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[bookmark: _GoBack]Section 1- Historical Aspects
This section focuses on the historical aspect to media, the critical analysis will be on the development of media, and digital media over the past 50 years. The analysis will also be on whether these have affected young children’s lives, and their experiences.
In the last 50 years media has drastically changed, according to No Author (no date) electronic games consoles in the mid-20th century could only play one game, and in the 1980s online role playing games were developed, the games consoles have now adapted many of times from the 1990s and 200s, and can now play many games and have motion sensitive controllers, on these games consoles you can also play virtual bands for example guitar hero. No Author (no date) also state that the internet and social media has developed, in the 1980s the world wide web became a part of daily lives, in the 1990s people were able to transmit picture, videos and sound through the internet, now through the internet and social media we can access social networking site, video share and videoconference all at a click of a button. 
According to Chassiakos et al. (2016) in recent research over the past decade the use of digital media that includes interactive and social media has grown significantly, the research suggests that media can cause risks that can include with the increase of media which may have a negative impact on a child’s health this may be obesity, depression and access to inappropriate or unsafe content, whereas the media can also offer benefits that can include new learning, knowledge and ideas on media (Chassiakos et al., 2016). Curtis (2013) also suggests that media is a benefit and that it is a key form for children as they can connect with friends, develop an identity and is a part of them growing up. Curtis (2013) believes that technology now allows children to access educational apps that can help them build logistical skills, and boost their knowledge for their subjects for example Maths, English and Science, which this would then be done in game form which may make it more appealing for children. However Holloway et al. (2013) state in the last five to six years there has been an increase of children under nine years old that are accessing and using the internet, and that it has not been matched yet to benefits or risks relating to the online engagement that children have. Holloway et al. (2013) also suggests that children will use the internet for enjoyment by playing on games, watching videos, accessing information for homework and socialising with their friends. Ofcom (2015) state that the time that children spend online has doubled in a decade. Ofcom (2015) also states that online use has increased, that more children now have access to the internet than children had in 2005, now nearly all children have access at home to broadband, or by a mobile network signal, whereas in 2005 there were less than two thirds of homes that had broadband connection and 21 % of homes still had dial up within this time. 

Section 2- Influences of celebrities or media personalities
This section will focus on celebrities and media personalities, the critical analysis will be on how they may influence children, this may be in a positive or some instances in a negative way. This discussion will be on how the media portrays celebrities and how it can impact children’s behaviour, self-esteem and self-image.
Gregory (2008) states that the media makes someone a celebrity, if they do not think that someone is good enough or ‘newsworthy’ then they will choose not to show or post the report on this person, and without the public exposure that has been produced from media they will not become a celebrity.  According to Webb (2016) the media does not allow children or us as adults to pick our role models, that the media is partly to blame as the media provides gossip, and details about celebrities which sometimes may also be untrue, or may provide a false image of the celebrity as it has been photo shopped. 
American Academy of Child and Adolescent Psychiatry (2011) believes that children look up to role models such as celebrities, athletes or entertainers that they see on television, movies or books, and it is suggested by, American Academy of Child and Adolescent Psychiatry (2011) that children can often copy the behaviour, or appearance of these people they look up too as they think that it is acceptable, as they have seen the role model in certain situations behave in a particular way. In addition to this Knorr (2018) also suggests that children are spending more time in the media environment, even more than spending time with their parents. Knorr (2018) states that the role models they see within the media should be positive, if children are viewing negative influences then this can have an impact on the child. Wales Online (2011) states that celebrity culture may possibly having an impact on children’s physical and mental well-being, this could also be in a positive or negative way depending on what the content is of the celebrity.  
According to Wales Online (2011) one major way that celebrity culture may be having an effect is on the way children are behaving, that they may be becoming over sexualised, as they may be copying what they see on television. Dustin (2013) states that there has been a huge increase in sexualised content for example, music videos and lyrics within a song have become more explicit, these videos have also become more stereotypical with the way it portrays a person within it. Kirkup (2012) also suggest that inappropriate advertising is being shown during children’s television shows, and parents are starting to have more concerns for their children that are viewing them.   NSPCC (2018) states that if children have viewed more sexualised content from music videos or websites, then it will be beyond the knowledge they should have for their age. NSPCC (2018) suggest that it is normal for children to have knowledge between the ages 0-4 years old about kissing and hugging and becoming curious about body parts, the issue is only when they are displaying behaviour that is not quite right for their age. Papadopoulos (no date)  believes that children now have easy access to content that is not age-appropriate, and that by children being exposed to this content that they are too young for, they may not have the cognitive skills to understand what the mass media is trying to portray. Papadopoulos (no date) also suggests that theorists state that children learn from what they see, so if they are exposed to what they are not ready to see and  cope with then it may have a harming effect on a child.   
