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[bookmark: _Toc160203620]Executive summary
In the contemporary era, each traveller desires a memorable experience that evokes a sense of serendipitous occurrence. It is critical to incorporate eco-friendly practices into hotel amenities and hospitality practices in order to satisfy the expanding demands of tourists. In order to optimise their experience, each ardent traveller desires to approach nature with increasing proximity. Presently, enterprises of all sizes, ranging from the most prestigious to the most well-known, are adopting sustainable business practices; the opulent Hilton Hotel, for example, is one of the establishments that has effectively implemented these practices. Established by Conrad Hilton, Hilton Hotels and Resorts (formerly Hilton Hotels) is a worldwide chain of full-service hotels and resorts, the inaugural nationwide hotel chain in the United States being established in 1943. Hilton Worldwide owns, supervises, franchises, or alternatively distributes Hilton Hotels to independent administrators. (Hilton, 2024)
[bookmark: _Toc160203621]Introduction
The term 'eco hotel' or 'green hotel', commonly referred to as "Ecotel" in the modern era, effectively fulfils its function by embodying a novel notion in the hospitality industry that endeavours to safeguard and conserve the environment. Researchers have noted that the Internet serves as an optimal medium for promoting eco-hotel strategies and can effectively entice travellers who prioritise environmental sustainability, according to Wang, K. L, et al. (2022).
[bookmark: _Toc160203622]Brief overview of Hilton company
As one of the most famous hotel chains in the world, Hilton Hotels continues to rank high among the organization's other brands. The company's advertising focuses on business and leisure travel in prime downtown locations, near airports and other transportation hubs, as well as in a variety of excursion resorts and recreation-oriented hotels in popular vacation regions worldwide. (Hilton Worldwide, 2023). The Hilton Code of Conduct states that by providing exceptional service to guests, rewarding careers for employees, substantial financial returns for owners, and beneficial social and environmental outcomes for local communities, Hilton aspires to become the most welcoming organisation on Earth. (Hilton Code of Conduct, 2024). 
[bookmark: _Toc160203623]Hilton greenwashing risk. 
Awareness in the detection and quantification of greenwashing risk has been spurred by the Reprisk Media report on Greenwashing from 2022. Social washing is now included in the report; while less conspicuous than greenwashing, it is nonetheless present. The analysis reveals that an increasing number of both private and public businesses, are implicated in deceptive communication regarding environmental issues. Greenwashing was associated with one in each four climate-related ESG risk events in the previous year, up from one in every five in the previous report, as a result social washing is associated with nearly one in every three publicly traded corporations that fail on environmental standards. The dangers that social washing and greenwashing pose for businesses, employees, and communities are far-reaching, as deceptive communication can hinder the achievement of shared objectives and erode the confidence of investors and consumers. (Reprisk Media, 2023).
[bookmark: _Toc160203624]Greenwash prevention Organisations. 
The international environmental organisation Greenpeace maintains a blog where claims of greenwashing can be evaluated. (Greenpeace, 2024). Additionally, greenwashing journals exist to expose any false claims that are made. Section 49 of the British Code of Advertising, Direct Marketing and Sales Promotion, pertains to the regulation of environmental claims. (GOV UK, 2024). The planet's ability to meet the demands of present and future generations depends on human actions in this regard. By strengthening the ability of every nation to endure and adjust to climate-related susceptibilities and natural catastrophes, the United Nations maintains that urgent action is necessary to fight climate change and its effects. All national plans, policies, and strategies should incorporate climate change adaptation measures, to meet the needs of developing nations; implement the pledges made by developed nations to the UN Framework Convention on Climate Change regarding adaptation, early warning, mitigation and impact reduction; and improve the understanding of, and capacity to deal with the climate change.(United Nations, 2024).
[bookmark: _Toc160203625]Hilton response and actions to greenwashing
Hilton Worldwide, an internationally renowned sustainability organisation that has been ranked first on the Dow Jones Sustainability Indices for five years in a row, has implemented various technological advancements to improve the experience of its guests. These include Digital Key Share, automated room enhancements, and connecting accommodations. Guests can reserve, select lodgings, check in, activate entryways, and check out using the complimentary app on their mobile devices. Additionally, Hilton is active on a number of social media platforms.(Hotel Interactive, 2023).
[bookmark: _Toc160203626] 
Hilton’s Sustainable initiatives and self-evaluation.
