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[bookmark: _Toc135633783]Introduction
[bookmark: _Hlk136036376][bookmark: _Hlk136036586]The hotel and hospitality industry has always been at the forefront of adopting innovation and adjusting to shifting consumer expectations. A modern theme known as "tech-driven hospitality" has recently been the industry's driving force (WANG and Jing, 2009). With the quick development of technology, this issue has gained significance and relevance for hotels worldwide, influencing how they run their businesses, interact with their clients, and provide extraordinary experiences (Dzhandzhugazova et l., 2016). The use of technology in many areas of the hotel and hospitality industry is known as "tech-driven hospitality." Technology has completely changed how hotels engage with visitors and streamline their operations, from smartphone applications and online booking systems to smart room controls and individualised client services. With the power of cutting-edge solutions, this theme captures the meeting point of technology and hospitality, resulting in smooth and unique visitor experiences (Peters, 2005). It is impossible to overestimate the significance of tech-driven hospitality in the hotel and hospitality industry. The first benefit is that it enables hotels to adapt to the changing needs of contemporary travellers. In the digital age, customers want convenience, customisation, and immediate gratification (Kansakar et al., 2019). Thanks to technology, hotels may now provide flawless online booking processes, individualised recommendations, mobile check-in/out, and virtual concierge services. Hotels can provide improved guest experiences by utilising technology and catering to the needs and interests of today's tech-savvy travellers. 
[bookmark: _Toc135633784]Overview of literature
[bookmark: _Hlk136036748]This theme gives hotels a competitive edge in a market that is getting more congested. The rise of internet travel agencies, home-sharing websites, and alternative lodging options has considerably affected the sector. Hotels must distinguish themselves to stand out and draw visitors. By embracing technology, hotels may differentiate themselves from their rivals and attract new customers by providing distinctive features like interactive in-room technology, virtual reality experiences, and AI-powered Chabot (O’Connor and Murphy, 2004).
[bookmark: _Hlk136036788][bookmark: _Hlk136037146][bookmark: _Hlk136037112]Additionally, tech-driven hospitality improves cost-effectiveness and operational efficiency. Processes are streamlined, human errors are eliminated, and resource management is optimised through automation and digital solutions. With the help of automated housekeeping systems, data analytics, and revenue management, hotels can run more profitably, distribute resources wisely, and maximise guest satisfaction. This idea enables hotels to anticipate market trends, make data-driven decisions, and quickly respond to shifting consumer expectations (Khatri, 2019).
[bookmark: _Hlk136036855][bookmark: _Hlk136036995][bookmark: _Hlk136036929]The relevance of tech-driven hospitality also results from changing modern travellers' requirements and expectations. Consumer behaviour has fundamentally changed due to the digital revolution, and travellers now expect connected, frictionless experiences at every turn. By integrating technology, hotels can offer contactless services, personalised suggestions based on visitor preferences, and seamless connectivity across numerous devices (Gursoy and Chi, 2020). In addition to improving customer satisfaction, this addresses health and safety issues, particularly in light of the COVID-19 pandemic (Ben Youssef and Zeqiri, 2022).
[bookmark: _Toc135633785]Theories and concepts linked to the theme of tech-driven hospitality 
The generally accepted theory that describes how people adapt and accept new technologies is called the "technology acceptance model" (TAM). It asserts that perceived usefulness and simplicity are essential elements influencing the acceptability and adoption of technology. This model will be used to analyse how visitors will react to and use tech-driven hospitality solutions.
Executives and managers of travel agencies reported that clients have begun to feel more at ease and have adopted Chabot gradually because they are simple to use, intelligently deliver travel-related information, and reduce the cost of tours. Managers also talked about how consumers are astounded by the precise travel alternatives and help offered by the Chabot driven by AI. The Chabot's information is reliable and relevant when planning a trip and creating a customer's travel schedule (Pillai and Sivathanu, 2020).
[bookmark: _Hlk136037217]Customer relationship management (CRM): CRM is concerned with creating and preserving solid customer relationships. CRM is essential for using guest data to personalise services, target marketing campaigns, and raise guest satisfaction in tech-driven hospitality. To personalise experiences and encourage guest loyalty, CRM tactics and technology will be used (Talón-Ballestero et al., 2018). According to a study done by Tuomi et al. (2021), four distinct types of digital service innovation were discovered in terms of the innovative service processes and offerings launched during the lockdown, as seen from the thematic analysis of restaurants' Instagram posts and the five semi-structured interviews with decision-makers: introducing new value-adding elements to existing service offerings or launching completely new service offerings, experimenting with new ways to foster social relationships with customers (Sigala, 2005).