Another  way that celebrity culture can have a negative impact on children and young people’s physical, and mental well-being that can have an issue with children’s body image. It is stated by YouGov (2014) and they suggest that 74% is believed that celebrity culture is having an impact, which is believed to be on the term called thinspiration a term used to lose weight. YouGov (2014) suggests that thinspiration may be encouraging unhealthy body images due to bad eating habits, this would be regarding self-esteem due to how children perceive their body image. Bello (2013) suggests that most magazines that children and young people see have an unrealistic view of celebrities, that have been distorted to change the image of the celebrity, but those who view them may see the celebrity as ‘Perfect’ and in turn may lower the viewers self-esteem as a result of that. Andrew (2008) suggests that if a child already has a low self-esteem, then they may be influenced by celebrities easier to make themselves look like the celebrities they see as role models as they may envy to look like them. Strauss (2014) suggests that it may not be celebrities that are having a negative impact on children, and young people’s way of thinking that it may be the way that media interprets celebrities physical appearance for example on the television or magazines, that will have an impact on children’s self-esteem and body image. According to Fleig (2015) children as young as eight are now not satisfied with the way they look, and it is suggested that children are now feeling pressurised by what they are seeing within the media, and how they portray images of celebrities. Fleig (2015) also suggest that an eight year olds self-esteem can have a crucial part for their teens and later life, which suggests that if they have a low self-esteem at eight then it may have a negative impact as they get older. Although Media Smarts (no date) suggest that the main concern over body image is seen from girls, now there is more research on a growing concern that boys are insecure about their bodies due to what they have seen in the media from celebrities, for example if a male celebrity has a toned muscly body, boys may then be unsatisfied with their body and want to change it to be like the celebrity (Media Smarts, no date). Swinson (2015) also suggest that boys can be affected by body image, but not so much as girls are, however it is still important to understand how boys can be affected as we should not neglect the needs that boys with low body image, or just assume that they have the same needs as girls. However Heather (2012) states that celebrity culture has no part and that they have not had an impact on children suffering with body image insecurities or any eating disorders that may come from this, Heather (2012) suggests that it is all to do with the mental health of the child, or that it may be leading towards a mental health issue. 
A positive of celebrity culture having a positive impact on children, may be the part of which Olympians have positively had influences on children. Holt (2012) states that a debate has grown since team Great Britain (GB) have celebrated their most successful Olympics, which the debate being the best way to build  on the legacy and to inspire the next generation into sport. Gov.UK (2013) also states that the amount of children participating in sport since the Olympics and Paralympics had increased as the impact of hosting the Olympics and Paralympics inspired children. Bowater (2012) states that one of the key messages that the Olympics has set out is to inspire the younger generation, and that since the games have taken place it is suggested that children’s attitudes and motivation towards sports have changed. Koutrou (2012) suggests that elite athletes are considered as idols to children, these Olympians can be seen as life models for young children to follow and aspire to be like them. BBC (2014) also suggests that that athletes from different sports can become a role model for children and even change or develop personalities. Lyle (2009) state Bandura’s theory on social learning which states that children’s behaviours change when being exposed to other. This would link with athletes being role models and a child being exposed to sporting, and changing their behaviour and motivation positively towards sporting (Lyle, 2009). By children looking up to the Olympians they model can have a positive benefit for their physical health, development and growth, children may also be able to develop morals and social skills by taking part in sports as they will learn how to work in a team, how to be fair and how to respect others and themselves (Sportanddev.org, no date).  One of the negative impacts of sporting is stated by The London School of Economics and Political Science (2016) which is that cost of a sport can be a massive barrier, as families may not be able to afford for their child or children to take part in the sporting club. This can be a massive barrier for children as well as their families, The Children’s Society (no date) believe that if the family has a low income not being able to afford the sport the child would like to take part in, this can impact the child by them not being able to socialise outside of school and building different friendships as they will be isolated from taking part in costly sports or activities. 