 Hilton has implemented environmental sustainability initiatives in its hotels worldwide, resulting in millions of dollars in conservation. The "Lightstay" initiative, introduced by Hilton-America, and the "We Care" programme by Hilton-Europe, Africa, and Asia-Pacific, assess the sustainability performance impact of Hilton properties by analyzing operational practices and waste and carbon emissions. The "Lightstay" tool was subjected to extensive testing, with the initial results published in 2009. (Hospitalitynet Org, 2010)
As a means of self-evaluation and to promote conscientious tourism and travel on a global scale, "Travel with Purpose" is Hilton's social responsibility initiative. The 2030 Sustainable Development Agenda of the United Nations has been furthered by Hilton through the 2018 launch of the 2030 Goals. Katy Fallon, chief of corporate affairs, remarked that in an effort to lead the way in sustainable travel for the next century, the company has established ambitious objectives to halve its environmental impact and double its social influence by 2030.(Hilton, 2022). Hilton has established noteworthy objectives for the year 2030, including the following: diminishing social and environmental impacts by 50%; diminishing waste and water consumption by 50%; eliminating plastic straws from properties; sourcing sustainably; expanding soap recycling programmes; doubling social investment; investing in opportunity programmes for women and youth; contributing 10 million hours of volunteering within Team Member initiatives; and offering dual financial assistance for natural disaster relief initiatives. In accordance with the Paris Climate Agreement and Hilton's commitment to social and environmental responsibility, these objectives have been established.(ESG, 2020)
Food donation, upcycling, and waste prevention are all essential elements in the effort to make the hospitality industry more environmentally friendly. (Dani R et al, 2021). Hilton is actively working closer to a circular economy and reducing waste. Hilton has made a commitment to decrease its refuse output by 50% by the year 2030.(Hilton, 2024) 
Environmentally ethical company practices are highly compatible with the recent surge in popularity of ecotourism, and every business organisation should strive to incorporate it into their daily operations. They promote environmental sustainability and tourism in unison.(Dani R et al, 2020).
[bookmark: _Toc160203627]Sustainable measures
Typically, when hotels declare themselves carbon neutral, they imply that they remove an equivalent quantity of carbon dioxide into the atmosphere as they release. The physicist Christoph J. Meinrenken, affiliated with the Columbia University Climate School, argues that while the precise term "carbon neutral" had better been described as "net carbon neutral" due to the absence of carbon emissions, the prevailing usage is "carbon neutral." (The Washington Post, 2021).
This is frequently accomplished via carbon offsets, which compensate for the carbon emissions of an individual, organisation, or government by sequestering carbon dioxide from the atmosphere. There exist multiple approaches to accomplish this objective, including financing renewable energy initiatives or reforestation, or planting an adequate number of trees to absorb the carbon dioxide emitted by the hotel. (The Washington Post ,2022).
As indicated by 2021 report, by Dani R et al, the global community has been increasingly adopting a carbon neutral stance. This is because CO2 emissions from lodgings vary by category, with potential increases contingent upon the quality of service provided by a given hotel. To achieve this, greater progress and increase the use of renewable resources needs to be done. Its status as a renewable energy resource serves to mitigate the perilous consequences associated with global warming. (Tsai K et al., 2014), such as the installation of renewable resources that provide long-term, low-cost financing for initiatives involving water conservation, energy efficiency, and renewable energy, as stated by Despretz (2001). Certain factors, among them the degree of environmental consciousness exhibited by users, may prove challenging to quantify or assess due to their predominantly qualitative nature. (Bohdanowicz et al. 2007) 
One percent of global carbon emissions are produced by hotels, according to Claire Whitely, director of environment for the nonprofit Sustainable Hospitality Alliance.(The Washington Post, 2022).
[bookmark: _Toc160203628]Hilton commitments
Hilton is dedicated to achieving a net-zero environmental impact in the travel and tourism sector worldwide by means of climate action and responsible destination management. Since 2009, they have utilised their LightStay system to assess and enhance the environmental footprint of their supervised and franchise hotels worldwide. In accordance with the Paris Agreement, they are the first significant hotel corporation to adopt scientifically supported goals to reduce emission of greenhouse gases as stated by Environmental, Social, and Governance at Hilton (ESG) in 2020. Additional initiatives to reduce their environmental impact include the implementation of Waste and Water programmes. (Hilton, 2024). Hilton demonstrates its commitment to safeguarding destinations for posterity through environmental conservation efforts and community protection within the areas where it conducts business. 