[bookmark: _Hlk136037292][bookmark: _Hlk136037324]Data analytics and business intelligence are essential for exploiting guest data to obtain insights, spot trends, and make data-driven decisions. The significance of data analytics will be covered in the context of tech-driven hospitality, including revenue management, demand forecasting, and personalised marketing (Korte et al., 2013). In order to compete in the market, hospitality companies are aware that their clients demand ongoing innovation. As a result, they make an effort to innovate continuously. However, these are typically incremental advances in products and services (as opposed to radical innovations connected to major technical advancements like the creation of smartphones) due to frequently restricted financial opportunities and capacities (Breier et al., 2021).
[bookmark: _Hlk136037497]User Experience (UX) Design: UX design is concerned with producing user experiences that are seamless and clear. UX design principles are crucial for creating user-friendly interfaces, mobile applications, and interactive in-room technology in tech-driven hospitality. UX design principles increase patron engagement and satisfaction (Hassenzahl and Tractinsky, 2006). Technological advancements allow robots to manage information and data that improves customer service. It is a technology that outperforms the human ability to remember information, enhance services, provide customers better service, and create new goods (Fuste-Forne, 2021).
[bookmark: _Hlk136037599]Technology improvements provide new possibilities but also raise questions about privacy and data security. To ensure customer confidence and secure their personal information, the fundamental ideas around privacy protection, data security measures, and compliance with data protection requirements will be covered (Kaurav et al., 2020). Technology-driven solutions must be implemented with effective change management techniques. There are many theories and frameworks for managing organisational change, dealing with opposition, and ensuring a smooth transition to tech-driven hospitality solutions (Martín-Rios, and Ciobanu, 2019).
These fundamental theories and notions will provide a framework for analysing and comprehending the effects of tech-driven hospitality in the hotel and hospitality sector. By applying these theories and concepts, people can learn more about the advantages, difficulties, and approaches to using technology in the hospitality sector (Roth et al., 2021). More than just casual conversation takes place on mobile devices. Users can get a sizable number of mobile apps for nothing or a low cost. Online travel agencies (OTAs) and hoteliers have rapidly increased the number of smartphone apps they create in recent years. Smartphone ownership is more prevalent per person than personal computer ownership, so mobile apps offer hoteliers and OTAs a new way to boost sales (Fong et al., 2017).
[bookmark: _Toc135633786]Effects of tech-driven hospitality in Luxury Hotels
[bookmark: _Hlk136037699][bookmark: _Hlk136037748]The modern theme of tech-driven hospitality adversely affects the luxury hotel industry in the United Kingdom. A specific subset of the hospitality sector, luxury hotels serve affluent travellers seeking unique experiences and care. Understanding the particular effects of technology on luxury hotels in the UK is increasingly essential for industry practitioners and researchers as technology continues to change the face of the hospitality sector (O'Connor and Murphy, 2004). In the UK, luxury hotels have traditionally been associated with grace, extravagance, and top-notch guest service. With the rise of tech-driven hospitality, these businesses must figure out how to use technology without sacrificing the intimate, customised service they are known for. Technology integration in luxury hotels can improve customer experiences, optimise processes, and maintain a competitive global market advantage (Ciftci et al., 2021). The results of this study will add to the body of knowledge in the hotel and hospitality industry, particularly about the luxury hotel industry in the UK. This study aims to provide valuable insights and recommendations to help industry professionals successfully implement technology solutions while maintaining the individualised and high-touch experiences that guests of luxury hotels expect by examining the real-world effects of tech-driven hospitality. Ultimately, this study will help the hotel business continue to grow and change in the face of quick technology changes.
[bookmark: _Toc135633787]Future policy and management options for dealing with the issue.
[bookmark: _Hlk136037861]Future management and policy solutions for addressing the issue of tech-driven hospitality in upscale hotels in the United Kingdom can assist in maximising its advantages and assure its successful integration. Government agencies and business organisations can play a significant role in creating regulations and standards that encourage the safe use of technology in luxury hotels. This can entail establishing rules for data security and privacy, making sure that laws are followed, and encouraging transparency in the use of visitor data. The industry can guarantee a level playing field and foster customer trust by creating clear policies (Kolobkova, et al., 2021).
[bookmark: _Hlk136037904]Collaboration and knowledge sharing among luxury hotels should be encouraged to promote innovation and best practices. Hoteliers, technology providers, and experts can exchange insights, success stories, and difficulties at industry conferences, workshops, and forums. The industry can collaboratively overcome the challenges of integrating technology in luxury hotels by encouraging a collaborative environment (Ye et al., 2012).