Section 3- Role of parents or carers 
This section will focus on the role of parent, and carers including early year’s practitioners when safeguarding children with media. This section will also relate to policies and guidelines, within safeguarding children when using media or viewing media content. 
The role of parents, carers, teachers or early year’s practitioner is to safeguard children within using or viewing media, and to teach them how to use them correctly and safely. NSPCC (2018) state that parents and carers should speak openly with children regularly with what they see on media, and this could be the best way for them to stay safe online. NSPCC (2018) also suggest that children and adults should explore internet sites and apps together, maybe by asking them what they are interested in and what games they like playing, then once you have viewed the website or app with them to be open with them, and say if you have concerns about that particular site or app or if it is positive and as a parent or carer you agree with the app or website and tell the child it is a good one to use. Hwb (2017) suggests that teachers should provide children with opportunities as part of the curriculum to learn about online safety, to ensure then they are using the internet safely under supervision of an adult. In addition to this Hwb (2017) also suggest that online safety should be taught in an appropriate way, according to their age and developmental needs. American Academy of Paediatrics (2016) believes that adults play a very important role when teaching children the skills they need for media, in addition it is very important that adults model, and teach kindness and good manners, which would also be used online. Kids Health (2018) state that parent and carers should try to stay involved with media, and to teach children that they should not be mean online as it is not acceptable, and that everyone should respect each other’s posts. Kids Health (2018) also believe that we should talk to children about cyberbullying and to tell them that if they are being harassed, or bullied online then should tell us as adults and not to sit in silence. Think U Know (2015) suggest that the role of the parent or carer when a child confides in you, and as a parent or carer you are worried for the child’s safety then you should stay calm and let them explain what it is that is happening. Think U Know (2015) then suggests that you should get help together from the relevant organisations that are available, then as the parent or carer should obtain some advice to from organisations to help support the child. 
Parents and carers should also discuss with children what they see with celebrities, in the media may be unrealistic. BBC News (2013) states that as the role of a parent, carer, teacher or early years practitioner, then we should be talking to children about technology and the media and how they portray body images, however BBC News (2013) also states that some parent and carers can find it difficult to talk about these topics, and may also be unsure or aware of the issues that are involved. 
Policies relating to media 
Social media tend to have policies and guidelines for their site or app, for example age limits, According to Williams (2014) Facebook has a minimum age limit of 13, it is the most used site for children under age, and where children have admitted they have ignored the age restriction. Williams (2014) also mentions snapchat and how their age policy is for the age 13 and over, but the app does not require an age to sign up so it is much easier for younger children to sign up. NSPCC (2014) state that there are more than half of parents that do not know that there are age restrictions on social media, or that the majority of them do not know that their children are not old enough to be using these social networking sites or apps. Mainwaring (2017) suggests social media often change their privacy settings and policies, so these need to be updated regularly, in addition this would link with parents having an important role with teaching children about these guidelines and privacy settings and helping children keep their privacy setting the strongest it can be on social networking (Mainwaring, 2017).  On the other hand Lilley and Ball (no date) states that the parents role within following the guidelines for social media sites is to say no to the child that is not of age, but some parent or carers need the confidence to say no. However Lilly and Ball (no date) state that some parents do not follow this, as they have set up or helped their younger children with gaining access to social media. 
Another policy related to media would be the watershed policy, Lemish (2014) suggests that a content related policy was put in place which is called the watershed guideline, which specifies the broadcasting times before and during broadcasting, this means that broadcasters adapt the content to their audience, The Wales Millennium Centre (no date) states that the term watershed is used after 9pm, where adult content is shown for example graphic violence, sexual content or strong language is used within a programme. The Wales Millennium Centre (no date) also suggests the watershed policy is in place as a duty of care toward children and young people. Ofcom (2018) believes that the watershed helps parents to then protect their children from, unsuitable or harmful content. However Smith (2014) suggests that the watershed may be out dated now as it has been around for 50 years, media has now changed and we have on demand television, and the internet where all programmes and content can be accessed. Smith (2014) state that children’s access to media is increasing that 52% of children have a television in their bedroom, 30% use the on demand service and only 45% of parents have set the parental control on devices that children access. Smith (2014) also mentions that there will be improvements made on the watershed, which is beyond broadcast television, but parent’s role is to make sure that children under 18 are not able to access the post watershed content online or on demand. 
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