Benchmarking
An overarching framework elucidating the consumption of resources of specific facilities is unattainable due to the substantial diversity in facility types across the hotel industry. (Dodds, R., 2005). Simultaneously, benchmarking is gaining traction as a method for validating and encouraging environmentally conscious business practices in this industry. (Pyo S., 2013). Internationally, numerous environmental benchmarking programmes have been established, with a subset of them achieving recognition and market share. (Bohdanowicz et al., 2005). 
Corporate Social Responsability
In the current era, corporate social responsibility is particularly vital in the tourism sector. Respect for local customs and communities, high service quality, ethical company behaviour, community development programmes, transparent and equitable policies, international safety standards, and open competition are all essential components of the industry. Employee and trade union participation in formulation of policies is crucial to achieving these objectives. 
Nevertheless, a subset of customers contends that Hilton's ecological initiatives are not authentically motivated by environmental concern but rather by financial gain; this is a concept commonly known as "greenwashing." (Breaking Travel News, 2006). A proponent of ethical tourism, Tourism Concern, levied allegations against Hilton Hotels in 2006 regarding its engagement in greenwashing practices. They noted that Hilton, which claimed to be engaged in environmentally favourable practices, demolished a significant number of mangroves and palm trees in order to construct the Hilton Complex Resort from Mandhoo Island. (Cabi News, 2006).
In order to come across as ethical and trustworthy, tourism companies frequently implement CSR policies, according to Tourism Concern. These policies are rendered irrelevant unless they are completely integrated into business operations, Hilton Worldwide serve as illustration. By engaging in community service and environmental management, Hilton International purports to advance environmentally and socially conscious business practices and contribute positively to society. But this is contradicted by the accounts of two tropical island communities: Bimini, Bahamas, and Mandhoo, Maldives, which were subjected to mistreatment at the hands of Hilton. According to a report by Tourism Concern (Breaking Travel News, 2006), tourism, despite being the largest industry globally, exhibits a neglectful attitude towards expansion. 
However Hilton has consistently prioritised resource conservation since the inception of the Hilton Energy Management Guide in 1970. Hilton hotels use LightStay to manage their environmental impact, monitoring water usage, energy consumption, and waste management. They evaluate climate change and biodiversity risks using tools like Verisk-Maplecroft's Climate Change Vulnerability Index, the World Database of Protected Areas, and the International Union for Conservation of Nature's Red List of Threatened Species. Hilton also maps their properties with 100-year flood zone locations and formulates mitigation strategies using human rights due diligence. The Hilton LightStay management system aligns with the Global Sustainable Tourism Council (GSTC) standards, and Hilton aims to achieve GSTC certification, despite the pandemic halting progress. (ESG Report; Hilton 2020) 
Hilton Hotels actively supports sustainable development objectives in order to safeguard destinations. By partnering with the Marine Conservation Society to preserve local coral reefs and sourcing 80% of their vegetables from sustainable local farmers, two Hilton hotels in the Seychelles (Hilton Seychelles Labriz Resort & Spa and Hilton Seychelles Northolme) have adopted an integrative approach to destination stewardship. Together with WWF, they identify key destinations experiencing greater social and environmental stress by mapping one hundred percent of their accommodations and pipeline locations towards a series of twenty-six risk indicators. (ESG, 2022)
[bookmark: _Toc160203629]MicroStrategy Analytics Platform 
Hilton Worldwide has implemented the MicroStrategy Analytics Platform in specific business areas as a means of monitoring and assisting with their enterprise data platform. Hilton recognises the significance of precise and reliable data in the management of its influence and the open disclosure of performance. Dekra Certification, Inc. has been their partner since 2013 in order to provide limited assurance for their environmental impact data, and since 2018 for their social impact metrics. (Hilton, 2024).
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In conclusion, Hilton Hotels, aims to become the most welcoming organization on Earth by providing exceptional service, rewarding careers, and promoting social and environmental outcomes. However, the company faces challenges such as greenwashing and social washing, which can hinder shared objectives and erode investor and consumer confidence. 
Hilton is working towards a circular economy and reducing waste in the hospitality industry. Corporate social responsibility is crucial in the tourism sector, involving community development programs, ethical business practices, transparent policies, and high service standards.
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