[bookmark: _Hlk136037958]Training and upskilling is also great solution. As technology becomes increasingly integrated into the operations of upscale hotels, it is essential to offer employees the chance to receive training and upskilling. This can involve developing technical abilities for using and maintaining technological systems and soft skills to guarantee a flawless visitor experience. Hotels may better supply services while adjusting to technology advancements by investing in employee training (Waqanimaravu, and Arasanmi, 2020).
[bookmark: _Hlk136038027][bookmark: _Hlk136038048]Encouraging guest input and continuous improvement is another solution. Gathering and evaluating input from customers regarding the use of technology is crucial for ongoing development. Luxury hotels should have systems to collect customer feedback and modify their tech-driven offers in response to it. Regular surveys, online reviews, and platforms for visitor feedback can offer insightful information that can be used to improve the guest experience (Farrington et al., 2018.).
As the integration of artificial intelligence (AI) and machine learning (ML) technologies develop, upscale hotels can consider integrating them to customise further visitor experiences (Stewart et al., 2018). Personalised recommendations and services can be offered based on visitor preferences by Chabot, virtual butlers, and AI-powered recommendation engines. To provide great, individualised experiences and compete in a highly competitive industry, hotels might invest in AI and ML technology. 
Sustainable Technology Solutions: In a time of rising environmental awareness, luxury hotels should prioritise implementing sustainable technology. Energy-efficient systems, smart room controls to optimise energy use, and digital platforms to cut down on paper waste can all be examples of this. Utilising green technology practices advances the hotel's reputation among eco-aware visitors and aligns with sustainability objectives (Ruiz-Molina et al., 2012).
[bookmark: _Hlk136038100]The ethical use of visitor data must be a top priority for luxury hotels. Maintaining customer trust requires putting stern data protection controls in place, getting explicit consent, and ensuring data security. The privacy and security of guest information should be given priority in hotels' policies and procedures, which should be aligned with data protection standards (Yallop and Seraphin, 2020). Flexibility and adaptability are essential solutions to solving the challenges in tech-driven hospitality. New technologies are continually being developed, and the hotel sector is no exception. In order to adopt new technologies and stay relevant, luxury hotels must remain flexible and adaptable. Hotels will be better able to adapt to shifting needs if they routinely examine technology trends, keep track of visitor preferences, and invest in cutting-edge solutions (Anning-Dorson and Nyamekye, 2020). Luxury hotels in the United Kingdom can traverse the difficulties and seize the benefits of tech-driven hospitality by considering these potential policy and management solutions. These tactics will help integrate technology successfully and sustainably, enabling luxury hotels to continue providing top-notch services while embracing the advantages of a tech-enabled future (Sukach et al., 2021).
[bookmark: _Toc135633788]Conclusion.
[bookmark: _Hlk136038198][bookmark: _Hlk136038266][bookmark: _Hlk136038341]The effects of tech-driven hospitality on luxury hotels in the UK have been examined in this research paper. We know the potential advantages, such as better guest experiences, more operational effectiveness, and a more robust market position. Luxury hotels can provide seamless, personalised experiences that meet the expectations of today's tech-savvy visitors by utilising technological solutions like mobile check-ins, personalised guest services, data analytics, and digital marketing techniques. Future management and policy alternatives that can direct the successful integration of technology in luxury hotels have also been covered. These choices include standardisation and development of policy, cooperation and knowledge sharing, training and upskilling, guest feedback and continual improvement, integrating AI and ML, environmentally friendly technological solutions, ethically using data, flexibility and adaptability, and sustainable technology solutions. By implementing these measures, luxury hotels can traverse the difficulties of using technology and guarantee its responsible and practical integration. UK luxury hotels must understand how visitors' demands and expectations are changing in the digital era. Luxury hotels can offer a seamless fusion of individualised service and cutting-edge technology by adopting tech-driven hospitality, generating exceptional experiences for their selective clients. Hoteliers, decision-makers, and other industry players need to work together, share expertise, and invest in the appropriate technology solutions as the luxury hotel sector in the UK continues to develop. By doing these things, luxury hotels can maintain their position as innovators, adjust to shifting market dynamics, and maintain their dominance in the world of hospitality. Technology integration in luxury hotels is not only a fad; it's a crucial step in satisfying current customers' expectations. Luxury hotels may use tech-driven hospitality to improve their brand, surpass guests' expectations, and succeed in an increasingly digital environment by strategically implementing it and with a dedication to providing outstanding experiences. By embracing technology, luxury hotels can open up new doors for success, sustainability, and growth in the competitive and dynamic UK luxury hospitality market.
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