
evaluation, email product promotions, support with Social Media page contents, Ad
Monitoring.

‘Your main responsibilities will include:

-Promotion of key products and marketing initiatives

-Social Media Marketing, engaging with followers

-Market research on product trends

-Support covering company conventions

-Monitor Google AdWords and Meta Tags performance, improve SEO rankings
-Report on Google spend, analytical results, and future strategy

-Upkeep of company website, blog content, special offers, category management and
landing pages

- Support sponsored artists with the provision and replacement of promotional material
- Conduct regular email campaigns covering research and product promotion

Our company and our key brands are growing rapidly, and the marketing team require
someone who is equipped with the skills and knowledge for the position.

You will be working closely with Photoshop, Illustrator and Premier within the Adobe
Suite. You will also be working with our website so an understanding of Shopify would
be ideal - as would experience with Meta and Google. Understanding of social channels
will also be vital to know. This will include TikTok, Instagram and Facebook primarily -
with a view to opening new areas for us as we continue to distribute more engaging
content.

Job Type: Full-time
Pay: £25,000.00-£27,000.00 per year

Benefits:
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We are looking for an ambitious and energetic Event Marketing Executive to join our
growing marketing team and support campaigns for some of the largest international
trade shows across the UK and Africa.

This role is ideal for someone early in their marketing career who wants real
responsibility, real campaigns, and real results. You will work closely with experienced
marketing managers to drive visitor registrations, support exhibitor marketing activity,
and bring large-scale industry trade shows to life.

From digital campaigns to live event promotion, you will gain hands-on experience
across multiple marketing channels while developing the skills required to build a strong
career in marketing.

Key Responsibilities

* Support the Marketing Manager in executing multi-channel marketing campaigns
across email, PPC, website, and other digital channels

* Build and deploy email marketing campaigns, including data segmentation,
scheduling, testing, and performance reporting

* Manage updates to event websites, landing pages, and campaign content to ensure
accuracy and conversion optimisation

* Coordinate marketing activity in the lead-up to exhibitions, ensuring campaigns
and assets are delivered on schedule

* Assist with the development and production of marketing assets including
banners, brochures, digital ads, and promotional materials

* Work with external agencies, media partners, and suppliers to support campaign
delivery

* Track campaign performance and contribute to marketing reporting and insights

* Support marketing activity during live events when required

Skills & Experience

* 1-2years’ experience in marketing (or strong internship / placement experience)

* Auniversity degree in Marketing, Business, Communications, or a related field (or
equivalent practical marketing experience)

* Strong written, communication and creative skills

* Highly organised with strong attention to detail

* Comfortable working in a fast-paced environment with multiple deadlines

* Aproactive mindset and willingness to learn and take initiative

* Experience using marketing tools such as email marketing platforms, PPC
advertising tools (e.g. Google Ads), Canva or similar design tools, website CMS
platforms, and basic campaign reporting or analytics tools

* Proficient in using Al tools (e.g. ChatGPT or equivalent) to support content creation,
campaign efficiency, reporting, and workflow optimisation
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