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	Student Number
	
	Student Name
	

	

	Website Chosen 
	Suited cars

	Insert hyperlink to website
	https://www.suitedcars.com/ 

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Suited Cars website loads quickly on both desktop and mobile, with most content appearing within 3-4 seconds. The homepage transitions smoothly, and key information such as service descriptions and contact details are accessible without delay. Images and menus load efficiently, and there are no broken links or errors. The overall speed supports a professional and user-friendly browsing experience


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the site offers a range of pages, including options for Services, About, Airport Transfers, Weddings, and more. Users navigate easily through a well-organized top menu bar. Each page is clearly labeled and features links to relevant sections. The navigation is intuitive, and users can move between pages without confusion, ensuring potential clients can quickly locate the information they need.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, customers can request a booking directly through the website using the "Request A Quote" button located on the homepage and several service pages. This links to a booking form where users can enter journey details such as pickup address, destination, date, time, and passenger information. While it is not a fully automated booking system, it allows customers to submit enquiries easily, after which the company likely responds with pricing and confirmation.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
While the website is clean and functional, some improvements could enhance the user experience. The booking process could be upgraded from a basic enquiry form to a live availability and pricing system to speed up conversions. On mobile, the navigation menu is slightly slow to respond and could be streamlined. Adding a sticky header would help users access key links while scrolling. Lastly, including real-time support, such as live chat, would improve responsiveness.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Suited Cars website has a modern and polished look, using a black, gold, and white colour scheme that reflects a premium, executive brand. On desktop, the layout is visually appealing, with well-organised content and clear navigation. On mobile devices, the design remains attractive, but the burger menu can be slightly delayed, and some content feels tightly spaced, which affects readability. Optimising spacing and menu responsiveness would enhance the overall mobile experience.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The Suited Cars website effectively uses high-quality images to showcase its luxury vehicles and services, creating a professional and trustworthy impression. These images are used consistently across the homepage and service pages, reinforcing the brand's premium identity. The colour scheme—mainly black, gold, and white—adds a sophisticated, elegant tone. However, the site does not currently use video content, which could be a missed opportunity to highlight customer experiences or demonstrate services in action. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Suited Cars website does not currently feature an online chat tool. As a result, customers must rely on the contact form, email, or phone to make enquiries. While these methods are functional, they are not as immediate as a live chat option. Introducing a chat feature would enhance convenience by providing real-time support, helping to answer quick questions, improve response times, and potentially increase booking conversions. 


	Question 2d – How effective are the social media links on the website?


	Answer: 
The Suited Cars website includes social media icons at the bottom of the homepage, linking to Facebook and Instagram. These links function correctly and lead to active profiles showcasing updates, promotions, and service photos. However, the icons are small and placed in the footer, making them easy to overlook. Moving them to a more visible area—such as the header or sidebar—and displaying live feeds could improve user engagement and strengthen brand presence. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Suited Cars clearly presents its services through dedicated sections on the website, such as Chauffeur Service, Airport Transfers, Weddings, and Corporate Travel. Each page includes detailed descriptions of what the service includes, along with relevant images and a “Request a Quote” button for easy access. The content is professionally written and helps customers understand the value and features of each offering. Clear navigation and headings also make the service information easy to find. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews on the Suited Cars website are limited, with only a few testimonials featured on the homepage. These comments highlight satisfaction with punctuality and professionalism but do not include dates, making it hard to tell if they are recent. The site could improve trust by adding a dedicated, regularly updated reviews section or linking to external platforms like Google Reviews or Trustpilot for more transparent and current feedback. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Suited Cars presents its service as high quality through its professional website design, detailed vehicle images, and emphasis on experienced, courteous drivers. The company highlights reliability, punctuality, and a luxury experience, which builds trust. I would use or recommend Suited Cars because of their clear focus on customer comfort, personalized service options like weddings or corporate travel, and positive client feedback, which suggests a dependable and premium transportation service. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: 
Prices are not displayed directly on the Suited Cars website. Instead, customers must submit a booking enquiry to receive a personalized quote. This approach allows the company to tailor pricing based on specific journey details, vehicle choice, and service requirements, which is common in premium transport services. While this limits upfront transparency, it also enables flexible pricing and personalized offers that reflect the high-quality, bespoke nature of the service. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.

	
	2.

	
	3. 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
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